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BY MICHAEL BRENNAN

Cost overruns of €33 mil-
lion have occurred in school 
building projects around the 
country, a new report has re-
vealed.

�e largest single cost in-
crease was in Maynooth, after 
the contract for two schools 
had to be re-tendered for 
€12.6 million extra due to 
the collapse of the original 
construction firm.

Other school building proj-
ects have gone over budget 
because they have sought 
changes not provided for in 
the original contract, such as 
LED lights, modified windows 
and replacement boilers.

A report by the Comptroller 
and Auditor General found 
that the budgets for 19 dif-
ferent school building proj-
ects increased by around €33 
million last year.

Donnchadh Ó Laoghaire, 
the Sinn Féin education 
spokesman, said the increase 
in costs was “very worrying”.

“Projects mostly ran close 
to costs. �is seems to be a 
worrying and fairly dramatic 
shift away from that. A bud-
get overrun of more than €30 
million is an absolutely huge 
increase on the €6.4 million 
overrun in 2018,” he said.

�e cost of building two 
secondary schools for 1,000 
pupils each in Maynooth was 
originally €38 million, but the 
building firm, Sammon Con-
tracting Ireland, went into liq-
uidation. When the contract 
was retendered, the price rose 
to €51 million.

�ere was a rise in the cost 
of building five new schools in 
Meath, Wicklow, Carlow and 
Wexford under a public-pri-
vate partnership deal. 

�e collapse of Carillion, the 

British construction giant, in 
2018 meant this project also 
had to be re-tendered and 
its cost has increased by €5 
million to €258 million.

�e Comptroller’s report 
found there were cost in-
creases in other schools due 
to changes in the design. 

�e budget for St Colum-
ba’s boys national school in 
Knocklyon in Dublin in-
creased by €2 million to €12 
million. 

�e budget for the Holy 
Family special school in 
Cootehill in Cavan went up 
by €1.8 million to €15 million. 
And the budget for St Oliver 
Plunkett’s national school in 
Malahide in Dublin went up 
by €1.7 million to €15 million. 

All these additional costs 
were incurred last year, be-
fore the Covid-19 pandemic 
struck. 

Ó Laoghaire said the De-

partment of Education need-
ed to provide answers about 
why so many projects ran so 
significantly over budget.

“Many schools are await-
ing new buildings, renova-
tions, extensions and halls for 
years. �e €30 million-plus 
overspend would have gone 
a long way for many of those 
schools,” he said.

According to the Comp-
troller’s report, there were 
increases of over €500,000 in 
the cost of 14 school building 
projects last year which had 
budgets of €10 million-plus. 

�is accounted for more 
than one in five of the 60 
school building projects of 
that scale last year.

�e Department of Educa-
tion has staff employed in its 
Planning & Building Unit to 
supervise and approve the 
school building tenders.
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BY MICHAEL BRENNAN

Leo Varadkar believes it will 
be “a kind of poetry” when 
he becomes taoiseach again 
on the 100th anniversary of 
the foundation of the state.

Under the agreement be-
tween Fine Gael and Fianna 
Fáil, the current Tánaiste is 
due to take over from Mi-
cheál Martin on December 
15, 2022.

In an interview for a new 
book on the history of Fine 
Gael, Varadkar said: “What 
will happen shortly after 
the hundredth anniversary 
of the foundation of the 
state is that there will be a 
handover of the taoiseach’s 
office from Fianna Fáil to 
Fine Gael. �ere is a kind of 
poetry in that.”
Full story, page 7
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BY MICHAEL BRENNAN 
AND DANIEL MURRAY

A “silent majority” of the 
population backs strict lev-
el 5 restrictions and the use 
of fines to stop the spread of 
the Covid-19 virus, the latest 
Business Post/Red C poll shows.

Some 66 per cent of peo-
ple support the move to lock 
down the country, with just 
18 per cent opposed. An equal 
number backs the use of fines 
for people who breach the 
regulations.

�e wave of support comes 
amid early indications that the 
lockdown is already succeed-
ing in reducing the spread of 
Covid-19. �e average num-
ber of close contacts report-
ed by new Covid-19 cases fell 
to 4.4 last week from 5.2 the 
week before. By Friday, the 
figure had fallen to 3.6.

Hopes of a vaccine break-
through also continue to rise, 
with pharmaceutical giant 
Pfizer predicting it could be 

in a position to produce 100 
million doses of a vaccine by 
the end of this year.

�e US firm is in discussions 
with the European Commis-
sion on a deal to distribute the 
vaccine across Ireland and 
other member states if trials 
prove successful.

�e Business Post Red/C 
poll asked 1,000 adults if they 
favoured a “circuit breaker” 
involving level 5 restrictions 
for 2-3 weeks. Some 66 per 
cent were in favour, with just 
18 per cent opposed and 12 per 
cent neutral.

Support and opposition to 
fines broke down along the 
exact same levels. �e Dáil 
approved a bill last week to 
impose on-the-spot fines of 
€500 for people who breach 
the 5km travel restriction and 
a fine of €1,000 on the organ-
isers of house parties.

Dr Pete Lunn, the head of 
the ESRI’s behavioural re-
search unit, said today’s poll 
was an indication that a “si-

lent majority” of the public 
was supportive of level 5 re-
strictions, despite strong com-
plaints from some businesses 
forced to shut down.

“�ere’s huge sympathy 
for them [the businesses], 
but it has distorted the pub-
lic debate because the ordi-
nary citizens who are scared 
of this and want the second 
surge flattened more quickly, 
nobody articulates that. �ey 
are all just at home,” he said.

Lunn said there was a de-
sire among the public for 
fines for those who were not 
complying with the Covid-19 
restrictions.

“I think when people are 
making sacrifices for the 
common good, if they see 
that other people are not, they 
would like them to face some 
consequences,” he said.

�e poll interviewed a ran-
dom sample of 1,000 adults 
online between Thursday, 
October 15 and Wednesday, 
October 21. 

�e findings indicated a 
clear generational gap in 
terms of support for tough 
restrictions, with older peo-
ple most in favour. Some 73 
per cent of those over 55 were 
in favour of stronger actions 
compared with 59 per cent 
of 18-34 year olds.

�e public health restric-
tions have had a much more 
severe impact on young 
people, who have lost jobs in 
sectors such as the hospitality 
industry and have seen their 
social lives disrupted severely.
�ere is a similar generation 
gap when it comes to fines, 
with 75 per cent of people 
over 55 in favour of them 
compared with 59 per cent 
of 18-34-year-olds.
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Jim O’Callaghan, the 
prominent Fianna Fáil back-
bencher, has said the restric-
tions are having a dispropor-

tionate effect on children and 
young people.

In an opinion piece in to-
day’s Business Post he ques-
tioned “whether it is fair to ask 
them to obey repeated lock-

downs throughout this year 
and next in order to reduce 
the risk of the virus”.

The greatest division in 
public opinion is in relation to 
whether schools should stay 
open during the pandemic.

�e government has made 
this a priority because a sec-
ond school shutdown in the 
space of a year would cause 
further damage to children’s 
education and mental health, 
as well as requiring parents 
to stay at home from work to 
look after them.

However, while 41 per cent 
of people polled by Red C be-
lieve that the schools should 
remain open at all costs, an-
other 34 per cent of people 
want them shut immediately 
to stop the spread of the virus.

If successful, the European 
Commission’s talks with Pfiz-
er would make it the fourth 
pharmaceutical firm to sign a 
distribution deal with the EU.

�e commission last week 
signed a vaccine pre-order of 
up to 400 million doses with 
Janssen, which is currently 

in phase three trials of its 
vaccine. 

If the trials prove success-
ful, it would see 200 million 
doses become available to the 
EU after authorisation and an 
option of another 200 million 
doses.

�e deal was conducted on 
behalf of all member states, 
including Ireland. Member 
states will be given access to 
approved vaccines through 
this procurement programme 
on the basis of population size.

�e EU has already signed 

agreements with AstraZene-
ca, and Sanofi-GSK. �e As-
traZeneca vaccine was the 
first contract signed in August, 
and will give access to up to 
400 million doses.

In newspaper reports this 
weekend, Paul Reid, man-
aging director of Pfizer Ire-
land, said he was hopeful the 
company’s vaccine could be 
approved for emergency use 
at the end of the month. 

“We can have 100 million 
doses by the end of 2020,” 
he said. 
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In the course of the Sun-
day Interview with Bobby 
Healy published on Sunday 
October 10 we referred to 
CarTrawler, the successful 
online car hire business 
conceived and founded by 
Niall and Greg Turley. In the 
article we unintentionally 
gave the impression that the 
Turley brothers lacked the 
capacity to have developed 
the business online. We ac-
cept that this was an error 

on our part as the Turleys 
created CarTrawler and 
led its development into a 
successful, award-winning 
online business.

�e Business Post is hap-
py to correct the misleading 
impression given in the arti-
cle and to apologise to Niall 
and Greg Turley for our er-
ror and for any upset caused 
by it. �e Business Post has 
made a donation to charity 
on behalf of the Turleys.

Correction and apology

BY BARRY J WHYTE

�e battle for 5G is the most im-
portant frontier in the new cold war 
between the west and the Chinese 
communist party, Declan Ganley, 
the Irish telecommunications en-
trepreneur has said.

“If the space race was the boldest 
frontier in the cold war [between the 
US and Communist Russia], then 
telecommunications is the most vital 
frontier in the contest of systems be-
tween the West and China,” Ganley 
told the Business Post.

�e Galway-based businessman 
is the owner of Rivada, a well-con-
nected telecommunications com-
pany based in the US, which last 
week became the centre of a political 
storm over claims that it was about to 
be given the use of a major block of 
radio spectrum currently controlled 
by the US Department of Defense.

"�e risk of China winning this 
race is that we lose control over our 
data, our information, our networks, 
and that we give the Communist 
Party – to which all of these entities 
are ultimately accountable under 
Chinese law – we give them the most 
powerful information and systems 
control tool in the history of man-
kind,“ Ganley said. 

CNN, the US news network, last 
week alleged that officials in Donald 
Trump’s White House were attempt-
ing give Rivada the permission to 

lease a portion of mid-band radio 
spectrum to build out a 5G network.

According to the CNN report, Karl 
Rove, a former Republican Party 
strategist who is also an investor 
in Rivada, was behind the effort 
to let Ganley’s company lease the 
Department of Defense’s allocation 
of spectrum.

Rivada has made a number of 
submissions to the Department of 
Defense in recent months as part 
of competitive “requests for infor-
mation” (RFI) processes, which are 
effectively white papers submitted 
by companies that the department 
uses to inform and guide its thinking 
on 5G.

Ganley has repeatedly denied that 
there were any efforts by the White 
House to give Rivada a sole-source 
– effectively, a no-bid – contract. 

He has said several times that he 
would only accept a contract if it 
was won as part of a competitive 
bidding process.

Rivada’s board includes the likes 
of Michael Jackson, Admiral Jim Loy 
and George Foresman, all former 
senior officials at the Department of 
Homeland Security; General Richard 
Myers, a former chairman of the US 
joint chiefs of staff; Field Marshal 
Lord Guthrie, former British Chief 
of the Defence staff; Jeb Bush, the 
former governor of Florida and Mar-
tin O’Malley, the former Maryland 
governor. Ganley’s fellow investors 
include Peter �iel, who invested in 
PayPal and Facebook.

According to Ganley, the block of 
radio spectrum currently controlled 
by the US Department of Defense 
is critical in the US government’s 

ability to prevent China from gaining 
dominance in 5G.

He told the Business Post that he 
understood why some people might 
have reservations that the apparent 
answer to China’s control of 5G was 
a rival block of 5G owned by the US 
military.

“I totally get that. Of course. But 
the American Department of De-
fense, for reasons of history, has 
the largest lock of radio spectrum 
in America. So what are you sup-
posed to do? �ey have it. Should 
I go and talk to the Department of 
Agriculture?”

When asked by the Business Post 
how he would know, from outside 
the White House, whether some-
one inside the administration was 
trying to steer a contract towards 
his company, Ganley said, “I would 

have heard something, somewhere.”
He said his conviction is that no 

one in the White House was at-
tempting to steer the contract to 
him was based on “an assumption 
they wouldn’t act irrationally and an 
assumption that if they were doing 
it I would know something about”.

“We do have registered lobbyists, 
which is all within the law and done 
properly, and their job is to make sure 
that we interact with the various 
parts of the government to make sure 
people are informed about what’s 
going on,” he said, and added that 
“that information flows both ways”.

“�e idea that somebody is about 
to come along and hand us tens of 
billions of dollars worth of free spec-
trum without any competition – it’s 
insane,” he said.

“What is the likelihood that the 
president of the US and the people 
around him, more than just him, plus 
the people around him, his top ad-
visers, want to hand Declan Ganley 
a contract without any competition 
without any competitive process or 
evaluation at all?”

Ganley said that the outcome of 
the US presidential election would 
probably make no difference be-
cause there was bipartisan – mean-
ing both Republican Party and Dem-
ocratic Party – support for the idea 
of sharing Department of Defense 
spectrum with the private sector.

“�ere are prominent people af-
filiated, or known to be close to, the 
Democratic Party who have come 
out vociferously in saying that this 
approach – not naming Rivada by 
name – should be pursued,” he said, 
referring to Eric Schmidt, the former 
chief executive of internet search 
and data giant Google.

“�ere are Democrats who don’t 
like the idea that America’s poor are 
being ripped off by this cartel,” he 
said, referring to the existing US tele-
communications companies.

“Whoever wins this election, I 
think this process is going to con-
tinue, and continue rapidly,” he said. 
“We’re going to see a revolution in 5G 
domain around shared spectrum.”

Ganley: 5G is most vital frontier 
in battle between West and China 

Declan Ganley, 
owner of Rivada
 Photocall Ireland

Telecoms 
entrepreneur 
Declan Ganley 
predicts a 
revolution in 
5G rollout, no 
matter who 
wins US election

BY AIDEN CORKERY

�e outcome of a ballot on 
potential strike action by 
members of the Association 
of Secondary Teachers in 
Ireland (ASTI) will be known 
later this week. �e union 
decided in September to bal-
lot its members on a series 
of health and safety issues 
which it said had emerged 
since schools had reopened.

Members were asked if 
they were “willing to take 
industrial action up to and 
including strike action” if 
the Department of Educa-
tion failed to implement a 
series of measures by the end 
of October.

�e measures included 
ensuring physical distanc-
ing of two metres in every 
classroom, the free provision 
of N95 masks to all students 
and teachers, the redefini-
tion of a close contact as 
any person who has spent 
more than 15 minutes in a 
classroom with a positive 
Covid-19 case, a serial testing 
programme for schools and a 
guaranteed test turnaround 
time of 24 hours.

Other measures included 

allowing teachers in high-
risk health categories to 
either teach from home or 
in an area of the school that 
would guarantee their safety 
and the free provision of lap-
tops for students and teach-
ers to ensure that learning 
can continue as much as 
possible if physical classes 
can’t take place.

ASTI members were also 
balloted on a number of oth-
er issues including on ending 
unequal pay and changes to 
work practices. 

Concerns over the safety 
of both teachers and pupils 
heightened on Wednesday 
after data showed the num-
ber of outbreaks of Covid-19 
in schools had almost dou-
bled during the previous 
week to 46. An outbreak 
is defined as two or more 
cases. �e government has 
repeatedly said that it is safe 
for schools to remain open 
in level 5.

Taoiseach Micheál Mar-
tin said on �ursday that the 
government would allocate 
further resources to schools 
before the end of the year to 
ensure that further building 
work can be done to ensure 
staff and pupils’ safety.

He added that “school 
teams” are also being devel-
oped whereby school repre-
sentatives would work with 
local public health staff to 
ensure any safety concerns 
are addressed. “�at will 
strengthen and support the 
engagement between pub-
lic health and education in 
a more formalised way in 
the school environment,” 
he said.

Result of 
teachers’ vote 
on industrial 
action due 
this week 
ASTI members balloted on a 
series of health and safety issues

Taoiseach Micheál 
Martin said that 
the government 
would allocate 
further resources 
to schools before 
the end of the 
year
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It has told schools, in a De-
cember 2018 circular, that the 

design team for new school 
buildings must “ensure that 
appropriate cost provision 
is made for design develop-
ment” and that works are 
“fully designed and detailed 
before going to tender”.

However, many of the 
school building projects 
which have gone over bud-
get have submitted “change 
orders” for additional design 
features not provided for in 
the original contract. �is in-
creases the cost of the final 
project. 

�e Department of Educa-

tion said the number of proj-
ects which went over budget 
last year was “exceptional”.

A department spokesman 
said the increase in school 
building costs where liq-
uidation has occurred was 
beyond the control of the 
department. 

“Despite the robust checks 
performed, the Department 
is unable to forecast the fu-
ture failure of companies,” 
he said.

�e department spokes-
man said an analysis of over 
50 major school building 

projects worth €320 million 
between 2012 and 2017 indi-
cated an average cost increase 
of 5.48 per cent on the ten-
dered contract sums.

“On average, 2.77 per cent 
is accounted for by chang-
es where the scope of the 
project increased during the 
construction period,” he said.

�e department spokes-
man said some of the neces-
sary changes were for extra 
school accommodation or 
to deal with issues revealed 
when opening up works were 
carried out by the contractor.

Report reveals 
€33m of cost 
overruns 
in school 
building 
projects 
nationwide 

‘Silent majority’ backs restrictions as vaccination hopes rise
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Private hospital deal includes ‘safety net’ five-day warning

 BY AIDEN CORKERY

Irish shoppers will most like-
ly see the price of some food 
products increase from the 
new year if Britain leaves the 
EU without a trade deal, Si-
mon Coveney has said.

�e Minister for Foreign Af-
fairs said that while he didn’t 
expect to see any shortage of 
British products in the ab-
sence of a trade deal, the im-
position of tariffs would mean 
the price of some items would 
rise in the short term while 
retailers attempted to secure 
alternatives from elsewhere 
in the EU.

�e warning comes as talks 
continued between EU and 
British negotiators in London 
this weekend.

“I don’t expect to see empty 
shelves, but that’s not to say 
we won’t see price inflation 
when it comes to some prod-
ucts because if there are tariffs 

applied to certain products, 
particularly food products, 
you may see price inflation 
in the short term,” Coveney 
told the Business Post.

�e minister said that any 
tariffs on products coming 
from Britain would be like-
ly to have a “big impact” on 
the supply chains of British 
retailers operating here such 
as Tesco and Marks & Spencer.

�e government has al-
ready warned that tariffs 
could have a devastating ef-
fect on Irish exports to Brit-
ain, as international tariffs are 
particularly high on meat and 
dairy products. 

�e Brexit trade talks have 
made progress in a number of 
areas, but the issue of compe-
tition rules and fishing rights 
remain sticking points.

Coveney said that while 
some headway was being 
made in the area of compe-
tition and “level playing field” 

issues, the talks on fishing 
rights were proving much 
more difficult.

“�e British government 
has effectively linked fishing 
with an expression of sover-
eignty and taking back con-
trol of their waters, and made 
all sorts of promises to their 
fishing interests and coastal 
communities,” he said, add-
ing that EU member states 
were similarly unwilling  
to relinquish their existing  
access to British fishing wa-
ters.

“�e difference between 
those two positions is a very 
wide gap which is going to be 
very, very difficult to close.” 

If Britain wanted EU co-
operation in areas such as 
energy, aviation and finan-
cial services, it would have 
to facilitate member states in 
continuing to access its wa-
ters, he said. 

If this left Boris Johnson, 

the British prime minister, in  
a difficult position at home 
given his many promises 
to protect Britain’s fishing 
waters, this wasn’t the EU’s 
concern. 

Johnson has previously 
promised to create an “exclu-

sive economic zone” of up to 
200 miles of waters for British 
fishermen.

“I’ve made it very clear that 
the EU is not going to sell out 
on its fishing fleet in an ef-
fort to get a trade deal in other  
areas because of political 

promises that the British 
prime minister may have 
made domestically,” Cov-
eney said.

“�at’s not how this works. 
I also recognise that the EU 
can’t get everything that it 
wants either.”

�e Irish government has 
been urging Irish importers 
and exporters to begin draw-
ing up contingency plans for 
avoiding the British land 
bridge to Europe from Janu-
ary 1, even in the event that 
a deal is struck.

Although a trade deal would 
mean tariffs and quotas could 
be avoided, there will still be 
a requirement for customs 
declarations and checks, as 
well as animal and food safety 
checks.

A number of new direct 
routes between Ireland and 
the EU are now on offer in-
cluding Cork to Zeebrugge, 
Dublin to Santander, Water-
ford to Rotterdam, Rosslare to 
Bilbao and Rosslare to Roscoff.

Coveney said he under-
stood that less than 50 per 
cent of capacity was being 
used on direct ferry sailings 
to the EU, while there was 
the possibility of more routes 
being added should demand 
increase after the new year.

“If the demand shifts away 
from using the UK land bridge 
towards direct routes, I think 
you will see shipping compa-
nies moving ships from Irish 
Sea routes onto direct routes,” 
he said.

�e government also stands 
ready to subsidise direct sea 
crossings between Ireland 
and mainland Europe, but 
the message so far from fer-
ry companies was that this 
wasn’t needed.

“We have been asked not to 
by ferry companies because it 
may disrupt some of the ex-
isting routes,” he said.

 BY DANIEL MURRAY

A draft of the new private hos-
pital “safety net” deal includes 
a five-day warning before up 
to 40 per cent of hospital ca-
pacity can be taken over by 
the HSE.

�e new proposals, seen by 
the Business Post, are intend-
ed to succeed the arrange-
ment during the first wave 
of Covid-19 between March 
and June. 

�at deal allowed the pri-
vate hospitals to be com-
pletely taken over by the HSE  
at a total cost of €300 million. 

Since June, an interim fund 
of €25 million has been in 
place to contract capacity 
with private hospitals as the 
need arises.

�e new deal is to be done 
on a hospital-by-hospital ba-

sis and is meant to last for two 
years, with an interim review 
after 12 months, depending 
on Covid-19 vaccine devel-
opments. 

�e new deal is intended 
to be “activated in the case of 
a further extreme Covid-19 
surge in the near future”.

“In the event of such a fur-
ther extreme surge, it is clear 
that an unplanned emer-
gency response at short no-
tice would not represent the  
best way of ensuring optimal 
patient care,” a document 
said.

“In such circumstances,” it 
continued, “it is essential that 
the necessary contingency 
arrangements be concluded 
as soon as possible and, to 
facilitate that, that there be 
clarity in advance between 
the contracting parties as to 

the key terms of the proposed 
arrangement.”

�e document emphasised 
that the “safety net” arrange-
ment being negotiated was 
“distinct” and “separate” from 
any other plans to access pri-
vate hospital capacity, such 
as national HSE tenders and 
National Treatment Purchase 
Fund initiatives.

�e arrangement propos-
es guaranteed access on a  
pre-agreed basis of up to 40 
per cent of typical in-patient 
and day-case activity levels  
at the relevant private hos-
pitals. 

�is requirement could be 
triggered with a maximum  
of five days’ notice by the HSE 
based on certain indicators.

�ose indicators would in-
clude national Covid-19 in-
fection rates, hospitalisation 

rates, ICU occupancy levels, 
and public hospital emer-
gency department pressure 
points. 

Other trigger points would 
be the national hospital occu-
pancy exceeding 85 per cent, 
and the capacity of public 
hospitals to continue non-
Covid service streams.

�e HSE’s preferred model 
will be to secure non-Covid 
services from the private 
hospitals, therefore managing 
Covid-19 in the public system 
as much as possible.

“In general, it is anticipated 
that this will be for time-de-
pendent complex care, both 
medical and surgical, al-
though there may be circum-
stances where other services 
are required, including Covid 
care,” the document said.

The HSE is seeking an 

BY ROSANNA COONEY

All of the current Commercial 
Court judges are “conflict-
ed“ and unable to hear the 
case being taken by the Irish 
Bank Resolution Corporation 
against Michael Fingleton,  the 
High Court has heard. 

IBRC’s special liquidators, 
Kieran Wallace and Eamonn 
Richardson, are suing Fingle-
ton, the former Irish Nation-
wide Building Society (INBS) 
boss, for an alleged breach of 
his obligations while at the 
helm of the building society. 
�e hearing is likely to begin 
in October 2021 and last for 
six months.

Mr Justice David Barniville 
previously asked the liqui-
dators’ lawyers to draw up a 
list of judges they believed 
would be conflicted in the 
hearing of the case. He said 
he would use this to have 
an informed discussion 
with the president of the 
High Court about which 
judge could be assigned 
the case. 

During a motion last 
Friday, Barniville told the 
court that the five judges 
of the Commercial Court 
– Justice Brian O’Moore, 
Justice Denis McDonald, 
Justice Michael Quinn, 
Justice Michael Twomey 
and himself – were all 
conflicted. 

�e judge told lawyers 
for both parties that he had 
a discussion with Ms Justice 

Mary Irvine, the president 
of the High Court, about the 
case and she was not cur-
rently in a position to assign 
any sitting High Court judge. 
It was likely, Barniville said, 
that two or three new High 
Court judges would be 
appointed before 
October and one 
of them might be 
assigned the case. 

Counsel for Fin-
gleton had previ-
ously told the court 
that he in-

tended to bring a motion to 
dismiss the case and was 
awaiting medical reports for 
his client. Fingleton’s ill health 
was the reason the Central 
Bank suspended its inquiry 
“in totality” into the former 

INBS boss, follow-
ing a submission 

from his son 
and testimo-
ny from eight 
doctors in 2019.
Fingleton is 

now waiting 
for an ap-

pointment with his medical 
consultant to undergo tests to 
determine his “cognitive ca-
pacity” and “ability to recall”.

Judge Barniville told the 
court last Friday that he be-
lieved the “fairest thing to do” 
would be to order that the 
motion to dismiss would have 
to be issued by the second 
week of December, in order 
for it to be dealt with before 
the hearing next October. 

Fingleton, 82, was chief 
executive and managing di-
rector of the building society 
between 1974 and 2009. Its 
collapse, following the global 
economic crisis in 2008, cost 
the taxpayer in excess of €5.4 
billion, according to a Central 
Bank inquiry.

Anglo Irish Bank was re-
named Irish Bank Resolution 
Corporation (IBRC) in 2011 
and subsequently merged 
with INBS. IBRC was put 
into liquidation in early 
2013 under a restructuring 
of the burden of the lend-
ers’ combined €34.7 billion 
taxpayer bailout during 
the financial crisis.

Known as “Fingers” in 
the banking community, 
Fingleton retired with a 
€27.6 million pension 
fund and was also paid a 
€1 million bonus in 2008, 

weeks after the state bailed 
out the building society.

Minister for Foreign Affairs is urging traders to 
begin drawing up contingency plans for avoiding 
the British land bridge to Europe

all-inclusive service as  
part of the arrangement, in-
cluding provision of suitably 
qualified and registered med-
ical staff.

“�e HSE will not be con-
tracting directly with con-
sultant medical staff,” the 

document said.
�e pricing agreement is 

proposed by the HSE to align 
with the average cost of sim-
ilar services or procedures in 
the public sector.

�e Business Post under-
stands that a number of pri-

vate hospitals are unhappy 
with the terms of the deal. 

�e main areas of con-
tention include the belief  
that the HSE should pay 
the same amount as private  
insurers for use of the hos-
pitals and there are concerns 

about the five-day notice 
period proposed by the HSE 
prior to triggering any agree-
ment.

The two-year proposed 
length of the deal is also being 
called “unworkable” by some 
private hospitals.
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Fingleton case, court told
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Michael Fingleton: IBRC 
liquidators are taking a case 
against the former INBS chief

No-deal 
Brexit ‘may’ 
hit food prices 
- Coveney

Simon Coveney, Minister of Foreign Affairs and Defence: talks on �shing rights proving dif�cult    RollingNews

‘I don’t expect to 
see empty shelves, 
but that’s not to 
say we won’t see 
price in�ation 
when it comes to 
some products’
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BY IAN GUIDER

Gigable, an Irish app aimed 
at the freelance economy, 
expects to sign up almost 
30,000 people by year end 
as Covid-19 boosts restaurant 

deliveries and the demand for 
drivers.

John Ryan, founder of the 
company, said that the num-
ber is up from 7,000 since be-
fore the pandemic took hold 
and growth accelerated as 

restaurants sought freelance 
drivers. 

Gigable allows freelance 
workers to connect with de-
livery jobs offered by restau-
rants in Ireland and Britain.

Ryan said the company is 

focusing on “legitimising” 
the gig economy with a new 
initiative to give drivers a spe-
cialist delivery driver qual-
ification and it is planning a 
sick-pay scheme that he ex-
pects to launch in the coming 
months. 

Earlier this year it an-
nounced a deal with digital 
bank Revolut to allow drivers 
to access payment instantly.

“�e gig economy is some-
times seen as a bad word. 
We’re trying to bring a bit of 
transparency, so everybody 
can see the pay rates and the 
freelancers have a bit more 
control,” Ryan told the Busi-
ness Post.

�e goal behind the online 
qualifications being provid-
ed to drivers through online 
learning company Univate 
was to improve the standing 
of gig economy workers.

“It’s our desire to legitimise 
this job and to recognise that 
there are some unbelievably 
professional hard-working 
people who don’t have any-
thing to stand behind. Now 
they can say they have a spe-
cialist qualification.”

Ryan added that by increas-
ing transparency on pay and 
conditions and adding in ben-
efits he hoped Gigable would 
be able to make freelance 
work viable for those using 
it. �e company does not take 
a commission on food orders.

Ryan, a former Irish De-
fence Forces officer and 
ex-Goodbody stockbrokers 
employee, founded the app 
with the aim of connecting 

freelance workers and com-
panies in a number of differ-
ent sectors, including event 
management and hospitality. 

Much of that work has dried 
up due to Covid-19, but there 
has been a surge in demand 
for delivery drivers as restau-
rants deal with restrictions. 

�e company signed an 
agreement in August with 
Foodhub, a British competitor 
to Deliveroo and Just Eat, with 

11,000 takeaway restaurants 
on its platform.

Gigable currently employs 
12 people at its head office in 
Manchester and that number 
is set to double in the coming 
year, Ryan said. 

It is backed by Enterprise 
Ireland and venture capital 
firm Delta Partners. Ryan said 
that it is likely to raise addi-
tional funding for its expan-
sion plans.

BY MICHAEL BRENNAN

A new tax break for the 
video games sector will be 
based on the British gov-
ernment’s existing scheme, 
Tánaiste Leo Varadkar has 
said. 

�e tax break was an-
nounced in Budget 2021 
by Paschal Donohoe, the 
Minister for Finance, to en-
courage the growth of more 
video game development 
jobs. 

It is intended to help Ire-
land catch up with Britain, 
which has around 50,000 
video games developers 
compared to 2,000 here.

It is understood that it 
will be based on the existing 
British tax break, which al-
lows video game companies 
to claim back 20 per cent of 
their costs. 

Varadkar, the Minister for 
Business, told the Business 
Post that the work of design-
ing the tax credit would start 
now with the aim of intro-
ducing it in 2022. 

He pointed to the suc-
cessful use of tax breaks by 
other countries to develop 
their video games industry.

“�e UK introduced one 
in 2014 and in the period to 

2018, employment in the 
sector increased by 45 per 
cent and the sector’s con-
tribution to GDP increased 
by 77 per cent to £1.8 billion 
(€2 billion),” he said.

�e video game market 
globally is worth €136 bil-
lion, which is more than the 
global film industry (€36 
billion) and the global music 
industry (€16 billion). 

�ere are around 12 video 
game companies here, in-
cluding Electronic Arts, the 
makers of the Fifa football 
game. 

Electronic Arts employs 
400 people in Galway, but 
the office’s main role is in 
providing 24/7 customer 
support to gamers rather 
than developing games.

Varadkar said Ireland’s 
current presence in the sec-
tor was negligible, and that 
there was a lot of potential 
to develop it further.

“It’s a huge industry, and 
one that’s actually been re-
ally positively impacted by 
Covid-19. 

“More people staying 
at home has meant they 
have had more time to play 
games, so they’ve seen a 
jump in demand,” he said. 

L. & M. Keating Limited and 
Kilmihil Rental Store Limited 
(In Examination Under Part 10 of the Companies Act 2014)

Investment Sought:
• Unique opportunity to invest in one of Ireland’s leading specialist marine 

contractors ho also ha e signi cant general contracting business ocused 
mainly in Munster.

• Signi cant uture gro th o ortunities in relation to the marine engineering 
element o  their business, here the com any currently holds c. 35  o  the 
Irish market.

• The company has recently expanded to the UK market where as a result of 
Bre it, the  Go ernment ill in est signi cantly in targeted ast tracking o  
the construction and upgrade of their port infrastructure.

Contact: Andrew O’Leary
KPMG Restructuring
1 Stokes Place
Dublin 2
E-mail: andrew.oleary@kpmg.ie
Phone: 01 7004220

BY AARON ROGAN

A solicitor has been deemed 
guilty by the High Court of 
professional misconduct after 
failing to recover fees due to a 
barrister after dozens of cases.

Ms Justice Niamh Hyland 
said that members of the pub-
lic would be concerned “about 
a practice where one profes-
sional prevents bills issued 
by another professional from 
even reaching the client”. 

“Where a solicitor disre-
gards the obligation to use best 
endeavours to recover fees, 
it adversely affects not only 
counsel, but also clients, as 
solicitors who do not attempt 
to recover counsel’s fees will 
soon find it impossible to ob-
tain good counsel who will 
properly represent their cli-
ents’ interests.”

An appeal of findings by the 
Solicitors’ Disciplinary Tribu-
nal to the High Court found 
that the solicitor was guilty 
of professional misconduct. 
�e appeal was taken by the 
barrister after the professional 
tribunal found the solicitor 
was not guilty of misconduct 
for failing to use his best en-
deavours to recover the ap-
pellant’s fees in respect of 125 
cases. �e outcome of the ap-
peal was reported by the Irish 
Legal News website last week.

Judge Hyland found that 

“the failure to comply with 
obligations in respect of coun-
sel’s fees on a widespread 
and enduring basis, as was 
the case here, will ultimate-
ly bring the profession into 
disrepute.”

�e barrister initiated the 
complaint in February 2018 
on 125 sample cases of the so-
licitor allegedly failing to use 
his best endeavours to recover 
fees due to counsel; that he 
failed to pass on the portion 
of fees due to the barrister in 
respect of the 125 cases, and 
that he failed to provide a 
satisfactory explanation as to 
whether he has made any ef-
forts to recover the barrister’s 
fees in respect of the 125 cases. 

�e tribunal reported in 
April this year and did not 
find the solicitor guilty of any 

misconduct.
�e barrister first wrote 

terminating his relationship 
with the solicitor because of 
non-payment of fees in 2012, 
and the 125 cases ranged back 
over 15 years.

�e judge said that it was 
not a case where there are 
significant factual disputes 
that needed to be resolved 
and that she could hear the 
appeal rather than remitting 
it back to a fresh tribunal.

�e barrister said that the 
solicitor’s failure to issue fee 
notes to clients was in breach 
of the minimum obligations in 
the obligations identified by 
the Law Society in its Prac-
tice Note. 

�e barrister said that he 
understood he would not be 
paid for some work with the 
solicitors firm, but had issued 
fee notes for other cases. �e 
judge said the solicitor had 
accepted this in the 93 cases 
which were still at issue.

Judge Hyland’s report also 
noted that there was evidence 
that “the long-standing rela-
tionship and familial history 
between the parties must be 
taken into account, and the 
time period while the rela-
tionship was breaking down 
is relevant”.

�e judge gave both parties 
time to make submissions on 
the sanction to be imposed.

Solicitor guilty 
of misconduct 
over failure to 
recover fees

BY PETER O’DWYER

The use of 75 temporary 
broadband hubs to be provid-
ed under the National Broad-
band Plan will be determined 
by school authorities rather 
than being openly accessible 
to the general public, it has 
emerged.

The contract to deliver 
the government’s €3 billion 
plan was awarded to Nation-
al Broadband Ireland (NBI), 

led by businessman David 
McCourt, late last year after 
a controversial procurement 
process. �e scheme aims to 
deliver high-speed broad-
band to 540,000 premises 
across the country within 
seven years.

As an interim measure, 300 
broadband connection points 
(BCPs) were to be delivered 
in communities across the 
country in the first year of 
the plan. 

�e hubs, located in public 
buildings such as libraries and 
GAA clubs, are intended to 
provide wireless speeds of up 
to 150 Mbps.

Eamon Ryan, Minister for 
Communications, and Heath-
er Humphreys, Minister for 
Rural and Community De-
velopment, launched the first 
batch of 50 hubs earlier this 
month. 

At the launch, it was an-
nounced that more than 200 

BCPs would be live by the 
end of 2020 with a further 
75 “school BCPs”.

�e Department of Rural 
and Community Develop-
ment (DRCD) has confirmed 
that while the 75 school BCPs 
will be delivered under the 
NBP, their availability will be 
decided by the schools them-
selves. 

�e purpose of the BCP 
project was for the hubs  
to be accessible to the general 

public.
“�e connectivity is for the 

individual school’s use as they 
see fit,” a department spokes-
man said.

�e Business Post reported 
in June that more than 40 per 
cent of the original BCP host 
sites had withdrawn or been 
removed from the project.

Of the 124 locations no lon-
ger part of the BCP project at 
that time, 78 were removed 
after the Catholic Church 

raised concerns over the in-
surance implications of host-
ing public internet services on 
school premises.

DRCD refused to provide  
an updated figure for the 
number of host sites that 
had withdrawn from the 
scheme, nor would the de-
partment confirm how many 
replacement sites had been 
identified.

“If potential BCP sites with-
draw from the process, addi-

tional sites are identified and 
are assessed for viability and 
value for money. 

“�is is an ongoing process.  
�e intention is to have 300 
public access sites operation-
al in 2021,” the spokesman 
said.

�e Department of Com-
munications has confirmed 
that NBI will face no penalties 
under the multibillion euro 
NBP contract for failing to 
deliver 300 BCPs by the end 

of this year.
Peter Hendrick, the chief 

executive at NBI, described 
the BCPs as “external wifi 
access points” and said they 
could be accessed “from the 
car park”.

The DRCD spokesman 
said, however, it was in-
tended that all but six BCPs 
would offer both indoor and 
outdoor internet access, sub-
ject to current Covid-19 re-
strictions.

‘Schools’ broadband hubs won’t be open to use by the public

Irish gig economy app expects to 
sign up 30,000 users by January

BY KILLIAN WOODS

N26 is planning to reach the 
200,000 customer mark in 
Ireland early next year, but 
still has no plans to open an 
office in the country. 

 Ireland is one of the Ger-
man digital bank’s fast-
est-growing markets. It now 
has 150,000 Irish customers, 
a 50 per cent increase since 
the beginning of the year.

N26, founded by Valen-
tin Stalf and Maximilian 

Tayenthal in 2013, moved 
into the Irish market three 
years ago. �e company has 
offices in Berlin, Barcelona, 
New York and Vienna.

Georg Hauer, Irish general 
manager for N26, said the 
Irish operation is served from 
Berlin. He added that even 
with the significant growth 
in Irish customers, the com-
pany won’t be opening an 
office in Ireland.

“I think nowadays it 
doesn’t really matter as 

much any more where 
you’re working from, but it’s 
about who is on your team,” 
Hauer said.

He added the company 
plans to tap into the Irish 
market through key Irish 
hires for its Berlin office. N26, 
which has more than 1,500 
employees on its books, re-
cently appointed Irishwom-
an Adrienne Gormley as its 
new chief operating officer.

“We already have lots of 
Irish team members work-

ing from our global offices. 
In fact at the moment we 
have 82 nationalities in our 
office and Irish employees 
are among the top ten na-
tionalities.

“For us it’s important to 
have great Irish team mem-
bers on board or Irish man-
agers who can help us grow 
in the Irish market, but it 
doesn’t necessarily matter 
too much where they’re 
working from, whether it’s 
from their apartments in 
Dublin or Cork or whether 
they’re working in Berlin.”

N26 has operations in 25 
countries, with a total of five 
million customers. 

�e rapid increase in Irish 

users has been attributed to 
an increase in online con-
sumer spending, according 
to Hauer.

He said that the average 
N26 customer in Ireland was 
in their mid 30s, but the 45-
55 age category was its fast-
est-growing segment.

During the pandemic, N26 
commissioned a third-par-
ty firm to conduct research  
on Irish consumer saving 
habits. 

Hauer said the results 
show that Irish consumers 
were saving an average of 
€164.01 per month, with 
the 25-34 age category in 
particular saving €191.22 
per month.

N26 heads for 200,000 Irish 
customers with no office here

Video games 
tax break to 
be based on 
British scheme

Barrister went unpaid for work on dozens  
of cases dating back a decade and a half as  
long-standing relationship broke down

Despite a 50 per cent increase in Irish customers, 
German digital bank N26 has no plans to open 
premises here, but will serve customers from Berlin

�e solicitor’s 
failure to issue fee 
notes to clients 
was in breach 
of minimum 
obligations 

Bid to boost industry with  
tax credit coming in 2022

John Ryan, founder and chief executive of Gigable: Covid-19 
has boosted business as restaurants seek freelance drivers

Adrienne Gormley, chief operating of�cer of N26: the German digital bank’s Irish customer base is rapidly growing Maura Hickey
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BY IAN GUIDER

�e head of Open Orphan, the 
Irish drug trials and testing 
company, has said he has vol-
unteered to be infected with 
a dose of Covid-19 as part of 
a human study into the virus.

Open Orphan’s subsidiary 
hVIVO won a £40 million 
(€44 million) contract with 
the British government last 
week, which will see it con-
duct what is termed a human 
challenge trial that will in-
volve volunteers being given 
a strain of Covid-19 to study 
the effects of the virus.

Cathal Friel, Open Orphan’s 
executive chairman, said he 
had volunteered to be among 
those involved in the study, 

although he would not be part 
of the first group.

“I wouldn’t ask anyone to 
do anything I wouldn’t do 
myself. However, the protocol 
will be that the initial peo-
ple involved are those with a 
minimal risk of danger from 
the infection, and that seems 
to be 18 to 30 year olds. �at 
will be the initial group being 
targeted,” he told the Business 
Post.

�e contract, which starts 
immediately, could be worth 
around £10 million to hVIVO. 

As part of an agreement 
with the British government, 
it will carry out further studies 
beginning next year into three 
potential vaccines, with each 
study worth £10 million to the 

company.
Friel said that when the 

company began discussing 
carrying out a human study 
that would see those enrolled 

given a form of the virus, more 
than 50,000 people in Britain 
signed up. 

A new website has been set 
up for those willing to take 

part, with participants to be 
paid around £3,500 each.

“The amount we pay is 
determined by the Ethics 
Panel in the UK. It’s not a 
money-making opportuni-
ty; everyone is paid the same 
amount. It is to compensate 
for the inconvenience for 24 
hours a day for two weeks of 
being unable to move about,” 
Friel said.

�e human challenge study 
will speed up the search for 
an effective vaccine. A wid-
er clinical trial would require 
thousands of people to receive 
a vaccine and others to get 
a placebo to determine its 
efficacy.

Some 90 people will be 
signed up initially, and will be 

given a dose of Covid-19. �e 
medical team will conduct 
polymerase chain reaction 
(PCR) tests every couple of 
hours, and if the condition of 
any participants deteriorates, 
they will be given Remdesivir, 
an anti-viral medication.

�e agreement between 
Open Orphan and the British 
government is a significant 
boost for the company, which 
was only formed a year ago 
following its completion of 
the takeover hVIVO at the 
beginning of 2020.

Shares in the company have 
risen five-fold since the be-
ginning of the year as it se-
cured a number of contracts 
related to Covid-19 and for 
trials of other vaccine studies.

Boss of Open Orphan offers to be infected 
with Covid-19 for early trial of vaccine

BY MICHAEL BRENNAN

Paschal Donohoe has de-
fended his decision to main-
tain a tax break, averaging 
around €2,000, for one-off 
housing on the grounds that 
he did not want to discour-
age the construction of new 
homes.

�e residential develop-
ment tax break allows com-
mercial developers and the 
owners of one-off housing 
sites to pay stamp duty at 
2 per cent, rather than the 
7.5 per cent that applies 
generally.

�e Department of Hous-
ing had suggested in the 
run-up to Budget 2021 that 
the tax break should be re-
tained for developers build-
ing homes in urban areas, 
but abolished for one-off 
housing.

�e Minister for Finance 
said he had decided to keep 
the tax relief because he did 
not want to do anything to 
militate against the building 
of homes that have planning 
permission.

“If a local authority de-
cides that a particular piece 
of land is appropriate for 
homes to be built upon it, 
charging that person 7.5 
per cent of capital tax is a 
lot. And that’s why we have 
the rebate scheme in place,” 
Donohoe said.

�e stamp duty tax break 
for housing development 
was introduced after the 
government increased the 
commercial stamp duty on 
land from 2 to 6 per cent in 
2017, and later to 7.5 per 
cent in 2019. Builders were 
allowed to pay stamp duty 
on land purchases at the 
old 2 per cent rate if they 
built houses there within 
two years.

�e scheme has been 
most extensively used 
by people buying or in-
heriting sites for one-off 
homes, with an average 

tax refund of €2,215 each. 
�ey have accounted for 
1,600 of the 1,765 success-
ful applications, costing 
€3.5 million.

Most one-off homes are 
built in rural areas, but the 
current national planning 
policy is to prioritise hous-
ing development in cities, 
towns and villages.

�e Department of Hous-
ing had told the Department 
of Finance in the run-up to 
the budget that it would 
prefer to see the tax break 
confined to housing devel-
opments in existing urban 
areas.

�e budgetary report on 
tax reliefs stated: “�e re-
fund would not be given in 
respect of one-off housing. 
�ey accepted that this adds 
some complexity to the re-
fund scheme but wished to 
raise it for consideration.”

Donohoe said it was up 
to local authorities to de-
cide through the planning 
process if a piece of land 
was a suitable location for 
a home.

“I’ve generally been very 
careful about the use of tax 
policy in the delivery of 
homes and commercial 
property. I’m sensitive to 
making sure that we use 
tax expenditures in the right 
way for that,” he said.

�ere had been pressure 
from large home builders 
and institutional inves-
tors to extend the scheme, 
which was due to expire at 
the end of next year. In the 
budget, Donohoe extend-
ed the scheme to the end 
of December 2022 due to 
the impact on the sector of 
Covid-19.

So far, there have been 148 
applications for stamp duty 
refunds from developers 
of large housing develop-
ments. �ese covered 3,783 
homes, with total refunds of 
€11.5 million paid out in the 
past three years. 

Donohoe 
defends 
tax break 
for one-off 
housing

BY MICHAEL BRENNAN

�ere are just 330 hubs for 
the 387,000 private sector 
workers who are capable of 
working remotely, according 
to a new report.

�e government is promot-
ing remote working as a way 
of boosting employment in 
the regions and reducing the 
commutes and carbon foot-
prints of workers. 

The first ever regional 
analysis of the practice has 
highlighted the low num-
bers of co-working hubs to 
encourage local councils and 
government bodies to develop 
“additional co-working hubs 
across Ireland”.

It identified 250,000 po-
tential remote workers in the 
eastern and midlands region, 
91,000 in the southern region 
and 42,000 in the northern 
and western region.

But it found that one third of 
the 330 existing co-working 
hubs are in Dublin. 

Counties with large com-
muting patterns like Meath, 
Offaly and Westmeath have 
just four hubs each, while 
Cavan and Monaghan have 
just two each. Longford has 
no co-working hub, although 
a few projects are in the pipe-
line.

John Daly, the economist for 
the country’s three regional 

assemblies, said in the re-
port that the availability of 
attractive co-working hubs 
with high speed broadband 
was a key factor in whether 
the regions could “capitalise 
on these potential benefits” 
from the pool of up to 387,000 
workers.

Daly said a sizeable propor-
tion of private sector work-
ers might prefer to work in 
company offices or their own 
homes. 

But he said there was still 
a “reasonable proportion” of 
them who would prefer to use 
remote working hubs due to 
a “lack of broadband, a de-
sire to avoid long commutes 
or personal factors”.

A number of disused rural 
buildings have been convert-
ed into modern co-working 
offices. 

�ey include an old news-
paper office in Boyle in Co 
Roscommon, a bakery in 
Skibbereen, Co Cork, and an 
old sawmill in Wicklow. 

�e shared offices are pop-
ular with workers who can’t 
work easily at home and who 
enjoy working alongside oth-
ers with the potential to inter-
act and collaborate. 

Daly’s regional co-working 
report used existing data from 
the Central Statistics Office 
and the European Commis-
sion to find how many pri-

vate sector workers could do 
their job from home for the 
first time. 

It identified the numbers 
on a county-by-county lev-
el, based on the number of 
suitable workers living there. 

�is included workers in 
areas such as computer pro-
gramming, architecture, IT 
services, insurance, scientific 
research, advertising and legal 
and accounting services.

The report pointed out 
that companies have had 
to suddenly shift to remote 
working during the Covid-19 
pandemic “in a manner and 
scale never seen before”. One 
of its suggestions is to give em-
ployers a tax credit for every 
employee allowed to operate 
outside of its own head office 
in Ireland.

�e report was commis-
sioned by the three regional 
assemblies of Ireland due 
to the potential for remote 
working to boost employment 
in the regions. 

�e independent coun-
cillor Pádraig McEvoy, who 
chairs the Eastern and Mid-
land Regional Assembly, said 
the report added to the evi-
dence that remote working 
could “enhance the quality 
of life, reduce environmental 
impacts and support more 
sustainable business prac-
tices”. 

Regions providing 
fewer than one hub 
per 1,000 potential 
remote workers

BY KILLIAN WOODS

Musgrave, the supermarket 
group, is planning to roll out 
a drive-thru-style grocery 
service at SuperValu stores.

A select 135 SuperValu su-
permarkets already provide 
a click-and-collect service, 
which allows customers to 
book a time to pick up their 
online grocery order. Cus-
tomers can park in designat-
ed bays and their groceries 
are put in their car by a staff 
member.

As part of a move to ramp 

up that service, Musgrave 
is planning to build special 
drive-thru booths at Super-
Valu stores, mimicking the 
model used by the likes of 
fast-food chains.

Edel Russell, director of in-
novation at Musgrave, said the 
demand for online shopping 
increased by 400 per cent 
during the peak of the pan-
demic.

She said Musgrave’s deci-
sion to invest further in the 
click-and-collect service and 
build a drive-thru model was 
aimed at giving customers a 

contactless option to pick up 
groceries.

“It’s really on the back of 
people maybe wanting a bit 
more of a contactless expe-
rience and less face-to-face 
time with people who aren’t 
in their social bubble,” Rus-
sell said. “We see it as a bigger 
portion of our business in the 
future.”

One of the new click-and-
collect booths will be built at 
Knocklyon Shopping Centre 
in Dublin. �e plans show it 
will be added onto the eastern 
side of the SuperValu store, 

with a roof over the parking 
bay for the cars that pull up 
to collect groceries.

�ere are more than 220 
SuperValu stores in Ireland. 
�e majority facilitate the 
delivery and click-and-col-
lect services through the su-
permarket’s website, but all 
stores can organise grocery 
deliveries over the phone. 
However, this service is typ-
ically reserved for elderly 
customers.

�e ramped up click-and-
collect offering will be an 
“asset” for Musgrave during 

the busy Christmas period, 
Russell added.

In the lead up to the festive 
season, Russell said, Musgrave 
has invested in hiring more 
delivery drivers and secured 
more delivery vans to help 
meet expected demand.

However, she noted that 
consumers’ holiday sea-
son habits are expected to 
change significantly this 
year, with research by Mus-
grave showing that its cus-
tomers have already started 
to buy some groceries for 
Christmas time.

SuperValu to roll out drive-thru 
grocery pick-up service at stores
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BY IAN GUIDER

�e government has received 
details of the European Com-
mission’s appeal of the Ap-
ple tax ruling following its 
11th-hour move last month 
to attempt to overturn the 
judgement.

Paschal Donohoe said the 
government was now con-
sulting its legal advisers on 
how to respond to the com-
mission’s appeal of the Gen-
eral Court of the European 
Union (GCEU) finding that 
Apple did not receive any il-
legal state aid. Under court 
rules, it has two months and 
ten days to respond, giving 
it until mid-December to 
outline its position. �e full 
appeal to the Court of Justice 
is likely to take a further two 
years.

“�e facts of the case, as 
established by the GCEU, 
demonstrate that no state 
aid was given and that the 
Irish branches of the rele-
vant Apple companies paid 
the full amount of tax due in 
accordance with the law,” the 
Minister for Finance said in 
response to a parliamentary 
question last week. 

“The government 
believes that the de-
cision of the GCEU is 
the correct one.” 

Margrethe Veste-
ger, the EU Com-
mission vice-pres-
ident, waited until 
the final day of the 
time allowed in 
the wake of the 
lower court rul-
ing to signal her 
intent to appeal. 

�e General Court overturned 
her 2016 finding that Apple 
had benefited from illegal 
state aid in the form of favour-
able tax rulings that allowed it 
to reduce tax on profits earned 
outside of the US.

�e GCEU ruling can only 
be appealed on legal grounds 
and is not a rehearing of the 
facts. 

It is not known what 
grounds the appeal is based 
on. Vesteger had said that the 
ruling raised important legal 
issues.

While the appeals process 
continues, the original €13 
billion in tax the Commission 
ordered Apple to pay, plus a 

further €1 billion in in-
terest, will remain in an 
escrow account overseen 
by the National Treasury 
Management Agency.

BY MICHAEL BRENNAN

Leo Varadkar has said there 
will be “a kind of poetry” in 
becoming taoiseach again on 
the 100th anniversary of the 
foundation of the state.

Under the “rotating taoi-
seach” agreement between 
Fine Gael and Fianna Fáil, the 
Tánaiste is due to take over 
from Micheál Martin on De-
cember 15, 2022.

In an interview for a new 
book on the history of Fine 
Gael, Varadkar said he was 
pleased with the timing.

“What will happen shortly 
after the hundredth anniver-
sary of the foundation of the 
state is that there will be a 
handover of the Taoiseach’s 
office from Fianna Fáil to Fine 
Gael. �ere is a kind of poetry 
in that,” he said.

As leader of Fine Gael, 
Varadkar has claimed several 
times that Fine Gael was the 
“party that founded the state” 
to enhance its claim to be a 
defender of the state. It was 
actually Fine Gael’s predeces-
sor, Cumann na nGaedhael, 
which officially established 
the Irish Free State on Decem-
ber 6, 1922. But many of that 
party’s key figures went on to 
found Fine Gael in 1933.

Varadkar gave his inter-
view for a new book being 
released this week – Saving 
the State – Fine Gael from Col-
lins to Varadkar by Stephen 
Collins, the veteran political 
journalist, and Ciara Meehan, 
a historian who works in the 
University of Hertfordshire.

In the interview, Varadkar 
said that with the benefit of 
hindsight, he regretted not 
calling a general election in 
November last year instead 
of waiting until February. �e 
party’s seat numbers dropped 
from 47 to 35 in the general 
election. 

“I always thought we’d get 
more than 35 seats. Some 
days I thought it might only 

be 40-something, but we did 
much poorer in the election 
than that. So, if I could go back 
again, I probably would have 
risked it in November. But 
I’m not so naive to think the 
same dynamic might not have 
played out,” he said.

Varadkar has predicted 
that there will be “all sorts of 
different coalition arrange-
ments” after future elections. 
However, his comments on 
the formation of the current 
government may raise eye-
brows in Fianna Fáil. He said 
the policy gap between Fine 

Gael and Fianna Fáil was not 
that wide during the talks on 
the programme for govern-
ment.

“So in many ways the ne-
gotiations were between Fine 
Gael and the Greens. Fianna 
Fáil were very keen to make 
government happen; both 
Fine Gael and the Greens 
were reluctant. We had to 
demonstrate to our supporters 
that we had our stamp on the 
programme for government,” 
he said.

�e early chapters of Sav-
ing the State cover the origins 

of Fine Gael in the Civil War 
and the party’s reluctance to 
acknowledge the role of its 
first leader Eoin O’Duffy who 
founded the Blueshirts. 

It also explores how Fine 
Gael created the two-tier 
health service under for-
mer minister for health Tom 
O’Higgins by setting up the 
VHI in 1956. �e authors state 
that this fundamental change 
in health policy “is still at the 
core of the system in 2020 and 
it remains the subject of de-
bate and controversy, as it was 
in the 1950s”. 

‘It’s a kind of poetry’ 
Varadkar says of his 
2022 return as taoiseach
Leo Varadkar says his rotation back to the job of taoiseach will come 
shortly after the 100th anniversary of the foundation of the state
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BY BARRY J WHYTE

A property company owned 
by Nick Furlong, the low-key 
Irish investor, has said nearly a 
third of its property income is 
“at risk” as a result of Covid-19 
lockdown restrictions.

Vevey Management val-
ues its annual income from 
its property investments at 
around €12 million and said 
that about €4 million of this 
income is at risk.

In a note to the latest ac-
counts the directors, who 
include Furlong and his 

son Paul, said “a lot of the 
group’s retail tenants have 
been forced to close due to 
government orders”.

�ey add that “the directors 
expect some tenants will not 
be able to pay their rent as it 
falls due during the crisis and 
some will not reopen after the 
pandemic abates”.

�ey say that “overall a sig-
nificant proportion of the rent 
identified as being at risk will 
be recovered as long as the 
crisis does not go on for an 
inordinate amount of time”.

Furlong has been involved 

in a substantial restructuring 
of his business in Ireland, with 
several long-standing Irish 
companies being wound up 
and their assets transferred 
to other vehicles. 

Shares in Vevay are owned 
by Melcorpo Properties, an 
Irish company, which is in 
turn owned by Pageant Lim-
ited, a Maltese company.

Furlong’s investments in-
clude property and equity 
investments. Last week DP 

Poland, a publicly listed com-
pany in his portfolio, which 
handles the Dominos Pizza 
franchise, was given approval 
by the Polish Competition Au-
thority for a potential reverse 
takeover of Dominium SA, a 
Polish pizza restaurant group. 

He also has a nearly 15 per 
cent stake in Providence Re-
sources, the Irish oil explora-
tion company, and he was part 
of a $3 million fund raising by 
the business in April.

Furlong also has a substan-
tial stake in Datalex, the trou-
bled Irish software company. 
His stake is now more than 
9.5 per cent. He had previ-
ously built up an 11 per cent 
stake between 2010 and 2015, 
which cost him €4.5 million 
at the time. He sold that stake 
for around €35 million in late 
2017.

Investment firm says nearly a third 
of its property income is ‘at risk’  
Accounts for Nick Furlong’s 
Vevey Management state that 
‘directors expect some tenants 
will not be able to pay their rent’

Furlong has a 
substantial stake 
in Datalex
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BY DANIEL MURRAY

Mandatory environmen-
tal reporting for companies 
“makes sense”, according to 
Lidl’s head of corporate so-
cial responsibility, although 
he warned there are chal-

lenges around gathering the 
relevant data. Speaking to the 
Business Post, Owen Keogh said 
that Lidl was currently go-
ing through the “complex” 
process of gathering car-
bon emissions data across 
its whole supply chain, and 

that next year the company 
would publish it along with 
reduction targets as part of its 
annual report. 

In Ireland, only certain large 
companies, such as publicly 
listed firms or large financial 
institutions, are required by 

law to report their environ-
mental footprints across a 

range of indicators. 
According to Keogh, it 

would be a welcome develop-
ment for this to be extended 
to most other companies in 
the coming years.

“From my point of view, it 
would make sense for man-
datory reporting to come 
down the track. It may be a 
challenge for some smaller 
organisations, but there are 
ways of building capacity to 
record and publish this sort of 
information,” he said.

Lidl currently publishes its 
carbon emissions for what are 
called Scope 1 and Scope 2 
activities. 

Scope 1 emissions are the 
emissions generated directly 
by a company’s own activity. 
Scope 2 emissions are to do 
with any purchased energy 
used by a company.

Lidl has been working with 
Carbon Trust, a consultancy 
firm, over the last two years to 
gather its Scope 3 emissions, 
which involves its whole sup-
ply chain. 

�ese emissions are gen-
erally outside the company’s 
direct control. For many com-
panies, these emissions make 
up the largest portion of their 
carbon footprint.

Although Lidl does not 
publish its Scope 3 emissions, 
a recent report by Business 

in �e Community Ireland 
(BITC) showed that most re-
tailers that had signed up to 
the organisation’s low-carbon 
pledge, including Lidl, had re-
corded on average 95 per cent 
of their emissions in the Scope 
2 category.

Keogh highlighted that 
gathering this data had been 
a particularly complex and 
difficult process, but one that 
Lidl was tackling head on.

“It is a challenge to gather 
that data. It is a new challenge 
for retail businesses, but it is 
one that we faced head on and 
have got stuck into,” he said.

“Importantly, you need to 
have a trusted partner to work 
with. 

“We work with the Carbon 
Trust, who are recognised 
across the industry for their 
analysis that they have car-
ried out for many different 
companies across the world. 

“From a carbon point of 
view, as with most retailers, 
the most substantial impact 
and the most substantial chal-
lenge exists within our supply 
chains. 

“We have been able to 
identify some key areas for 
improvement.

“�at means working with 
local suppliers and supporting 
initiatives that reduce their 
carbon footprint,” he said.

SENIOR APPOINTMENTS
Leading Irish Commercial Property Consultants Bannon recently
announced two senior appointments.

BY AIDEN CORKERY

One of the country’s main 
retrofitting schemes is set 
to meet less than half of its 
target for the year as a result 
of Covid-19 restrictions on 
building work.

�e previous Fine Gael-led 
government set an extremely 
ambitious target of deep ret-
rofitting 500,000 homes by 
2030, a figure which was re-
stated by the new government 
when it took up office during 
the summer.

However, it has emerged 
that one of the state’s most 
popular retrofitting schemes, 
the Better Energy Warmer 
Homes Scheme, is set to sig-
nificantly miss its targets for 
the year.

�e scheme is run by the 
Sustainable Energy Author-
ity of Ireland (SEAI). It said 
that while it had originally 
expected to complete works 
in 3,500 homes this year, it 
now expected to complete 
only around 1,500 projects 
by year-end.

“Covid-19 has unfortunate-
ly negatively impacted activ-
ity, particularly during March 
and June when the scheme 
was fully paused in line with 
government guidelines,” it 
said in a statement.

�e SEAI scheme aims to 
improve the energy efficiency 
and warmth of homes owned 
by people on low incomes and 
covers the full cost of works 
such as attic insulation, 
draught-proofing, lagging 
jackets, cavity wall insulation 
and other measures.

To date over 142,000 homes 
have received free upgrades 
under the scheme. 

To qualify, applicants must 
be in receipt of a social wel-
fare payment such as the fuel  
allowance, working family 
payment, jobseeker’s allow-
ance or carer’s allowance. 
Currently, there are over 7,300 
homes on the scheme’s wait-
ing list.

Although work on the 
scheme was halted by the 
initial Covid-19 lockdown in 
spring, contractors were told 
in late June that retrofitting 
work could resume in homes 
that were “classified as lower 
risk” following an assessment.

A month later, the param-
eters for where work could 
continue were broadened, 
but works have been unable 
to proceed in about half of 
homes overall.

Examples of homes con-
sidered “high risk” include 
where a homeowner has an 
underlying health condition 
or because of the status of 
their recent close contacts.

“In such cases those works 
are postponed and the con-
tractor progresses to the next 
home in their allocation,” the 
statement said.

�e SEAI said its contrac-
tors had been deemed to be 
essential workers since the 
country moved to level 5 last 
Monday.

�e agency indicated that it 
remained optimistic about the 
future growth of retrofitting 
projects in Ireland following 
last fortnight’s budget.

Capital funding for residen-
tial and community retrofit 
programmes had increased by 
82 per cent to €221.5 million, 
which represented the larg-
est ever allocation for such 
schemes.

“�is funding will kick-
start the first phase of our ret-
rofit programme and provides 
certainty to the sector so that 
they can continue approved 
programmes of work, bid into 
new and expanded schemes, 
maintain a pipeline of retrofit 
activity, and sustain and cre-
ate jobs,” the statement said.

�e budget for SEAI energy 
poverty schemes is also set 
to increase by €47 million to 
€109 million next year. “It is 
estimated that this budget will 
support 5,500 home upgrades 
under the Warmer Homes 
Scheme,” it said.

Lidl executive 
backs mandatory 
environmental 
reporting for firms 

 BY KILLIAN WOODS

MartEye, an agri-tech firm, has 
signed up 50,000 users for its 
online auction app and facilitated 
more than €150 million in sales 
through the platform.

�e Galway-based start-up, set 
up in response to the coronavirus 
pandemic, has created an app 
that allows livestock marts to sell 
animals online. �e service was 
developed in partnership with 
AgriCam, which provided the 
camera hardware.

MartEye is the second start-up 
developed by Ciaran Feeney, Aar-

on Signorelli and Mark McGann. 
�e founders previously created 
HerdEye, the calving detection 
system.

Feeney said the idea for the 
online mart auction system came 
about after a reseller of HerdEye 
approached him earlier this year.

“He asked if I could rustle up an 
auction platform really quickly. 
We were busy getting HerdEye 
ready for the Ploughing Cham-
pionships, so we said no at first. 
�en he came back again, so we 
said we would give it a go,” Fee-
ney said.

Feeney developed a basic 

platform, which was launched 
at Tullow Mart in May at a cattle 
auction. Now the service is used 
by more than 40 marts in Ireland 
and Britain.

“Once we moved into Northern 
Ireland with some marts, then we 
started getting noticed by some of 
the English marts. �en an auc-
tioneer over the UK, Norton And 
Brooksbank, brought it over there 
and word of mouth has helped it 
spread to five marts.”

He added the service now has 
more than 50,000 active users 
and more than €150 million 
worth of livestock, land and ma-

chinery has been sold through 
the platform since May.

�e system initially catered for 
marts that were carrying out auc-
tions solely online, with crowds 
not permitted at venues due to 
pandemic-related restrictions. 
Since crowds have returned ring-
side, Feeney said that his firm has 
been forced to tweak MartEye to 
make sure online bids can work 
in tandem with offline bidding.

Feeney, an electronic engineer 
by trade, has developed a digital 
gavel for auctioneers. �e gavel is 
made from Irish ash by Emmet 
Kane, a woodturner based in 

Kildare, with the wiring done by 
Feeney.

“It vibrates when an online bid 
comes in and they have an incre-
ment switch for moving between 
bid prices. �en they can close 
the lot as well with the gavel.” 

Following the successful launch 
of the service, MartEye is now 
running a charity auction for Em-
brace FARM on November 5. Peo-
ple can bid for a variety of lots, 
including a training session with 
Joe Canning, the Galway hurler, 
Liverpool jerseys signed by Jamie 
Carragher, and many agri-tech 
products donated for the event.

Auction app MartEye facilitates 
€150 million in online sales

Number of   home 
retrofits cools off 
as Covid pauses 
popular scheme

BY BARRY J WHYTE 
AND AARON ROGAN 

Irish meat factory workers 
are not paid enough, a senior 
executive with a recruitment 
agency which supplies staff 
for the the sector has said. 

Pat McCarthy, finance di-
rector with recruitment firm 
AA Euro, told the Business Post 
that the meat processing in-
dustry “needs to increase their 
wages; their wages need to 
rise; there are no ifs, ands or 
buts”.

Conditions in meat plants 
have been criticised in recent 
months following Covid-19 
outbreaks within factories 
which have caused spikes in 
case numbers. 

Unions and politicians have 
said that poor pay and the lack 
of sick pay for workers con-
tributed to staff turning up 
when they were sick.

McCarthy said that pay rates 
in the Irish meat industry 
were lower than other Euro-
pean countries where pay in 
the sector was rising. 

“In the Czech Republic, 
boners are getting €10 an hour 
plus accommodation. On that 
rate, Irish prices will have to 
go up accordingly because we 
won’t be able to get European 
workers,” he said.

AA Euro is involved in re-
cruiting workers to work in 
a number of sectors around 
Ireland and Europe, including 
meat plants. 

Last week, AA Euro recruit-
ment Group Ltd released its 
financial accounts for 2019 
which showed that its reve-
nues had declined from €28.3 
million to €24.9 million. 

Of that, €21.8 million was 
generated in Ireland, com-
pared with €25.5 million the 
year before. Its gross profit 
was €3.4 million and its prof-
it for the year after tax and 
administrative expenses was 
€123,000. 

�e company had more 
employees on its books – 564, 
up from 519 – but that was 
an average of the number of 
short-term workers through-

out the year.
Overall, its wage bill 

dropped from €19.8 million 
to €15.3 million.

McCarthy said that this was 
likely because of a greater 
proportion of the workers be-
ing meat plant workers, who 
tend to get paid less money 
compared with construction 
workers, the other main sec-
tor for which AA Euro recruits.

AA Euro, according to its 
website, recruits for a num-
ber of major construction and 
food industry companies in 
Ireland, including BAM, Cof-
fey, Stryker, O’Flynn, Hegarty 
and Sisk. McCarthy said that 
due to Covid-19 and the lock-
down restrictions, the com-
pany was 40 per cent down 
on its projected revenues for 
the year.

But he expected that the 
company’s growth in Europe 
would compensate to some 
degree and that it would be 
back to growing revenues 
soon. “I would hope our pro-
jections for 2021 will not be far 
off €50 or €60 million if it all 
rolls for us,” he said.

In August, the Irish Farm-
ers’ Journal reported that AA 
Euro had been told by the 
Department of Employment 
Affairs and Social Protection’s 
Scope section to directly em-
ploy a number of meat factory 
workers who had been mis-
classified as self-employed.

A number of the workers 
had been paid through their 
own companies set up in Po-
land, which meant that they 
did not have enough Irish 
PRSI contributions in their 
names to avail of the illness 
benefit during the pandemic 
because their tax contribu-
tions had been paid in Poland.

AA Euro told the Journal at 
the time that “all workers are 
correctly taxed and pay their 
social security in the relevant 
countries”.

However, the Scope section 
concluded that the workers 
in such arrangements should 
be directly employed by AA 
Euro and had their contracts 
changed.

Meat plant workers  
not paid enough - 
recruitment chief 

Under current circumstances, only 
certain large companies are required 
by Irish law to compile data on their 
environmental footprints

Owen Keogh, head of 
CSR at Lidl Ireland
 Fergal Phillips

Ciaran Feeney,  
co-founder of
MartEye, an agri-tech 
startup that helps 
livestock marts conduct 
online auctions  
 Barry Cronin



HELP YOUR EMPLOYEES
Embrace �eir Retirement

Over half of employees with a company pension do not know 
what they need to live on in retirement.*

Isn’t it time we helped change that?

At Irish Life we take a di�erent approach to company pensions - 
we do more to make it easier for your employees to take control 
of saving for their future.
 
Our Member Engagement Team will partner with you, helping 
your employees understand how their pension works and what 
they need to do to plan for the retirement they want. 
 
We deliver a wide range of on-going supports to suit you and 
your employees’ needs - such as online tools with 24/7 access  
to their pension. We’ve connected with thousands of people  
this year, virtually in groups and with one to one sessions by  
video or phone.

Find out more about the Irish Life approach to   
pensions, call us on 01 704 1845 or talk to your   
pension consultant.
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A 
lot of things have 
changed in the world 
since Stephen Haw-
kins uttered these 
words – we’ve seen 

the rise of social media, Artifi-
cial Intelligence technology has 
slowly infiltrated our lives and 
most notably from a pension’s 
perspective, we’ve seen the shift 
from employer-sponsored De-
fined Benefit schemes to Defined 
Contribution pension schemes. 

�e replacement of Defined 
Benefit by Defined Contribution 
pension schemes has meant that 
trustees, pension providers and 
financial advisers must now also 
adapt to this change and look for 
new ways to help people plan for 
their future.

In the past, people tended to 
work for the same employer for 
most of their career and were 
then rewarded with a pension 
for life. �ey had very little to do 
in terms of engaging with their 
pension and at the age of 65 could 
look forward to a good deal of 
certainty with their pension pot. 

However, with the move to 
Defined Contribution pensions 
in recent years, the responsibility 
of ensuring sufficient income in 

retirement has moved from the 
employer to the employee. For 
most people, this has the po-
tential to have a bigger financial 
impact than many other finan-
cial decisions they will make 
throughout their life.

Meaningful 
communication is 
now more important 
than ever
The pensions industry 
has recognised this shift 
in responsibility, but it 
has taken time to re-
view and refine its ap-
proach in adapting its 
communication model 
with employees. In the 
past, the response was to 
provide employees with as 
much information as possible 
to help them understand how 
their pension works. 

Unfortunately, this approach 
tended to have an adverse ef-
fect for many, causing employees 
to feel overwhelmed and con-
fused and to ultimately ignore 
their pension until at the point 
of retirement. 

Meaningful communication is 

now an area of focus for trustees, 
pension providers and financial 
advisers when engaging with 
employees. �e use of relevant 
and timely messaging to em-
power members to take action 
is where we now need to focus 
our efforts today.

Steps to help 
employees prepare 
for retirement

When considering a pension, 
the most important decisions an 
employee needs to make are:
• Choosing a suitable investment 

approach
• Setting realistic retirement 

targets
• Regularly reviewing targets

Typically, up to 80 per cent of 
employees will opt for the default 
investment fund which has been 
selected by the pension scheme 
trustees. (Source: Irish Life, Sep-
tember 2020). 

As most pension members end 
up in this fund, it is one of the 

most important decisions that the 
trustees will make. When select-
ing a default investment option, 
the trustees would normally look 
for an option that takes a number 
of factors into account. 

�ese would include a fund or 
strategy that targets growth in the 
early years and moves towards 
lower-risk funds as the employee 
approaches retirement. It should 
look at targeting funds towards 
retirement that will best match 
the benefits an employee is likely 
to take and most importantly, it 
should be reviewed and updated 
on a regular basis.

�e good news for trustees is 
that there are many options avail-

able to them.
�e next step is to help em-

ployees understand what level 
of income they will need in re-
tirement. �is will involve careful 
consideration from the employee 
when thinking about their ex-
penses in retirement, taking their 
needs, wants, hopes and dreams 
for the future into consideration. 

�is simple task will help them 
determine what level of contri-
bution and investment return 
they will need to help meet their 
retirement goals. �e earlier they 
begin this process, the easier it 
will be help to meet their target.

As circumstances and market 
conditions change so often, there 

is a need to regularly check how 
their pension is performing so 
they can review their goals and 
take appropriate action when 
needed.

How the pensions 
industry can help 
guide our members
Now that we have discussed the 
key areas an employee needs to 
focus on, the next area of focus 
is for trustees, pension provid-
ers and financial advisers. We all 
need to ensure we are communi-
cating with employees in a timely, 
relevant and easy-to-digest way 
so we can empower members 
to reach their retirement goals. I 
believe we will need to be more 
innovative and involved in order 
to achieve this.

�e responsibility of pension 
providers is to make it as simple 
as possible for people to engage 
with their pension. We believe the 
three most important principles 
of member engagement are:
• Easy to understand
• Easy to engage
• Easy to take action

To do this, we need to ensure 
we have the right tools and ser-
vices in place to make it as easy as 
possible for employees to get the 
information they need when they 
need it. Whether they request a 
change in contribution levels or 
a change to their retirement date, 
members should be able to see 
the changes to their pension in 
real time.

While there is no magic formu-
la to any of this, it’s up to all of us 
in the pension industry – trustees, 
pension providers and financial 
advisers – to make the changes 
that ensure the people of Ireland 
have a better understanding of 
their pensions and get the retire-
ment outcomes that they expect.

Irish Life Assurance plc is regulated 
by the Central Bank of Ireland

Innovating to make change 
easier for pension savers

Sean Egan, 
Director – 
Corporate 

Partnerships, 
Irish Life 

Assurance plc

�e responsibility of 
ensuring sufficient 

income in retirement 
has moved from 

the employer to the 
employee

The emphasis now on De�ned 
Contribution pension schemes means 
trustees, pension providers and 
�nancial advisers must adapt to this 
change and look for new ways to help 
people plan for their future, writes 
Sean Egan, Director – Corporate 
Partnerships, Irish Life Assurance plc

“Intelligence is the ability to adapt to change.” 
– Stephen Hawkins
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Wouldn’t it be great if you received 
a massive discount whenever you 
booked the family summer holiday! 
Let’s say the discount was 40 per 
cent. Sure why not – it’s only pre-
tend? 

Take me for example. I’m married 
with three young children, so the 
average cost for myself and my wife 
to take the kids away for two weeks 
in the sun (pre and post-Covid of 
course) is €5,000. If we could 
get a 40 per cent discount on 
that, so a saving of €2,000, 
we would be nothing short of 
delighted. That sort of saving 
would pay for Christmas.

Let’s think of another capital ex-
pense that we would love to get a 
nice discount on. How about paying 
for a wedding? A quick search on 
google tells me that the average cost 
of a wedding in Ireland these days is 
€25,000. Let’s stick with the 40 per 
cent discount to keep things simple. 
If you are a parent who is fortunate 
enough to be in a position to help 
out a child with this cost, then I’m 
sure you wouldn’t say no if you were 
asked to cut a cheque for €15,000 
instead of €25,000! 

Or, if you and your husband or 
wife-to-be are paying for it your-be are paying for it your-be are paying for it your
selves (along with trying to buy a 
house, start a family, cover ordinary 
everyday expenses) and you need 
to borrow for it, wouldn’t you rather 
have the lower repayment costs on 
a €15,000 loan as opposed to a 

€25,000 loan. I know I would!
Okay, okay, last one. What 

about saving in order to maintain 
your standard of living when you’ve 
finised or ing  I agine if for e -
ery penny that you put into a long 
term savings account – to be used 
to support your ability to live well, 
eat out regularly, travel whenever 
ou ant  elp t e ids out fina -

cially if they need a dig out, and so 
on – imagine if you got a discount 
of 40 per cent on all of that! Sure 
that would be the bargain of the 
century. Especially with long-term 
bank deposit rates at or near zero. 
Oh wait, we have that already – it’s 

called a pension!
Around this time of the year, 

every year, we all hear the stats 
about inadequate pension pro-
vision and we all think “I should 
really contribute more to my 
pension”, but we rarely do. The 

fact remains that only around 50 fact remains that only around 50 fact
per cent of private sector workers 

currently contribute to a pension, 
and only half of that 50 per cent con-
tri ute enoug  to uild a suffiient  
retirement pot that will enable them 
to comfortably enjoy their retirement.

To make matters worse, right 
now, across the Irish banks, de-
posit holders are sitting on €120 
billion in savings, which is earning 
pretty much zero, and is expected 
to earn pretty much zero for the 
foreseeable future. 

So, if you are employed in any 
shape or form, you have deposits 
t at are not intended for an  spe ifi  
purpose (eg a rainy day fund, chil-
dren’s education, buying a house), 
and ou a e s ope to enefit fro  
tax relief on a pension contribution, 
then I think it’s a no-brainer to invest 
some of it in your future. 

If you are a higher rate tax payer 
(ie your annual earned income is 
higher than €35,300) and you make 
a pension contribution of €5,000 to-
day, then you will receive a discount 

(tax relief) of €2,000. So, you pay 
€3,000 to get €5,000 put into that 
long-term savings account that I 
mentioned earlier. Ramp that up 
to a contribution of €15,000 (net) 
and you get €25,000 lumped into 
the savings account. So what are 
you waiting for?

Naturally, there is a little bit more 
to it than as presented above, so 
I recommend that anyone who 
would consider making a pension 
. ontri ution to �rst see  �nan ial 
advice from a competent adviser 
with a strong understanding of the 
pensions landscape. 

As always, in BCP we are happy 
to help if you don’t already deal with 
an adviser, or if you simply wish to 
get a second opinion. However, re-
gardless of where you seek advice, 
the tax relief is the tax relief so the 
discounts are real. Take advantage.

Ronan Doyle is a Senior 
Investment Consultant with 
BCP Asset Management. �e 
opinions expressed in this 
article are his own and do not 
constitute financial advice 
from BCP

BCP Asset Management DAC, 
trading as BCP, is regulated by 
the Central Bank of Ireland.
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The fact remains that 
only around 50 per cent 
of private sector workers 
currently contribute to a 
pension

B
ringing together a former 
taoiseach, half of U2, Liam 
Neeson and a host of Irish 
business figures has been 
made much easier by the 
Covid-19 lockdown, ac-

cording to the managing partner of a 
new Irish fund.

Led by Alan Foy, 38, and Brian Mar-
tin, 33, who previously worked with 
the Blueface technology company that 
recently sold to Comcast, the Ven-
tureWave ‘Impact Ireland’ fund has a 
high-profile list of investors.

Neeson last week joined U2’s Adam 

Clayton and the Edge as celebrity 
investors, but there are also a host of 
other well-known names. 

It is a list including, but not limited 
to, Mary-Ann O’Brien, founder of Lily 
O’Brien’s Chocolates, Stephen Ver-
non, chairman of Green Property, Bob 
McCann, chairman of UBS Americas, 
Eugene McQuade, chairman of the 
Ireland Funds of America and Anne 
Heraty, chief executive of CPL Group. 

Enda Kenny is chairman of Venture-
Wave’s global advisory council, while 
Foy and Martin are managing partners 
along with Kieran McLoughlin, the 

former head of the Ireland Funds.
“Covid-19 has actually simplified it 

in a lot of ways. Everyone is on lock-
down so it is much easier to arrange 
times to meet with busy people,” Foy 
said through Google Hangouts from 
the fund’s Dublin office last week.

�e Impact Ireland fund will require 
companies with a very particular set 
of skills, to paraphrase the Ballymena 
actor’s character from Taken.

�e fund’s objective is to build  
global “technology for good” compa-
nies from Ireland and will focus on 
sectors including education, health-
care, food and agriculture, energy and 
the environment.

With everyone on lockdown, there 
are no world tours or far-flung film 
locations to contend with to arrange 
meetings.

�e pandemic has also given extra 
impetus to the fund’s goal of backing 
companies who will pursue “profit 
with purpose”.

Foy said that as the pandemic has 
exposed the fragile nature of many 
areas in society, it has also given the 
fund’s backers extra belief that they 
are right to follow the philosophy of 

New fund makes an impact 
with celebrity investors

Brian Martin and Alan 
Foy, managing partners 
at VentureWave Capital: 
‘technology for good’
 Fergal Phillips

only investing in companies that can 
change the world for the better.

�is is not just another tech-focused 
venture capital fund, according to Foy.

“�ese investors are joining us on 
the journey as they recognise that 
the pursuit of profit with purpose 
can have lasting effects, not just 
on investment performance but 
also for society at large,” he said. 

“Social good and running a 
company are not mutually ex-
clusive events. People think they 
are two things that aren’t bound 
together, but in my view they are 
two sides of the same coin,” Foy 
said.

Foy and Martin have been consider-
ing such a fund for a number of years 
and the recent trend towards focusing 
on the Environmental, Social, and 
Corporate Governance (ESG) impact of 
investments has made it easier to get 
backing.

“When we make an investment, 
we will try to marry the investment to 
achieve one or more of the United Na-
tions’ sustainable development goals,” 
Foy said.

It is easy to ask why a venture 
capital fund would worry itself with 
improving the world rather than just 
seeking the next billion-dollar tech 
firm and pushing for growth, but Mar-
tin said the better question to ask was 
“why not?”.

“If you are looking at suitable com-
panies to invest in, why not pick the 
ones that are going to have the best 
social impact or improve things in dif-
ferent ways. �at is a harder question 
for a fund to answer: why not focus on 
these things?”

Foy and Martin have known each 
other since their days in Trinity Col-
lege together in the 2000s. �ey met 
when Martin was running a Dragon’s 
Den competition as part of the col-
lege’s Entrepreneurial Society and Foy 
was one of the dragons, as he had al-
ready developed a reputation as a man 
with an eye for a business opportunity.

“We’re both dragons now,” Foy said 
jokingly of their new roles as heads of 
the fund.

While he was still in college, Foy 
was working on the Irish arm of 
Diamond Air International, a Brit-
ish company that arranged airport 
pick-ups and accommodation 
for celebrities and entertainers. 
Foy himself had approached 
the firm about opening an Irish 
operation.

By the age of 27, he was chief 
executive of Blueface, a Dublin 
telecoms provider that became 
an international success under 
his tenure. Martin was the senior 
vice president of the company’s 
Europe, Middle East and Africa  
operations.

�e pair have made it a condition 
of investment at VentureWave that 
any company should move to Ireland 
in an effort to support jobs here and 
also take advantage of the talent 
pool. 

“It is about pulling on the green 
jersey, there is no doubt about 
that,” Foy said. “We think Ireland 
could be the Silicon Valley of 
Europe, so it is a sense of na-
tional pride but there is also that 
Ireland has this amazing global 
workforce because of the mul-
tinational firms that are locat-
ed here.”

�at will dovetail with 

VentureWave’s ‘Impact Ireland’ fund 
aims to build global ‘technology for good’ 
companies and will focus on sectors such as 
education, healthcare and the environment

Aaron Rogan

The Edge and Adam Clayton: U2 duo 
invested in fund  Getty Images

Liam Neeson: VentureWave investor

the ESG agenda too, Martin said, be-
cause there is a growing trend among 
workers in technology firms that they 
want to buy into the philosophy of the 
business where they work. �ere have 
been waves of protest among staff at 
Google, Facebook, Amazon and others 
over issues ranging from the compa-
nies’ handling of racial issues, to gen-
der equality and climate change.

“�at is a really important talent 
pool that can help early stage compa-
nies grow, and a lot of them are asking 
themselves about their next gig and 
what they’re going to do with their 
lives,” Foy said.

VentureWave’s Impact Ireland fund 
hopes to announce its first investment 
in the coming weeks and has a strong 
pipeline of companies that it can work 
with as it rolls out. 

It has already raised half of the €100 

million it is seeking and will approach 
institutional investors in the new year, 
but it will only accept backing from 
those that accept the fund’s guiding 
philosophy. 

Investments of €1 million to €25 
million per company will be made 
from the €100 million and the focus 
will be on cloud-based technologies, 
as they believe this has the greatest 
potential for global reach and the busi-
ness models are usually based around 
recurring revenue.

“�e companies we are talking with 
are really mission driven. I know that 
is a term that gets bandied about a lot 
but these companies are genuinely 
driven by the social impact they can 

have,” Martin said.
Investment from the fund will 

come with access to the business 
experience and contacts of the 
people involved, and Martin said 
this was important because they 
did not want to be tied to any 
company that did not want to 
have a strong working relation-
ship with them.

�e contacts may be almost as 
important as the money for many 

firms as there is a strong connection 
in the fund’s investors to the Irish 
American community. 

Foy is chairman of the Ireland 
Funds, the philanthropic organisation 
founded in 1976 by Irish business icon 
Tony O’Reilly and former US ambas-
sador to Ireland Dan Rooney.

Foy said most of the investors in 
the VentureWave fund were known 
to him or other people in the net-
work and that Enda Kenny has been a 
“cheerleader” for the idea in his role.

Many Irish businesses currently 
don’t think globally, Foy and Martin 
said, but those the VentureWave fund 
invests in will be required to do so.  
Some will indeed be international 
firms who are willing to relocate to 
Ireland as a condition of investment.

�e pair were keen to point out that 
many young Irish businesses could 
be global but that factors such as the 
local funding options available to them 
mean that many with international 
ambitions had to leave the country.

“At Blueface, I remember that no 
matter what we wanted to do, it al-
ways felt like we were second in line 
behind some property play. �e inves-
tors were always more interested in 
someone trying to flip a lot of houses 
in Cherrywood or wherever,” Foy said. 

“�at has changed a good deal since 
then but I do think that even today 
Irish investors have a bit too much of a 
property persuasion.”

He said that while Enterprise Ire-
land has been great for seed 

funding and there are good 
opportunities for late-stage 
funding, there has been a 
gap for the rounds in be-
tween, which he hopes 
VentureWave can bridge 
along with a few other 
funds that have recently 
started to invest in similar 
spaces.

Martin said that “one of 
the components missing 
from Ireland having the tech 
ecosystem that we all want 
to build is having that proper 
funding for Series A”.

He said this would give 
more firms the confidence to 

build international businesses 
from Ireland rather than focusing 
on the domestic market or moving 
to realise their ambitions.

Foy said that if he could go back to 
when he was 27 and have a chat with 

himself as he took over the chief ex-
ecutive role at Blueface, he would have 
pushed for the company to go interna-
tional earlier.

“We did it, but we didn’t do it un-
til the last few years. And I think if 
I went back to myself at 27, I’d say 
‘actually, you should do it next week’. 
�at’s what we’ll be saying to the 
companies we invest in.”
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A kingdom looking ever more 
disunited within its own lands

Vincent Boland  
With Scotland, and 
even Manchester, 
shying away from 
Westminster 
dominance, the 
union of the UK is 
shakier than at any 
other time in its 
history

�e Big Picture

Boris Johnson: prime minister of a divided and unhappy UK

Searching questions for Google

I
n the middle of August, the 
British government opened an 
enormous office in the centre 
of Edinburgh as its base in Scot-
land. Queen Elizabeth House, as 
the building is called, is close to 

Waverley railway station and the Scot-
tish Parliament, and just off the Royal 
Mile. It will house 3,000 civil servants 
from various departments, ministries 
and agencies.

Westminster’s ostentatious new 
presence in their beautiful capital, the 
Scots were told, reflected prime minis-
ter Boris Johnson’s “unwavering com-
mitment” to the union. Alister Jack, 
secretary of state for Scotland, said the 
case for that union “has never been 
stronger”.  Andrew Bowie, the Scottish 
Conservative MP, cut to the chase. 

“�e UK Govt is back in Scotland. 
Get used to it,” he tweeted the other 
day.

Yet as Queen Elizabeth House 
opens for business in these pandem-
ic-racked, Brexit-bedevilled times, 
Scotland’s place in the United King-
dom has never seemed more  
precarious. 

Earlier this month, an Ipsos MORI 
opinion poll showed that support for 
Scottish independence stood at 58 
per cent. �at is the highest it has ever 
been, as John Curtice, a politics pro-
fessor at Strathclyde University, told 
the BBC. It was the ninth survey since 
June to show rising support for leaving 
the UK.

�e poll caused waves in Edinburgh. 
In Westminster, not so many. No soon-
er had it been published than Johnson 
picked a fight with another unhappy 
region of the UK. In his attempt to 
impose tighter social and economic 
restrictions on the north-west of En-
gland to counter an upsurge in cases 
of Covid-19, he encountered an unex-
pected problem — ferocious resistance 
from local mayors, led by Greater 
Manchester’s Andy Burnham.

�e tussle came to a sort of 
conclusion last week when 
the government essentially 
imposed the restrictions 
and offered a slightly 
improved package of 
financial support. 

Yet the stand-off is 
revealing and possibly 
momentous. It does 
not just widen the 

gap in trust between London and the 
regions, it has created a new impetus 
towards devolution, which is Tony 
Blair’s most resonant and enduring 
legacy — the tragedy of the Iraq war 
excepted.

�e clash between London and 
Manchester also raises a fascinating 
question. If Westminster loses the an-
cient English county of Lancashire, as 
it almost did last week, what hope has 
it of keeping Scotland?

Brexit is laden with unintended 
consequences, as the British have dis-
covered in the past four years. From 
gigantic lorry parks in the south-east 
of England to a possible customs 
border in Kent to an actual one in 
the Irish Sea to threats of disruption 
to cross-channel trade to the loss of 
countless little civic, educational and 
individual rights, the UK’s departure 
from the European Union is a logistical 
and bureaucratic nightmare, and an 
exercise in bridge-burning, self-isola-
tion and small-mindedness.

�ese consequences are the result of 
choices made by the British govern-
ment, and perhaps can be overcome 
in time. Yet they pale compared to the 
gravest Brexit consequence of all — the 
prospect that the UK will break apart. 

In the Brexit referendum in 2016, 
almost two thirds of Scots voted to 
remain in the EU. �at was higher than 
the percentage of Scots — 55 per cent 
— who voted to remain in the UK in 
the 2014 independence referendum.

If you Google the question, “Is 
Google a monopoly?”, you get 108 
million answers in less than a sec-
ond, and none of them is a simple 
‘yes’ or ‘no’. So the US Department 
of Justice has its work cut out to 
make that case following its an-
nouncement that it was taking 
an antitrust action against the 
search-engine giant.

�e monopoly accusation has 
often been levelled at Google — 
that it is so big and domineering 
it kills competition, that it con-
trols too much user data, that 
it makes too much money, 
and that it more or less 
bribes technology com-
panies to make its search 
engine the default option. 
But accusing Google is the 
easy bit. Proving it beyond 
a reasonable doubt will be 
more difficult.

�e DoJ’s case is both 
general and specific. In the 
general sense, its announce-
ment of the enforcement action 
stated: “�e Google of today is a 
monopoly gatekeeper of the  
internet.” 

Note the wording: “a” rather 
than “the”. Being “a” monopoly 
gatekeeper implies that there are 
others. �at is a weakness of the 

DoJ case that Google will exploit 
to the hilt.

�e specific case is more 
straightforward. One is that Goo-
gle has exclusionary contracts 
with suppliers and customers that 
limit or kill competition. An ex-
ample is its contract with Apple, 
whereby it pays billions of dollars 

every year to the iPhone maker to 
have the Google search engine as 
the default option on its phones 
and other products.

�e case against Google has 
been likened to the antitrust 
case against Microsoft over its 
dominance of the PC market in 
the mid-1990s. �e first judicial 
verdict in that case found Mic-
rosoft guilty and ordered that it 
be broken up. �e DoJ eventually 
withdrew the threat of break-up 

and Microsoft settled in return 
for what turned out to be rel-

atively minor concessions to 
rival PC makers. Google has 
an estimated $120 billion in 
cash in the bank, so it can 
afford to argue the case 
indefinitely. I am in no 
position to judge wheth-
er Google is evil or the 
greatest invention since the 

wheel. I use it many times 
every day, and it’s free. �at 

will be a key argument for the 
defence: if the product is free, 

how can it be a monopoly? 
Still, the DoJ’s action is the 

most serious against Big Tech for 
a generation and follows a critical 
report by Congress earlier this 
month. �e industry’s rules are 
clearly being rewritten.

A few opinion polls do not reflect 
the settled will of the Scottish people, 
yet they are not made of thin air. 

“Instinctively, you feel that things 
are shifting fundamentally,” Kirsty 
Hughes, the Edinburgh-based com-
mentator and analyst, told me last 
week.

�at shift is the result of develop-
ments in Scottish society and politics 
over many years. Scottish nationalists 
are not so much anti-English as an-
ti-Tory, anti-Westminster, anti-Brexit 
and anti-austerity, Hughes said. Scots 
trust Nicola Sturgeon, the first minis-
ter and leader of the Scottish National 
Party, much more than they trust 
Johnson.

�is is true in general but also, in 
particular, in the response to the pan-
demic, even if Scotland has coped 
with Covid-19 more or less the same 
as England (or Ireland). Sturgeon has 
looked more in control, which may be 
a reflection of greater social cohesion 
north of the border.

Scots are also strongly opposed to 
the Internal Market Bill, the recent leg-
islation that infuriated the EU and the 
Irish government and almost derailed 
the Brexit negotiations. �e bill seeks 
to reestablish Westminster’s control 
over the UK internal market after 
Brexit. Many Scots see it as an attack 

on the spirit and even the letter of 
devolution.

Alongside Brexit and 
the Covid-19 pandemic, 
the bill has the divisive 
potential to become the 
third threat to the endur-

ance of the UK union. 
At the very least, it 
adds another layer 
to the constitutional 
confusion that now 
envelops the UK.

All of these de-

velopments form the backdrop to 
the endless and inconclusive UK-EU 
negotiations, yet they seem not to reg-
ister on Planet Brexit. �e negotiations 
lurched forward last week, as they 
have done several times since 2016, 
and a bare-bones agreement by the 
end of the year may be in sight. But 
as the British government obsesses 
over minor details such as state aid or 
border controls, it is failing to grasp the 
bigger picture.

Johnson and Michael Gove, one of 
his senior ministers, spent about 25 
minutes on the phone last week with 
the bosses of some of Britain’s biggest 
companies. �e conversation, by all 

accounts, was more a lecture than an 
exchange. Gove’s message, the BBC 
reported, was that “Brexit is a bit like 
moving house. A bit of disruption un-
til you get used to a bigger and better 
house”.

Even Gove, with his unerring ability 
to misread a room, must know by now 
that it is not as simple as that. If leaving 
the EU was as easy as moving house, 
it would have been done and dusted 
already and everybody would have 
moved on. 

Instead, the only thing we can still 
say with certainty about Brexit is that, 
as a result of Britain’s negotiating 
stance, its costs will be felt long before 

any benefits, whatever they might be.
As developments in Scotland and 

last week’s restiveness in Manchester 
suggest, the UK is unhappy and divid-
ed in ways most Britons — and most of 
Britain’s many friends looking on from 
outside — have never seen before. 

One of the fantasies of Irish republi-
cans is that the future of Ireland will be 
decided in Belfast and Dublin. �at is a 
mistake. �e future of Ireland depends 
on the future of the UK, and the future 
of the UK now rests on the shoulders 
of the people of Scotland. A big build-
ing in the middle of Edinburgh is not 
going to change that.

vboland@businesspost.ie

Larry Page and Sergey Brin,   
co-founders of Google: ‘a monopoly 
gatekeeper of the internet’ Getty

A march for Scottish 
independence in Glasgow 
earlier this year Getty
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We provide a wide range of 
services to support or carry out the 

Data Protection Officer Role. 

We will also support your 
Data Protection Compliance program.

Kinsale Spirit Company is inviting you to 
be part of our EIIS Fundraising for 2020, 

as we expand our business globally.

The investment will allow us to increase our whiskey 
stocks, as well as availing of export opportunities 

for both our multi-award winning Kinsale Gin and 
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of our distillery in Kinsale. Over the coming months, 

we will continue to release a variety of premium Single 
Grain, Malt, Blended and Pot Still whiskeys, as well 
as other spirits. Become part of this exciting story.
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A
s the court rose 
in unison with 
Justice Denis 
McDonald, the 
curtain fell on a 
test case that will 

have ramifications for hundreds 
of publicans and potentially 
thousands more insurance poli-
cyholders who have found their 
businesses closed during the 
Covid-19 pandemic.

�e case mounted against FBD 
over the non-payment of busi-
ness interruption claims includ-
ed the participation of six senior 
counsel, five expert witnesses, 
four publicans and two FBD em-
ployees, in-person and via video 
link, over three weeks.

Now all parties must wait a 
further three months for the 
outcome and Justice McDonald’s 
decision.

“Unfortunately, the issues in 
the case are complex and this 
isn’t the only judgment that I 
have to write, I have other judg-
ments on hand in urgent cases,” 
the judge told representatives for 
both sides.

“Hopefully, I’ll be in a position 
to give judgment by the first Fri-
day of next term.” 

And so, with that, one of the 
most highly anticipated com-
mercial trials of recent times 
came to a close and January 15, 
2021 was set as judgment day.

During the course of opening 
and closing statements, wit-
ness and expert testimony, and 
lengthy legal argument, situa-
tions — real, hypothetical and 
disputed — were knocked back 
and forth between the parties.

Acts of God such as floods 
and hurricanes were invoked, as 
were catastrophic fires, murders, 
vermin infestations and a sole  
“canary in the coal mine”. At 
the heart of it all stood a single 
paragraph of text from FBD’s 
pub policy:

“�e company will also in-
demnify the insured . . . as a 
result of the business being 
affected by: imposed closure 
of the premises by order of the 
local or government authority 
following: - 
(d) Outbreaks of contagious or 
infectious disease on the prem-
ises or within 25 miles of same.”

�e proper meaning of those 
few words and what cover, if 
any, they provide will be central 
to the judge’s deliberations over 
the winter months.

�e Inn on Hibernian Way 
Ltd, trading as Lemon & Duke; 
Aberken, trading as Sinnotts Bar; 
Hyper Trust Ltd, trading as the 
Leopardstown Inn; and Leinster 

Overview Concepts Ltd, trading 
as Sean’s Bar in Athlone, will all 
be waiting anxiously. 

As will FBD.

A fine line
From the outset, the plaintiffs 
argued that they were protected 
against both the imposed closure 
of their business and losses aris-
ing from the coronavirus.

FBD’s case, in response, was 
to say that the peril they had 
insured themselves against was 
the imposed closure only and 
that losses arising from the dis-
ease were not covered.

In any event, the insurer ar-
gued, Covid-19 was a pandemic 
and not a local outbreak as set 
out as a condition for cover un-
der the policy, therefore no cover 
whatsoever applied.

Essentially, FBD sought to 
tread a fine line, arguing that 
while its pub policy could pro-
vide cover for Covid-19 under 
certain circumstances, it did 
not do so in the case before the 
court.

In making his closing remarks 
to the court, James Doherty SC, 
counsel for Sinnotts Bar and the 
Leopardstown Inn, told the court 
that this was a “fairly unique” 
case insofar as the evidence on 
whether or not a pandemic was 
covered or not was “consistent 
on both sides”.

He referred to the evidence of 
Alan Grace, an expert witness 
for the defence, who told the 
court that a pandemic was “just 
a name”.

“�e question here,” Doherty 
added, “is whether coronavirus 
is covered.”

Doherty said the defence’s 
expert witness had, in his re-
sponse to the court, merely 
echoed that of Chris Kelly and 
Stephen Cooney, his clients. It 
also chimed with evidence given 
by Kate Tobin, FBD’s chief un-
derwriting officer, and Paul Sha-
nahan, an FBD salesman.

“And yet the court is still being 
urged to find the policy means 
something different . . . It is a 
fairly extraordinary state of cir-
cumstances that insofar as evi-
dence has been led on this point, 
the parties all agree, at least in 
terms of the evidence they’ve 
given,” he said.

Doherty then brought the 
court through evidence that had 
been provided by Shanahan and 
Tobin, which he said illustrated 
his point.

“�at does leave the court in a 
fairly unique situation where the 
evidence from the plaintiffs and 
the evidence from the defen-

dant on this point actually are 
consistent that this policy 
responds — subject to 
the other conditions, 
of course.

“But the idea that 
there’s no cover 
because corona-
virus is a pan-
demic just isn’t 
a point that any 
witness has ac-
tually adhered to 
before this court. 
And that does 
make this unique.” 

Doherty described 
FBD’s position that 
the insured peril under 
the policy was just the 
imposed closure and not an 
imposed closure as a result of an 
outbreak of infectious or conta-
gious disease as a “form of sa-
lami slicing”. “It is artificial. It is 
also undoubtedly self-serving,” 
he said.

Eoin McCullough SC, counsel 
for Seán’s Bar, said FBD’s case 
was that the policy provided 
cover in the event of an imposed 
closure if any of a number cir-
cumstances, including an out-
break of disease, arose but that 
while there was cover if those 
circumstances arose, there was 
no cover for those circumstanc-
es.

“We submitted, judge, at the 
beginning that that interpreta-
tion makes no sense,” he said.

‘Extreme position’
FBD’s response, in its closing to 
the court, was straightforward: if 
the plaintiffs had wanted disease 
cover they should have gotten 
just that — but they didn’t.

Declan McGrath SC, counsel 
for FBD, said no evidence had 
been put before the court in 
the test case that the publicans 
believed they were “getting a 
disease policy rather than an 
imposed closure policy”.

Cover for “disease per se” was 
available on the Irish market 
and could have been obtained, 
he told the court, but the FBD 
pub policy was not such a policy.

“It was there, it was available 
and they could have gotten it 
if that was what they actually 
wanted,” he told the court last 
�ursday.

McGrath said there was “no 
doubt” from the evidence of 
Stephen Cooney, the co-owner 
of the Loyola Group which in-
cludes the Leopardstown Inn, 
that he believed the policy of-
fered protection for an imposed 
closure.

He told the court that Noel 
Anderson, the co-owner of 
Lemon & Duke, was a “canary 
in the coal mine” in having con-
sidered the risk posed by the 

coronavirus earlier than his col-
leagues in the pub trade.

He said the nature of the 
problem Anderson had 

identified and needed cov-
er for was the risk that 
his pub would have to 
close. McGrath told the 
court it was clear from 
Anderson’s evidence 
that he understood that 
for there to be cover 
under the policy, there 
had to be an imposed 
closure of his business.

McGrath said the 
plaintiffs had adopted 

an “extreme position” in 
seeking to recover losses in-

curred as a result of Covid-19 
as well as those arising from the 
imposed closure of their busi-
nesses.

Remy Farrell SC, also acting 
for FBD, then took to his feet to 
respond to two further aspects 
of the plaintiffs’ closing submis-
sions to the court. �ese con-
cerned a representation made 
by Shanahan to Anderson prior 
to his taking out cover with FBD, 
and a claim for aggravated dam-
ages being pursued by Lemon & 
Duke.

Shanahan had told Anderson, 
via email, on March 2 that his 
policy was “covering coronavi-
rus” provided the pub was “forc-
ibly shut down” and could not 
be voluntarily closed.

FBD subsequently sought to 
withdraw the representation 
but had since abandoned this 
approach. �e court also heard 
last Friday that FBD had paid 
“substantial” compensation of 
€52,000 to Lemon & Duke for 
what its solicitors said was an 
incorrect representation regard-
ing the cover available under the 
policy.

“We say that the very clear 
terms of the policy which, in our 
submission, clearly relate only 
to consequential losses arising 
from the imposed closure, could 
only be set aside or varied by an 
express and wholly unambigu-
ous agreement or representation 
to that effect,” Farrell told the 
court.

He said the plaintiffs’ mis-
representation case could only 
succeed if Shanahan’s email was 
taken to have the effect of over-

riding the policy wording.
“�e law makes it entirely 

clear that where there is an ex-
press contract, any representa-
tion that’s said to have the effect 
of varying that in a significant 
way must do so in the clearest 
possible terms and in express 
terms.” 

�e email clearly did not 
“purport to set aside and expand 
the very clear terms of the pol-
icy” and so “that should be the 
beginning, the middle and the 
end of the issue”.

On the issue of aggravated 
damages, Farrell said they “sim-
ply did not arise”.

Michael Cush SC, counsel for 
Lemon & Duke, had on Tuesday 
detailed his reasoning for seek-
ing aggravated damages.

He said the claim was being 
made on the grounds that FBD 
had failed in its regulatory obli-
gation to “act honestly, fairly and 
in the best interests of the con-
sumer and in good faith”.

Cush said he was not advanc-
ing the claim on the basis of how 
FBD’s counsel had conducted 
themselves but said it was “very 
difficult to see the basis upon 
which FBD has seen fit to defend 

the representation” made by 
Shanahan to Anderson before he 
took out the policy.

He said it was clear from the 
evidence of Kate Tobin, the chief 
underwriting officer, that “no-
body in FBD” understood Sha-
nahan’s email to mean anything 
different to what Anderson took 
it to mean, namely that it cov-
ered his business for potential 
losses arising from the corona-
virus.

Tobin, he added, had agreed 
that it was “unfair” of FBD to 
later seek to withdraw the rep-
resentation.

“We say when you put those 
things together that this is a case 
where the court might see fit to 
make an award of aggravated or 
exemplary damages.” 

In response, Farrell turned to 
FBD’s attempted withdrawal 
of the representation made to 
Anderson. His client had “apolo-
gised unreservedly for what had 
happened” and said the issue 
had been remedied “very quick-
ly indeed”, while also highlight-
ing the compensation paid to  
Lemon & Duke.

Farrell added that the original 
withdrawal of the representation 
by FBD was made on foot of 
legal advice and not any “ma-
licious whimsy” or “devious 
plot”. Cush, however, was not 
assuaged by the defendant’s ar-
guments.

“Insofar as I am relying on the 
withdrawal of the representation 
as part of this conduct of the de-
fence, it remains the case . . . that 
we have never had an explana-
tion for it in the first place . . . 
Nowhere ever in the pleadings or 
any subsequent correspondence, 
or any argument before you has 
there been any purported justifi-
cation for it,” he told the court.

He said the “withdrawal of the 
withdrawal”, or FBD’s decision 
to abandon the defence that 
the representation could not be 
relied upon by Anderson, came 
just five days before FBD had to 
begin defending the case that 
was now before the courts.

“So had proceedings not 
been instituted or not instituted 
so speedily, when might that 
withdrawal of the withdrawal 
manifested? . . . �ey were quick 
[to change their position] but 
are they entitled to take credit 
for that in circumstances where 
they were forced to be quick?” 

A date with fate
And so, after three long weeks of 
trial, publicans Noel Anderson, 
Stephen Cooney, Chris Kelly 
and Philip Byrne look ahead to 
January 15 for Justice McDon-
ald’s judgment. So too does FBD, 
which has set aside €30 million 
to cover the potential cost of an 
adverse finding.

Joining the parties in marking 
the third Friday of 2021 in their 
diaries will be some 1,100 pub-
licans with the same pub policy 
and thousands more businesses 
whose cover is with other insur-
ers and for whom the outcome 
will be instructive regarding 
their own chances of making a 
successful claim for the damage 
inflicted on them by Covid-19.

“If it’s possible to give judg-
ment before, then I obviously 
will. But I just don’t think it will 
be possible. It’ll actually be a 
bit of an effort to get it done by 
January 15,” McDonald said in 
closing.

“But I am really conscious that 
this is urgent from everyone’s 
perspective.” 

Closing time: now wait begins 
for ruling on FBD versus pubs
�e landmark case in the High 
Court will have ramifications for 
all insurance firms and businesses 
affected by the pandemic, but 
everyone will have to wait until the 
judgment due on January 15

Peter  
O’Dwyer

Cush said the claim 
was being made on the 
grounds that FBD had 
failed in its regulatory 
obligation to ‘act 
honestly, fairly and in 
the best interests of the 
consumer and in good 
faith’

Jamie Heaslip and Noel Anderson 
at the Four Courts for their High 
Court action
 Collins Court

Customers enjoy a Guinness at a table outside a pub in Dublin last Wednesday as Ireland prepared to enter a second national lockdown; below: 
a woman walks past a boarded up bar in Dublin Getty
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I
ncreased electricity demand, 
escalating costs, pressure on 
the grid and a greater drive 
towards sustainability mean 
that businesses are looking for 
alternatives to energy supply 

– one that enables efficient on-
site energy control. Occupancy 
of office and industry spaces 
for many companies during the 
global pandemic of 2020 has been 
sparse, even non-existent, es-
pecially during the height of the 
shutdown, yet building expenses 
often remain constant.

At the same time, regulation is 
challenging everyone to use en-
ergy more efficiently. Technology 
is transforming the energy land-
scape too. New energy sources are 
appearing, from wind and solar to 
high-efficiency batteries. �ese 
changes are putting power in the 
hands of customers and turning 
energy from a simple commodity 
into a critical source of business 
advantage. 

�ere is an appetite among Irish 
businesses for innovative and in-
sightful energy technologies. As 
a business owner, you are well 
aware of your company’s energy 
costs — but do you know just how 
much control you can potentially 
have over them?

Bord Gáis Energy’s Combined 
Heat and Power (CHP) solution 
captures your business’s excess 
energy and turns it into electricity 

and heat. It means you can save 
more on your energy costs, re-
duce your carbon footprint and 
become less reliant on the grid. 
CHP is a sustainable, efficient, 
cost-effective and low carbon 
source of energy. �e plants gen-
erate power and heat simultane-
ously on the business’s own site.

At present, electricity is gen-
erated by power plants far away 
from the point of consumption. 
All of the heat created during 
the generation process is 
dumped as waste. In 
a CHP, that heat is 
captured for use 
in the building 
or buildings 
served by 
the plant. 
�at in itself 
consider-
ably reduces 
energy costs 
and carbon 
emissions. In 
addition, there is 
no loss of power be-
tween the generating plant 
and the customer, as happens 
in the transmission network at 
present.

CHP plants are designed to be 
able to use hydrogen, biogases 
and blends of those with natural 
gas. �is means they are future 
proofed to be able to use decar-
bonised gases as they become 

available. 
This will 
further re-
duce car-
bon emis-
sions over 

time. 
With our 

sister com-
pany, Centrica 

Business Solutions, 
Bord Gáis Energy can 

offer you end-to-end project 
management that helps your 
business remain in control of its 
energy usage and save on energy 
costs. �is means that you are 
enhancing your energy security 
by reducing our dependency on 
the grid and helping businesses 
sustain energy price volatility and 

supply disruptions while also ad-
vancing your climate change and 
sustainability goals by reducing 
carbon emissions and other pol-
lutants.

By increasing energy efficiency 
and managing costs as well as 
diversifying your energy supply 
through enabling further integra-
tion of domestically produced and 
renewable fuels, there is poten-
tial to also improve your business 
competitiveness.  Capturing heat 
that is normally wasted means 
that you will also be improving 
your energy efficiency. �is is sig-
nificant given the rising whole-
sale market of gas and electricity.

CHPs are suitable across a 
range of commercial buildings, 
from hotels, health clubs, office 

buildings and nursing homes to 
larger manufacturing sites such 
as food processing, datacentres 
and glass manufacturing. �e 
installation process is very effi-
cient, with short lead times with 
market-leading standards.

Before a CHP unit can be cor-
rectly sized and the associated 
savings accurately calculated, 
the appropriate site data needs 
to be collected and validated. �e 
minimum data requirement cen-
tres around the electricity and 
gas consumption of your site and 
the associated tariffs. Once the 
data is collected and validated, a 
simple evaluation of whether a 
CHP is likely to be feasible or not 
can be easily conducted.

We then conduct an onsite re-

view to determine the installation 
options and cost. It is imperative 
to understand the site to ensure 
suitability. Installation costs can 
vary from site to site depending 
on several key factors such as 
location of CHP plant, planning 
implications, local regulations 
and maintenance restrictions.

Sometimes the project doesn’t 
fit the mould. Perhaps you have 
limited access space or working 
from a listed or protected build-
ing and are not sure what your 
options are. We can offer you a 
bespoke solution allowing you 
to work closer with us so we can 
develop a more tailored CHP. You 
can be assured that we will be 
compliant with building and en-
vironmental regulations.

Once you are happy to go ahead 
with the installation, Bord Gáis 
Energy will project manage your 
entire installation for you. We will 
work with you to ensure you 
receive the best possible return 
and will continue to support your 
evolving energy efficiency strate-
gy. Our approach is to understand 
all aspects of your business and 
develop a design to suit your busi-
ness’s needs.

�e average payback time on a 
CHP investment is between three 
and five years. For larger plants 
the payback time is typically less 
than three years. Bord Gáis Ener-
gy can offer your business attrac-
tive finance packages to spread 
the cost over a number of years.

We also offer design, manu-
facture, operate and maintenance 
packages which allow you to en-
joy all the benefits of heat and 
power on site along with the re-
duced energy costs and carbon 
emissions while we look after 
everything else. Our turnkey 
service includes 24/7 monitor-
ing and maintenance and you 
can rest assured that the plant 
is running at optimal efficiency 
at all times.

With over 35 years of exper-
tise in the energy sector, we can 
give peace of mind that your 
CHP installation is scoped, in-
stalled, operated and maintained 
for optimal performance. As the 
energy partner to businesses 
across Ireland, we can give you 
real-time knowledge and insight 
into individual usage, emissions 
data and help meet compliance 
regulations.

It’s now more important than ever to 
have efficient and measurable energy 
insights to ensure your business is as 
effective and competitive as possible. If 
you are interested in finding out more 
about our CHP solution, email us at 
energyservices@bordgais.ie.

Reducing energy costs  
and putting power in your hands
Energy, which used to be 
a simple commodity, is 
becoming a critical source of 
business advantage.  
Bord Gáis Energy is here to 
help you make the most of it

We will work with 
you to ensure you 

receive the best 
possible return

Colin Bebbington, 
Retail Director 
with Bord Gáis 

Energy
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E
ven before Ireland moved 
to level 5 restrictions on 
Wednesday night, the 
discourse around the de-
cision was dominated by 
one question: what next? 

While many are taking the six-week 
timeline with a large grain of salt, say-
ing it will undoubtedly last much lon-
ger, others are predicting a few weeks 
of freedom over the Christmas period 
followed by yet another lockdown as 
2021 begins.

It doesn’t do Covid-19 crystal balls, 
but the National Public Health Emer-
gency Team’s (Nphet) predictions have 
been closely and depressingly matched 
by reality as the last few weeks played 
out. Over 15,000 people received a 
positive Covid-19 diagnosis in the past 
fortnight, and each of us is now 100 
times more likely to catch the virus 
than we were back in June, when daily 
cases were in the single digits.

According to Professor Philip Nolan, 
the head of Nphet’s modelling group, 
the reproduction number, current-
ly somewhere between 1.3 and 1.4, 
would have to come down to 0.5 by 
December 1 to consider a return to a 
lower level of restrictions. �is is an 

“absolutely realistic and essential tar-
get”, he stressed, although he failed to 
speculate what would happen in the 
event of this not being achieved. 

“It is not surprising that people 
would find another ask to do all of 
this all over again a hugely difficult 
challenge,” Dr Tony Holohan, the chief 
medical officer, said. “I’m not going to 
get into predicting failure. I am going 
to be expressing optimism that we can 
do this.”

Yet confidence in the broader effort 
to suppress the virus was damaged 
earlier in the week when it emerged 
that the contact tracing system had fi-
nally become overwhelmed the previ-
ous weekend. Over 2,000 people who 
had received a positive test result got 
a text from the HSE which they were 
then to forward to their close contacts, 
asking them to contact their own GPs 
to arrange a test. 

Many GPs reacted angrily at being 
asked to pick up the pieces, saying 
their practices were already besieged. 
�ey also expressed concern that 
people who were ill with the virus 
or stressed at hearing their diagnosis 
were being asked to do their own con-
tact tracing. 

Alan Kelly, the Labour Party leader, 
told the Dáil the situation was “abso-
lutely ridiculous”, pointing out that 
patients could be in hospital or inten-
sive care when they received the text 
message. 

Dr Mai Mannix, a public health spe-
cialist based in the midwest, told RTÉ 
Radio’s Today with Claire Byrne that 
an active recruitment campaign has 
been going on for some time and this 
had coincided with consistent high 
case numbers, leading to the system 
coming under undue pressure. She 
said public health specialists were 
still working on the contact tracing in 
complex cases or those involving vul-
nerable populations.

Paul Reid, the HSE chief executive, 
said it was “regrettable”, but it was 
clear there was no alternative as cases 
mounted. Hundreds of contact tracers 
are still going through a recruitment 
and training process, he said, leaving 
many to question why that process 
hadn’t begun several months previ-
ously.

All of this means an increasingly 
exasperated public are asking if this 
is just the second in a series of further 
lockdowns, with Ireland doomed to 
repeat this cycle every time our al-
ready over-capacity health service is 
at risk of collapsing. �e World Health 
Organisation (WHO) has criticised 
lockdowns as a blunt tool, but also 
admitted that when health systems are 
becoming overwhelmed, countries are 
left with no other choice. 

“Our position is not that you can’t 
do lockdowns, it’s simply that [you 
shouldn’t] use a massive lockdown 
as your only strategy,” the WHO’s Dr 
Margaret Harris said.

Doomed to do no better?
Professor Devi Sridhar is chair of glob-
al public health at Edinburgh Univer-
sity and advises the Scottish govern-
ment on Covid-19. 
She told the Business Post that any test-
ing and tracing system will begin to 

struggle when cases 
reach certain levels and 
the number of contacts 
subsequently rise. A 
vocal critic of what she 
calls a “continual lock-
down/release cycle”, 
she said the best strat-
egy is one that aims to 
suppress the virus, then 
quickly intercepts and 
extinguishes any small 
flare-ups.

“Why are countries 
stuck in this paralysis 
when there are other 
countries that are in 
essence winning, by 
getting their economic 
recovery going? East 
Asian countries look 

pretty much the same as pre-Covid in 
terms of their GDPs,” she added.

Sridhar is careful to make the con-
nections between the devastation the 
virus can wreak on both health and 
the economy, saying the two are inex-
tricably linked.

“As soon as the virus spreads be-
yond a certain point and hospital 
admissions start to go up, you have 
no choice but to lock down because 
your health service becomes a Covid 
health service again. You have not 
enough people being able to access 
care and you get widespread fear, so 
you get schools closing and consumer 
activity down and mobility down and 
all of this hurts your economy,” she 
explained.

Sridhar is highly critical of propo-
nents of herd immunity or extreme 
shielding strategies, saying these are 
just as damaging to the economy as 
lockdowns would still be needed.

“It’s counterintuitive, because just 
letting the virus be, or pursuing any 
kind of herd immunity approach, is 
just going to keep you in lockdown/
release cycles, because you are just 
trying to stay within health service ca-
pacity and you are just going to cycle 
in and out as the government tries to 
keep on top of it,” she said. 

“Personally, I think that’s an awful 
way to approach it. We have not had 
anything like the level of exposure 
we would need for us to get to a 
level where it would stop cir-
culating at the exponential 
growth level. Given the 
possibility of infection and 
immunity waning over 
time, there will be no static 
position and it may mean 
waves of this, where you 
could get it multiple times 
in your life.”

�e WHO has rejected the 
policy of cocooning or 

shielding the vulnerable as “unethical 
and unscientific”. 

“We have never used this as a strat-
egy in public health for any virus, we 
have always used control or elimi-
nation strategies to manage infection 

diseases so they can’t cause fur-
ther damage,” Sridhar said.

She pointed out the im-
practicality of such an 
approach, saying when 
all those associated with 
vulnerable people such 
as their families or care-
givers are considered, 
this would mean locking 
down about 40 per cent 
of the population to pre-

vent 80 per 

cent of deaths. 

�e case for quarantine
“It’s a harsher lockdown than we have 
now. �is has been one of the biggest 
mistakes in western countries, debat-
ing this for so long instead of moving 
forward with practical feasible solu-
tions of how we can cope in this new 
world.”
Other countries are finding very clear 
paths through the pandemic, Sridhar 
said. 

“�ey are essentially trying to stop 
community transmission, which 
Ireland and Scotland both did in the 
summer. We had crushed the curve 
really low, but the problem is how do 
you retain that status?”

When it comes to border control, 
Scotland and Ireland need to learn 
lessons, Sridhar said. But she accepts 
this is complicated by the presence of 
land borders. “We need to figure out 
how to check and quarantine people 
to make sure you don’t just keep re-
seeding the infection.”

Sridhar is complimentary of New 
Zealand’s approach, saying the coun-
try‘s commitment to keeping out 
Covid-19 has paid dividends in terms 
of maintaining an almost normal life. 

The rocky 
road ahead 
for a Covid 
weary nation
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As all areas of society pulled to-
gether in the dark early days of 
this pandemic, one sector was 
largely forgotten. 

�e majority of Ireland’s 
Covid-19 deaths – over 1,000, or 
more than half – have occurred 
among the nursing home popula-
tion, despite this cohort account-
ing for just 0.65 per cent of the 
population. An overt focus on the 
acute hospital sector as the first 
wave began meant that nursing 
homes and their frail and vulner-
able residents bore the brunt of 
the impact.

�e midweek revelation that 25 
out of 27 residents at a Co Galway 
nursing home had tested positive 
for Covid-19, along with most of 
the staff, was not only shocking, it 
served as a reminder of just how 
vulnerable residents and staff in 
these facilities are while the virus 
continues its rampage in the com-
munity. 

One resident had died and two 
were admitted to hospital – just 
one nurse and one carer were left 
to look after 24 residents as the 

rest of the staff went into isola-
tion.

Contingency plans were in 
place for the home in question, 
Nightingale in Ahascragh. But as 
director of nursing Patricia Mac-
Gabhann told RTÉ’s Liveline last 
week, they couldn’t have foreseen 
that almost all staff “would be 
taken out like this”.

�ere are 455 private and vol-
untary nursing homes across Ire-
land, directly employing 35,000 
staff and providing care to over 
25,000 residents. Many of the 
challenges that faced the sector 
at the beginning of the pandemic, 
including the lack of PPE and lim-
ited access to testing, have largely 
been addressed in the interim.

Serial testing is ongoing in all 
residential care facilities and, ac-
cording to the latest report from 
the Health Protection Surveil-
lance Centre, there are currently 
37 open outbreaks in nursing 
homes. 

�e HSE said on �ursday that 
132 nursing homes were currently 
receiving support from the exec-

utive, with 35 receiving “exten-
sive support” such as from the 
Covid-19 response teams.

Hundreds of homes remain 
free of the virus, said Tadhg Daly, 
chief executive of Nursing Homes 
Ireland. Daly told the Business Post 

he was “very surprised” to hear 
of the scale of the outbreak in the 
Galway facility, saying he only 
became aware of it when it hit the 
media. 

He emphasised the importance 
of contingency plans but cau-

‘No army of staff’ to reinforce nursing hom es, spokesman warns

The Nightingale nursing home in Ahascragh, Co Galway, where 25 of 27 
residents and most of the staff have tested positive for the coronavirus  
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waves of this, where you 
could get it multiple times 
in your life.”

�e WHO has rejected the 
policy of cocooning or 

diseases so they can’t cause fur-
ther damage,” Sridhar said.

She pointed out the im-
practicality of such an 
approach, saying when approach, saying when a
all those associated with 
vulnerable people such 
as their families or care-
givers are considered, 
this would mean locking 
down about 40 per cent 
of the population to pre-

vent 80 per 

ing this for so long instead of moving 
forward with practical feasible soluforward with practical feasible soluf
tions of how we can cope in this new 
world.”world.”w
Other countries are finding very clear 
paths through the pandemic, Sridhar 
said. 

“�ey are essentially trying to stop 
community transmission, which 
Ireland and Scotland both did in the 
summer. We had crushed the curve 
really low, but the problem is how do 
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When it comes to border control, 
Scotland and Ireland need to learn 
lessons, Sridhar said. But she accepts 
this is complicated by the presence of 
land borders. “We need to figure out 
how to check and quarantine people 
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Dr Tony Holohan, the chief medical of�cer  Collins

No sooner had the latest lockdown 
been announced to a weary public, 
than confidence was rocked when the 
HSE admitted it was going to have to 
ask thousands of Covid-19 patients to 
do their own contact tracing

Danielle  
Barron
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L
ast weekend, the All 
Blacks played Australia at 
Eden Park in Auckland. 
�ere was nothing re-
markable about the rugby 
match itself. New Zealand 

won, of course, but the spectacle of 
more than 50,000 people watching 
the game, having a beer, hugging and 
enjoying themselves was surreal.

Yesterday, Ireland played Italy in 
the Six Nations championship in an 
empty Aviva stadium.

�ere are two kinds of countries in 
2020: those that have driven down 
Covid-19 infections to the point 
where full life can return, and those 
that have not. Today, well over a 
billion people live in what can effec-
tively be considered a zero-Covid en-
vironment that allows vigorous social 
and economic activity. 

Many kinds of countries enjoy this 
reality. Australia, China, New Zealand, 
Japan, South Korea, Taiwan, �ailand 
and Vietnam have little in common 
overall. �ey are diverse in terms of 
population size, physical geography, 
culture and political structures. What 
do they have in common? Each of 
them made a choice. �ey chose to 
manage their own response to the 
pandemic and implemented chal-
lenging but rewarding measures, tai-
lored for their own circumstances, to 
drive down Covid-19 numbers 
and control the virus in their 
area.

Ireland never made a choice. 
We suppressed the virus, 
temporarily, thanks to our 
first lockdown. �en we had 
a policy of suppression that 
amounted to wishful and pas-
sive thinking. We did not have 
a strategy, and we did not im-
plement adequate containment 
measures. 

�e government plan of “liv-
ing with the virus” is clearly 
untenable as none of us wish to 
live in a reality of rolling lock-
downs deep into 2021. Some-
thing has to change.

We cannot eradicate 
Covid-19. Eradication of a hu-
man virus has only ever been 
achieved for smallpox – de-
clared eradicated by the World 
Health Organisation (WHO) 
in 1980 – and that involved 
vaccines. Elimination, how-
ever, refers to the removal of 
an infectious disease from the 
community in a defined geo-
graphical region. Malaria was 
eliminated from the US, with-
out a vaccine. 

Others, including cholera, 
ebola, leprosy, and severe Acute 
respiratory syndrome (Sars) 
have been eliminated from 
regions before. Covid-19 has 
been eliminated from multiple 
countries, and regions of coun-
tries.

We were close to elimination 
in June, but many mistakes 
were made and are still being 
made. Our testing throughput 
was never fast enough, and the 
process of getting a test is slow 
and bureaucratic. Contact trac-
ing is not adequately staffed, 
and there was not enough use 
of the electronic app. We have 
not been properly supporting, 
or acknowledging, our limited 
number of highly trained and 
invaluable public health spe-
cialists. 

We made a major blunder 
in not enforcing a travel quar-
antine. 

We never invested in airport 
testing, and we are lagging be-
hind in adopting novel rapid 
testing technologies used in 
other European countries. We 
lack communication from gov-
ernment.

We didn’t use the summer 
to prepare for winter. As a 
result of all this, the business 
community will take another 
significant blow. Jobs will be 
lost, and our entire economy 
will suffer. 

We need to acknowledge and 
respect the sacrifice made by 
the business community in the 
service of public health and 
the necessary regulations. But 

as these regulations on their own are 
not enough, we need the business 
community to step up and help the 
government to find ways to solve the 
real problem of the virus.

Some business leaders have ob-
served that, starting from here, the 
journey to suppression would cost us 
as much as elimination. But elimina-
tion would provide greater economic 
benefits provided we can maintain it. 

�at will require difficult decisions 
on international travel – not sealing 
the country off, but requiring proper 
travel restrictions and quarantine 
processes, depending on the place of 
origin. 

�is is the kind of hard, pragmatic 
thinking that has been missing from 
our approach to the pandemic so far.

Delivering a successful outcome for 
Ireland requires strategic leadership, 
rigorous implementation and clear 
communication. So far, the govern-
ment has not displayed these traits. 
But without them, businesses in the 
real world don’t survive. 

Our Covid-19 strategy and opera-
tions have been managed by a small 
sector of society. We need the gov-
ernment to draw on a much wider 
range of knowledge, resources and 
workforces. �e business community 
understands the importance of agility 
and how to deliver complex opera-

tions in changing environments. 
Businesses of all sizes have roles 

in community leadership and are 
conduits for communication between 
diverse groups. �ese talents and re-
sources need to be brought to bear on 
the pandemic, to influence govern-
mental actions that can drive down 
the virus and restore the economy 
for everyone, and as central actors in 
promoting cohesion and information 
dissemination.

�e private sector can also be cen-
trally valuable to implementation of 
the test/trace/isolation infrastructure. 
It was clear, based on the outbreaks 
in August, that this was not fast or co-
ordinated enough to suppress trans-
mission even when virus numbers 
were at low levels. 

�e entire system needs to be rede-
signed into a rapid and well-organ-
ised machine, designed to find and 
isolate all cases when total numbers 
are low, thereby preventing the fur-
ther spread of a fire.

With the right resources and ca-

pabilities, we can develop realistic 
plans to open society, and keep it 
open, within two to three months. 
�e Independent Science Advocacy 
Group for Covid-19 in Ireland (ISAG) 
recommends that Ireland immedi-
ately pursue a strategy of aggressive 
suppression towards the goal of zero 
community transmission. 

In this vein, Australia is a good 
model for Ireland and Europe, as it’s a 
commonwealth of semi-autonomous 
states with their own independent 
health departments, chief health 
officers, devolved governments and 
extensive land borders that cannot be 
fully sealed. 

Australia has no community trans-
mission of Covid-19 in most states 
and life has virtually returned to nor-
mal, including much of the domestic 
economy. �e exception is Victoria, 
where a large outbreak is coming un-
der control, and they are aiming for 
zero-Covid well in advance of Christ-
mas. Other Australian states have 
kept the virus under control despite 
land borders with Victoria and occa-
sional outbreaks.

�ere are important lessons to be 
learned from Melbourne. While its 
success in tackling this second wave 
sets an excellent example, we should 
also learn from the mistakes that 
allowed an outbreak to grow unde-
tected for too long in a marginalised 
population.

We have a societal mission to solve 
the problem of Covid-19 in Ireland. 
Everyone needs to be on board, not 
just in personal behaviour (which 
is essential), but in developing an 
inclusive strategy and successfully 
implementing it. 

We have a huge breadth of talent 
and an unparalleled capacity for 
social cohesion. It’s time we started  
putting these assets to use.

Tomás Ryan is associate professor in the 
School of Biochemistry and Immunology 
and Trinity College Institute of Neurosci-
ence at Trinity College Dublin
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Delivering a successful 
outcome for Ireland 
requires strategic 
leadership, rigorous 
implementation and 
clear communication

Tomás Ryan If more than 
a billion people in 
Australasia can live 
virtually free from the 
coronavirus, Ireland 

can – and must – do 
the same

Hard-headed business nous 
can end Covid-19 stalemate

It’s all about the trade-off, she said.
“Would you rather have your daily 

life back, with concerts and rugby 
matches and all that but travel is a 
problem, or would you rather have 
your borders open and go around the 
world but we are going to have restric-
tions because otherwise it’s going to be 
unmanageable? �at’s the harsh mes-
sage we have to tell people, that you 
can’t have it all.” 

Sridhar acknowledges this is a blow 
to international tourism; while do-
mestic tourism naturally increases, she 
stresses that the aviation, tourism and 
hospitality industries must be sup-
ported if this choice is made.

She is adamant it’s about “protecting 
lives and livelihoods”. Public health 
professionals are acutely aware of so-
cio-economic inequalities as a dimen-
sion of the pandemic, she said. 

Failing to take the  
virus seriously
“For businesses it’s much more harm-
ful to have to operate on a survival ba-
sis for months on low occupancy – it’s 
much more cost-effective to clear the 
virus and then go back to normal.”
   Living under restrictions, Sridhar 
believes, ultimately means living un-

der healthcare capacity. To those who 
argue that patients with other health 
conditions are suffering dispropor-
tionately due to the pandemic, she said 
controlling Covid-19 is in the “best 
interests of your health service”. 

“You will get cancer care back and 
you will get surgeries back. It’s not 
prioritising Covid-19 over other condi-
tions, it’s about trying to protect other 
conditions from being displaced by 
Covid-19.” 

She also sees the long-term health 
impacts of Covid-19 having a lasting 
impact on health services, saying she 
is concerned by the data emerging on 
so-called long Covid.

“If you ask virologists or public 
health doctors or infectious disease 
specialists would you expose your 
family to Covid-19, their answer is no. 
It’s not the risk of hospitalisation or 
death, it’s the risk of long Covid. �e 
more you learn about the virus, the 
worse it is.” 

A mistaken belief that the virus is 
mild and largely inconsequential for 
the vast majority of those who con-
tract it has led to the western world’s 
“muddled strategies”, she added. “If it 
was as bad as the first Sars or Mers, we 
would have gone for full elimination 
early on.”

Sridhar was one of the medical 
professionals and scientists who had 
predicted a global pandemic much 
like the one we are currently living 
through. 

�e likelihood is that we will see an-
other one, she said, and possibly even 
sooner than we think. 

�e billions of euro being spent on 
the health service and Covid-19 testing 
and tracing must thus be viewed as an 
investment, and not a cost, she said. 

“We have to use this experience to 
rebuild and become more resilient. 

“If you don’t have public health, 
your entire society crumbles, as we 
have seen. If we want to have a healthy 
economy, we have to have healthy 
people.”

tioned that there is “no army of 
staff sitting around waiting to be 
deployed”.

“Staffing across the entire 
health service is challenged in 
normal times and that has been 
exacerbated by the advent of 
Covid-19,” Daly said. 

“It is about prioritisation – if 
you have a nursing home or acute 
hospital with large numbers, we 
do need to start making hard 
calls and redeploy people from 
one setting to another setting. We 
cannot under-react in these situ-
ations and we have to call it when 
we see it.”

�e latest crisis will not have 
helped the natural concerns of 
families whose loved ones re-
side in long-term care facilities. 
Visiting restrictions also serve to 
heighten their distress.

Home Instead Senior Care say 
they have seen a “steady increase” 
in demand for private home care 
since June. �ey also highlight the 
sharp contrast in Covid-19 rates 
among elderly people cared for at 
home compared with those in a 

residential setting. 
�e rate of Covid-19 among 

clients from all private home care 
providers peaked in April, at 0.45 
per cent or just 91 confirmed pos-
itive cases out of approximately 
20,000 clients, according to fig-
ures from the sector’s representa-
tive body, Home and Community 
Care Ireland (HCCI).

“Home Instead has implement-
ed enhanced infection control 
measures and we believe home 
to be a safer place for vulnerable 
adults,” said Michael Wright, 
director of public affairs, Home 
Instead Senior Care Ireland. 
“Consequently, families as well 
as government should look to 
provide more home support and a 
greater variety of services to peo-
ple in their own homes.”

Daly admits the latest reve-
lations will be a knock to con-
fidence in the sector. “We don’t 
want families thinking ‘here we 
go again’. �e virus is ever-pres-
ent and the threat of it hasn’t gone 
away but we remain hyper-vigi-
lant,” he said.

‘No army of staff’ to reinforce nursing hom es, spokesman warns

A shopper on Grafton Street: level 5 
restrictions introduced last week mean 
only essential businesses can now 
remain open   Fergal Phillips

Left: A Garda checkpoint set up near 
Celbridge, Co Kildare as part of the 
Covid-19 restrictions  Collins

Comment
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V
ytenis Andriukaitis served as 
the European Commissioner for 
Health and Food Safety during 
the executive’s last term, finish-
ing up in November of last year. 
Within three months of handing 

over the reins, the continent and the commis-
sion were grappling with a global pandemic.

“When we started our mandate in 2014, we 
were dealing with the Ebola crisis in Africa,” 
Andriukaitis told the Business Post. “It was a 

very dangerous situation and it could have af-
fected the EU as well. At that time it was clear 
that we had to have more instruments in our 
hands to deal with health emergencies. 

“Covid-19 has now shown that member 
states have a lack of solidarity, a lack of coor-
dination and a lack of understanding that we 
need to act as one single market and as one 
team in response to health emergencies.”

Upon finishing his term as commission-
er, Andriukaitis wrote to his successor Stella 

Kyriakides and the new president Ursula von 
der Leyen, urging them to extend the EU’s ac-
tivities in the area of health. 

Since then, and in reaction to the coronavi-
rus pandemic, he has launched a campaign to 
deepen the European health union, proposing 
increased use of existing powers and even 
treaty change to give the EU more competenc-
es in healthcare across member states.

His lobbying paid off. In September, von der 
Leyen made an unprecedented commitment 
to the issue in her State of the Union address.

“For me, it is crystal clear — we need to build 
a stronger European Health Union,” she said.

To date, the EU’s powers in the area of health 
have been limited. �e Treaty on the Func-
tioning of the European Union stipulates that 
a high level of health protection should be 
ensured in the implementation of all EU poli-
cies, but the primary responsibility for health 
protection and healthcare systems resides with 
national governments.

Weaknesses exposed
�e weakness of the EU’s health powers were 
exposed over the last nine months, as medical 
equipment hoarding by member states, differ-
ing health system standards and a Balkanised 
approach to infection control and public health 
guidance all left the commission perplexed as 
to what role it could play in the health crisis.

Member states have thus far been reluctant 
to give the EU any more powers in health, but 
Andriukaitis said the time had come for that 
to change. He believes it is time for a much 
deeper health union and he has launched a 
manifesto to garner support from across mem-
ber states.

“Covid-19 has shown very clearly that we 
need to have more health instruments,” he 
said.“First, we need to strengthen European 
health agencies: the European Centre for Dis-
ease Control and Prevention, the European 
Medicines Agency; the European Union agen-
cy for Health Technology Assessment — all 
these need to be strengthened.

“We need to have a European health re-
sponse mechanism for emergencies. We need 
to create a European health insurance fund 
for rare diseases, because no one country can 
address issues related to rare diseases alone. 
We need to set out the legal basis to empower 
the EU on health in a number of areas such as 
internal market and fiscal governance.”

Andriukaitis also proposed the joint pro-
curement of medical equipment and medi-
cines should be strengthened, and stockpiles 
ensured for future crises. He called for a revi-
sion of the transparency directive in relation 
to the pricing of medicines, and greater regu-
lations around common e-health and digital 
standards across member states.

Asked if, under his vision, the EU should be-
gin to impose minimum standards such as the 
number of hospital beds or critical care beds 
per capita, he said it should.

“No doubt it is time to do this. We are talking 
about health emergencies and how can we  
ensure we have a more harmonised way to 
deal with emergencies. �ese emer-
gency response mechanisms can 
include minimum standards in all 
member states.”

In her State of the Union address, 
von der Leyen catalogued what she 
thought were the most import-
ant changes that could be made 
without treaty change, including 
the strengthening of European 
health agencies, the setting up of 
a new biomedical research  
body and the strategic stockpil-
ing of medicines and medical 
equipment.

However, she also indicated that 
a wider debate around the powers given to 
the EU by the treaties needed to be had.

“As a third step, it is clearer than ever that 
we must discuss the question of health 
competences. And I think this is a noble 
and urgent task for the Conference on 
the Future of Europe,” she said.

�e question of extending EU health 

competences would be the most fraught of all, 
requiring buy-in from member states that, to 
date, have shown little appetite for change.

“During my mandate, it was a very frag-
mented picture,” Andriukaitis said. “Some 
member states were very keen to do more 
in the area of public health and cross-border 
healthcare directives. But most member states 
were reluctant. 

“If you compare how many councils there 
are every year, it is very revealing: ministers for 
agriculture gather every month, while minis-
ters for health meet only twice a year.”

A proposal from the commission to establish 
a new EU4Health fund of €9.4 billion back 
in May was met with great excitement by EU 
health policy experts. �e fund intended to 
address issues including drug shortages, health 
inequalities, health system resilience and 
stockpiling of equipment.

�at excitement quickly turned to despair 
as a European Council meeting of national 
leaders in July resulted in the proposed budget 
being slashed to €1.7 billion.

“It is ridiculous that heads of state and 
government, in light of Covid-19, decided to 
cut money from the EU health programme, 
because they wanted to give more money to 
farmers through the CAP,” Andriukaitis said.

Despite the clear setback, the EU4Health 
budget is still to be decided. In June, the Eu-
ropean Parliament voted overwhelmingly on 
a resolution to create a greater health union. 
Just last week, the European Parliament Com-
mittee on the Environment, Public Health and 
Food Safety rowed in behind the commission 
in calling for the increased budget of €9.4 bil-
lion to be deployed.

Ireland had broadly been in favour of in-
creased budgets and a larger recovery fund 
across a range of sectors at the July European 
Council meeting. Andriukaitis said from his 
experience of working with Irish officials, he 
believed there would be support in Ireland for 
a greater health union.

“Ireland was always very active. During my 
mandate, Irish ministers made a lot of effort 
around public health issues. �ey were very 
supportive about the possibilities to debate 
more issues relating to people’s health. 

“Ireland was very active in tobacco control 
and in alcohol control. �ey were in favour 
of regulating health-risk factors in sugar and 
supporting protections against infectious dis-
eases and so on,” he said.

Billy Kelleher, the Fianna Fáil MEP, also 
thinks the government would support a great-
er health union.

“Anything that enhances standards and the 
health of citizens, any government should 
be open to it. �e concern would be that you 
would have standards that require huge invest-
ment in quite a short period of time,” he said.

Kelleher said he would like to see greater EU 
powers to set health standards, greater pro-
curement of medicines and equipment across 
the single market and even pushing member 
states towards a more defined universal EU 
healthcare system.

“�e idea would be to move to a situation 
where we could find the best benchmarks 
available and member states would be obliged 
to reach those. �at then raises another ques-
tion about budgets and whether those stan-
dards would determine national budgets.  
�at is where you would have the great de-
bate,” he said.

�at great debate may come to fruition over 
the next few years as a result of Covid-19. Si-
mona Guagliardo, health policy analyst with 
the European Policy Centre in Brussels, said 
that it should only happen once the available 
instruments on health are used to their maxi-
mum effect by the EU.

Treaty change
“It is a very topical issue. Health is a policy 
field that has been developing a lot at an EU 
level. I think there is room for even greater de-
velopment, but the question is what shape the 
development will take. �e pandemic has of-
fered an opportunity for us to start discussing 
how competencies in health are distributed. 
But we must remember this is an extremely 
complex policy field and, on top of that, if you 
want to discuss health competencies, then we 
are talking about treaty change.

“Treaty change is another very complex is-
sue that requires time. I am a strong supporter 
of more power for the EU in health, but before 
discussing treaty change, we should make sure 
we make the best of what we already have,” 
she said.

�at treaty change would primarily concern 
the Treaty on the Functioning of the EU, ac-
cording to Mary Guy, law lecturer at Lancaster 
University.

“Sub-section 7 of article 168 says nation-
al health policy is for member states, so it is 
hands-off for the EU. �e EU can be seen to 
work around that in different ways, particular-
ly with fiscal policy. So we do have in law this 
thing that says national health policy is a mat-
ter for member states, but then with Covid-19, 
maybe member states want the EU to get more 
involved,” she said. 

Nevertheless, Guy said it was one thing for 
people to want more EU involvement in health 
as part of a crisis response, and it was another 
to for it to still be desirable after the pandemic 
has passed.

“�ere has been a long history of pushback 
from member states about EU involvement in 
national health systems. Personally I don’t see 
that changing,” she said.

A spokeswoman for the Department of 
Health said there were clearly areas where 
health action and cooperation at EU level 
could bring added value. �e department listed 
examples, including where no one country can 

tackle a complex issue such as anti-microbial 
resistance, or where harmonisation brings 

practical benefits such as the EU regula-
tory system for medicines, or where co-
operation brings efficiencies or address-
es national capacity constraints such as 
the Health Technology Assessment.

“�is has been further demonstrated 
during the Covid-19 response,” the spokes-

woman said. 
“Analyses from the European 

Centre of Disease Control and 
Prevention has supported the 
development of public health 
guidelines. �ere has been col-
laboration on joint procurement, 
innovative funding mechanisms 
have been deployed, and there 
has been good progress on the 
EU Covid-19 vaccine strategy.

“Crises provide opportunities 
to reflect on what worked well and 

identify areas where the response 
might be improved. Ireland will 
participate actively in any arising 
discussions at EU level.”

Why an EU booster shot might 
benefit national health systems
Increasingly, the European Union 
is looking at whether it might take a 
stronger role in health across the EU, 
rather than leaving it to the individual 
member states to sort out

 Daniel  
Murray

This year has seen 
a dynamic, if en-
forced, acceleration in 

changing the way and the 
place in which we work. 

Since the move to the 
cloud began, certain in-
dividuals and industries 
had discovered the ben-
efits that remote work-efits that remote work-efits that remote work
ing could bring. Over the 
months of Covid-19 re-
strictions, however, near-
ly all office-based activity 
has shifted to working from 
home. 

And while levels move 
up and down over the 
medium-term, businesses 
must be prepared for hy-
brid models or full-time 
working from home.

Key to keeping business-
es viable is connectivity, 
whether among colleagues 
or to your customer base. 
But until now, many busi-
nesses couldn’t get the nec-
essary solutions in place, at 
a reasonable price, to ena-
ble smart communications. 
 at’s why we created the 
IPT One.

IPT One by IP Telecom 
is a suite of solutions built 

around the needs of real 
Irish businesses. A full en-
terprise-class phone sys-
tem, with a host of business 
essential features is includ-
ed, with all voice calling 
to landlines and mobiles 
across Ireland, the UK and 
USA included in a simple 
per-user, per-month plan.

Microsoft Teams  
(and more) calling
With IPT One, our unique
Microsoft Teams integra-
tion is included, allowing
your inbound and out-
bound calls to be made
via your business phone
system, from Microsoft 
Teams. It turns any com-
patible laptop or smart-
phone into your business
line, making any device
your deskphone.

But if your team doesn’t 
use Teams, our smart inte-
grations with leading CRM 
systems such as Salesforce, 

Zoho and others enable a 
similar range of calling via 
an included softphone app 
which allows you to direct-
ly dial out from your CRM, 
automatically creating or 
updating customer contact 
records.

Built to suit all business 
types – from SME to enter-
prise – IPT One provides 
true unified communica-
tions which remote-enable 
your business, integrate 
with your existing software 
and include your business 
calls. Why not talk to us in 
IP Telecom today?

“IP Telecom is one of the“IP Telecom is one of the“
leading suppliers of B2B
Telecoms solutions in 
Ireland. 100 percent Irish-
owned, our network serves
thousands of businesses
and tens of thousands of
users every day.”
For details call  
01-6877777  
or visit iptelecom.ie

IP TELECOM

IP Telecom solves remote 
working with �xed-price 
uni�ed communications

PROFILE

COMMERCIAL CONTENT

The new IPT One product, for all business types, keeps 
colleagues and customers connected while reducing costs

The HQ of the European 
Commission in Brussels: 
the European Parliament 
has already backed the 
creation of a greater 
health union Getty

Vytenis Andriukaitis, former 
EU Commissioner, and Ursula 
von der Leyen, president of  
the EU Commission
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and urgent task for the Conference on 
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T
he October bank holiday weekend 
usually signals the beginning of 
the Christmas trading period. For 
businesses in retail and hospitality, 
the next two months are when a 
good chunk of their revenues and 

the vast bulk of their profits are generated. Of 
course, as with so many occasions this year, 
it will be a Christmas trading period like no 
other. 

�e significance of the coming weeks cannot 
be underestimated. It is when many compa-
nies earn the cash that allows them to trade 
in the fallow period after Christmas. Follow-
ing the move to level 5 restrictions across the 
country for six weeks, how many of those 
businesses will survive past the end of the 
year?

Central Bank research released at the begin-
ning of October pointed to a revenue shortfall 
at all small and medium-sized firms of be-
tween €10.3 billion and €11.7 billion this year. 
Given that the survey was carried out before 
the latest lockdown, you can assume the high-
er figure is now more likely. 

And it will be concentrated in some sectors. 
As the report stated, there will be some busi-
nesses that will be viable and some that won’t 
because of the pandemic. It is as cruel as that.

It also means the state needs to target its 
resources at maximising the number of com-
panies and jobs that can be saved. It cannot be 
found wanting when it comes to throwing vast 
sums of money at this crisis. 

Officially the economy may contract by 
as little as 3.5 per cent this year, a far smaller 
decline than in many other countries, but the 
impact on employment is where it will really 
be felt. 

It’s likely that close to 400,000 people 
will be claiming the pandemic unemploy-
ment payment as a result of the shuttering 
of non-essential businesses last week. �is 

number doesn’t include the jobs propped up by 
the wage subsidy scheme or even the official 
number of jobseekers.

�e question also needs to be asked wheth-
er we are channelling the money in the right 
direction and if it has been a success. If you 
cast your mind back to July, the government 
announced a €7.4 billion stimulus plan for the 
economy, the centrepieces of which were a 
€2 billion credit guarantee scheme for small 
firms and a further €2 billion of cash from the 
Irish Strategic Investment Fund aimed at larger 
companies.

Low-cost lending of €2 billion should be a 
significant shot in the arm for small businesses. 
With the state on the hook for up to €1.6 billion 
of this figure (in case loans are not repaid), it 
was meant to be an immediate injection that 
would stabilise thousands of businesses. 

With a deadline of the end of year to lend the 
cash, it ought to be a roaring success. But the 
word back from bankers since it was launched 
formally at the beginning of September is of a 
tepid reaction. Reports suggest that there were 
applications for barely €100 million in total for 
the first month. 

Lenders have told the Business Post that appli-
cation numbers have improved, but the level 
may not be much more than a few hundred 
million at this stage, and they are not expecting 
to be deluged in the coming weeks.

One banker told this newspaper that there 
was not that much surprise at the low take-up. 
�ere is an almost natural reluctance of Irish 
small firms, and in particular family-run firms, 
to borrow money. Many are scarred by the 
2008 financial crash and distrust the banks.

It doesn’t help that the cost of borrowing for 
Irish firms is higher than the European aver-
age, yet here is a state-supported loan fund 
that risks going largely unused at a time when 
companies are on life support.

By contrast, some other state supports have 

been quite successful. �e first round of restart 
grants — giving firms a rebate on their 2019 
commercial rates — handed out €155 million, 
according to figures published by the Depart-

ment of Business, Enterprise and Innovation 
last week. 

�e second wave of grants paid out €300 
million. Of course, this is money that doesn’t 
have to be repaid, so who wouldn’t take it? 
�en again, lending is working elsewhere. 

In Britain, almost £50 billion of so-called 
bounce back loans of up to £50,000 per com-
pany with no repayment or interest for the first 
year and a 100 per cent state guarantee to the 
banks have been a success. 

Such has been the take-up that Britain’s 
main high street banks have now closed off 
their applications to open business current 
accounts, as they are unable to process the vol-
ume ahead of the closure of the loan scheme in 
early December.

You could argue that handing over signifi-
cant sums of money in loans that may never be 

repaid is a waste of resources. �at, though, has 
to be balanced with the reality that many of the 
companies that closed their doors last week 
will not reopen without significant support. 

It may be time for the credit guarantee 
scheme to be reformed by introducing a full 
guarantee, changing the premium paid on the 
loans (a requirement for state aid rules), or 
taking the decisions out of the hands of the 
banks.

�e cash crunch many companies will face 
in the coming weeks will be life-threatening 
to some without a significant inflow of money. 
�e new Covid Restriction Support Scheme 
will help, but providing a fraction of a compa-
ny’s turnover will not necessarily help if we are 
in for a period of rolling lockdowns. �e clock 
is ticking on how best to make the loan scheme 
work.

State must target support at viable companies

Central Bank research 
pointed to a revenue 
shortfall at SMEs of 
between €10.3 billion and 
€11.7 billion this year

Ian Guider Small and  
medium-sized businesses can 
only weather the pre-Christmas 
shutdown if state supports are 
channelled properly

Pre-lockdown shoppers in 
Dublin last week. Thanks 
to coronavirus, this year it 
will be a Christmas trading 
period like no other
 Paul Faith/Getty
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M
ary Flanagan 
Ryan has been 
using Facetime 
video calls to 
show loyal 
customers 

around the latest range of Ital-
ian designer shoes in her Ennis 
boutique.

After 30 years in business, 
the owner of Nozomi realised 
she needed to embrace digital 
sales fully during the last set 
of Covid-19 restrictions. She 
launched NozomiShoes.ie this 
month and has already seen the 
benefit since the government’s 
announcement of level 5 restric-
tions shut her store again last 
week.

“When we were told we had 
to close again, I was devastated, 
absolutely devastated, but we’re 
very lucky we made the deci-
sion to launch the website when 
we did because online sales have 
been strong and we will be rely-
ing on them,” she said.

Nozomi had already built a 
loyal customer base around the 

world and used social media and 
email to communicate with vis-
itors smitten by the store, which 
is “a little bit of Milan in the 
middle of Co Clare”.

“�ere was an American 
tourist who visited a few years 
ago and said she had never seen 
anything like it even on 5th Av-
enue, so she bought a few pairs 
and has been a loyal customer 
since. We would Facetime so she 
could see the new seasons and 
we would have other customers 
based around the UK and other 
places like that as well.”

While Flanagan Ryan’s op-
portunity to visit shoemakers 
around the world to source her 
collections has been curtailed, 
she has worked to ensure that 
her business grows online.

She said that recent social 
media campaigns had resulted 
in more sales and that there 
was life left in the designer shoe 
market, even if most people will 
be stuck at home for at least the 
next month.

“People want to get out of the 

tracksuit. We have seen a big 
trend in biker boots instead of 
the takkies people were wearing 
on the school run or to do the 
groceries. People want to make 
a bit of effort and it does boost 
their mood which we all need 
a bit of at the moment,” she said.

Nozomi is part of a new wave 
of long established Irish retailers 
to make the leap to digital sales 
and found that customers are 
happy to follow them, but can 
they take on the dominance of 
Amazon and Asos?

Online giants tighten grip 
Irish retailers and product mak-
ers have been slow to grow their 
online operations, according to 
recent analysis, but they can no 
longer depend on footfall and 
goodwill to sustain their busi-
nesses. 

Currently, 70 per cent of Irish 
purchases online go to foreign 
firms, according to the Central 
Statistics Office, and it will take 
a serious effort to make any 
reduction in that number in the 
coming months.

As city centres have been 
emptied and shopping centres 
shuttered, people’s need for 
retail therapy has boosted the 
profits of online behemoths.

Amazon tightened its grip on 
the space as it doubled its sales 
during the early stages of the 
pandemic to a total of $88.9 
billion as consumers bought 
everything from toilet paper to 
computer games through the 
retailer as well as subscribing 
to its video, e-books and audio 
services.

Asos, the e-commerce fashion 
store, reported a pre-tax profit of 
€157.5 million in the 12 months 
to the end of August, compared 
to €36.7 million in 2019.

�ese firms are long estab-
lished online, but the pandemic 
has won them millions of new 
customers who are discovering 
the convenience of shopping 
online.

�ere is growing concern 
among Irish retailers that the 
trend will have a lasting effect.

A joint report by Digital Busi-
ness Ireland and the IE Domain 
Registry, which manages .ie 
website addresses, in August 
found that even when the 
Covid-19 restrictions were lifted, 
74 per cent of shoppers were put 
off by queues and social dis-
tancing measures in stores.

It has been clear for years that 
consumers were spending more 
money online and that has been 
accelerated by Covid-19, but 
the survey found that just 21 per 
cent of Irish SMEs invested in 
their online presence between 
March and August, and only 25 
per cent sell online.

�ere is a strong consumer 
sentiment to support Irish busi-
nesses as 67 per cent of those 
who have done online shopping 
with Irish businesses did so 
out of a desire to help them 
through the crisis.

Options to support Irish 
firms online have, however, 
been limited and shoppers 
are flocking to multination-
als such as Amazon, Asos, 
Boohoo and others instead.

David Curtin, chief exec-
utive of IE Domain Registry, 
said that Covid-19 has been 
the catalyst for Irish SMEs 
moving online and govern-
ment initiatives have been 
the accelerant.

He said local enterprise of-
fices had about 1,500 applica-
tions for a support scheme for 
businesses wishing to trade 
online last year, but the figure 
between March and July of 
this year was 6,000.

“We’ve been preaching the 
mantra that more businesses 
need to be online for quite 
some time now, but there 
has always been a reluctance. 
We’ve done research to show 
that 20 per cent of businesses 
couldn’t take payments online 
and 34 per cent couldn’t take 
reservations. 

“�is pandemic has been a 
wake-up call,” he said.

In effect, Irish businesses used 
their websites as little more than 

business cards, with location 
and contact information, but the 
last six months has meant web-
sites have turned into the only 
chance of surviving for many.

Curtin said he was encour-
aged by the ability of food ser-
vice businesses to pivot to online 
sales when they could no longer 
have diners in their premises, 
and he hoped more retailers 
would now try to adapt.

It may be daunting to compete 
with the multinational giants, 
he said, but there was strong 
evidence that many Irish people 
would shop locally online when 
they had the option.

“Irish consumers expect high-
er standards online because they 
are used to the likes of Amazon. 
Obviously SMEs can’t compete 
with that in terms of range of 
products, but they can improve 
the user experience and do 
things like click-and-collect to 
get around the fact they may not 
have access to the same delivery 
infrastructure. Plus it’s always 
good to push a bit of patriotism 
in the branding,” Curtin said.

Playing catch-up
Ross O’Colmáin is an Enterprise 
Ireland manager working on the 
Covid-19 online retail scheme to 
get more Irish businesses to sell 
digitally. He said the pandemic 
had driven online shopping and 
that Irish firms were playing 
catch-up.

After a “modest” response 
to the agency’s online retail 
scheme in the last two years, 
there has been a surge in de-
mand as businesses realise they 
need to get online. By the end 
of this year, grants totalling €10 
million will be given out to more 
than 300 businesses to enable 
them to do so. 

“We know consumers are 
going online and have been for 
a number of years but Covid-19 
has massively accelerated that 
process. Consumer spend is 
up but it has been going to the 
large multinationals. �e idea 
of the scheme is to enable Irish 
retailers to follow that consumer 
spend and get them to spend 

locally,” he said.
�e main large multinational 

in the e-commerce space is Am-
azon, which Enterprise Ireland 
is currently partnering with as 
part of an effort to encourage 
more Irish SMEs to join its plat-
form. �e retail giant has re-
cently opened its first Irish hub 
in Dublin, a 6,500 square metre 
delivery station in Rathcoole, to 
handle deliveries directly which 
will lessen wait time for prod-
ucts and make Amazon more 
attractive to shoppers.

O’Colmáin said that retail-
ers might be wary of working 
with Amazon since it has been 
the “big fish” in the space but 
said that the platform provides 
a good opportunity for prod-
uct-makers and retailers to 
reach a customer base they may 
not be able to reach otherwise.

�e misgivings that many Irish 
SMEs have are not unique to 
Ireland. Amazon is under close 
scrutiny for its effects on local 
small businesses and the high 
street ecosystem.

�e European Commission 
last month opened a formal an-

ti-trust investigation to assess 
whether Amazon’s use of 

sensitive data from inde-
pendent retailers who sell 
on its marketplace is in 
breach of EU competi-
tion rules.

Steve Mnuchin, the 
US Secretary of the 
Treasury, accused 
Amazon last year of 
“destroying the retail 
industry”. A report by 
a US Senate committee 
this month claimed 
that Amazon has grown 
to be such a dominant 
force in the online retail 
market that it now has 
monopoly power over 
third-party sellers on its 
marketplace.

“What we’ll be saying 
to businesses is that Am-

azon is a highly successful 
business that is popular with 

consumers so there are op-
portunities there,” O’Colmáin 

said.
“On the flipside of that is the 

growing trend towards buying 
local, which consumers want to 
do but retailers need to facilitate 
that by allowing people who 
want to support a local business 
to do it online.”

Duncan Graham, managing 

director of Retail Excellence Ire-
land, which represents 13,000 
stores, said that with shops 
closed now, consumers would 
inevitably do their Christmas 
shopping online.

Retailers are urging consum-
ers to consider Irish outlets 
when shopping online but it is 
clear that much of the money 
that would have gone into Graf-
ton Street tills will instead go 
into multinationals’ coffers.

“I am not confident that we 
will make massive inroads into 
that 70 per cent market share 
that goes overseas, but there are 
many Irish retailers who are de-
pending on people seeking them 
out this year,” Graham said.

“Our mission is to stop people 
being lazy and just clicking on 
Amazon or Asos and looking for 
their local options instead, but I 
don’t think there will be a mas-
sive change.”

Graham said it was not sus-
tainable for Enterprise Ireland to 

work with Amazon to get more 
businesses on its platform unless 
there was a significant rise in the 
level of online sales going to Irish 
firms.

“We’ve been pushing Enter-
prise Ireland for a while to help 
Irish retailers online and there 
are supports, but there needs to 
be more from the government to 
help Irish retailers build online. 
�e government will need to en-
sure there is a level playing field 
between all operators, but these 
are unprecedented times.”

Graham said it would be “un-
thinkable” that the restrictions 
on retailers would go beyond the 
planned six weeks, as a lot of 
Christmas business was already 
likely to be lost. 

“We need the government 
to give us every opportunity to 
come out the other side of this 
and Christmas is so important 
to retailers that they need to be 
back up and running at the start 
of December,” he said. 

‘Christmas starts today’
Conor MacManus, a director of 
technology with BDO Ireland, 
the consultancy firm, said that 
businesses may have been 
caught off-guard by the most re-
cent lockdown but they needed 
to respond rapidly.

“Christmas starts today. Even 
before the second wave of re-
strictions, we were seeing that 
people had started their shop-
ping, so retailers need to have a 
strategy in place and if you have 
a website, don’t just assume that 
people will come to it,” MacMa-
nus said.

BDO has been working with 
businesses to avail of the Enter-
prise Ireland Covid-19 online re-
tail scheme and MacManus said 
one firm he worked with had 
a 60 per cent increase in sales 
since using the scheme.

�ey have also been helping 
businesses who can benefit from 
using Amazon or other existing 
online retail infrastructure.

Amazon is seen as the big bad 
wolf by some SMEs but Mac-
Manus said that it provides an 
opportunity to retailers to reach 
more customers.

“If you were starting a busi-
ness now you would probably 
go straight to Amazon or eBay to 
use their platforms, so it should 
be part of the strategic plan of 
existing retailers,” he said.

Most businesses are scram-

Shoppers urged 
to ‘click local’ as 
retailers take leap 
into unknown
Many retailers have been 
using their websites as little 
more than business cards, 
but with no footfall in  
non-essential shops for 
the next six weeks, they 
urgently need to attract 
online customers
 

Aaron  
Rogan

Duncan Graham, 
managing director of 
Retail Excellence: drive 
to get online shoppers 
to buy Irish
  Fergal Phillipstancing measures in stores.

t has been clear for years that 
consumers were spending more 
money online and that has been 
accelerated by Covid-19, but 
the survey found that just 21 per 
cent of Irish SMEs invested in 
their online presence between 
March and August, and only 25 

�ere is a strong consumer 
sentiment to support Irish busi-
nesses as 67 per cent of those 

ho have done online shopping 
with Irish businesses did so 
out of a desire to help them 

Options to support Irish 
firms online have, however, 
been limited and shoppers 
are flocking to multination-
als such as Amazon, Asos, 

oohoo and others instead.
David Curtin, chief exec-

utive of IE Domain Registry, 
aid that Covid-19 has been 

the catalyst for Irish SMEs 
moving online and govern-
ment initiatives have been 

He said local enterprise of-He said local enterprise of-He said local enterprise of
fices had about 1,500 applica-
tions for a support scheme for 

usinesses wishing to trade 
online last year, but the figure 
between March and July of 

“We’ve been preaching the 
mantra that more businesses 
need to be online for quite 
some time now, but there 
has always been a reluctance. 
We’ve done research to show 
that 20 per cent of businesses 
couldn’t take payments online 
and 34 per cent couldn’t take 

“�is pandemic has been a 
wake-up call,” he said.

In effect, Irish businesses used 
their websites as little more than 

the “big fish” in the space but 
said that the platform provides 
a good opportunity for prod
uct-makers and retailers to 
reach a customer base they may 
not be able to reach otherwise.

�e misgivings that many Irish 
SMEs have are not unique to 
Ireland. Amazon is under close 
scrutiny for its effects on local 
small businesses and the high 
street ecosystem.

�e European Commission 
last month opened a formal an

ti-trust investigation to assess 
whether Amazon’s use of whether Amazon’s use of w

sensitive data from inde
pendent retailers who sell 
on
breach of EU competi
tion rules.

US Secretary of the 
Treasury, accused 
Amazon last year of 
“destroying the retail 
industry”. A report by 
a US Senate committee 
this month claimed 
that Amazon has grown 
to be such a dominant 
force in the online retail 
market that it now has 
monopoly power over 
third-party sellers on its 
marketplace.

“What we’ll be saying 
to businesses is that Am

azon is a highly successful 
business that is popular with 

consumers so there are op
portunities there,” O’Colmáin 

said.
“On the flipside of that is the 

growing trend towards buying 
local, which consumers want to 
do but retailers need to facilitate 
that by allowing people who 
want to support a local business 
to do it online.”

Duncan Graham, managing 

ergal Phillips

Mary Flanagan Ryan, owner of Nozomi Shoe Boutique in Ennis, Co Clare: timely online launch
 Arthur Ellis

We’ve been 
pushing 
Enterprise Ireland 
for a while to help 
Irish retailers 
online and there 
are supports, but 
there needs to be 
more from the 
government to 
help Irish retailers 
build online
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Analysis

F
or those of us utterly fed 
up with the on-off nature 
of Brexit negotiations, 
the news last week of a 
different set of fractious 
negotiations involving 

the British government was almost 
a welcome distraction. Westmin-
ster’s enthusiasm to impose a strict 
Covid-19 lockdown in Greater Man-
chester was battered by pushback 
from Andy Burnham, the local mayor.

Burnham’s experience is greater 
than that of many other local pol-
iticians, as he served as a treasury 
minister in a previous Labour ad-
ministration. He knows the way the 
purse strings get tightened. While 
his bid to secure extra compensation 
for his city and region seems to have 
proved largely unsuccessful, depend-
ing on your point of view, it was an 
illustration of how poor the current 
Westminster government can be at 
negotiating its way out of self-inflict-
ed difficulties.

�e Greater Manchester palaver at 

least had the merit of being unusual. 
�ere is nothing unusual about what’s 
going on now between the respective 
EU and British negotiators, Michel 
Barnier and David Frost. Brinkman-
ship has been a feature of almost ev-
ery step of the tortuous Brexit process 
for well over four years.

It started with the ruckus over 
whether or not �eresa May, the for-
mer prime minister, could actually 
trigger the legal process for Brexit, 
having to go to court to assert her 
right to do so. Last week marked the 
anniversary of the finalised Brexit 
withdrawal agreement, itself a prod-
uct of last-minute brokerage between 
our current Tánaiste and Boris John-
son.

�e areas of difficulty have crystal-
lised around an unfortunate trinity of 
issues — state aid, future dispute res-
olution and, bizarrely, from a purely 
economic perspective, fish. In some 
respects, these three elements of 
cash, courts and catch are the tips of a 
trade and regulatory iceberg. 

�ey also serve as a proxy for the 
borders and sovereignty concerns 
which prompted Brexit in the first 
place. While it is good that the Brexit 
talks have now been given both a 
green light to continue and a structure 
within which to do so, that of itself 
doesn’t resolve these major areas of 
dispute.

�e British position hasn’t changed 
much in the four years since the 
Brexit vote, but the EU’s red line that 
no other member country should be 
tempted to leave following a success-
ful exit by Britain must surely have 
faded. 

Even if national governments did 
not have more pressing issues on 
their minds, like formulating a coher-
ent Covid-19 response, would they 
want to risk the economic and politi-
cal disruption of leaving the EU? 

�e world has changed since the 
2016 Brexit vote, not least in that 
the value of single market access is 
greater now than it was then because 
of the outbreak of trans-Atlantic and 
trans-Pacific trade wars.

Irish concerns might no longer be 
as close to the top of the EU agenda 
as they were in the run-up to the 
withdrawal agreement last year. �is 
country still remains very vulnerable 
to the Brexit fallout. As if we need-
ed reminding, last week, staff from 
the European Central Bank issued a 
review of some reputable Brexit eco-
nomic analyses published in recent 
years. 

Ireland remains, by a considerable 
distance, the worst affected EU mem-
ber country by the prospect of no 
deal. �ere should be a greater con-
cern for Ireland, however, than this 
economic problem. Most economic 
problems can after all be solved by 
throwing money — or in this case, fish 
— at them.

�e Northern Ireland protocol in 

the Brexit withdrawal agreement 
simply will not work without a free 
trade agreement of some description. 
�e protocol was designed to ensure 
that there would be no physical bor-
der on the island of Ireland. 

In theory it should operate inde-
pendently of a free trade agreement. 
In practice, it will not.

Without a free trade agreement, 
a system of tariffs has to remain in 
place for goods entering the island of 
Ireland from Britain. Over the past 
few years, the British made much of 
possible technological solutions as 
alternative border controls. It is true 
that technological solutions can over 
time eliminate the customs paper-
work. 

If, however, goods must be phys-
ically inspected for tariff reasons as 
they transit the Irish Sea, a weak 
or non-existent inspection regime 
creates a smuggler’s charter. �at is 
why there are customs checkpoints 
between the EU and even countries 
where there are close diplomatic and 
trading agreements such as Norway.

�e British business lobby against 
a no-deal Brexit seems to be inten-
sifying, though a conference call for 
250 business representatives with the 
British prime minister last Tuesday 
apparently lasted just 20 minutes. 

As I write, the negotiations are still 
“on”. �at may have changed in a day, 
but I suspect not.

�e Greater Manchester exchang-
es last week are a reminder that 
decisions in Westminster can have 
unexpected consequences across 
Britain. �e final phases of the Brexit 
negotiations are being spun as being 
about cash, courts and catch, but they 
are also about the land border on this 
island.

Dr Brian Keegan is Director of Public Policy 
at Chartered Accountants Ireland

Latest Brexit talks may be about 
‘cash, courts and catch’ – but the 
border issue hasn’t gone away

Brian Keegan Brexit negotiations 
have been given the green 
light to continue, focusing 
on state aid, dispute 

resolution and fisheries — 
but these are issues that 
serve as a proxy for the 
borders and sovereignty 

concerns that drove 
Brexit 

Brian Keegan
have been given the green 
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on state aid, dispute 

resolution and fisheries — 
but these are issues that 

Brexit 

bling to begin online operations 
because of Covid-19, but Mac-
Manus said the looming trade 
disruption caused by Brexit 
should also be part of the focus.

By having a strong functioning 
digital presence, businesses will 
be better able to become export-
ers or increase their interna-
tional sales. A recent Enterprise 
Ireland report which is being 
used as part of Amazon’s pitch to 
Irish SMEs found that one third 
of Irish firms have seen a decline 
in exports this year.

In a press release issued by 
Amazon last week, Julie Sin-
namon, the chief executive, 
said that Enterprise Ireland’s 
collaboration with Amazon was 

“designed to help Irish SMEs 
and entrepreneurs realise their 
ambitions and embrace e-com-
merce for growth”.

“More than ever, consumers 
around the world are shopping 
online and there is a significant 
appetite from Enterprise Ireland 
client companies to trade online 
and to partner with market-
places such as Amazon to access 
new customers and markets. 

“Virtual selling is one of the 
key areas of focus for Enterprise 
Ireland client companies and we 
are committed to helping Irish 
SMEs access the range of digital 
marketing supports available to 
help grow their businesses on-
line,” Sinnamon said.

Grafton Street shopping: 
retailers fear shoppers’ 
cash will go to 
multinationals with the 
shops closed
 Fergal Phillips
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T
he retail representatives 
on last Wednesday’s Zoom 
call with Leo Varadkar were 
confused and more than a 
little put out.

Having invested heavily 
in making their premises as safe as 
possible over the previous six months, 
they felt they had a very good story 
to tell in terms of how few of their 
staff and customers had contracted 
Covid-19.

Despite these efforts, a decision 
had been made on Monday that all 
non-essential shops had to close for 
six weeks as part of the country’s sec-
ond lockdown.

Why, they wanted to know, was 
the government shutting them down 
when stores across Europe were re-
maining open?

“�e Tánaiste acknowledged that, 
but said ‘we’re locking down now so 
that we’ll have a run at Christmas’,” 
one participant in the Zoom call said.

“His view was that the longer oth-
er countries leave it before they start 
locking down again, the more Christ-
mas will be under threat.” 

�e conversation was just one of 
several difficult chats government 
ministers have been having with var-
ious representative bodies and unions 
all week. Business groups had been 
given hope two weeks earlier when 
the government had dramatically, and 
angrily in the case of Varadkar, reject-
ed the National Public Health Emer-
gency Team’s (Nphet) call to enter a 
level 5 lockdown. 

Instead the mantra in government 
circles was of “making level 3 work”. 
A fortnight later and the government’s 
resolve had appeared to crumble in 
the face of bleak projections from Pro-
fessor Philip Nolan, chair of Nphet’s 
modelling advisory group.

Most surprisingly, it appears that 
Varadkar had been among the first 
to accept the need to move to level 5. 
While Paschal Donohoe, the Minister 
of Finance, and Michael McGrath, the 
Minister of Public Expenditure and 
Reform, argued strongly about the 
devastating impact a lockdown would 
have on the economy, it is understood 
that the Tánaiste accepted the public 
health argument made by Nphet. 

�e breakneck speed of Varadkar’s 
U-turn prompted more than a few 
jibes. Paul Murphy of People Before 
Profit remarked that not only had the 
government rejected Nphet’s earlier 
recommendation, but Varadkar had 
“channelled his inner Donald Trump” 
and “publicly trashed” it on RTÉ’s 
Claire Byrne Live show. 

Simon Coveney, the Minister for 
Foreign Affairs, rejected any suggestion 
that Varadkar had been too strong in 
his criticism of Nphet.

“I can understand the Tánaiste’s 
view in that interview. Everyone was 
very taken aback by what had hap-
pened in the previous 48 hours and 
I think he was putting it into context 
and he did it well,” he told the Business 
Post. 

“We’re all adults here. �at doesn’t 
mean that we always agree on every-
thing.”

It probably helped Varadkar that it 
was Taoiseach Micheál Martin and not 
he who officially announced the lock-
down to a worried but battle-weary 
public last Monday night. 

Although Martin’s delivery was gen-
erally regarded as having struck the 
right tone — “it’d have got him a merit 
at the feis at least”, one TD quipped — 
the hard work was only beginning for 
the government.

It wasn’t long before there was a 
backlash from businesses that felt they 
were being unfairly penalised. With a 
number of businesses such as build-
ers and accountancy firms allowed 
to continue to operate, others such as 
gyms and retailers were disappointed 
not to have received similar dispen-
sations. When the government rowed 
back on its plan to reduce the number 
of mourners attending a funeral to just 
ten from 25, some sectors hoped fur-
ther tweaks might be on the way.

Michael Healy-Rae, the Kerry TD, 
pleaded with the Taoiseach on behalf 
of farmers “from Malin Head to Miz-
en Head” whom, he said, should be 
allowed to stand around the ring of 
their local mart in a socially distanced 
manner.

�e Taoiseach, however, felt that a 
line needed to be drawn. 

�e marts in Kerry might be well 
run, but the number of social interac-

Testing times for Taoiseach
Under pressure over concerns about a 
fraying Covid tracing strategy, an outbreak 
of the virus in a Galway nursing home and a 
patchy lockdown, Micheál Martin is hoping 
a speedy ‘antigen’ test will help matters

Aiden Corkery
Political Correspondent

tions across society had to be reduced, 
he said.

“If one was to add up the list of all 
the places where it did not happen, 
one would be hard pressed to find 
where the virus begins,” he told the 
Dáil.

Although the construction sector 
was granted an exemption from 
the lockdown on Monday night, 
the Business Post understands 
that it had been uncertain what 
would happen until Monday.

After Nphet’s initial recom-
mendation to shut the country 
in early October, the Construc-
tion Industry Federation (CIF) 
director general had written 
to the Taoiseach and Tánaiste 
seeking a clear signal that con-
struction could continue.

�e CIF emphasised the signif-
icant time and money the industry 
had spent on improving health and 
safety in recent years, which meant 
that it had little trouble in implement-
ing Covid-19 protocols.

As well as the enormous economic 
hit the government would feel from 
shutting building sites again, the CIF’s 
most convincing argument was the 
effect that a shutdown would have on 
house building and crucial public in-
frastructure projects.

�e government was convinced, 
with Martin telling the Dáil that an 
exemption was being granted to con-
struction because too much ground 
had been lost in tackling the housing 
crisis during the first lockdown. “We 
need to build homes,” he said. 

If the issue of which sectors should 
close and which should remain open 
was contentious, what was to follow 
proved even more controversial for the 
government.

On Tuesday night, the Irish Times 
revealed that the HSE had stopped 
contacting the close contacts of up to 
2,500 people diagnosed with Covid-19 
over a three-day period because its 
tracing system couldn’t cope with the 
number of new cases.

Instead, the HSE had decided to 
send those individuals a text asking 
them to tell their close contacts them-
selves that they should arrange a test 
with their GP.

Embarrassingly for the Taoiseach 
and his health minister, Stephen Don-
nelly, the HSE had never thought to 
inform them of the decision. 

Martin told an astonished Dáil 
on Wednesday that the first he had 
learned of the issue was when he had 
been sent the news story via a text 
message the night before.

Catherine Murphy, the Social Dem-
ocrats co-leader, questioned whether 
the public could be confident that the 
Taoiseach wasn’t being kept in the 
dark on important matters.

“I would have thought that he would 
be fully informed by those who need 
to inform him of something that is a 
big problem,” she said.

Under pressure from the opposition, 
the Taoiseach pointed to the signifi-
cant ramping-up of testing capacity, 
which he said had reached 120,000 
per week. Tracing capacity had clearly 
failed to keep up but Martin insisted 
this would change. 

While there are currently 400 peo-
ple with the capacity to trace the close 
contacts of 1,500 cases every day, this 
will have increased to 620 by the end 
of next week. �e plan was to eventu-
ally have 800 people tracing, he said. 

Taoiseach 
Micheál Martin 
addressing the 
nation last week 
with Tánaiste 
Leo Varadkar 
and Minister for 
Climate Action, 
Communication 
Networks and 
Transport Eamon 
Ryan Julien Behal 

Tánaiste Leo 
Varadkar at 
Government 
Buildings in 
Dublin at the 
press conference 
announcing level 
5 restrictions 
 Julian Behal

Some in Martin’s own party ap-
peared unconvinced, however. Al-
though the Taoiseach pointed to HSE 
figures indicating that more than 90 
per cent of people get their test result 
in less than 48 hours from a swabbing 
appointment, TDs were full of stories 
last week of long waits and disap-
pointing service.

Jennifer Murnane O’Connor, the 
Fianna Fáil TD, said that Covid tests 
had been sought for pupils in a school 
in her home county of Carlow after 
one of their classmates had been diag-
nosed with Covid-19. After eventually 
getting a test on the Monday, they were 
told there could be a five-day wait for 
results.

A woman diagnosed with Covid-19 
on the same day learned that the peo-
ple on her contact list would have to 
wait six days for their test, she said.

“�e contact tracing list is not going 
to work. �ere is such confusion,” 
Murnane O’Connor said.

�is uneasiness over the health ser-
vices’ handling of the second wave of 
Covid-19 increased when it emerged 
that a major outbreak had taken place 
at the Nightingale nursing home in 
Ahascragh, Co Galway.

Some 25 out of 27 residents had 
tested positive for the virus, with a 
further 17 staff infected, leaving only 
one nurse and one care assistant to run 
the home.

As well as raising concerns that little 
had been learned about the need to 
protect nursing homes from the virus, 
there was frustration that the HSE 
hadn’t acted quickly enough when the 
nursing home asked for help. 

Micheal Fitzmaurice, the indepen-
dent TD for Roscommon-Galway, said 
when the management asked for help, 
they got little. “�ey were told not to 
panic and get agency staff. �ere are 
no agency staff, however,” he said. 

�e HSE and Donnelly rejected 
suggestions that the nursing home 
had been abandoned. Although agen-
cy staff are reluctant to work at the 
epicentre of a Covid-19 outbreak, the 
HSE said it had drafted in staff from 
Roscommon Hospital along with vol-
unteers and other workers. 

With such concerns about how the 
health service is handling the second 

wave, it may come as no surprise that 
some government TDs are now begin-
ning to openly question if the coalition 
has embarked on the right strategy.

In a column for today’s Business 
Post, Jim O’Callaghan, the prom-

inent Fianna Fáil backbencher, 
complained that repeated lock-
downs are in danger of pitting 
young and old against one 
another. 

�e Taoiseach had said 
on Tuesday that he could 
foresee periods of “high lev-
el restrictions followed by 
low level restrictions and, if 
necessary, followed by high 
level restrictions again”. 

O’Callaghan has argued 
such a policy would have a 

disproportionate effect on the 
young who are already suffer-

ing from high unemployment 
levels and the halting of their so-

cial lives. 
“Our policy should be: protect the 

elderly and protect the young. �ey are 
not incompatible objectives,” he said.

Marc MacSharry, the Sligo TD, said 
he fully appreciated that Nphet, the 
HSE and the government were doing 
their best, but was concerned that 
there was no clear plan.

“I despair at the fact that our only 
strategy is ‘there is no strategy’. It’s 
a ‘hope’ strategy based exclusively 
on the arrival of a vaccine which we 
hope happens soon but if the WHO 
are correct, won’t be until April at the 
earliest,” he said.

Following that it could take up to a 
year and a half to vaccinate the rest of 
the country, he added.

Acknowledging that he didn’t have 
a “silver bullet” solution himself, 
MacSharry said that rolling lockdowns 
of varying severity were clearly not 
the answer.

“�e WHO are advising against to-
tal lockdowns for a reason,” he said. 
“I’m not suggesting that we throw in 
the towel and flaunt the rules and be 
reckless but I think we need to devel-
op a series of rules that are conducive 
to living with it.”

�e government, for its part, appears 
to be pinning its hopes on not just one 
vaccine being developed, but several. 
Having already signed up to an EU 
deal to secure access to the promis-
ing Oxford University-AstraZeneca 
vaccine project, it has now joined 
similar contracts with Sanofi Pas-
teur-GlaxoSmithKline and Janssen.

Although not as dramatic as a vac-
cine, a further small step towards 
regaining some form of normality 
could be taken next week when the 
government is due to get a report from 
Hiqa, the state’s health watchdog, on 
the possibility of using rapid Covid-19 
“antigen” tests.

�e quick and inexpensive blood 
test is seen as offering a good indica-
tion if someone has the virus, if not as 
accurate as a standard PCR nasal swab. 

Once the government receives the 
Hiqa report, it wants to trial the an-
tigen tests alongside the PCR tests to 
measure how accurate they are. If they 
prove reliable, they could be rolled out 
on a broader basis.

It may not be the silver bullet 
MacSharry mentioned, but the anti-
gen test could yet prove to be a useful 
weapon in the state’s armoury against 
Covid-19. As the government contin-
ues to grapple with the virus, every 
small step counts. 
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I
n normal times, Fianna Fáil 
would have been expecting a 
budget bounce in the latest Busi-
ness Post/Red C poll after an €18 
billion spending increase.

But much of that money was 
aimed at keeping workers and busi-
nesses afloat in the middle of Covid-19 
rather than an old-style, giveaway 
budget containing personal tax cuts 
and social welfare increases. And it 
will take a long time before the im-
pact of the 22,000 new public sector 
workers, including 4,000 in the health 
service, will be felt.

�e budget disappeared from view 
almost immediately after it was deliv-
ered. During the period when this poll 
began two days later on �ursday, Oc-
tober 15, public attention was almost 
entirely concentrated on the then po-
tential move to tougher public health 
restrictions. 

�e poll also took in the subsequent 
address to the nation by Taoiseach Mi-
cheál Martin last Monday to announce 
the new rules. �ere is, however, no 
feel-good factor associated with put-
ting 250,000 people in the retail and 
hospitality sector out of work, or im-
posing fines on people who breach the 
5km travel limit or fail to wear masks.

So Fianna Fáil has just got a “baby 
bounce” of one point to 11 per cent, 
which means it has only barely moved 
on its worst ever result in a Red C poll 
last month.

Curiously, some of the internal 
pressure on Martin has been abating 
in recent weeks because Fianna Fáil 
backbenchers believe that he has been 
performing well in the midst of a pan-
demic which has infected over 55,000 
and killed over 1,800 people. While 
not all of them agree with the level 5 
restrictions, they thought his keynote 
speech to the nation to announce it 
was well delivered.

“Our man has settled into the role” 
one Fianna Fáil backbencher, who 
would not be a Martin loyalist by any 
means, said.

Still, an 11 per cent poll rating is not 
going to ease fears in the party that 
this could be the trend for its time in 
government. What will make it worse 
for Fianna Fáil supporters is that Fine 

Gael, its partner in government, has 
gone up by two points to 37 per cent. 
It seems a long time since a weakened 
Fine Gael in 2002 was marvelling at 
how Fianna Fáil was able to perpetu-
ally reinvent itself to stay at the top of 
Irish politics.

Now it is Fianna Fáil that is living in 
Fine Gael’s shadow. Some in Fianna 
Fáil thought that Varadkar would pay 
a price for giving out about “those 
people” in the National Public Health 
Emergency Team (Nphet) recom-
mending a move to level 5 restriction 
on RTÉ’s Claire Byrne Live show, and 
then having to agree to it just two 
weeks later. But on the evidence of this 
poll, Varadkar is becoming the Teflon 
Tánaiste. 

Fine Gael has gained support from 
independents, who are down by two 
points to 8 per cent. �e party’s 37 per 
cent support level is the highest it has 
achieved in a Red C poll since Febru-
ary 2011. It is the dominant party in 
Dublin with 36 per cent of the vote. 
�e fear in Fianna Fáil is that its 7 per 
cent support level in the capital in this 
poll would not be enough to retain any 
of its seven seats there.

�e third party in government, the 
Greens, have emerged unscathed from 
their first three-and-a-half months 
in government, with their poll rating 
unchanged on 6 per cent. �ey have 
achieved their goal of getting the 
climate action bill published almost 
within the first 100 days. 

Eamon Ryan, the Green’s leader, will 
have to be extremely wary of getting 
caught up in the whirlwind that is the 
Covid-19 pandemic. It is dominat-
ing so much government time that it 
makes it much harder to concentrate 
on the Green Party’s core priorities.

Sinn Féin, as the main party in op-
position, is showing every sign that its 
surge in last February’s general elec-
tion was not built on borrowed votes. 
It is unchanged on 27 per cent, for the 
fourth Red C poll in a row. Whereas 
once it drew most of its support from 
lower income voters, it has 21 per cent 
of ABC1 white collar workers, behind 
Fine Gael (45 per cent of ABC1 voters) 
but well ahead of Fianna Fáil (12 per 
cent).

It did falter when it came to Nphet’s 
recommendation to move to level 5, 
with its leader Mary Lou McDonald 
clearly unwilling to state her position 
until she saw what the government 
was going to do. But she and others 
have kept drumming home simple 
messages to appeal to its newly ex-
panded base.

�ere was a good example of this 
during its failed attempt to pass a bill to 
outlaw co-living developments in the 
Dáil last week. McDonald mentioned 
how Darragh O’Brien, the Minister for 
Housing, had once described co-living 
as “a bonkers policy”. She also quoted 
Micheál Martin’s past description of it 
as “battery cage-type accommoda-

tion”. When the bill was debated later 
that night, Eoin Ó Broin, the party’s 
housing spokesman also remind-
ed people of the “bonkers” and the 
“battery cage-type accommodation” 
descriptions. So too did other Sinn Féin 
TDs who followed him.

Fianna Fáil is making a clear attempt 
to take back some of the republican 
real estate from Sinn Féin by launch-
ing the Shared Island unit in the De-
partment of the Taoiseach.  Micheál  
Martin has said that the unit, with a 
substantial €500 million budget for 
cross-border infrastructure, is about 
uniting hearts and minds, rather than 
territory. 

It is a big shift away from the in-

ternational anti-partition campaign 
pursued by Éamon de Valera in the 
late 1940s. Instead, it is in line with the 
political philosophy of John Hume and 
Seamus Mallon, the former leaders of 
the SDLP, with which Fianna Fáil is 
now allied. But Sinn Féin is going to 
continue to push for the holding of a 
border poll on a united Ireland.

Alan Kelly, the Labour party leader, 
is struggling so far to win back any of 
the former Labour voters who have 
moved to Sinn Féin, with his party 
stuck on 3 per cent for the fourth Red 
C poll in a row. He was satisfied that 
the government adopted Labour’s “so-
cial bubbles” Covid-19 plan to reduce 
isolation among people living alone. 
But he is facing a long, hard slog to 
broaden Labour support.

�e Social Democrats, who were at 
loggerheads with the government over 
its legislation to keep the Mother and 
Baby Home records confidential, are 
down by one point to 3 per cent.  �ere 
is no change for Solidarity-People Be-
fore Profit, who remain on 2 per cent, 
despite People Before Profit TD Gino 
Kenny’s high-profile move to get a 
euthanasia bill voted through to com-
mittee stage in the Dáil. Aontú is also 
unchanged on 2 per cent.

�e scale of the challenge facing 
this government is growing all the 
time. During the last economic crash, 
unemployment peaked at 400,000 
people, which was 15 per cent of the 
workforce. Now the workforce is big-

ger, but unemployment is back at 15 
per cent again. And it would be even 
higher were it not for the wage subsi-
dy scheme, which is keeping another 
300,000 workers in employment. 

�is coalition government cannot 
bring in any morale boosting visitors, 
like the Fine Gael-Labour govern-
ment was able to do with US President 
Barack Obama and Queen Elizabeth 
in 2011.

It is going to find it harder to attract 
new foreign direct investment because 
the IDA can conduct only “virtual vis-
its” to sites for potential investors. And 
emigration is not going to reduce the 
numbers out of work, as it did in the 
last recession.

�e only hope is that a Brexit trade 
deal before Christmas will provide 
some respite. �at is not guaranteed, 
but there are signs that reality is 
dawning on Boris Johnson’s govern-
ment after months of bluff and bluster. 
�ere is concern among the govern-
ment’s Brexit team that the talks could 
still get bogged down on emotive 
issues, such as fishing rights, and en-
danger the entire deal.

Brexit deals were always good for 
boosting Fine Gael’s public standing in 
the last administration. Varadkar and 
Simon Coveney, the Minister for For-
eign Affairs, are still heavily involved. 

Micheál Martin will have to hope 
that he can get a Brexit bounce — and 
that it is a better one for his party than 
for Fine Gael. 

Budget delivers Fianna Fáil a ‘baby 
bounce’ of only 1% in latest poll 
Leo Varadkar shows signs of becoming 
the Teflon Tánaiste as even after his harsh 
remarks about Nphet, and the subsequent 
U-turn on the move to level 5 restrictions, 
Fine Gael is up two points to 37 per cent

Michael Brennan
Political Editor

Red C polling methodology
Red C interviewed a random 
sample of 1,000 adults aged 18+ 
online between �ursday October 
15 and Wednesday October 21. An 
online approach was used, among 
our bespoke online panel Red C 
Live. Interviews are conducted 
across the country and the re-
sults weighted to the profile of all 
adults.

Panellists were chosen at ran-
dom to complete the poll, with 
quotas set and weights allocated 
on age, gender, class, region, edu-

cation level and working status to 
ensure a nationally representative 
sample. A further past vote quota 
and weight is included that looks 
at how people on our panel voted 
at the last election (gathered at the 
time) and controls this to ensure it 
matches the actual results.

A month on from 
the worst poll for 
Fianna Fáil since 
we started poll-

ing and things have not got 
much better for the party. 
Today sees just a small up-
ward tick in its fortunes, 
while Fine Gael continues to 
make gains to record one of 
the highest first preferences 
recorded by the party. So, is 
it as simple as voters mov-
ing from Fianna Fáil to Fine 
Gael?

To some degree, there has 
certainly been a shift of vot-
ers from one to the other of 
the current coalition parties. 
According to today’s poll, 
Fianna Fáil has lost 11 per 
cent of the first preference 
votes it secured at the last 
general election. �is is half 
of all first preference votes 
it got at GE 2020 just eight 
months ago, and means it 
currently stands at just 11 
per cent.

At the same time, Fine 
Gael has benefited to the 
tune of an “extra” 16 per 

cent of the first preference 
vote since GE 2020, leaving 
the party securing a very 
significant 37 per cent in 
today’s poll.

In our polling, we make 
sure we have the right 
proportion of people who 
voted for each party at the 
last general election, which 
means we have a good base 
to examine how those who 
voted at the last election for 
each of the parties are now 
thinking of voting.

From this analysis, the 
switch in support between 
what were historically the 
two largest parties is in part 
due to a straight transfer of 
support, with a significant 
one in four of the potentially 
lapsed Fianna Fáil voters 
switching directly to Fine 
Gael. But this does not ex-
plain all of the transfer of 
votes.

Another one in five (18 
per cent) of those who 

voted for Fianna Fáil at the 
last election are currently 
undecided about how they 
would vote. �is move to 
being undecided rather 
than expressing support 
for another party tends to 
suggest that the voters could 
be more easily won back. In 
our internal analysis, if just 
one in three of those went 
back to the party, support 
would be back up at around 
13-14 per cent of the first 
preference vote overall. Not 
where the party wants to be, 
but certainly a better base 
than the topline poll figures 
suggest.

Finally, Fianna Fáil is also 
losing voters to Sinn Féin, 
with another 13 per cent 
of those who voted for the 
party at the last general 

election now switching  
allegiance.

�e voters that have 
moved away from Fianna 
Fáil appear to be more in 
younger age groups, where 
the party was already 
finding it difficult to gain 
traction. In fact, the party’s 
support in the under-35-
year-old age group now 
stands at just 8 per cent, 
down significantly since the 
last election. 

�is coincides with poor 
support in Dublin, where 
there is a higher proportion 
of younger voters anyway. 
�e party is at just 7 per cent 
support in Dublin, putting 
it in third place behind the 
Green Party, and only just 
ahead of Labour.

However, perhaps even 

Young and once-loyal older voters moving away from FF
more worrying is the drop 
in support among what has 
been the party’s loyal base 
up to now, that being those 
in the older, over-60 age 
group. �e party vote at the 
last election was heavily 
underpinned by older vot-
ers, with about two-fifths of 
all its voters being over 60. 
However, recent polls have 
seen support among this 

core group also seep away, 
with a drop of 10 per cent 
in total first preference vote 
among these older voters.

All in all, another poll that 
isn’t pleasant reading for Fi-
anna Fáil, but digging  
beneath the topline num-
bers suggests it could be 
slightly better if they can 
win back some undecided 
voters. 

A greater worry is the 
fall-off in loyal older voters 
that appear to have moved 
more so to Fine Gael, and 
one might argue these 
could be won back once the 
Covid-19 situation subsides. 
Fundamentally, however, 
the party needs to find a 
way to connect with young-
er voters, for longer-term 
viability.

Poll indicates some voters are 
switching to Fine Gael, others 
to Sinn Féin,  a number who are 
undecided, and a youth vote that 
must urgently be recaptured for 
Fianna Fáil’s survival  

Richard  
Colwell
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Subsidised 
industry-led 
training for the 
transport, logistics 
and supply chain 
management 
sectors

As Brexit draws nearer each week and the high 
stakes games of deal or no deal plays out com-
panies across Ireland are turning to experts, 
such as those at CILT Skillnet, for guidance on 
how to handle one of the biggest disruptions to 
the supply chain and logistics network in Ireland 
in decades.

The impact of the end of the ‘transition pe-
riod’ on December 31, 2020, and beyond, will 
be enormous given that close to 95,000 Irish 
fir s trade it  t e  As i  urran  ief 
executive of Chartered Institute of Logistics & 
Transport (CILT) Ireland and network promoter 
of CILT Skillnet noted recently, “In 2019 the value 
of this relationship was £62.7 billion”.

The CILT Skillnet was established in 2016 
and provides a specialised learning network 
for enterprises of all sizes within the transport, 
logistics and supply chain management sectors 
in Ireland.

CILT Skillnet is one of 70 training networks that 
operate under the umbrella of Skillnet Ireland, 
a business support agency of the government 
of Ireland, responsible for the promotion and 
facilitation of workforce learning.

2020 has proved to be one of the most chal-
lenging years in recent memory with a culmination 
of global events which have tested logisticians 
and transport networks, both nationally and 
globally.

“The combination of the Covid-19 pandemic 
along with the end of the Brexit ‘transition period’ 
is almost a perfect storm for businesses trading 

it  or t roug  t e  said i ael it gerald  
CILT Skillnet network manager.

“Preparation is vital, and learning is a very 
important part of this.” 

To that end, some of CILT Skillnet’s most 
successful and popular training and education 
programmes have been built around Britain’s 

it dra al fro  t e uropean nion
Brexit and Your Business, a free webinar 

series aimed at keeping business in Ireland 
informed on how trade with and through Britain 
will operate from January 1, 2021.

Another impactful initiative offered by CILT 
Skillnet is a tailored programme called Customs 

o plian e and rade a ilitation  a redited  
IT Carlow and designed to help Irish businesses 
trade internationally faster, more easily and with 
lower costs. This programme is the only one in 

Ireland accepted by Revenue as an approved 
training programme when assessing an applicant 
for Authorised Economic Operator (AEO) status.

“Demand for the programme has been very 
high and further courses are being planned for 
t e o ing ont s  it gerald said

Together with Skillnet Ire-
land, CILT Skillnet have also 
been getting businesses 
nationwide Brexit-ready 
through the Clear Cus-
toms initiative, a free 
training programme 
delivered virtually, as 
part of Getting Ireland 
Brexit Ready.

Last year, CILT Skill-
net trained 995 people 
across 512 companies in 
customs clearance proce-
dures through the Clear Customs 
programme. This year they aim to more 
than double that number as the deadline looms 
large and businesses need to train for all aspects 
of dealing with the complexities of new customs 
regulations.

“Brexit is coming,” Curran said. “There are 
no rabbits to be pulled out of a hat at the last 
moment. Deal or no deal, goods will only be 

a le to o e to and fro  t e  a o panied 
by a customs declaration. Without a declaration, 
there will be no movement.”

To get business in Ireland Brexit-ready, as 
well as dealing with unexpected crises such as 

the global health pandemic, CILT Skill-
net offers off-the-shelf courses, 

spe ifi all  tailored to eet 
many of the training needs 

of businesses.
As  it gerald notes  

the Covid-19 focused 
programmes delivered 
by CILT Skillnet, such 
as Returning to Work 
and Designated Per-
son, were rolled out as 

t e first lo do n ended
“They really helped logis-

tics and transport companies 
come back once the lockdown 

lifted  it gerald said
Bespoke training programmes can also be 

created where CILT Skillnet works with a busi-
ness to identify their training needs and then 
design  plan and deli er t e spe ifi  training 
required.

That expertise will be vital given the uncer-
tainty to come in the year ahead.

CILT Skillnet

CILT Skillnet to get Ireland 
Brexit-ready

Before the year-end deadline, the specialised learning network 
for the transport, logistics and supply chain industry plans to 

accelerate its programmes
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Brexit is coming. 
�ere are no 

rabbits to be pulled 
out of a hat at the 

last moment

Michael Fitzgerald, CILT Skillnet 
network manager

Mick Curran, chief executive of 
Chartered Institute of Logistics & 
Transport (CILT) Ireland and network 
promoter of CILT Skillnet

After a day of listening to Eric Trump rehash 
family grievances and vainglorious claims 
of his father’s presidential achievements at 
mask-free rallies in the Great Lakes State, 
redemption comes into view with a  
ten-foot-tall cannabis leaf neon sign

Marion  
McKeone
in Michigan

A
h, Michigan. Where 
the men are mask-free 
and the deer are scared. 
Where God, guns and 
ganja make for unlikely 
bedfellows.

Full disclosure; I used to have a se-
cret soft spot of sorts for Eric Trump, 
the president‘s youngest son. It came 
from a place of pity rather than ad-
miration. While his elder brother Don 
jr is feted by the QAnon branch of 
the MAGA brotherhood and his sister 
Ivanka hobnobs with world leaders, 
Eric is relegated to work-mule status. 

�e not-so-bright but not so objec-
tionable scion is left to fend off New 
York state criminal investigations into 
the Trump Organisation while he runs 
it single-handedly. Indeed, he’d be 
accused of running it into the ground 
were it not for the fact that Trump Inc 
was already suffering from an acute 
case of fiscal subsidence before Eric 
took the helm.

God, guns and ganja: 
on the road with a 
second-tier Trump

slightly nonplussed, Eric takes the mic 
in front of a few dozen people. His 
stump speech bombs – and this is a 
friendly crowd.

Afterwards, Dana, a comptroller 
with a local construction firm who 
declines to provide her second name, 
sighs and grimaces when I ask her 
what she thought of the Eric Trump 
reality spin-off. 

“I’d already decided. I didn’t come 
here to have my mind made up for 
me,” she says. She supports Trump 
chiefly because of his commitment to 
allowing as many Americans to own 
as many guns as possible. But she 
wishes he’d be a little less ornery.

Having witnessed a performance 
that was the living, mouth-breathing 
definition of gormless, I decide, like 

crammed into the sizeable car park. 
An overspill of a hundred more fills a 
hastily requisitioned field across the 
road. 

A crowd of at least 1,000 supporters 

has gathered. Of the two dozen or so I 
talk to, all are farmers or agricultural 
employees. �ey have nothing but 
praise for Trump. A question about the 
impact of his trade war with China on 

Greg Cadd arrives to hear US  
vice-president Mike Pence speak 
at a ‘Make America Great 
Again!’ campaign event 
at Waterford in 
Michigan Getty

any self-respecting critic, not to draw 
any conclusions on what might have 
been an off-day for Eric. Everyone 
deserves a second chance, no matter 
how badly they mangle the first one. 
Which could, when you think about 
it, serve as Donald Trump’s 2020 
campaign slogan. You’re welcome, Mr 
President.

And so Eric Trump departs in his 
bullet-proofed and tinted-window 
SUV, surrounded by secret service 
agents and an escort of a dozen state 
police cars no doubt adding to an 
already-inflated sense of self-im-
portance. I follow in his siren-blaring 
wake. 

His next outing is in five hours’ time 
in Milan township, the heart of south-
east Michigan’s rural community. En 
route, I make a detour to a flatlining 
Mike Pence event. �ree hundred 
miles later, all told, I arrive at Eric’s 
second outing of the day at Darling 
Farms. It’s less than an hour’s drive 
from Detroit, but could just as easily be 
on another planet.

�e festive mood, set against a bu-
colic backdrop, rustic barns and prolif-
eration of pumpkins, makes me think 
for a moment that I’ve stepped back 
in time, circa Little House on the Prai-
rie. Rural Michigan is astonishingly 
beautiful at this time of year. Its forests 
are a dazzling kaleidoscope of reds 
and oranges and yellows, interspersed 
with sapphire lakes and fields still lush 
and green.

�is time around, things look much 
more promising as Eric arrives in 

another pageant of po-
litical pomp. Hun-

dreds of pick-
up trucks are 

It’s an open secret on the Trump 
campaign that Eric is regarded as the 
Least Valuable Player on Team Trump, 
only allowed onto the pitch when all 
other options have been exhausted (or 
indicted). Given that most of the usual 
surrogates have gone awol for various 
reasons, it’s not exactly a deep bench.

Schnebel Sand and Gravel is a 
rough-hewn stop on a road to no-
where, a muddy outpost north 
of Lansing in the state capital of 
Michigan. As campaign stops go, it 
is quite literally the pits. 

Someone has hastily assembled 
a pile of wooden pallets and a plas-
tic tarp by way of a stage. Looking 
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their livelihoods is met with a minutes’ 
worth of steely silence before a beefy 
septuagenarian pronounces the ques-
tion “just plain nasty and ignorant”. 
Intentional or otherwise, the response 
mirrors Trump’s response to questions 
he’d rather not answer.

Instead, they talk at length about 
what Trump has done for America, for 
its military, for its manufacturing in-
dustry, for its farmers. Questions about 
the impact of Covid-19 are dismissed 
with assurances that “it’s no worse 
than the flu” or heartfelt rejoinders 
about how “sick and tired” they are of 
talk about the pandemic.

It strikes me, not for the first time, 
that Trump has an unerring instinct 
when it comes to intuiting the psyche 
of a broad sector of America. Wheth-
er it will be enough to secure him a 
second term is another question alto-
gether.

‘�e Lord provides’
Overall, as I’ve found at so many of 
these events, those present seem to 
have little in common with the spittle 
flecked mobs that I’ve encountered at 
Trump mega-rallies, where the flame-
thrower in chief delights in riling up 
his base. Here, the crowd is friendly 
and welcoming, if somewhat discur-
sive. Except perhaps for Yvonne. 

Yvonne (no second name supplied) 
owns a repurposed bus that is chock-
a-block full of all manner of Trump 
swag. T-shirts, flags, scarves – even 
socks – depict Trump going postal 
with a machine gun à la Rambo, all 
glistening, bulging biceps, his bouffant 
constrained by a bandana as flames 
explode all around him. 

�en there’s Trump as James Bond, 
complete with sardonic sideways 
smirk and a silver-plated handgun. 
And a slimmed-down Trump wearing 
his standard issue blue suit and red tie, 
improbably perched atop an armoured 
tank as he gazes gimlet-eyed into the 
distance, with yet more explosions 
and flames erupting around him. 

It’s a recurring theme, this: Trump 
unleashing hellfire and brimstone in 
his wake. Someone in marketing may 
need to rethink his 2020 branding, 
sharpish.

Yvonne is, by her own taciturn 
admission, doing a roaring trade. In 
between driving from event to event, 
setting up and dismantling her stall, 
she homeschools her three children 
in the bus, which has been their home 
and business since early summer.  
Dressed in a worn pink cardigan over 
a long floral housecoat, she looks har-
ried and exhausted.

She lets me know in no uncertain 
terms that time is money, and talk, 
while cheap, is not free. So I should 
either buy something or move on. In 
an attempt to learn something about 
her life, I haggle with questions 
in exchange for a red MAGA visor 
with an approximation of a Trump 
bouffant attached. “�at’ll be $25,” 
she says abruptly sealing the deal 
and terminating the conversation. 
“Cash.”

My jaw drops – $25 for a piece of 
Trump-branded tat, made in Taiwan 
for a fraction of the cost. I fumble in 
my wallet and discover that I have 
exactly $25 in cash left.  She reaches 
for it before I can change my mind. 

“�e Lord provides,” she says, as she 
pockets the cash with the speed of an 
Eighth Avenue hustler. 

As a parting  gesture, she volunteers 
that she’s from Luzerne County, Penn-
sylvania, where she and her husband 
own a small farm “that’s not doing so 
good”. I know I’ve been fleeced, but 
I can’t help but feel for her and her 
family.

Across the way, perched atop a 
stack of straw bales, Eric is noticeably 
more animated than he was earlier. 
Aside from the fact he has unwittingly 
placed himself directly under a slurry 
sprayer – a metaphor if ever there was 
one – he gets off to a flying start. 

To roars of approval, he unleash-
es a ferocious anti-Biden tirade. �e 
crowd, dressed in all manner of Trump 
costumes – from Trump emblazoned 
eye-wear that would embarrass El-
ton John to Confederate flag onesies 
– cheer themselves hoarse. �ere’s 
na’ary a mask in sight.

And while he’s stepped up his game 
to the degree that I wonder if he’s in-
gested some of Kimberly Guilfoyle’s 
“�e Best Is Yet To Come” secret 
sauce, it’s entirely unclear that the 
vice-president of the Trump Organi-
sation has mastered basic numeracy.

“When we started back in 2015 
there were just four of us involved; 
me and my wife, my father, my 
brother and Ivanka and Corey 
[Lewandowski]. And now look at 
us, look at what we’ve done,” he 
exclaims.

Amid the cheers it seems churl-
ish to note that he’s actually listed 
six people, not four. But the crowd 
doesn’t seem to mind. “Forty-sev-
en! FORTY-SEVEN!!” they roar. 
It’s an endorsement of Eric for 
president. But not just yet. 

If Trump loses on November 3, 
Joe Biden will become the 46th 
president of the United States. 
It seems unlikely that this is 
the scenario these dyed in the 

wool MAGA supporters are contem-
plating. 

More likely they’re suggesting that 
Don jr should succeed his father, and 
that Eric should once again be relegat-
ed to the reserves’ bench. Or maybe, 
like Eric, they’ve adopted a somewhat 
cavalier approach to numeric literacy.

�e not-so-merry wives of 
Trumplandia
�en it’s on to how the Trump dynasty 
has sacrificed billions in their unso-
licited crusade to save America from 
itself. Unelected and unthanked, the 
beleaguered offspring of the Trump 
kakistocracy soldier onwards, only to 
be “punched in the face every day be-

fore we even get out of bed”. 
It’s unclear whether this is a refer-

ence to his notoriously sharp-elbowed 
wife Lara, no slouch when it comes 
to competing for soft-focus limelight 
with the other not-so-merry wives 
of Trumplandia. Or if it’s just a trot-
ting out of the one size fits all sense 
of grievance that is the Trump family 
trademark.

But the buoyant mood plummets 
when Trump turns his fire on Gretch-
en Whitmer, the Michigan governor. 
Two weeks ago, 13 Michigan men were 
arrested and charged with plotting to 
kidnap Whitmer and forcibly take her 
to Wisconsin where they planned to 
charge her with treason before a kan-
garoo court. 

Given that the plot included a plan 
to shoot her dead if she resisted, it’s 
safe to say the outcome for Whitmer, 
a Democrat would have been grim 
either way, had it not been 
for the FBI and local law 
enforcement’s interven-
tion.

So it’s chilling to hear 
Eric  joke about the need 
to get Whitmer “out of the 
state”, to loud cheers. 

“We’ll get her next 
time,” a bearded hulk near 
the back bellows. 

�e schtick segues to 
an implausible story con-
cerning Trump’s first day 
in office, when he was 
approached by “a gen-
eral” who exhorted him 
not to start any more 
wars. �e reason? All of 
America’s ammunitions 
stockpile had been used 
up. Its military cupboards 
were bare. “And you know 
why?” Eric barks, his voice 
leaping two octaves in out-
rage. “Obama, that’s why!” 

�e mention of Obama’s 
name elicits howls of 

“criminal”, “moron” and “monkey”. 
It’s ugly and disturbing, but Trump 
continues unabashed. 

“None of you guys are out of ammo, 
I can tell,” he says to more cheers. 

“I’m not out of ammo, I can tell 
you.” 

�is tacit call to stockpile echoes 
that of his brother Don jr who recent-
ly exhorted “able-bodied men and 
women” to stock up on ammunition 
supplies and join the “army of Trump 
supporters” to ensure the election 
wasn’t stolen. It’s a call to arms that 
has been echoed by Trump himself, 
one his critics have slammed as an in-
citement to post-election violence.

I decide at this point to avoid the 
Trump rush-hour traffic and skip out 
before the end.  Alas, when I get back 
to my car, it won’t start. �e battery is 
as dead as a Mike Pence house party. 
So much for my quick getaway. 

Two self-described “MAGA bros” 
come to my rescue. �ey attach jump-
leads from their Trump-festooned 
pick up, and send me on my way with 
their phone numbers, should I need 
any assistance down the road. As on 
so many occasions over the past five 
years, I’m confounded by this paradox: 
fundamental decency corroded by ra-
bid tribalism.

But the night is far from over. Af-
ter driving on a pitch-dark road for 
around 40 minutes, I realise I am 
completely, undeniably lost. Without 
mobile phone coverage or Google 
Maps, I speed along, blithely heading 
south-west instead of north-east with 
not even a street light in sight. After a 
few heart-stopping encounters, I re-
alise why the highways and byways of 
Michigan are lousy with deer carcasses 
in various stages of decomposition.

Further into the pitch darkness, the 
petrol tank inching towards empty 
and multiple close encounters with 
skunks, racoons and opossums that 
look like dog-sized rats, my nerves are 
shredded. Not even Willie Nelson can 
restore my equilibrium.

A cannabis break at the 
Church of Chill
Which is when I see a giant neon-lit 
sign in the distance. It’s as close as I’ve 
ever come to a sign from God. And as 
I drive towards it, I see that the green 
neon is fashioned into the shape of a 
ten-foot-tall cannabis leaf that pulses 
and glows in the darkness. 

By now I’m doubting my own san-
ity, convinced it’s a mirage. Because 
frankly, there is nothing I would like 
to conjure up more right now than a 
six-paper spliff.

Like a thirst-addled person in a 
desert I drive towards the sign. Soon I 
see a trickle of tail lights, and an exit 
sign to the 1-94 highway heading west 

towards Detroit. I pull onto the high-
way, where I’m almost T-boned by a 
thirty-six-wheeler freight truck to my 
right. It revs up with a deafening roar 
and a blast of its horn.

For a split second, it occurs to me, to 
paraphrase a mega-church preacher 
I met in Indiana, that the End is Nigh. 
My end, specifically. And that I will 
have to spend my final hours on earth 
at not just one but two Eric Trump ral-
lies, with Mike Pence sandwiched in 
between. 

Ignominy wrestles with irony before 
I manage to swerve, with millimetres 
to spare. Palms sweating, heart pound-
ing, and the car still shuddering from 
the Mack Truck’s wind shear, I contin-
ue towards Detroit.

About ten minutes north of Ann 
Arbor, I see another sign, this time 
advertising a cannabis dispensary 
after the next exit. Rubber scorching, 
brakes squealing, I follow the signs 
into the car park of an old clapboard 
church, once again questioning my 
sanity. Eight hundred mile, 18-hour 
days on the trail, all on a truckers’ diet 
of Snickers bars, crisps and coffee take 
their toll.

But there it is, writ large, a sign be-
neath the steeple: Entropy Cannabis. I 
almost fall out of the car in my haste to 
worship at this repurposed Church of 
Chill. I proffer my ID and Mallory, the 
young sales assistant, welcomes me 
like an old friend.

Adding to the surreal sense of a 
parallel universe, the church’s interior 
is not only stocked with every canna-
bis-infused product imaginable, it’s 
festooned with Hallowe’en ghouls, 
ghosts from floor to ceiling. A cascade 
of horribly realistic bats swarm one 
wall. Skulls sway in the portico.

I quickly settle on a modest pur-
chase – two pre-rolls. “�at’ll be $25,” 
Mallory says. “Cash only. As I tear open 
my wallet, it hits me like a mallet to 
the temple that I spent my last $25 
hours earlier on an entirely useless 
– not to mention utterly tasteless – 
Trump visor with a toupee attached. 
And, ratcheting up the ironies, the 
ATM machine in the vestibule is out of 
order.

Despairing at the cruelty of this 
cosmic joke, I suggest to Mallory that 
perhaps we could do a barter of sorts 
– $25 worth of MAGA swag for a single 
pre-roll. To make a long story short, 
Mallory takes pity on my plight, the 
deal is sealed and the debt is duly hon-
oured.  As Yvonne pointed out what 
seems like an eternity ago: �e Lord 
Provides.

(I feel obliged to point out that Business 
Post readers should not try this at home. 
Cannabis, for medicinal and/or recreational 
use is entirely legal in 33 of 50 US states, in-
cluding Michigan.)

Yvonne from Pennsylvania does a roaring trade selling Trump T-shirts, �ags, scarves and socks from her repurposed bus

Calling all Approved, Voluntary and 
Co-operati ve Housing Bodies
The move to statutory regulati on for Approved, Voluntary and Co-operati ve Housing 
bodies is underway - fi nd out more about what this will mean for your organisati on at 
www.housing.gov.ie/.
In preparati on for this, the Department of Housing, Local Government and Heritage is 
reviewing the Register of all Approved, Voluntary and Co-operati ve Housing Bodies and 
is contacti ng all organisati ons registered.
If you are a board member, employee or volunteer of an Approved, Voluntary or 
Co-operati ve Housing Body please ensure your organisati on has been contacted and 
has provided all requested informati on to the Department – if not, get in touch with us 
by email ahb@housing.gov.ie or call 053 911 7150. 

Lara Trump: competing for the limelight

owd, dressed in all manner of Trump 
costumes – from Trump emblazoned 
eye-wear that would embarrass El-
ton John to Confederate flag onesies 

 cheer themselves hoarse. �ere’s 

And while he’s stepped up his game 
to the degree that I wonder if he’s in-
gested some of Kimberly Guilfoyle’s 

est Is Yet To Come” secret 
sauce, it’s entirely unclear that the 
vice-president of the Trump Organi-
sation has mastered basic numeracy.

When we started back in 2015 
there were just four of us involved; 
me and my wife, my father, my 
brother and Ivanka and Corey 
[Lewandowski]. And now look at 
us, look at what we’ve done,” he 

Amid the cheers it seems churl-
ish to note that he’s actually listed 
ix people, not four. But the crowd 

doesn’t seem to mind. “Forty-sev-
en! FORTY-SEVEN!!” they roar. 
t’s an endorsement of Eric for 

president. But not just yet. 
If Trump loses on November 3, 

Joe Biden will become the 46th 
president of the United States. 
It seems unlikely that this is 

garoo court. 
Given that the plot included a plan 

to shoot her dead if she resisted, it’s 
safe to say the outcome for Whitmer, 
a Democrat would have been grim 
either way, had it not been 
for the FBI and local law 
enforcement’s interven
tion.

So it’s chilling to hear 
Eric  joke about the need 
to get Whitmer “out of the 
state”, to loud cheers. 

“We’ll get her next 
time,” a bearded hulk near 
the back bellows. 

�e schtick segues to 
an implausible story con
cerning Trump’s first day 
in office, when he was in office, when he was in
approached by “a gen
eral” who exhorted him 
not to start any more 
wars. �e reason? All of 
America’s ammunitions 
stockpile had been used 
up. Its military cupboards 
were bare. “And you know 
why?” Eric barks, his voice 
leaping two octaves in out
rage. “Obama, that’s why!” 

�e mention of Obama’s 

Eric Trump speaks to 
approximately 400 people 
during a Make America Great 
Again event at the Road Scholar, 
Trucking company Dunmore, PA
 Getty

Trump supporters at Darling Farms in Milan township in south-east Michigan
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T
he government is un-
der growing pressure 
to ensure survivors 
of Mother and Baby 
Homes can access re-
cords from a five-year 

state investigation after contro-
versially voting to seal files for 30 
years.

Following an emotional and 
highly charged debate last �urs-
day, the Dáil approved legisla-
tion that will transfer a database 
of information gathered by the 
Mother and Baby Homes Com-
mission to Tusla, the child and 
family agency.

�e remaining records will be 
sealed for 30 years in an archive 
held by the Department of Chil-
dren. 

Survivors, human rights advo-
cates and opposition politicians 
have argued that this will deny 
access to personal records.

�e Data Protection Commis-
sioner has also raised concerns 
about the Attorney General’s inter-

pretation of an amendment to the 
2004 Commissions of Investiga-
tion Act, put in place following the 
introduction of new EU data pro-
tection regulations in 2018, which 
it said would effectively prevent 
survivors from accessing their 
personal stories.

Roderic O’Gorman, 
the Green Party Min-
ister for Children and 
Youth Affairs, has also 
caused confusion over 
how the bill has been 
handled. �e minister 
has defended the bill 
and argued he is try-
ing to preserve 
the records. 
Separate-
ly he has 
said it is not 
“m o ra l ly 
f ea s i b l e” 
for his de-
partment 
to refuse ac-
cess requests 

from survivors to their personal 
information.

�e minister said he is trying 
to avoid a situation where the 
entire archive will be sealed for 
30 years, as the Attorney General 

has advised him is the case, 
because of the 2004 act 

the investigation was 
set up under. 

O’Gorman said 
he was committed 
to fixing the problem 

and did not want a 
situation where people 

were required to take 
legal cases to access re-

cords. 
O p p o s i t i o n 
p o l i t i c i a n s 
have said that 
the refusal 
of the gov-
ernment to 
delay the 
debate of 
the new act 
or accept 

amendments had caused trauma 
for survivors of the homes. 

“�is is one of the most de-
pressing moments of my political 
career,” Catherine Connolly, the 
independent Galway West TD, told 
the Business Post. “�ey are per-
petuating the patriarchal system by 
withholding the documentation. 
�e system is intent on protecting 
itself and not survivors.”

Katheleen Funchion, Sinn Féin’s 
spokeswoman on Children and 
Youth Affairs, said: “it is a shame 
for Roderic O’Gorman, as a new 
minister, that he wasn’t brave 

enough to take the time and de-
lay it.”

�e issue has caused division 
within the Green Party with one 
party source claiming that a signif-
icant number of members had re-
signed on �ursday over the issue.

Mother and Baby homes existed 
in Ireland since the foundation of 
the state until the last one closed 
in 1998. �e institutions housed 
women and girls who were preg-
nant and unmarried.

In 2015, the then government 
established the Commission of 
Investigation into Mother and 

Baby Homes, following claims, 
that were later verified, of an un-
marked mass grave in a disused 
septic tank at a former Bon Se-
cours home in Tuam, Co Galway.

�e commission set out to ex-
amine the experiences of those 
who spent time there and were 
born in these institutions, as well 
as state involvement. It is the first 
time all of the documentation 
available on Mother and Baby 
Homes has been gathered into 
one place.

“Often we forget that at the heart 

of this is an investigation into the 
worst kinds of human rights vi-
olations,” Holly Cairns, Social 
Democrats TD,  said.

“Enforced disappearance, forced 
family separation, illegal adoption, 
illegal vaccine trials, all of these 
things that went on. �ere is no 
word for the gravity of these crimes 
and by saying they are sealing the 
archives is to not take into consid-
eration the amount of suffering 
these people have experienced.”

�e commission, which was 
originally due to report within 
three years, is now due to publish 
its 4,000 page report on October 
30. �e delivery of the report has 
been delayed seven times, which 
has led to questions over why it was 
not delayed again in order for the 
legislation over the data transfer to 
Tusla to be fully debated in the Dáil.

Connolly said: “No one was 
clamouring for this report to be 
published, survivors have waited 
a long time already, they would 
rather it was done right, it is de-
plorable to be operating under this 
false sense of urgency.” 

�e report was set up under 
Commissions of Investigation 

Act 2004, which legislates that 
before the commission is 

dissolved all evidence 
received and all docu-

ments created by the 
commission, will be 
deposited with the 
minister.

O’Gorman has 
previously stated 
that because of the 
2004 Act, the re-
cords will be sealed 

for 30 years and 
that by transferring 

the database to Tusla, 
it saves the database of 

records from being sealed.
Academics believe that un-

less the archives are made avail-
able, the work of commission will 
be devalued.

Katherine O’Donnell, a UCD 
professor and member of the Jus-
tice for Magdalenes Committee, 
said: “�e report itself, when it is 
published is dead in the water if we 
cannot access the archival materi-
al. It is impossible to engage with if 
we don’t have the source material.” 

�e commission’s final report is 
due to be sent to the minister next 
week, both his department and 
the Attorney General will review 
it before it is published.

capitalsummit.ie

WEDNESDAY, NOVEMBER 4, 2020 | VIRTUAL SUMMIT
CONNECT WITH CAPITAL AND RESET FOR GROWTH BEYOND COVID-19

Tickets
From €95 

plus VAT

Vincent Wall 
Newstalk 106-108

Sarah Newman 
Entrepreneur

Brian Caul�eld 
Scale Ireland

Orla O’Gorman 
Euronext

John Purdy 
Ergo Group

Elaine Coughlan 
Atlantic Bridge

Brody Sweeney 
Camile Thai Kitchen

SUMMIT 
CHAIR

Minister argues that he is trying preserve the 
records, while campaigners say that the new bill 
has caused renewed trauma for survivors of the 
homes, write Rosanna Cooney and Aaron Rogan

Roderic O’Gorman, Minister for Children and Youth Affairs, speaks to the 
media; inset: schoolchildren pay their respects at a shrine in Tuam, Co 
Galway    RollingNews.ie/Getty

Government 
under growing 
pressure over 
Mother and 
Baby Home files  

survivors from accessing their 
personal stories.

Roderic O’Gorman, 
the Green Party Min-
ister for Children and 
Youth Affairs, has also 
caused confusion over 
how the bill has been 
handled. �e minister 
has defended the bill 
and argued he is try-

has advised him is the case, 
because of the 2004 act 

the investigation was 
set up under. 

O’Gorman said 
he was committed 
to fixing the problem 

and did not want a 
situation where people 

were required to take 
legal cases to access re

cords. 
O p p o s i t i o n 
p o l i t i c i a n s 
have said that 
the refusal 

Catherine Connolly, independent 
Galway West TD RollingNews.ie



Business  Post News FocusOctober 25, 2020 25

�e Profile Fungie 

Dingle’s darling

Factfile
Age: roughly 40 years old

Appearance: a dolphin with a curious eye 
and cheeky smile

Newsworthiness: Dingle’s star attraction 
went missing from the town’s harbour 
earlier this month

If we haven’t found 
him, it indicates he 
didn’t need help, 
and that’s a positive 
thing. But I’m very 
hopeful he’s not 
gone. To me, he’s 
not missing, he’s 
just not there

BY KILLIAN WOODS

F
ungie, the bottlenose 
dolphin, was not a ready-
made star when he arrived 
in Dingle in 1983. Shy, and 
unfamiliar with people, he 
had to grow into his role as 

the town’s friendly mascot.
�e day he was first spotted off Ire-

land’s west coast, Ronnie Fitzgibbon, 
a local diver, was in the water with his 
friend John Connor.

“We were out at Beenbawn Strand, 
at the mouth of the harbour in Dingle. 
If you’re looking out of the harbour, 
just to the left and around the corner, 
that’s where we first saw him,” Fitz-
gibbon said.

Fitzgibbon remembers Fungie ap-
proached him from behind. Naturally, 
he got a fright.

“He nudged me on the shoulder and 
I turned around. I got the fright of my 
life and was left wide-eyed looking at 
him. I swear to God, he would chuckle 
and you could see the smile in his face.

“It was magic, to be honest with you, 
that we were there and able to interact 
with him. It’s so hard to explain, but 
honest to God, we were on a high for a 
month.”

�e experience was addictive. Every 
day, for four years, they kept going 
back out to swim with Fungie. Every 
day, they got the same rush.

Fitzgibbon remembers Fungie back 
then as a shy but curious animal. At 
the time, he was accompanied by 
two other dolphins, whom Fitzgibbon 
thinks were Fungie’s mother and her 
small calf. One day, those other two 
dolphins washed up on a beach.

�ere are clear milestones in that 
four-year period of swimming with 
Fungie that Fitzgibbon remembers 
vividly. �e first time he got close to 
touching Fungie was in April 1984. As 
he got close, Fungie moved himself just 
out of reach. It took two years of pa-
tience for Fitzgibbon to get up close to 
finally touch him.

“When it happened in May 1986, it 
was like a dream becoming a reality. 
We were able to rub him down and on 
the pectoral fins, not the dorsal fin, he 
didn’t like that.”

Sometimes, Fitzgibbon brought his 
children out to see Fungie. Sandra, his 
daughter, has many memories from 
her teenage years of swimming with 
him.

“�e best thing to get a reaction from 
Fungie was to ignore him,” she said. 
“Next you would feel something on 
your shoulder and there he was.”

She adored her time with Fun-
gie, but was petrified at first. Fungie 
was around 1.3 metres long when he 
first arrived in Dingle and grew up to 
three metres. However, over time, she 
learned how gentle he could be, espe-
cially after seeing him interact with her 
brother Nicky.

Nicky has been wheelchair bound 
his whole life. One day, Sandra’s father 
took him into the water to meet Fungie.

“Fungie knew,” she said. “He was 
much more gentle with him than he 
would be with other people. Very curi-
ous, but gentle.”

Her father added: “Honest to God, 
when Nicky went into the water, Fun-
gie knew that he was a bit different to 
everyone. He would come up to him and 
he could feel we were protective of Nicky, and 
he was the same.”

�e Fitzgibbons have a very special connec-
tion to Fungie, he was like a member of their 
family. In their house, the walls are lined with 
photos of him, alongside pictures of their  
children.

And now, like the rest of Dingle, the Fitzgib-
bon household is currently in limbo. Since last 
week, Fungie has been missing. He was there, 
and then he wasn’t.

His non-appearance has made headline 
news. He was a much loved tourist attraction 
and many Irish families have happy memories 
of seeing him. He was also the star attraction of 
a mini-industry with up to 13 families involved 
in boat tours and many more working in the 
various businesses that benefited from people 
being drawn to Dingle because of Fungie. 

Without him, there is uncertainty around all 
these activities and while some have started 
to discuss the possibility that Fungie has dis-
appeared for good, others are hopeful that he 
may yet return. 

In a bid to find Fungie, a search has been 
coordinated by the Dingle Boatmen’s As-
sociation. �ey have checked the caves and 
coves, where he might be expected to wash 

up if in distress.
�ere have also been reported sightings, but 

these have not been confirmed as being Fungie 
and most were in areas not associated with his 
normal patrol locations. 

�e people in Dingle are coming to terms 
with the news. No news can be good news, 
according to Nuala Moore, who has swum with 
Fungie for years and owns the Strawberry Beds 
store in Dingle.

“If we haven’t found him, it indicates he 
didn’t need help, and that’s a positive thing. But 
I’m very hopeful he’s not gone. To me, he’s not 
missing, he’s just not there,” she said.

Jimmy Flannery, owner of Dingle Sea Safari, 
had boats still out looking for Fungie during the 
week. He appreciates it’s very worrying at this 
stage.

“At the same time, it’s probably the best out-
come we could have hoped for after all these 
years. If we had to watch him getting sick or 
see a corpse, that would have been awful.”

Meanwhile, Fitzgibbon is still positive about 
the situation. He remembers Fungie disap-
peared to go mating in the past, and clings onto 
the hope that he will return some day.

“On numerous occasions, he was missing, 
and most of the time that he was missing, he 
was with a female. I remember we went out 
one night and we were there all day until late 
in the evening looking for him. I said back 
then, ‘�e sun sank and my heart sank’. �ere 

was no sign of Fungie, so we went home.”
After three days, Fungie reappeared, swim-

ming around with another dolphin. �ey were 
inseparable, Fitzgibbon recalled.

“�at has happened a few times. I remem-
ber the first time it happened, ‘I said, that’s it, 
Fungie is gone. He will leave with her.’ But he 
didn’t. I hope to God he doesn’t leave us this 
time, I’d like to see him around a bit longer.

“He has made a lot of people happy and he 
made people aware of what the underwater 
world has to offer around Dingle. He gave his 
time freely to everyone, and that encouraged 
us so much.”

Fungie gave more than his time to Din-
gle. He breathed life into the harbour, 
helping to turn it into a bustling tourism 
town.

When he first arrived in 1983, the title of 
Dingle’s favourite adopted son was held by 
Charles Haughey. �e former taoiseach owned 
Inishvickillane, the southernmost of the Blas-
ket Islands off Kerry’s coast, but he was adored 
for another reason too. �e marina.

Haughey won much praise for securing £4.5 
million to build a new marina in the town in 
the 1970s, but he was soon to be knocked off 
his perch by Fungie. �e dolphin was slowly 
becoming more accustomed to the limelight, 
and an industry developed around him. 

Boatmen started to offer to bring people 
out to see Fungie on an ad hoc basis, but that 
service quickly developed into professionally 
managed taxi rank-type tours.

At the beginning, the boatmen were simply 
going year-to-year. No one was, or has ever 

Diving Centre into a thriving business 
with a guest house — all because of  
Fungie.

“We developed a family-run business 
where we take divers around,” Sandra 
Fitzgibbon said. “Fungie had an impact 
on that, because he encouraged us to 
go diving more and see what was hap-
pening in the water around us. �e area 
wasn’t a scuba diving destination before 
Fungie, but now it is.” 

His fame has also attracted global 
media to Dingle. “Forget Flipper; Here’s 
Fungie”, Kathleen Cushman, a report-
er with the New York Times, wrote in 
1989. Cushman got into the water with 
him not too far outside the harbour for a 
memorable experience.

“In the cold, clear waters off the Din-
gle Peninsula in Ireland, I was courted in 
September by a wild dolphin, an experi-
ence that made the rest of Irish hospital-
ity pale by contrast,” she wrote.

At the time, she also said that the town 
was “full of dolphin lore these days, and 
much of it, refreshingly, appears to be 
true”. She was referencing the delightful 
stories people shared of their encounters 
with Fungie. As time went on, some 
of the lore has grown a bit more far 
fetched, and intriguing.

Rumours surfaced that Fungie was se-
cretly replaced at one stage with another 
dolphin — potentially a former Soviet 
agent. Simon Berrow, chief executive 
officer at the Irish Whale and Dolphin 
Group, said the rumour is untrue, but 
not outlandish.

“�ose rumours that it’s not the same 
dolphin have been around for years, 
but it is the same animal. It was feasible 
though to get another dolphin. After the 
end of the Cold War, the Russians were 
selling their military dolphins, but you 
would have needed a licence to buy 
one.”

Regardless of the rumours, Fungie 
was committed to the Guinness World 
Records book in 2019 as the longest re-
corded solitary dolphin in one place. It 
was a deserved award, and potentially a 
timely one too.

Dingle definitely came to rely 
on Fungie, but in recent years, 
some in the town have talked 
about preparing for his depar-

ture, according to Fitzgibbon. 
Businesses have started to evolve 

beyond the trips into the harbour to 
see him. Flannery’s Dingle Sea Safari 
has branched into eco tours. �ere is 
potential for plenty of other marine life 
viewing in the area and this year, for 
example, there was significant activity 
involving humpback whales very close 
to Dingle harbour.

“What life is going to be like after 
Fungie, God knows. He was there so 
long you got to a point where you forgot 
he wasn’t going to be there forever,” 
Flannery said.

“Dingle will survive. Yes, Fungie was 
a massive part of the town, but Dingle 
has so much to offer, but it will never be 
the same without our mascot at the en-
trance to the harbour.”

Proceeding with more eco tours and 
wider exploration of the local wildlife 
is the route the town will probably go 
down. Berrow said it should proceed 
cautiously.

“�ere will be a proportion of boats 
with nothing to do, and for sure, some 

will start looking further afield so they can 
continue doing marine tourism, which is a 
good thing and a bad thing. It might put pres-
sure on other animals who wouldn’t be so 
tolerant.

“Fungie has been so tolerant to the number 
of boats and the boat traffic over the years. I 
think we do need to be careful and as a group 
we will keep an eye on it.”

He added other animals may not have the 
same tolerance to human interaction, or mere-
ly our presence, as Fungie did.

“I’m not saying you shouldn’t do it. I’m 
just saying they need to probably modify the 
behaviours and learn different techniques if 
they’re going to give people a good wildlife ex-
perience without disturbing the animals.”

For many in the town, it’s too soon to start 
thinking of a Dingle with no Fungie. �ey’re 
not ready to mourn him, instead preferring to 
reflect on their happy memories.

Maybe that’s because Fungie is a reminder of 
an Ireland that doesn’t exist anymore. A coun-
try that got excited about something as exotic 
as a dolphin choosing a harbour in Kerry as 
its home. Over the past 37 years, the country’s 
standards for the remarkable have been raised. 
We tend to expect a lot more.

But Fungie will never be anything but re-
markable to Fitzgibbon. Fungie helped him 
create his family business, he was a friend, and 
he even inspired Fitzgibbon to turn his hand to 
writing poetry.

You leap from the water, to glide in the sky,
To see who’s about you, or to just say goodbye.
�ere is love and affection, in your droll eye,
Reflecting your perfection with antics awry.
You swim in the shallows, you swim in the deep,
You’re incurably friendly, and you make our hearts  

     leap.

been, sure of how long he would stay. As time 
wore on, Fungie was just always there, and 
people started to make it their business to visit.

It has been estimated that between 100,000 
and 200,000 people visit the town each year to 
catch a glimpse of Fungie, which has fostered a 
mini tourism industry for the locals to cater for 
the visitors. Several boatmen, like Jimmy Flan-
nery, established organised trips that bring the 
public out to see Fungie in Dingle Harbour. On 
the other side of the peninsula, the Fitzgibbon 
family have managed to build up Waterworld 
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O
n the last Saturday in 
March, Cian Ó Maidín 
got a call from an offi-
cial in the HSE asking if 
he would be interested in 
developing technology to 

track Covid-19.
�e chief executive of NearForm, the 

Waterford-based technology firm, laughs 
as he recalls how he was busy worrying 
about how his own business would man-
age during the pandemic, “and I’ve got 
a fella from the HSE going ‘can we have 
a chat about an app?’ I said ‘eh, okay.’”

By the Sunday evening, Ó Maidín had 
stood up a team to begin work on the 
technology, based on a similar app in 
Singapore. Over the next four months, 
Apple and Google would feed into the 
project, making changes to the oper-
ating systems on their phones to help 
address problems NearForm’s engineers 
had found in the original technology. 

When it was finally launched in July, 
it was established as a solid example of 
a state using technology to respond to 
the pandemic and many other countries 
have since used NearForm’s code.

“I always thought that any government 
is going to be slow and bureaucratic, so 
my perception in general of govern-
ments producing software was always 
one where you get some Frankenstein 
kind of app that took five years to make 
and it’s five times over budget. �at was 
my early naive view,” Ó Maidín says.

Instead, Ó Maidín found “HSE people 
on the other side of the Zoom calls who 
were s**t hot at what they do, and that 
really know their stuff”.

�e CovidTracker app has since been 
downloaded almost two million times in 
Ireland and has been deployed all over 
the world from Jersey in the Channel 
Islands to New Jersey in the United States. 

�e interoperability between apps 
from different countries is considered a 
vital part of restarting travel between na-
tions, and its use is being rolled out now 
following NearForm’s work on making 
the Republic and the North’s apps speak 
to each other. 

Since that out-of-the-blue phone-
call in March, the code developed from 
Tramore is now at the forefront of the 
technological effort to trace the spread 
of Covid-19 around the world. 

And it’s being given away for free.
�is is at the core of NearForm’s busi-

ness philosophy around open-source 
technology. Open-source means that 
the technology is made available free to 
anyone to use or edit, but that the original 
developer can make money by offering 
extra tools, training or support.

NearForm was paid €850,000 to de-
velop the app. �e Irish government then 
agreed to donate the code to the Linux 
Foundation’s Covid Green project, which 
gives open access to it. 

When you see that the British gov-
ernment’s own attempt at developing 
an app was at £12 million in June, and 
has increased since, it is easy to wonder 
if Ó Maidín undersold his firm’s work.

�e 42-year-old says that might be 
true, but his business does not operate 
like that and he would not be willing to 
sell out on his open-source principles 
for an easy payday.

“You hear of some country paying 
€20 million to build their Covid app and 
they’re spending €2 million a month 

to run the thing, and if what it takes to 
make them comfortable is paying all that 
money, then that is all well and good, 
but it’s just not in our DNA. Maybe if 
we were more like that, we could be 
building skyscrapers in Tramore,” he 
says, laughing.

He says that many people didn’t un-
derstand the business model of Red Hat, 
another open-source firm, either. IBM 
paid €34 billion for that company in 2018.

While most people with 
aspirations of running 
technology companies 
decamp to San Francisco 

or London to surround themselves with 
venture capital and coding genius, Ó 
Maidín has done it from a seaside satellite 
town in Waterford.

“Starting a tech firm in the south east 
of Ireland is kind of ballsy,” he says. “Cer-
tainly no one in Tramore is going to hire 
us to build something globally scalable, 
but there were enough of us down here 
to start something.”

Since launching in 2012, NearForm 
built up to an almost €1 million profit 
last year off an €18 million turnover from 
clients including Walmart, Condé Nast 
and Ikea. Ó Maidín was paid dividends of 
€2.65 million last year as chief executive 
and co-founder. 

While the CovidTracker app has given 
NearForm a degree of “notoriety”, in Ó 
Maidín’s words, it is only a small part of 
an Irish business operating on a global 
scale, at the forefront of innovation and 
with a blue-chip client list.

NearForm ticks a lot of the boxes for the 
ideal modern Irish business: regionally 
based, technology focused and inter-
nationally facing. Ó Maidín has built a 
company without borders from Tramore 
and he believes that other Irish tech en-
trepreneurs will follow his lead.

“I found out from the lads a few years 
ago that my nickname around the town 
was the Steve Jobs of Tramore. �ey were 
all like ‘who’s that fella? He was really 
shy in school. What’s he doing up in that 
office?’ But you think about a small town 
in the south east of Ireland and what 
our success from here means, it means 
that the world has really changed,” Ó 
Maidín says. 

“�ere are a few people who were 
travelling all over the world who have 
come back to Tramore with their families 
to work for NearForm because what do 
they need? A decent quality of life, the 
living expenses aren’t that much, the 
schools are good and there is internet 
connectivity. It shows that businesses 
like NearForm can exist all over the place 
in future.”

Ó Maidín and a small group of engi-
neers, including some of his old school-
mates, are based around Tramore, but 
the majority of the 94 employees on 
NearForm’s books work remotely, and 
did so long before Covid-19.

Because NearForm follows the open-
source philosophy, Ó Maidín believes 
that the best people for roles are vo-
cationally devoted to the work and as 
such don’t need to be overseen by team 
leaders casting eyes across open-plan 
offices. Proof of this is that NearForm 
is the largest single contributor to the 
Node.js project, which is a platform used 
by companies such as Netflix, Microsoft, 
IBM and Amazon Web Services.

He says it’s “pretty crazy” that so much 
of the coding for that project is done by 
an Irish company, even if it doesn’t profit 
off every contribution, but that this il-
lustrates the open-source philosophy.

“Open-source is without boundaries. 
Contributors on these projects live in 
whatever country you want to live, the 
project does not care,” he says. “I classify 
the people as much more vocational, for 
the people who get involved in open-

source, it is not a job, it is not a career, 
it’s actually a vocation. So I suppose one 
of the secrets of NearForm is that the 
type of people that work here are the 
type of people who go to open-source 
conferences on their holidays.”

Ó Maidín says that new generations 
should challenge the dogma of the pre-
vious generation, but that this is not done 
enough in technology companies. �ey 
mostly  gravitate to Silicon Valley offices 
with Wall Street financial backing and set 
up in large-scale office blocks, which he 
says is of little benefit to the companies 

or their clients.
�is approach has caused some issues 

with NearForm because the company 
doesn’t conform to what some corpo-
rate customers think a technology firm 
should look like.

“�e whole philosophy of project 
managers and all this kind of stuff has 
come around because people slack off 
like, so companies think they need to 
see you’re physically pressing the keys 
on the keyboard to think you’re doing 
the programming. 

“But it’s not like that when you have 
small autonomous teams who are ded-
icated to the work. But that kind of 
thinking around micromanaging is still 
very much alive and well in the business 
world, and that has been an impediment 
for us because we don’t ship everyone off 
to London or whatever to do a project.”

Ó Maidín believes the Covid-19 pan-
demic will force companies to relax their 
attitudes to remote working and virtual 
meetings, which will be a relief for him. 
He looks worn out even talking about his 
travel schedule in recent years trying to 
build NearForm, but he sounds re-ener-
gised by having been based from home 
for the last eight months.

“Good things often happen on the back 
of bad things and the silver lining for me 
has been being at home. �e kids are 
loving it, family life is much better when 
you’re there regularly and you can be 
dependable, and you can have hobbies.”

His lockdown hobby is the Peloton, a 
stationary bike that pipes live-streamed 
classes and virtual mountain ascents into 
the user’s room. He is currently working 
his way through an 80 spins in 80 days 
challenge from the comfort of his office.

As can be guessed from the struc-
ture of NearForm, Ó Maidín is 
far from a Silicon Valley evan-
gelist.

He says he has been concerned about 
Facebook and social media’s impact on 
humanity for years, but with little re-
action from governments or regulators.

“Humans are probably done evolving 
physically, unless we evolve bigger eyes 
to look at more screens or more digits to 
play with our phones, but we are evolving 
this new level of digital communication,” 
he says.

“�e idea that we’re evolving to have 
a digital communication social media 
platform as part of the societal fabric, and 
that all that information is getting piped 
to a Wall Street company, which has to 
get quarter-on-quarter growth forever or 
the management will be replaced, and 
they’re there to monetise our thoughts, 
and what’s going on in our lives, and 
sell influence to whoever is the highest  
bidder: that’s clearly ridiculous. It  
really is. 

“I actually think Europe should ban 
Facebook. If they did that, Facebook 
would sort their stuff out within a week. 
�e whole system is really broken, and it 
is moving much faster than governments 
can understand it and respond to it.”

�e solution for Ó Maidín would be an 
equivalent for the internet to Cern, the 
European Organisation for Nuclear Re-
search, so that researchers and engineers 
would be drawn to working there rather 
than for big-tech companies.

Despite his personal misgivings about 
governments’ understanding of technol-
ogy, NearForm’s own engagement with 
the HSE on the CovidTracker App left Ó 
Maidín pleasantly surprised.

He singles out Gar Mac Críosta, the 
HSE lead for the app, for praise and said 
he was amazed at how he responded to 
concerns about data protection within 
the app by setting out a document which 
is now the international standard for sim-
ilar launches of Covid-19 tracking apps.

�e Covid Green project has also given 
NearForm a new insight into how it will 
grow over the next two years. Ó Maidín 
says he wants to double the size of the 
business and part of that will include 
more health and community projects.

“�ere is just a lot of opportunities 
opened up to us now,” he says before put-
ting his hands behind his head. “And I’m 
doing it from Tramore. Forget travelling, 
I’m going to do it and have a bit of a life.”

�e Sunday Interview: Cian Ó Maidín

I found out from the lads a few years 
ago that my nickname around the 
town was the Steve Jobs of Tramore

CV Cian Ó Maidín
Name and role: Cian Ó Maidín, chief 
executive, NearForm

Lives: Tramore, Co Waterford

Age: 42

Family: wife, three kids and a puppy

My working day: 9-6 most days

My perfect weekend: cook nice 
food, get out and about, play Lego 
with the kids

Early bird or night owl: a bit of both

Twitter, LinkedIn or Instagram: 
Twitter @cianomaidin

Cian Ó Maidín, 
chief executive 
of NearForm, 
which developed 
the HSE’s Covid 
tracker app now 
used widely 
around the world, 
chooses to operate 
from the seaside 
town of Tramore, 
Co Waterford  
so he can have  
‘a bit of a life’ 
 

Aaron 
Rogan

You hear of some 
country paying €20 
million to build their 
Covid app, and that is 
all well and good, but 
it’s just not in our DNA. 
Maybe if we were more 
like that, we could be 
building skyscrapers  
in Tramore

Maura Hickey

In his own words: 
�e secret to hiring great people
Don’t be afraid to be yourself, 
and don’t be afraid to hire people 
who are smarter than you.

For talented people working 
in the tech industry, the reality 
is there are always going to be 
more jobs available than people 
to do the jobs, and so what is re-
ally important?

�e ability to work in an en-
vironment where you learn 
from your peers, where you 
get to work on interesting and 
meaningful things, and you get 
to work with people you like and 
have fun with. 

�ese are the most important 
things.
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C
ovid-19 is spread by joy — the 
kind of joy that makes us want 
to get together, throw our arms 
round each other and sing 
songs of celebration. 

Which raises the question 
— are the joyous celebrations following the 
GAA club county finals in September re-
sponsible for the spike in coronavirus cases 
across the country?

At the time of writing, the top five 
hotspots in the country by Local Electoral 
Area (LEA) were Ballyjamesduff in Cavan, 
Ratoath in Meath, Galway City, Gorey in 
Wexford and Cork South Central. 

�e Ballyjamesduff electoral area in-
cludes the rural parish of Crosserlough and 
the small village of Ballinagh. �ose two 
GAA clubs won the intermediate and senior 
county finals within ten days of one anoth-
er at the end of September and the start of 
October.

Crosserlough’s victory brought great ju-
bilation to the tight-knit community as it 
finally got its hands on the Oliver Plunkett 
Cup after a tense replay, winning its first Ca-
van senior football title in 48 years.

Cian Murtagh, a pharmacist in Cavan, told 
the Irish Times recently that “a lot of people 
are annoyed with the GAA in Cavan, they 
blame the surge on the celebrations follow-
ing recent GAA finals”.

�is is what a surge looks like. �e virus 
incidence rate in Ballyjamesduff spiked 
from 147 to 651 per 100,000 population in 
just one week, from early to mid-October.

Days after the two local GAA teams in 
Ballyjamesduff won the Cavan county fi-
nals, the coronavirus in the area more than 
quadrupled. �ese figures can be accessed 
at data.gov.ie

�e 14-day incidence rate of the disease 
nationally is 279. Ballyjamesduff’s incidence 
rate is more than five times this at 1,488. 
�e wider county of Cavan has an extraor-
dinary rate of 1,055, almost four times the 
national average. 

No surprise then that Cavan General Hos-
pital has the highest number of Covid-19 
patients in the country.

In order to appreciate how crazy these 
Cavan figures are, let’s compare them with 
the UK. According to figures from New York 
Times Covid Map, the highest rates in the 

“�e government has 
misread the mood 
of the nation on this. 
�e Irish public won’t 
want to see survivors 
further impacted and 
their information 
sealed”
Jennifer Whitmore, the Social 
Democrats TD for Wicklow, tells the 
Dáil that the government must change 
its mind on sealing the records of 
mother and baby homes

“�ese children 
matter. �ey are 
not just another 
statistic. And for as 
long as they don’t 
have a voice, they 
will have mine”
Footballer Marcus Rashford vows 
to continue his �ght to force Boris 
Johnson’s government to extend 
free school meals to vulnerable 
children in Britain during school 
holidays

“�is 
wouldn’t 
happen 
under 
Hitler”
Mattie McGrath, 
the Tipperary 
TD, responds 
to the news 
of a move 
back to level 5 
restrictions with 
an interesting 
claim

“I may not be 
able to change 
my father’s 
mind, but 
together we can 
vote this toxic 
administration 
out of office”
Caroline Giuliani, daughter 
of Trump ally Rudy 
Giuliani, urges US voters to 
support Joe Biden in the 
presidential election

“�is rubs salt into 
the wounds of 
smaller retailers who 
are forced to close, 
but who now see 
larger competitors 
take advantage of 
their closure”
Duncan Graham, chief executive 
of Retail Excellence Ireland, is not 
impressed with large retailers 
which aren’t restricting sales to 
essential items

Covid-19
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I love the GAA, but it should not get a 
pass when it comes to nation’s health
Elaine Byrne �e GAA is not 
the only reason why Ireland 
has gone into lockdown 
again, but questions need  
to be asked about why the 
virus spiked in certain 
areas after county final 
celebrations 

sport in Ireland was to revert to being held 
behind closed doors.

In a terse statement following that an-
nouncement, the GAA singled out Dr Ronan 
Glynn, the acting chief medical officer, and 
asked that he “present the empirical evi-
dence” for the basis of Nphet’s decision. 

�e tone of the statement was revealing. 
In the middle of a pandemic, the GAA asked 
Glynn to “meet with its Covid Advisory 
Group in this regard without delay”.

“Without delay.” Because the GAA is 
more important, it seems, than any other 
public health concerns that Nphet had to 
deal with.

Meanwhile in Cork, Blackrock won its 
first Cork senior hurling title in 18 years in 
early October. �e Rockies paraded down 
Church Street to their clubhouse alongside 
supporters. 

�is breach of Covid-19 guidelines oc-
curred a week after another Cork club, 
Glanmire GAA, was criticised for similar 
transgressions. 

Glanmire shared a video on Twitter of its 
supporters sitting close together reacting to 
a last-minute free in the minor champion-
ship final.

�e response by Cork GAA was a state-
ment which pointed a wagging finger at 
the celebrations: “We would plead with all 
clubs and supporters not to engage in cele-
brations that breach current guidelines”.

Meanwhile, a significant increase in the 
number of Covid-19 cases was reported in 
almost every Cork local electoral area in the 
period between October 5 and October 12. 

In Cork City South East, which incor-
porates Blackrock GAA, the numbers in-
creased two-and-a-half fold. In Cork City 
North East, which includes Glanmire GAA, 
the numbers almost doubled.

�ere are many reasons why Covid-19 
rapidly increases over an incredibly short 
period of time. �e post-match celebrations 
must be a serious contender, but there are 
other examples of GAA-related breaches of 
public health guidelines.

Arlene Foster, Northern Ireland’s First 

Minister, tweeted her deep concern after a 
pitch invasion at Healy Park in Omagh in Co 
Tyrone following Dungannon Clarkes’ vic-
tory over Trillick in mid-September. It was 
Dungannon Clarkes’ first Tyrone football ti-
tle in 64 years, and the match was won after 
a dramatic penalty shoot-out.

Pictures on the Ratoath GAA Facebook 
page show GAA supporters bunched to-
gether in early October in Páirc Tailteann in 
Meath with little evidence of social distanc-
ing or mask-wearing. 

Dungarvan GAA apologised in early Oc-
tober for fielding a player in the Waterford 
intermediate football final who was waiting 
for a test result and who subsequently test-
ed positive for the virus.

In Galway, Moycullen GAA club con-
firmed that members of its winning team 
tested positive for Covid-19 just over a week 
after the rural club won the senior county 
final for the first time in 75 years. 

Pictures and videos circulating online 
show celebrations in early October with no 
social distancing or masks in evidence.

�e Gorey LEA is the fourth-highest 
Covid incidence rate in the country. 

A statement last week by Wexford GAA 
said it was disappointed that Covid-19 cas-
es “have been linked to a small number of 
clubs’ social activities following the recent 
county finals. �e clubs in question have let 
the Association completely down”. 

Four Wexford clubs, including two in the 
Gorey area — Castletown and Naomh Éanna 
— were ordered to suspend all activities.

I love the GAA. I proudly played for my 
county and passionately support my local 
team. �e GAA is part and parcel of the fab-
ric of many communities. 

But the institution that is the GAA and 
its supporters should not get a pass when it 
comes to the public health of the nation. 

�e GAA is not the only reason why Ire-
land has gone into lockdown again. But 
hard questions need to be asked about why 
spikes occurred as they did in certain parts 
of the country which coincided with joyous 
county final celebrations.

UK are Blackburn in northern England with 
708 per 100,000 and Derry and Strabane in 
the North with 695.  

“What’s gone wrong in Cavan?” Áine 
Lawlor asked Stephen Donnelly on �urs-
day’s Morning Ireland. On the second time 
of asking, the Minister for Health reluctantly 
answered. “I don’t want to pick out any 
individual sporting organisation, but we do 
have evidence from the testing teams that 
post-match celebrations which shouldn’t 
have happened, but did, spread the virus,” 
he said. 

�is is precisely the problem. Despite 
hundreds of thousands of livelihoods at 
risk, despite our lives on hold in level 5 
lockdown, despite all the stress and mental 
anguish we as a country are going through, 
there is still a reluctance to call out the GAA. 

Maybe it is because the GAA is the new 
religion in Ireland, a body whose cultural 
power extends into every community on 
this island. �ere is a fear of naming the 
problem.

On the first morning of a six-week na-
tional lockdown, Donnelly explicitly re-
fused to name the GAA, instead referring 
vaguely to post-match celebrations. 

�at is deeply unfair to other sporting or-
ganisations and their supporters who have 
behaved within the public health guide-
lines.

While the entire country is confined to 
a five-kilometre exercise limit, Roscom-
mon footballers went to the most infected 
hotspot on the island last week to play a 
meaningless National Football League game 
against Cavan in Breffni Park. 

Roscommon has already secured pro-
motion while Cavan had only an outside 
chance of promotion if they won. On the 
scale of sporting priorities, the National 
Football League does not rank highly. It is 
not an essential activity. 

But this is the GAA, and different rules 
apparently apply to it. 

�ink back to mid-August when the for-
ward-looking National Public Health Emer-
gency Team (Nphet) announced that all 
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EU’s move on funding borrowing 
for Covid has worked for everyone 

We are asking too much of our 
younger generation in this fight 

Jim O’Callaghan 
If we continue to 
burden young 
people with  
guilt-laden 
restrictions, 
we will 
foment deep 
resentment

Lucinda Creighton
Traditionally 
frugal and fiscally 
suspicious states 
had to bite the 
bullet to achieve 
a very EU 
compromise

If we continue to Editorials

Politics

Politics

Lucinda Creighton

frugal and fiscally 
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I
n June, the EU moved to take decisive 
action to fund the borrowing needs 
of the union in light of Covid-19. �e 
significance of the move may have 
been underplayed at the time, but it 
can no longer be denied. 

It has turned around the fortunes of the 
eurozone and enabled Europe to respond 
decisively to the horrendous economic 
impact of the pandemic. When many of 
us called for a similar response during the 
last recession, we were dismissed, and bor-
rowing costs for individual member states, 
including Ireland, spiralled. 

Today, we see that collective action bene-
fits everyone and is a sensible and responsi-
ble approach.

�at decision by the European Council in 
June mandated the European Commission 
to go directly to the markets for the first 
time to raise €750 billion over a two-year 
time frame. �is was a hard-won decision, 
a cause of great discomfort to some of the 
northern member states, and the subject of 
a monumental European-style compromise. 
As always, the German chancellor, Angela 
Merkel had, in particular, to lead the com-
promise, given the historical and deeply-in-
grained suspicions which are inherent in the 
German political and financial classes. �e 
enormous success of the first bond offering 
by the European Commission last week 
certainly vindicates her decision to lead the 
compromise.

�e first debt issuance of this new Euro-
pean era was more than 13 times oversub-
scribed. While the commission sought to 
raise €17 billion, the market was ready and 
willing to lend €233 billion. �is was a truly 
phenomenal reaction, demonstrating what 
many had predicted for years — that triple-A 
rated, European-backed mutualised debt 
was going to be in high demand on the in-
ternational markets. 

�e initiative is a boost not just for the 
bond market, but for the euro itself, and 
may very well draw a line under much of 
the uncertainty which has dogged the cur-
rency for the best part of 20 years. It is just a 
shame that it took a global pandemic to spur 
such fundamental change.

Up to this point, the only triple-A rated 

EU has solved all of its problems when it 
comes to fiscal or indeed monetary policy. 
�e rows and insults which were traded 
between northern and southern EU leaders 
just a few months ago were unseemly and 
exposed huge political divisions, which are 
arguably even more poisonous than they 
were during the euro crisis.

�e compromise on the fiscal recovery 
package reached in June was a significant 
political success, given the intractable po-
sitions of different member states, but the 
mistrust persists. �e successful common 
debt issuance may assuage the concerns of 
the Dutch, for example, but there is much 
work to do to really secure the future of the 
currency and develop enduring political 
trust among the member states.

�e current rush to a Keynesian big 
spending response to Covid-19 seems cor-
rect at the moment, but mounting debt and 
deficits will create lasting challenges for EU 
member states. �e strict fiscal rules which 
normally apply to member states may be 
disregarded for now, but in time there will 
be both market and public pressure to get 
the house in order across Europe. As always, 
there is no such thing as a free lunch.

If the newly conceived EU bond is to 
become a long-term tool for the EU, as I 
believe it should, it will have to be accom-
panied by rigorous fiscal rules which are 
applied across all EU member states. �is 
is the only way political will and trust can 
be locked in. We have seen over the past 20 
years how fiscal rules have been ignored by 
member states when it suited. Contrary to 
urban legend, it is not simply the profligate 
Mediterranean states that have offended in 
this regard, but also, on occasion, the larger, 
more prudent countries like Germany.

Compromise, maturity and, most impor-
tantly, an even-handed application of the 
rules will be key to the success of this new 
European approach. �e benefits of a stable 
currency and access to affordable finance 
are obvious but, as always, the route to 
achieving these benefits will be challenging 
and will require political compromise.

It seems that we are tentatively moving in 
the right direction.

N
inety-four years ago, Yeats 
started his poem Sailing to 
Byzantium with the words: 
“�at is no country for old 
men”. If he was around today, 
he could have started it with 

the words: “�at is no country for young 
people”. 

Since the arrival of the pandemic on our 
shores, the interests of children and young 
people have been given insufficient at-
tention by policymakers. In the past eight 
months, we have introduced measures and 
restrictions that have been hugely damaging 
to their development and lives. 

�eir education has been upended, 
whether in school or third-level institutions. 
Youth unemployment now stands at 37 per 
cent and a significant percentage of those 
who were forced out of work last week are 
young, low-paid workers. Many of those 
who remain in employment have had their 
career development paused. 

We don’t allow them to engage in the 
pastimes they enjoy and which they must 
initiate during youth, such as dance classes, 
music lessons and sporting fixtures. All of 
these have been stopped. �e places they go 
for entertainment — pubs, concerts, restau-

rants — have all been closed. �ey can’t 
travel. And they are told they can’t meet 
other young people, thereby depriving them 
of friendships and relationships. 

All of this has been done to help suppress 
a virus that, predominantly, does not affect 
their age group. Many of Ireland’s young 
people have displayed great magnanimity 
and accept this cessation of their youth. 
Others, unsurprisingly, believe they are be-
ing asked to sacrifice too much. 

A question that we as policymakers and 
politicians must ask ourselves is whether it 
is fair to ask young people to obey repeated 
lockdowns throughout this year and next in 
order to reduce the risk of the virus. 

My own view is that we are now asking 
too much of them. We should not force 
them into positions where they are required 
to be magnanimous and, if they’re not, they 
are accused of selfishness and lack of con-
sideration for others. �e challenges faced 
by young people in advance of the arrival of 
the pandemic were already colossal. �ey 
are probably the first generation of Irish 
people who will, throughout their lives, be 
economically less secure than their parents. 

�e prospect of home ownership or af-
fordable rental is beyond the expectation 
of many people in their 20s. �eir terms of 
employment are precarious and they lack 
the long-term job security enjoyed by older 
generations. 

�ey must also carry on their shoulders, 
because we put it there, the burden of 
previous generations’ excesses in the form 
of debt and climate change. �ese dual 
burdens on their lives will become even 
heavier in years to come, particularly since 
the large debt currently being accumulated 
by the state will ultimately have to be repaid 
through tax increases on the generation that 
is now under 30 years of age and those not 
yet born.

What’s the alternative? �e six-week 
lockdown should lower the incidence of the 
virus. If it doesn’t, we will have conclusive 
proof of the ineffectiveness of lockdowns. If 
the incidence does reduce, we must agree 
that, in 2021, we need to rebalance the 
scales more in favour of the protection and 
development of young people. 

Our policy should be: protect the elderly 
and protect the young. �ey are not incom-
patible objectives. Unless we have this twin 
objective, we risk allowing society to de-
velop on the basis of a growing resentment 
on the part of younger generations against 
older ones. 

Resentment will grow if our policy is to 
go in and out of lockdown repeatedly next 
year in the expectation that we will get a 
vaccine.

Since it is now recognised by the National 
Public Health Emergency Team (Nphet) and 
the government that we cannot eliminate 
the virus, we must formulate a strong pro-
tocol for the protection of the elderly. �is 
should be completed within weeks. 

We also need to recognise, however, that, 
as with other diseases such as influenza, we 
cannot fully protect everyone from the virus 
even if we obtain a vaccine. Unfortunately, 
the virus will penetrate the best defences 
we have, as it did in April when we were in 
complete lockdown. 

�at protocol should be formulated in a 
way that enables young people to live their 
lives as fully as possible, notwithstanding 
the fact that they will still be subject to on-
going restrictions.

It concerns me that, as has been pointed 
out, all of the people making the decisions 
on these crucial matters which have such 
enormous consequences for all our society 
are men. Men are excellent at assessing and 
solving specific problems. However, we 
have limitations when it comes to nuance 
and taking into account broader perspec-
tives. We will solve the problem posed, but 
will do so without being fully aware of other 
consequences. 

It is time to avail of the broader view-
points that are brought to debate by women. 
We all need to solve this growing dilemma. 
Let us not inflict on Ireland’s young genera-
tion other burdens, namely guilt or resent-
ment, that previously overshadowed Irish 
life for too long. Let us give them hope that 
their lives will return to something resem-
bling normality next year.

EU’s bond market debut 
is sign that euro could be 
genuine rival to US dollar

Jim O’Callaghan  
is a Fianna Fáil TD

Lucinda Creighton 
is founder of Vulcan Consulting and a former 
Fine Gael minister of state

O
ne of the failings of the EU over the past two decades 
has been its inability to make the euro a genuine rival 
to the US dollar. Since the single currency became a 
reality in 2002 with the launch of euro-denominated 
notes and coins, it has become a force to be reckoned 
with in the financial markets. But unlike the US dollar, 
it is not the world’s trading currency.

�is is not a failure of policy. �ere is no European policy, strictly 
speaking, to make the euro a global reserve currency on a par with the 
dollar, and eurozone member states have shown little interest in devel-
oping one. Rather, it is a failure of ambition, an example of how the EU 
collectively, and its member states individually, do not fully appreciate 
the collective heft of the union and the eurozone.

As we head into what may be the toughest winter in living memory, 
the most urgent and necessary task the EU faces is to ensure that the 
European economy and its constituent parts emerge as quickly and ro-
bustly as possible from the calamity of the Covid-19 pandemic. 

Last week, Europe took a big step towards realising that ambition, le-
veraging its economic and financial strength to raise billions of euro in 
the global bond market.

�e EU’s debut in the international bond markets drew enormous 
interest from investors. �rough the European Commission, it raised 
€17 billion by selling €10 billion of ten-year bonds and €7 billion of 
20-year bonds. Buyers were so hungry for these secure assets that they 
submitted orders for €233 billion. �at testifies to the EU’s triple-A rat-
ing, which enables it to borrow at the cheapest rates while offering the 
assurance that creditors will be repaid.

�e European bonds are part of a €100 billion package of support for 
job retention as a result of the pandemic, known as SURE (for “Support 
to mitigate Unemployment Risk in an Emergency”). 

So far, 17 EU countries have signed up to receive aid from this package 
to help finance the cost of keeping people in jobs.

After making its debut in the bond markets, the EU is likely to even-
tually join Germany, Spain, France and Italy as the biggest issuers of eu-
ro-denominated bonds. 

�ere will be much more borrowing by the EU to fund its larger recov-
ery package for the bloc, and its assets have the potential to replace Ger-
man Bunds as the benchmark for euro-denominated assets. In turn, the 
emergence of these new assets will boost the global status of the euro, 
and may enable the eurozone to achieve greater fiscal integration.

Ireland has been puzzlingly slow to take part in SURE, so it was good 
to hear Paschal Donohoe, the Minister for Finance, announce in his 
budget presentation that we are applying to join and could receive €2.5 
billion to fund job protection programmes. 

SURE is an important sign of European solidarity, and so is the EU’s 
recourse to borrowing. Ireland must participate in, and benefit from, 
these momentous steps.

debt available in the euro area was that of 
Germany and the Netherlands, unsurpris-
ingly the two least enthusiastic member 
states when it came to the issuance of mu-
tual debt instruments. 

�e arrival of the European Commission 
on the bond market means that Europe now 
has another triple-A rated entity. �is mas-
sively strengthens the capacity of Europe 
as a whole to fund its enormous Covid-19 
spending plans. It also provides much need-
ed stability to the currency and will help 
insulate it in the event of further shocks.

�is is a huge departure from the sig-
nificant weaknesses which were exposed 
during the last financial crisis. Some Eu-
ropean countries at that time, including 
Portugal, Ireland, Italy, Greece and Spain, 
the so called PIIGS, were circled by market 
vultures as their borrowing costs spiralled. 

In isolation, each of these countries was 
either unable to borrow on the international 
markets, or could borrow only at extortion-
ate lending rates. As the crisis worsened, 
their individual debt levels spiralled, while 
simultaneously investors fled to safe havens 
such as Germany, where the euro seemed to 
be a safer option. 

�e PIIGS lacked the might of solid credit 
ratings, and ultimately the European Central 
Bank had to step in to “do whatever it takes” 
to support them in their attempts to issue 
debt and support domestic spending pro-
grammes. Had that not happened, countries 
like Greece and Ireland would have been 
locked out of the markets entirely.

�is new course means that euro coun-
tries with lower credit ratings can now fund 
domestic spending requirements indirectly 
through the EU Commission’s SURE pro-
gramme. It enables them to borrow almost 
cost-free, and without the risk of being 
picked off by market vultures. 

It is fascinating that Ireland on this oc-
casion has had no difficulty issuing its own 
debt and chose not to participate in last 
week’s effort, irrespective of the country’s 
growing budget deficit and colossal spend-
ing plans. It is perhaps a sign of how far we 
have come in ten years, but equally there is 
great comfort in knowing that should the 
need arise, a safety blanket is finally there.

�e successful outcome of last week’s 
toe-in-the-water efforts on the bond mar-
ket should not lull us into thinking that the 

Angela 
Merkel, 
German 
chancellor, 
led the 
collective 
response to 
the crisis

T
he decision to seal the records of the investigation into the 
Mother and Baby Homes met with predictable outrage 
last week. It is yet another example of this state’s poor 
grasp on the need for transparency.

Mother and Baby Homes existed in Ireland since the 
foundation of the state until the last one closed in 1998. 
�e institutions housed women and girls who were preg-

nant and unmarried.
In 2015, the then government established the Commission of Inves-

tigation into Mother and Baby Homes, following claims, that were later 
verified, of an unmarked mass grave in a disused septic tank at a for-
mer Bon Secours home in Tuam, Co Galway.

�e commission set out to examine the experiences of those who 
spent time there and were born in these institutions, as well as state 
involvement. It is the first time all of the documentation available on 
Mother and Baby homes has been gathered into one place.

Last week, the Dáil approved legislation that would transfer a data-
base of information gathered during the investigation to Tusla, the child 
and family agency, and to then seal it for 30 years in an archive held by 
the Department of Children.

�e outrage was swift, immediate and justified, with victims’ groups, 
human rights advocates and opposition politicians all arguing that such 
a move would deny survivors’ access to personal records.

While the Mother and Baby Homes scandal certainly was rooted in a 
fundamental disregard for the value of women’s lives, of that there is no 
doubt, last week’s vote was more to do with transparency and open-
ness in Irish society.

�ere exists in this country a cultural and institutional inability to 
embrace the kind of transparency that a modern state requires.

Roderic O’Gorman, the Green Party Minister for Children and Youth 
Affairs, no doubt sincerely believed in the advice of the Attorney Gen-
eral in relation to the 2004 Commissions of Investigation Act, and has 
said that he was attempting to avoid the destruction of the records.

�ere were other views he could and should have sought, however, 
and a cabinet minister cannot simply hide behind legal advice on such 
matters of grave importance.

On such important, sensitive and vital matters for survivors’ and 
other people affected, it is simply not acceptable to be wrong in good 
faith. Ireland needs to regard sealing records as a last resort, not as the 
norm; we need to err on the side of openness and transparency in order 
to avoid the kind of secrecy and shame that first bred the Mother and 
Baby Homes.

State fails to understand 
need for transparency
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foremost experts in outbreak management. 
ey deal with complex Covid-19 situa-
tions around the country and are very good 
at their jobs. 

Strangely, they seem to have been largely 
sidelined during the pandemic. e HSE 
rarely puts them forward to talk to the pub-
lic, and there is only one public health unit 
doctor on the National Public Health Emer-
gency Team (Nphet). 

Perry Halkitis, dean of the US-based 
Rutgers School of Public Health, told Po-
litico.com that the “approach of vilifying 
people who violate the rules has never 
worked”.

 “It’s never worked for HIV or STDs or 
drug use, and it’s not working now for peo-
ple having frat parties on college campus-
es,” he said. 

Dr Elena Vaughan, a sociologist at the 
Health Promotion Research Centre in NUI 
Galway, studied responses in Ireland to 
HIV/Aids and found that they were charac-
terised by a “dynamic of blame and shame” 
and “moral panic”. She described this as 
an “outrage machine, particularly in the 
media”. 

Vaughan sees the same pattern in the re-
sponse to Covid-19 here, particularly in the 
criticism of young people who are “an easy 
target, with limited scope for rebuttal”.

e alternative is what experts call a 
harm reduction model. As Marcus put it, 
this approach “recognises that some peo-
ple are going to take risks, whether public 
health experts want them to or not — and 

instead of condemnation, offers them strat-
egies to reduce any potential harms”. 

“People are seeking out social contact not 
out of selfishness but because, like going to 
the grocery store, human connection is an 
essential activity,” she wrote in the Atlantic. 

Trying to shame or coerce people into 
abstaining from social contact will be 
counterproductive, so what was needed, 
Marcus concluded, was “a manual on how 

Comment

Niall Conroy 
Contact tracing was 
never meant for 
1,000 cases a day, 
and lockdowns 
are effective, but 
aren’t a long-term 
solution. So what 
does work, 
in a nation 
like ours, 
when we 
are at this 
crucial 
tipping 
point?

�e stick is important but the carrot 
approach works better in Covid fight 

does work, 
in a nation 
like ours, 
when we 
are at this 

Colin Murphy
Are we going to 
condemn young and 
single people to celibacy 
for what may be years 
until we find a vaccine? 

Covid-19

Covid-19

People are seeking 
out social contact not 
out of selfishness but 
because, like going 
to the grocery store, 
human connection is 
an essential activity 

Honesty works. �e 
public values it. Its 
absence erodes trust

You cannot lock down the human desire for 
love and connection — even in a pandemic  

If we insist that young people abstain from almost all normal social contact, forcing their socialising 
underground, it will be a failure of moral imagination and of empathy

When people come forward for testing, responsiveness and ease of access need to be built into the system

F
or much of the first century of 
its existence, this country po-
liced people’s sex lives and it did 
extraordinary damage. Now the 
country is again policing people’s 
sex lives. So what kind of dam-

age might it cause?
is particular effect of lockdown is easily 

forgotten if, like most of those making pub-
lic health decisions, you live with a spouse, 
and perhaps children, in suburban comfort.

If you are not already in a sexual rela-
tionship, either living with your partner 
or living apart but able to form a “support 
bubble” together, then lockdown means 
you’re not supposed to be having sex. And 
it means that all the social infrastructure 
around that — bars, entertainment, student 
events, parties, dating — is either closed 
down or driven underground.

One effect of all the dismissive commen-
tary about the dangers of pubs, house par-
ties and even outdoor raves is to trivialise 
the reality of the lives of people who are 
mostly younger and less settled than those 
in positions of authority.

Most of us are programmed to look for a 
partner; most of us need physical intimacy 
to help sustain us. Irish history suggests that 
the mass thwarting of those needs can have 
far-reaching unintended consequences.

at’s not to suggest that lockdown is 
necessarily going to produce a new genera-
tion of people afflicted with sexual trauma. 

But it should illuminate how extreme an in-
trusion into people’s lives lockdown entails.

For a once-off crisis, such as that which 
hit in March, this intrusion was reasonable. 
For a six-week repeat, perhaps it is justifi-
able. But for an ongoing period, with society 
moving in and out of lockdown, oscillating 
between levels 3 and 5 for however long it 
takes to find a vaccine, this is hardly work-
able, or fair. 

And it may be counterproductive.
Modern society has been here before. 

Early in the HIV/Aids pandemic, there was 
a focus on thwarting the spread of HIV 
through promoting abstinence among gay 
men. At the same time, much of the public 
debate on HIV was characterised by stigma 
and shame. It didn’t work. e effect was 
simply to drive vulnerable people away 
from the supports they needed.

Nor did other similarly motivated inter-
ventions work, such as attempts to reduce 
teenage pregnancy by promoting absti-
nence rather than providing comprehen-
sive sex education, or policies encouraging 
young people to “just say no” to drugs.

Julia Marcus, an epidemiologist at Har-
vard Medical School, is an expert on the 
HIV/Aids pandemic and has drawn lessons 
from it for the response to Covid-19. 

“As other epidemics have shown,” she 
wrote in the Atlantic magazine, “trying to 
shame people into 100 per cent risk reduc-
tion will be counterproductive.”

to have a life in a pandemic”.
One such manual is the Good Times 

Guide produced by Dr Bonnie Henry, the 
provincial health officer for British Colum-
bia in Canada. 

“Spread fun — not Covid-19,” she coun-
sels.

Among her advice is the following: 
“Hooking up? Do it safely. Take a pass if 
your partner has any Covid-19 symptoms. 
Use protection like condoms or dental dams 
to reduce transmission risks for Covid-19 
and STIs.”

While transmission is rising so rap-
idly, this approach would be premature. 
e lockdown may be necessary, but it is 
nonetheless an indictment of our failure 
to develop a more sophisticated pandemic 
response since the first lockdown. 

A further lockdown in the new year, as 
is now being widely anticipated, will signal 
further failure.

e most obvious elements of that failure 
are infrastructural: the failure to build the 
testing and tracing systems necessary to 
adequately hunt down outbreaks; the fail-
ure to develop adequate hospital capacity 
and the failure to enhance the protection of 
nursing homes.

But if, as we come out of this lockdown, 
we are still insisting that young people ab-
stain from almost all normal social contact, 
forcing their socialising underground and 
judging them for that, it will also be a failure 
of moral imagination and of empathy.

“e fun police should stand down”, was 
the headline on one of Julia Marcus’s  
articles. 

You don’t have to believe that the virus 
should be let rip through the young to be-
lieve that attempting to ban all opportu-
nities for normal socialising is likely to be 
counterproductive. 

e harm reduction approach seeks to 
recognise that the total elimination of risk 
is not possible, and encourages strategies to 
mitigate risk that allow for the realities of 
people’s lives, and of human nature. 

“Harm reduction is public health with a 
dose of empathy,” is how Marcus put it. 

Let’s get through this six weeks. And then 
let’s stand down the fun police and work 
on realistic, sustainable strategies for living, 
and loving, alongside Covid-19.

P
andemics ebb and flow, and this 
one is no different. We can see 
that when we compare the cha-
os in Italy to the relative calm of 
Ireland in July. 

It’s why there is no ‘one size 
fits all’ approach to outbreaks. e manage-
ment of pandemics depends on the phase, 
the robustness of the healthcare system, and 
the prevailing political and public mood. 

What might have been appropriate for 
Ireland in March or May or July, therefore, 
may no longer be the right fit. So what might 
work and not work in the here and now of 
1,000-cases-a-day Ireland?

Contact tracing has made headlines for 
the past few days, as the system has been 
overwhelmed. ere doesn’t seem to be 
anything particularly deficient in the Irish 
response, beyond the usual understaffing 
and lack of administrative urgency. 

It is likely that staff struggled to cope be-
cause contact tracing was never designed to 
manage 1,000 cases a day, along with many 
thousands more contacts. Contact tracing is 

classically used for small or medium-sized 
outbreaks. It should be viewed as an ad-
junct to the main response during this 
phase of the pandemic. At such high levels 
of disease, contact tracing is best directed at 
high-risk settings.

is prompts the question: do lockdowns 
work? At their core, lockdowns reduce our 
number of contacts. In that context, they 
do what they are designed to do and can 
be very successful when used properly, but 
they don’t end outbreaks. Mass restrictions 
don’t alter the nature of the virus. 

So in the absence of a fundamental 
game-changer, cases are likely to rise once 
restrictions are eased. Perhaps we can open 
up again in time for Easter.

Vilifying groups of people for their be-
haviour is counterproductive. Young peo-
ple, college students and GAA clubs have all 
borne the brunt of the public’s anger. Even 
if there is merit to some of the criticism, it 
doesn’t help. 

When people fear community reaction 
to a positive diagnosis, they don’t present 
for testing, and that doesn’t help us control 
the virus — it just makes it worse. We know 
a cohesive society is a valuable tool in the 
fight against Covid-19. e blame game 
fractures the community response, and 
makes us all weaker.

When people come forward for testing, 
responsiveness and ease of access need to 
be built into the system. In Ireland, testing 
criteria are too narrow to find all cases, 
and the referral and appointment-based 
system is surely not manageable for many 
vulnerable groups who don’t interact with 
services in the same way that others do. 

Walk-in, on-demand testing centres are a 
good starting point, but are resource-inten-
sive. Testing is challenging, given the global 
shortage of qualified lab staff and testing 
equipment.

Ireland has a small cohort of talented 
public health doctors. ey are the nation’s 

Countries that cope well with Covid-19 
trust their experts. ey value them, and 
don’t view them as a political risk. 

Ireland is perilously short of public health 
doctors because successive governments 
have denied them the right to work at con-
sultant level, meaning they are not support-
ed to function at the top of their licence. 

Stephen Donnelly, the Minister for Health, 
has advanced plans to change this, but the 
fact that this uniquely Irish practice contin-
ues nine months into a pandemic makes it 
almost impossible to attract new doctors to 
augment the exhausted workforce.

Honesty works. e public values it. Its 
absence erodes trust. e strategy of recur-
ring lockdowns has major implications for 
elderly and vulnerable groups, as well as the 
business community. 

People at high risk of severe Covid-19 
infection will no doubt have to cocoon for 
much of the coming year. Businesses need to 
prepare for potential future lockdowns. is 
needs to be made very clear to these groups 
from the outset. ese people are bearing 
the brunt of the pandemic. ey can, and 
should be, trusted with the truth.

Ireland will soon start to fine people who 
breach Covid-19 rules. is is a good idea, 
because penalties work. I’m wary of legal 
solutions to medical problems, but the pro-
tection of vulnerable citizens depends on 
widespread compliance, and there are al-
ways those who won’t do the right thing. 

Australia has been liberal with imple-
menting a robust legislative framework, en-
forced by severe penalties. eir experience 
is that the threat of a fine is usually enough 
to ensure cooperation.

But while the stick is important, the carrot 
works better. Many people who act in a way 
that people would regard as foolish do so 
out of necessity. ere are individuals who 
simply can’t isolate at home or can’t stay off 
work when they’re sick, for example. 

Well-meaning people finding themselves 
in situations like this should never be penal-
ised. ey should be supported, practically 
and financially. e time has surely come for 
mandatory sick pay.

ere’s no easy way out of this pandemic, 
and when it’s over, nobody will be cer-
tain who made the right calls. But there is 
low-hanging fruit to be picked. 

Use your experts, and trust them. Support 
the vulnerable, and be honest with them. 
Don’t politicise the virus. Buy-in and coop-
eration are the currency of this pandemic, 
and can only be generated by an ambitious 
pandemic plan that the public and our ex-
perts feel part of.

Niall Conroy 
is an Irish consultant in public health 
medicine working in Queensland, Australia



Business  Post  Focus On30 October 25, 2020

COMMERCIAL CONTENT

Mind the gaps in your remote working software

Countdown to Cyber Expo Ireland 2020
 FIVE-WEEK SERIES PROMOTING THE BUSINESS STREAMS  

Of the many sig-
nificant chang-
es the business 
world has seen 
in recent years, 

the managed subscription 
service model is one that has 
helped transform the very 
idea of work.

�is Software-as-a-Ser-
vice (SaaS) business model 
is now the way we consume 
software and applications.
�e move from buying a li-
cence outright to buying as 
you need, per month, and per 
user, has transformed numer-
ous industries and has taken 
a foothold in how we access 

and use important business 
services.

SaaS models used by the 
likes of Office 365, and G Suite 
have become a key compo-
nent for many organisations 
as remote working continues 
to be relied on during the pan-
demic, and especially consid-
ering how easy it is to sign up 
to these services.

Granted, Office 365 may 
be the first type of service 
we think of, especially since 
it’s seeped into even regular 
home usage and for Renais-
sance director Michael Con-
way, it creates an interesting 
dynamic.

Irish SMEs have embraced 
Microsoft’s services in par-
ticular, which is evidenced in 
the way meetings currently 
operate.

“It’s the first time that busi-
nesses have been willing to 
give all communication and 

typical office functionality to 
be led by the one company,” 
he said.

“What we see now is Mic-
rosoft owns the whole office 
infrastructure. It is much more 
prevalent in Ireland than in 
other countries, where you 
see G Suite usage and so on. 
Here you just don’t.”

While its uptake has ac-
celerated thanks to the pan-
demic, businesses need to be 
mindful of some elements. 
While the barrier to entry 
has never been lower, that 
can be a downside as some 
businesses may not read the 
small print.

For smaller entities which 
don’t have the resources to do 
this properly, problems can be 
missed until they start to have 
an impact.

A good example involves 
backups: businesses might 
assume these are done auto-
matically but the service-lev-
el agreement may say there 
are only 30 days’ backup 
provided. Such features may 
be extended for a price but a 
business may not realise that 
when signing up.

Usually, said Conway, the 
problems end up coming from 

either a lack of understanding 
from businesses or the trade 
promising too much.

“To some extent, this is be-
ing mis-sold by the trade,” he 
said. “�ey made promises to 
customers [who] were told 
this increased price would in-
clude everything and what 

they [needed was] wrapped 
up. �ere’s a challenge there.

“�e question I’d ask any 
Office 365 person is: what ar-
eas are not being addressed 
but need to be addressed. 
Maybe it’s something they’ve 
forgotten about like spam fil-
tering, plug-ins, backup, or 

compliance. It’s important as 
all of this needs to be managed 
in a proper environment.”

To help clarify this sit-
uation, three vendors are 
taking part in the panel dis-
cussion. It includes Bluedog, 
which provides cybersecuri-
ty monitoring for businesses, 
including Office 365 security 
monitoring, Censornet which 
uses Defence365 to provide 
ultra-modern, multi-layered 
email security and Altaro 
which provides award-win-
ning and easy to use solutions 
such as backup for Office 365.

�e lead facilitator for the 
panel is executive business 
adviser Redmond O’Leary 
whose technical background 
and decades of experience 
give him a strong grasp of the 
overall landscape.

Alongside overlooking the 
small print and backup, the 
two main problems busi-
nesses face in this field are 
security and disaster recovery 

according to O’Leary.
Security is crucial con-

sidering how many workers 
are operating from home 
and therefore using home 
wifi, personal devices, and 
end points not designed for 
enterprise use. Also, disaster 
recovery is essential as ser-
vices going down or failing 
isn’t a matter of if, but when.

“When I look at tools like 
Office 365, there’s always 
an assumption that they’re 
always going to be there,” 
he said. “A company wants 
to know is it secure enough 
and just being the likes of Mi-
crosoft isn’t necessarily good 
enough, it’s how do you val-
idate that.”

O’Leary said some SMEs 
might falsely believe they are 
in a comfortable place and 
not realise exactly where the 
gaps are.

Elements like establishing 
a foundational identity, ac-
cess and privilege manage-

ment strategy, increasing user 
awareness, and application 
and device protection are 
important measures to pro-
tecting a SaaS environment 
like Office 365.

�e landscape is complicat-
ed but it’s crucial that busi-
nesses analyse and examine 
their needs as this model is 
here for the long term.

“The rapid adoption of 
these kinds of SaaS tools 
means that businesses have 
to rethink their governance 
and security,” said O’Leary. 
“�ey have got to pay some 
attention to that so they’re not 
putting anything at risk.

“Businesses need to look 
to the future because there 
is more automation needed. 
AI is coming bundled with 
what you do and they have 
to continue to grow . . . go 
in with your eyes open and 
know where you need to get 
to, and the path you need to 
follow.”

Michael Conway, director, Renaissance

Meet the 
vendors 
presenting 
at Working 
with O365
Bluedog
Bluedog provides power-
ful and affordable inter-
nal network monitoring, 
cloud-based monitoring and 
threat detection that can 
be combined with security 
services or existing systems. 
These services support and 
enable the fast detection, 
diagnosis and resolution of 
network issues that could 
lead to harmful cyber secu-
rity attacks. Bluedog offers 
businesses of all sizes the 
type of advanced network 
protection that previously 
only large corporates could 
afford. With cost-effective 
services and a real team of 
cyber experts, the company 
is working to revolutionise 
the cybersecurity market 
by offering enterprise-grade 
security at an entry-level 
price. Its solutions include 

Microsoft 365 security mon-
itoring, managed detection 
and response, vulnerability 
scanning, virtual CISO service 
and more.

Altaro
Altaro develops award-win-
ning backup solutions for 
managed service providers 
(MSPs), IT resellers and com-
panies. With global of�ces 
and over 50,000 customers 
in 121 countries, 10,000 
partners and 2,000+ MSPs, 
Altaro provides affordable 
enterprise-class functionality 
coupled with outstanding 
24/7 technical support. Its 
products cover all backup 
and recovery needs with 
solutions for all key areas of 
a network, including Hyper-V 
and VMware virtual envi-
ronments; Microsoft Of�ce 
365 mailboxes, OneDrive 
and SharePoint; roaming and 
on-premise end points such 
as network desktops and lap-
tops; and physical Windows 
servers. A monthly subscrip-
tion program is available 
for MSPs, enabling them to 
manage different types of 
backups from one central 
multi-tenant console, across 
all their customers.

Censornet
Although Of�ce 365 offers 
protection against estab-
lished threats such as spam, 
traditional pattern matching 
technologies are almost en-
tirely useless against modern 
email attacks.

To help keep organisa-
tions safe while using Of�ce 
365 for email – and more 
– Censornet has created De-
fence365, an ultra-modern 
multi-layered email security 
for your entire organisation 
from known, unknown and 
emerging email security 
threats enabling you to stop 
large-scale phishing, targeted 
attacks, CEO fraud and mal-
ware in their tracks with a 
comprehensive, cloud email 
security solution.

Censornet Email Security 
incorporates multiple tech-
nologies to ensure enterprise 
class threat detection rates 
with very high accuracy, 
over and above what single 
engine solutions can provide. 
Censornet has collaborated 
with some of the cloud and 
security industry’s most 
prominent thought leaders 
to bring you expert advice, 
no matter where you are on 
your journey to O365.

Business 
Stream 8:  
Working  
with O365

In Ireland, the SaaS suite 
of choice is Office 365, but 
regardless of the brand, you 
have to watch out for pitfalls

When we 
talk about 
constant 
access, at-
tention is 

usually directed at Software-
as-a-service (SaaS) and other 
cloud services.

Yet the services underpin-
ning that, always-on comput-
ing, tend to be overlooked as 
the back end and therefore 
less exciting. �e impact of 
Covid-19 has been the greatest 
accelerator of this as working 
from home measures have 
placed greater importance on 
SaaS products.

It’s a broad area reflected 
by the vendors in this panel, 
whose expertise highlight just 
how wide-ranging the whole 
industry is.

“�e challenges we’ve seen 
with always-on are well rep-
resented by the specialist ven-
dors in this business stream, 
and involve elements like 
performance and load-bal-
ancing,” said Renaissance 
director Michael Conway.

�e vendors cover a wide 
range of areas. For example, 
Firstwave delivers a partner 
programme which allows 
telcos and service providers 

to easily integrate and deliv-
er cloud security solutions to 
their services.

Arcserve brings enterprise 
data protection solutions to 
businesses. Unisys boasts a 
multi-cloud security software 
portfolio, featuring advanced 
analytics, cloud services, 
and industry solutions for 
high-intensity enterprise 
computing. 

Finally you have Kemp – 
rated 4.9/5 in application de-
livery controllers by Gartner 
– which is built for the multi-
cloud pioneered virtual load 
balancers and continues to 
lead the way with broad hy-
pervisor support and unique 
cloud products.

Elements like load-bal-
ancing – where incoming 
network traffic is distributed 
across a group of back-end 
servers in an efficient manner 
– is a crucial area for sectors 
like education and online 
learning at the minute. 

And, with everyone relying 
on remote accessibility of our 
systems and data, they will 
only become more important 
as time goes on.

As always, much of what 
businesses need comes back 
to what their priorities are, 
how they’re being delivered, 
and being flexible enough to 
update when needed.

“It’s prioritising and decid-
ing what our must-haves are 
and what is nice to have, and 
it will continue to change,” 
said Conway.

“Don’t forget a person isn’t 
necessarily in the office. 
�ey’re logging into systems 
from anywhere they are, so 
you’ve no idea who’s looking 
at what. Managing all of that 
is a huge challenge.”

As there’s a significant 
overlap between always-on 
computing and cloud ser-
vices, a business needs to 
understand what is being 
offered by the provider.

�e chief executive of Rits 
Information Security, Sean 
Reynolds, warns that busi-
nesses need to look at the 
small print and figure out 
what gaps need to be filled 
and how to do so.

“Typically it’s provided if 
you want to pay for it. And 
even if they do have it, when 

it comes to remediation and 
investigation, you’re probably 
on your own,” said Reynolds. 
“When we then look at the 
broader term of IoT, general 
consumer-type apps, and 
what’s getting plugged into 
their network, there’s no sort 
of visibility on what’s going 
on in the background with 
those.”

Part of the problem can 
be that the expectation and 
the reality don’t often match 
up. Larger organisations may 

already have the expertise 
available to them but for 
smaller businesses, such re-
sources will be a luxury.

�e work and due diligence 
that may be done by a depart-
ment in a large organisation 
may fall on one individual in 
a small business which is al-
ready under pressure in the 
current climate.

Having good security in 
place isn’t just down to the 
technology but also the 
contracts that you sign with 

providers. �e end points are 
more diverse than ever and 
it’s vital to ensure that devices 
used at home are able to pro-
tect themselves as well.

It’s important also from a 
data protection and control 
perspective. You have to wor-
ry about the end user, their 
home networks.

“I’ve heard examples of 
people in some organisa-
tions being allowed to use 
their own computer. �ey’re 
allowed forward it to their 

own email addresses which 
is all really bad from a control 
perspective,” said Reynolds. 
“Potentially you run into oth-
er issues like GDPR.

“For the big organisations, 
some of those factors are well 
dealt with but for the smaller 
organisations, that’s a night-
mare. �ey probably don’t 
know they need to do this, 
they hadn’t thought about it 
and it’s only when they come 
unstuck that it really comes 
into focus.”

Meet the vendors  
that are presenting at  
Always-on computing
Kemp
Kemp has reinvented the 
load balancer with a focus 
on simplifying and reducing 
the cost for providing an op-
timal and secure application 
experience for end-users. 
The �rm is disrupting the 
unreasonably high-cost and 
complexity that legacy ADC 
vendors traditionally offer. 
Using the industry’s most 
�exible deployment and 
licensing options in the form 
of optimised hardware, vir-
tual, cloud-native, and per-
app models, Kemp provides 
perpetual, subscription and 
metered licensing options 
that map to your business 
requirements. Its success in 
this area has made Kemp the 
world’s most popular virtual 

load balancer with more 
than 100,000 deployments.

FirstWave
FirstWave democratises 
enterprise-grade cybersecu-
rity-as-a-service. The �rm 
offers an automated orches-
tration and management 
platform for service pro-
viders and distributors that 
integrates enterprise-grade 
email, web and �rewall 
security services from Cisco 
and Palo Alto Networks. It 
can readily on-board and 
integrate innovative, new 
security technologies as 
they become available. The 
platform is easily integrated 
into the service providers’ 
operational and billing 
systems, allowing customers 

a cloud-delivered, subscrip-
tion-based, low cost ex-
panding range of services to 
provide smart digital perime-
ters for all SMBs, enterprises 
and governments.

Unisys
Unisys is a global informa-
tion technology company 
built on 145 years of inno-
vation. Its high-performance, 
security-centric solutions 
are designed with high-de-
mand organisations in mind. 
Unisys offerings include its 
multi-cloud security software 
portfolio featuring advanced 
analytics, cloud services, 
digital transformation, 
workplace services, industry 
applications and innovative 
software operating envi-
ronments for high-intensity 
enterprise computing. Unisys 
is dedicated to managing 
and building better outcomes 
securely for clients across 
the government, �nancial 
services, and commercial 

sectors.

Arcserve
Today’s businesses need a 
partner in data protection 
that never lets down its 
guard. With over 35 years’ 
experience in disaster recov-
ery solutions, Arcserve push-
es beyond backup-as-usual 
to develop solutions that 
build a fortress around 
IT infrastructure, always 
protecting the data, always 
protecting what is priceless. 
Its solutions are aimed at 
mid-sized and decentralized 
enterprise businesses and 
include backups, disaster 
recovery, continuous avail-
ability, migration and email 
archiving with cloud. From 
non-pro�t and governmen-
tal bodies to professional 
services, technology com-
panies, manufacturers and 
more, Arcserve helps a wide 
variety of customers around 
the world.

Business Stream 9:  
Always-on computing

�e back-end support for 
constant access may not be as 
glamorous as cloud services, but 
without this foundation such 
services wouldn’t function

Always-on computing: 
�e foundation of your 
crucial castles in the air
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‘All my life I’d 
wanted to 
start a busi-
ness that res-
onated with 

me as well as challenging me,” 
said Alison Power.

“I was inspired by a young 
friend with autism. I saw how 
she was living with this con-
dition and wondered how I 
could make a difference to her 
life. But I also drew my inspi-
ration from the talented and 
hardworking women from 
the village that I grew up in. 
Women who started their own 
businesses and were part of a 
community that encouraged 
everyone to use their talents 
for the benefit of all. �is led 
to the idea to create beauti-
ful and effective products to 
help people of all ages with 
sensory processing dif-
ficulties.”

The result is the 
MohuComfort sen-
sory blanket and 
the Mohu sensory 
range of calming 
and engaging prod-
ucts for children 
with special needs, 
those with learning 
difficulties, older suf-
ferers of dementia and, 
now with Covid, those of 
us looking for comfort and 
reassurance.

“For over two years, the 
ideas were researched and de-

veloped, CE tested and mod-
ified,” said Power. �e Mo-
huComfort sensory blanket 
was launched in autumn 
2016. It’s a personal lap 
blanket with soft textures 
to rub and to self-soothe 
and with a choice of texture 

and activity patches.
“We also introduced tex-

ture patches, called Mo-
huPatches, to attach to the 
sensory blanket and adapt it 
for personal tactile sensory 
needs. �ese products were 
guided through the develop-
ment process with the help 

of occupational therapists 
who offered their experience, 
helping to build flexible tools 
that could adapt to different 
age groups and sensory needs.

“In this range we also offer 
a weighted option. Weight 
can help to calm the individ-
ual through the propriocep-
tive system, which gives us 
our sense of grounding, and 
through deep tissue pressure, 
which is like a hug, and give 
us reassurance. �is can dra-
matically reduce stress in a 
non-invasive way and help a 
person to self-soothe.”

Since 2016, the range has 
grown with the introduction 
of more texture and activity 
MohuPatches that give OTs, 
teachers, parents and caregiv-
ers the flexibility to adapt to 
new choices daily. �e prod-
ucts are made professionally 

in Dublin, meaning that Mohu 
Design is a fully Irish company.

“I’m a micro business and 
have personal contact with 
every customer. We have a 
chat initially where the person 
can tell me what they need 
included, whether that is a 
photograph of grandchildren 
or a texture patch to remind 
someone of a pet.”

In this time of pandemic, 
the company has pivoted and 
started to make face masks 
too. “This is the revenue 
stream that is keeping me 
alive right now,” said Power. 
“�e masks are made from 
beautiful fabrics that have all 
been tested and designed for 
vulnerable people originally, 
but they are suitable for ev-
eryone.” 

See mohudesigns.com

Sensory blanket firm offers customised comforts

Global Hydrate is 
the latest brand to 
launch in Ireland, 
becoming one of 
the first Tetra Top 

sustainable water brands to 
give consumers hydration and 
an eco-friendly alternative to 
bottled water.

Earlier this year, Borris-
oleigh Bottling Limited (BBL) 
launched two new environ-
mentally sensitive boxed wa-
ter products to the market un-
der the Global Hydrate brand, 
using water from a famous 
Artesian well and bottled on 
site in the small village of Bor-
risoleigh. 

�e packaging reflects a 
sensitivity for the environ-
ment and seeks to lead the 
industry towards a more 
responsible and sustainable 
future.

“Our company’s main focus 
is built around supplying sus-
tainable packaging,” Michael 
Ferncombe, sales and busi-
ness development manager, 
said. “�is is why we are one of 
the first companies in Europe 
to launch this type of Tetra Top 
carton of water in a 500ml and 
330ml kids’ range. 

“�e growing movement 
in global environmental 
policy against the use of sin-
gle-use-plastic means that 
our product approach pro-
vides the consumer with an 
environmentally friendly 
packaging choice. 

“Our 330ml Kids Carton is 

school approved and ideal for 
school lunch boxes and our 
aim is to educate our young 
kids on the benefits of sus-
tainable packaging.

“�e 500ml Tetra Top Car-
ton is made from 88 per cent 
renewable material (paper-
board and sugarcane) which is 
fully recyclable and will hope-
fully put a sizeable dent in the 
60 billion plastic water bottles 
produced annually around the 
world that end up in land-
fills or our oceans. It is very 
eco-friendly and contains less 
than 15 per cent fossil-based 
plastic compared to a standard 
bottle of water, on a per litre 
of water basis.

“Our eight-litre bag-in-box 
which comes with a drip-free 
tap is also manufactured us-
ing 100 per cent paper-based 
cardboard and recyclable 

bag. �is box is ideal for your 
counter or fridge for home 
consumption.

“Our products are now 
available in many stores na-
tionwide including ALDI, 
Dunnes Stores, Super Valu, 
Centra, Spar, Mace, Londis, 
XL, Eurospar and from our 
online store at bblco.ie/shop

“�e carton and box solu-
tions are priced competitive-
ly with the market leading 
brands, but differentiated by 
their environmentally sensi-
tive packaging. “In promoting 
our Global Hydrate range, BBL 
will seek to rise the growing 
consumer sensitivity around 
environmental issues and 
use our cartons and bottling 
strategy as a key differentia-
tor in the marketplace while 
remaining well priced.

“The water itself – our 
core ingredient – is care-
fully sourced from a mul-
ti award-winning well. It is 
spring water of exceptional 
purity and mineral richness.”

�e company was founded 
by John Hegarty and a group 
of local investors who have all 
worked in the plant for over 20 
years. It currently employs 25 
full-time staff across a range of 
positions and this is expected 
to grow as the market devel-
ops for its products.

Borrisoleigh Bottling Limit-
ed is a Catalyst project partic-
ipant and has availed of men-
toring, training and residency 
supports.

Global Hydrate thinks 
outside the box with 
sustainable packaging

Pivot has been a sig-
nificantly utilised 
word in 2020 and 
when the Catalyst 
project was con-

fronted with the challenges 
of Covid-19, the project had 
to dig deep and utilise its very 
reason for being to remain 

relevant in transition from 
physical to digital.

The project transitioned 
to digital through a startling 
metamorphosis which result-
ed in the delivery of Optimi-
sation, Ireland’s first online 
sustainable development 
programme, which was con-

ceived and delivered within 
three months. 

Businesses from Ireland 
and Wales, many of them 
major players within the hos-
pitality sector, were educated 
and mentored online on the 
implementation of the United 
Nations 17 Sustainable Devel-

opment Goals with a view to 
improving their bottom line 
as they struggled to come to 
terms with Covid-19. 

Mentoring sessions moved 
online, and cross-border in-
teractive webinars main-
tained the project’s momen-
tum.

Jim Woods, European 
Project Officer with Carlow 
County Council said: “�e 
Catalyst project, particularly 
in its restructured digital form 
including the Optimisation 
programme, is a great exam-
ple of how EU funding is being 
used to promote innovation 

and sustainability in the SME 
sector on a cross border basis.”  

The Optimisation pro-
gramme helps companies 
view the new reality period 
of Covid-19 not as a challenge, 
but as an opportunity to de-
velop and grow.

�e Catalyst project, now in 
its third year, is a pilot scheme 
to drive innovation within 
Irish and Welsh businesses 
in the life science and food 
and drink sectors. 

Supported with €1.3 mil-
lion of EU funding through the 
Ireland Wales programme, the 
project brings together part-

ners on both sides of the Irish 
Sea to develop new products 
and processes within their 
sectors.

Carlow County Council, 
Tipperary County Council and 
the Institute of Technology 
Carlow in collaboration with 
the University of Wales Trinity 
Saint David and WRAP Cym-
ru work with 60 businesses to 
develop new specialist prod-
ucts, access new markets and 
ensure packaging of products 
is sustainably sourced and 
minimised. 

At its core, Catalyst strives 
for innovation and sustain-

ability while encouraging 
business growth and employ-
ment opportunities.

Speaking on how the proj-
ect had pivoted, Dr Joanne 
Fitzgerald, European Project 
Officer with Institute of Tech-
nology, Carlow said: “Institute 
of Technology, Carlow was 
expertly placed to respond to 
challenges posed to the proj-
ect by Covid-19. We had the 
staff, expertise and technol-
ogy to immediately transition 
the project online. We believe 
that through the project we 
have enabled businesses to 
innovate and explore oppor-

tunities to be found within the 
pandemic.”

Commenting on the Cata-
lyst project, Michael Begley, 
business adviser with Tipper-
ary County Council, said: “It is 
testament to local business-
es in Carlow, Tipperary and 
Wales who having benefited 
from the project pre Covid-19 
embraced the transition to 
digital delivery of the project”.

�e Catalyst project com-
plements a range of supports 
available from local authori-
ties that support businesses 
in innovation and sustainable 
growth,” he said.

A Catalyst for change as businesses 
deal with Covid-19 crisis
In response to the challenges facing the 
food and drink sector, Ireland’s first online 
sustainable development programme was 
conceived and delivered within three months, 
writes Lorainne Courtney

Borrisoleigh Bottling Limited (BBL) has launched  
two sizes of Tetra Top cartons of water under the 
Global Hydrate brand, writes Lorainne Courtney

Carlow’s Woodford 
Dolmen Hotel is 
always looking to 
innovate, and that is 
why its partnership 

with the local enterprise office 
is so important, Colin Duggan, 
general manager, said.

�e 40-year-old hotel was 
rebuilt in 1996. It is now an 
80-bedroom property and 
over the past three years, 
€2.5 million has been spent 
refurbishing the property into 
a modern, stylish hotel.

“Over the past few months, 
we have completed a Carlow 
LEO Optimization Programme 
through the EU funded Cat-
alyst project which focused 
on how we could be a more 
sustainable business in the fu-
ture,” said Duggan. “We col-
laborated with a range of other 
businesses from Ireland and 
Wales and took on a project 
of looking at the provenance 
of the food we serve. �is has 
become so important in light 
of Covid-19. We are an island – 

we have to source local prod-
ucts first and make sure they 
are sustainable.

“Optimization has been 
an invaluable programme in 
helping us understand the im-
portance of sustainability in 
our food and drink business,” 
Aisling Maher, marketing and 
strategy manager, said. “It has 
given us the skills and knowl-
edge to engage with producers 
to improve the sustainability 
of our processes and service.”

Carlow is famous for its 
family farms and food pro-
ducers. �e hotel looked at its 
breakfast offering and trans-
formed it into a ‘Barrow Val-
ley’ breakfast. Staff now serve 

guests Coolanowle bacon and 
sausages with Ballon eggs and 
the hotel uses local suppliers 
for its flour.

Another Carlow LEO project 
looked at ways the Woodford 
Dolmen Hotel could become a 
leaner business. “We looked at 
our wastage in food and drink, 
but also in how we work and 
how we can work better. We 
were assigned mentors from 
Carlow LEO and, in collabora-
tion with them, looked at our 
kitchen and accommodation 
departments. We also looked 
at how we clean and how we 
can make this easier for staff. 
In the kitchen, we looked at 
the provenance of our menus, 

as well as improving the ef-
ficiency of our staff rosters.”

Carlow has the potential to 
become a real foodie desti-
nation with a wide range of 
food and drink producers in 
the county. �e hotel is cur-
rently working with Carlow 
LEO on the Carlow Food and 
Drink Strategy, an initiative 
to encourage the production, 
processing, promotion and 
consumption of locally pro-
duced food and drink.

“�e local enterprise office 
has helped us with funding 
over the last couple of months 
and guiding us through the 
myriad issues we’ve had 
during the pandemic,” said 

Duggan. “�ey helped us look 
at our cashflow and work to-
wards a business plan that 
can help us sustain during 
Covid-19 and its aftermath. 
�is has given us the confi-
dence to maintain our staff, 
keep the business going and 
remain open, even at levels 4 
or 5. We are currently looking 
at takeaway meals and devel-
oping a child-friendly park.

“�rough the local enter-
prise office’s collaborative 
work with different stake-
holders, they ensure that we 
are all part of the conversation 
about how Carlow is going to 
develop into the future,” he 
said.

Carlow hotel puts best of Irish on menu
�e Woodford 
Dolmen Hotel 
partnered 
with the EU 
funded Catalyst 
project to make 
everything 
from food 
provenance to 
rostering more 
sustainable

Aisling Maher, marketing and strategy manager, Woodford Dolmen Hotel, Jim Woods, European Project Of�cer, Carlow 
County Council, and Colin Duggan, general manager, Woodford Dolmen Hotel

Alison Power, creator of 
MoHu Designs; above: the 
MohuComfort sensory 
blanket

Michael Ferncombe , sales 
and business development 
manager, BBL
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The pandemic has af-
fected every aspect of 
industry and the con-
struction sector is no 
different, with surveys 

taken earlier this year showing the 
sudden impact of Covid-19.

Indeed, chartered surveyors 
involved in the sector believe the 
crisis has resulted in a 20 per cent 
decrease in activity levels, while 
over half expect to see a decrease 
in workloads over the next 12 
months.

Micheál Mahon, president of 
the Society of Chartered Survey-
ors Ireland (SCSI), said while the 
sector had done well to weather 
the initial impact of Covid-19, 
the findings raise serious con-
cerns for the future.

“�e surveyors who took part 
in this survey are very well placed 
to capture the expected pipeline 

of activity over the next six to 
12 months,” he said. “If they are 
not seeing positive activity lev-
els now, this will translate to 
a challenging year in respect of 
residential and non-residential 
building activity.”

�e vast majority who partic-
ipated in the survey believe the 
pandemic will exacerbate the dif-
ficulties in raising development fi-
nance. “�ey identified the viabili-
ty of projects, access to bank credit, 
and cash flow/liquidity constraints 
as the top three issues contributing 
to difficulties,” said Mahon. “Fur-
thermore, they identified finan-
cial constraints on clients as po-
tentially having the biggest impact 
on building activity in the coming 
months. Additionally, while mea-
sures relating to Covid-19 will add 
to the bottom line, of greater con-
cern are the costs of project delays, 

which will need to be monitored.”
But Andrew Gaynor of Geosci-

ence Ireland (GI), a network of 41 
companies which provide survey-
ing, data collection and analysis, 
design and contracting services to 
projects in over 80 countries, says 
although the sector was severely 
impacted, things are beginning to 
improve.

“�e main challenge presented 
by Covid-19 was the suspension 
or sharp reduction of construc-
tion activity between March and 
May of this year,” he said. “It has 
recovered in most countries since 
then, albeit with added costs, while 
the successful reopening of the 
sector in Ireland has been greatly 
assisted by protocols developed by 
the CIF and trade unions; hope-
fully it will remain active despite 
the most recent restrictions an-
nounced last week.”

Following the lockdown, the 
SCSI worked tirelessly to ensure 
construction and property profes-
sionals could return to work safely 
as soon as it was possible to do so.

And with construction sites 
among the first businesses to open, 
the Society published a ‘survey-
ing safely’ document for members 
which included advice for build-
ing and site inspections as well as 
guidance for workplaces.

But just 9 per cent of respondents 
said that they are well prepared for 
Brexit. And despite ongoing ne-
gotiations, it looks increasingly 
likely that Britain will leave the 
EU without a deal on December 
31, resulting in great disruption to 
trade, supply chains and increasing 
costs and job losses for the busi-
nesses impacted.

“In the construction sector we 
have seen a widespread ‘wait 

and see’ approach to Brexit,” said 
Sinead Lew, senior manager, PwC 
Construction & Real Estate Prac-
tice. “Construction firms have no 
more time to wait and need to 
take action now to prepare to op-
erate in a post-Brexit era.  Some of 
these actions include preparing for 
customs authorisations, investing 
in customs expertise, reviewing 
potential cash flow constraints, 
developing contingency plans to 
mitigate border delays and re-
ducing customs duties as well as 
checking the workforce and any 
immigration permits needed.”

Sean Finlay of GI agrees and says 
the problems arising from Brexit 
have added to the insecurity felt by 
many in the construction sector.

“A knock-on from the uncer-
tainty arising over Brexit has been 
the frequent drops in the value 
of the pound sterling versus the 

euro,” he said. “Tariffs and customs 
which may emerge for goods and 
products should be manageable, 
contingent on these tariffs being 
negligible in the case of Irish con-
tractors bringing equipment to and 
from commissions in the United 
Kingdom to the Republic of Ireland 
and vice versa.

“Nevertheless, the continuing 
uncertainty surrounding the even-
tual outcome of the Brexit process 
is not welcomed by GI member 
companies and is an added com-
plication for many businesses here 
and in the UK.”

But despite the problems 2020 
has brought, infrastructure re-
mains a priority for everyone in-
volved in the sector and plans to 
improve our towns, cities, trans-
port and utilities continue.

�e public transport status re-
port from Transport Infrastructure 

Ireland (TII) is due in the coming 
weeks and chief executive Mi-
chael Nolan says the upgrading 
and maintaining of 5,363 km of 
national roads is ongoing.

“TII’s activities are an important 
part of developing a sustainable 
future in Ireland and we will con-
tinue to work in close partnership 
with all local authorities and the 
NTA in maintaining and deliver-
ing transportation infrastructure 
throughout the country,” he said.

Meanwhile, Conor McCarthy, 
ACEI president, welcomes the 
public sector’s project plans in 
the pipeline.

“�ere will be an additional one 
million people living in Ireland in 
2040, so the consulting engineer-
ing profession along with others 
working in the built environment 
sector needs to prepare for that,” 
he said. 

Construction sector is building for the future

�e pandemic has affected 
Irish industry across every 
sector and continues to do so. 
But despite the devastation 
it has wreaked, business is 
continuing, the world is still 
turning and projects are pro-
gressing.

Conor McCarthy, president 
of the Association of Con-
sulting Engineers of Ireland 
(ACEI) and director of Jen-
nings O’Donovan, says the 
firms represented by ACEI 
have taken a hit in recent 
months. While Brexit had 
been the most concerning 

factor, the onset of Covid-19, 
took precedence and may 
have changed certain aspects 
of the sector forever.

“Brexit went off the agenda 
when Covid took over and the 
challenge of remote working 
has affected consulting en-
gineering firms in the same 
way it affected every other 
sector,” he said.  

“We have been very re-
silient in upskilling to work 
remotely and, during the cri-
sis, continued to deliver ma-
jor projects on behalf of our 
clients. However, if it hadn’t 

been for broadband connec-
tivity, many firms would have 
struggled as so much of our 
design and drawing work re-
quires strong broadband for 
computer software usage.

“Unfortunately, remote 
working hasn’t been suc-
cessful for everyone, as many 
rural areas do not have good 
enough broadband, a con-
tinuing difficulty which needs 
to be addressed soon. And I 
believe that recent experi-
ences will lead to many firms 
adopting a hybrid version of 
work in the future, perhaps 

two or three days in the office 
and the remainder at home. 
However, a lot more work to 
improve digitalisation and 
connectivity will be needed 
in order for this to take place.

“Connectivity with regions 
also remains a very import-
ant objective, with increased 
investment required outside 
Dublin. As a country we’re 
more reliant on our capital 
city than any other country 
in Europe, so while remote 
working has shown that there 
is a better quality of life to be 

had without the daily com-
mute into the city, we need 
to capitalise on this. 

“�e regions therefore need 
to receive more funding in or-
der to redress the balance.”

Dr Sarah Ingle, ACEI sec-
retary general, says that the 
importance of the public 
sector continuing its rollout 
of projects in housing, trans-
port, schools and water and 
other infrastructure cannot 
be overstated.

“In the government’s wel-
come July stimulus plan, eight 

specific categories were iden-
tified over which €433 million 
was to be spent,” she said. 

“Furthermore, a commit-
ment was made to provide an 
additional €1 billion in capital 
expenditure in 2021 and it is 
good to see that this has been 
followed through in Budget 
2021. ACEI welcomes all of 
these funding provisions, and 
is confident that by investing 
in infrastructure now, the gov-
ernment will benefit strongly 
by creating employment in 
the built environment sector, 
as well as realising optimum 
project value given the current 
economic conditions due to 
the pandemic.”

McCarthy says that while 
there has been uncertainty 
in the consulting engineering 
sector and across industry as a 
whole as everyone dealt with 
the crisis, the future  looks 
bright and there are plenty 
of opportunities for growth.

“�ere has never been such 
a good time to borrow mon-
ey, as it is readily available, 
and we continue to push the 
government to do just that in 
order to continue the required 
investment in capital infra-

structure,” he said. 
“And as consulting engi-

neers, we will pave the way 
by carrying out the planning, 
design and project manage-
ment which enables quality 
infrastructure to be realised.”

�is also applies to renew-
able energy where the goal is 
for Ireland to be carbon neu-
tral by 2050.

McCarthy says the profes-
sion plays a key role in de-
livering projects helping to 
increase energy ratings and 
improving efficiency. With 
so much to play for, he be-
lieves that with the right in-
vestment, there is a positive 
future ahead.

“Overall, I believe there is 
a lot of positivity around,” he 
said. “�ere are challenges to 
be overcome, but the industry 
is resilient and the provisions 
for business in the 2021 bud-
get will certainly assist engi-
neers and others working in 
the built environment sector.”

Ingle says in this context, 
the innovative work of en-
gineers is to be celebrated in 
these difficult times. 

“Women and men entering 
the profession now will have 

the privilege of being involved 
in the design and project 
management of sustainable 
infrastructure and buildings 
in Ireland lasting long into the 
future,” she said.

“ACEI welcomes the fact 
that Budget 2021 is the larg-
est in the history of the state 
and that it provides for an 
unprecedented €10.1 billion 
for capital expenditure.

“ACEI had advocated in its 
submissions to government 
on both the July stimulus 
plan and the budget, for in-
creased investment in public 
infrastructure, particularly in 
critical areas such as housing, 
healthcare, education, utili-
ties and transport, as well as 
in renewable energy infra-
structure. 

“�e association also en-
couraged the roll out of ‘shov-
el-ready’ public infrastructure 
and investment projects as a 
matter of urgency. While the 
more than €10 billion com-
mitment to capital funding is 
most welcome, it needs to be 
channelled into project de-
velopment in the built envi-
ronment efficiently, transpar-
ently and without any delay.”

Projects are good 
to go with ACEI

Conor McCarthy, president of 
the ACEI

Dr Sarah Ingle, secretary 
general of the ACEI

Geoscience is the under-
standing of the earth beneath 
us and that understanding 
is crucial in how we design 
and deliver all manner of 
infrastructure. It informs the 
foundations for buildings; 
the construction of roads, 
railways and pipelines; the 
provision of water supplies; 
the safe treatment of waste-
water and the development of 
minerals needed for society.

Geoscience draws on sev-

eral skills and disciplines in-
cluding geology, geochemis-
try, the engineering properties 
of rocks and soils, ground-
water and its interaction with 
surface water. And it uses 
many methods of investiga-
tion to gather the data which 
underpins it; these include 
satellite imagery, mapping, 
geophysical surveys using air-
craft, drones and/or ground 
surveys, soil sampling and 
drilling. �e careful and ac-

curate collection of this data 
provides the basis for suc-
cessful design and delivery 
of infrastructure projects.

Geoscience Ireland (GI) is 
a network of 41 companies 
which provide surveying, 
data collection and analysis, 
design and contracting ser-
vices to projects in over 80 
countries.

Launched in 2012 in re-
sponse to the global econom-
ic crisis, it is a programme of 

Geological Survey Ireland, 
part of the Department of 
the Environment, Climate 
and Communications and 
is focused on helping Irish-
based companies win busi-
ness in overseas markets and 
works closely with Enterprise 
Ireland, the Department of 
Business, Enterprise and In-
novation and the Department 
of Foreign Affairs.

�e network of companies 
employs over 4,500 high-

ly skilled graduates, mainly 
scientists and engineers. Be-
tween them the firms had a 
turnover of €1.23 billion in 
2019, 41 per cent of which was 
derived from overseas mar-
kets. And during the past eight 
years, the GI network has cre-
ated 1,300 net new jobs.

International 
financial institutions
International Financial In-
stitutions (IFIs) are crucial 
to the funding of infrastruc-
ture across the globe, but in 
particular in less developed 
economies. �ey include the 
World Bank Group, the Afri-
can Development Bank, the 
European Investment Bank, 
the European Bank for Re-
construction and Develop-
ment and the Asian Devel-
opment Bank. 

�e UN and the EU oper-
ate major investment pro-
grammes, as do the gov-
ernments of most advanced 
economies. Most IFIs are 
focused on reducing pover-
ty, improving living condi-
tions, supporting sustainable 
economic and institutional 
development and promoting 
regional cooperation.

Indeed, the UN’s Sustain-
ability Development Goals 
include several which are 
focused on sectors which 
involve geoscience – clean 
water, clean energy, basic 
infrastructure, renewable 
energy and climate action. 
And the shift from fossil fuels 
to green energy will require 
the increased use of critical 
raw material minerals such 
as lithium, cobalt, copper and 
zinc, which in turn need to 
be sourced by environmen-
tally and socially acceptable 
methods.

�e International Monetary 
Fund (IMF) estimates that the 
Covid-19 pandemic will result 
in an additional 110 million 
people being driven below 
the poverty line. In contrast to 
the 2008-2010 recession, IMF 
policy is focused on econom-
ic recovery by investment in 
infrastructure. 

�e IMF estimates that a 
spending increase of 1 per 
cent on infrastructure raises 
economic output by 1.5 per 
cent over four years. �is view 
is shared by governments 
throughout the world and is 
evidenced by the Irish gov-
ernment in its recent budget 

which allocated €10 billion 
to capital spending in 2021.

Geoscience Ireland: 
meet our team
Geoscience Ireland (GI) has 
a small secretariat of four 
which supports its member 
companies in network sup-
port, including by tracking 
the tenders placed by the 
IFIs, the UN and the EU. It 
provides information on 
markets and market entry; 
promotes collaboration be-
tween member companies 
and with third-level research 
institutions. Many infrastruc-
ture projects are procured di-
rectly by the private sector, 
and GI’s Secretariat also tracks 
these opportunities.

• Sean Finlay is the director 
of business development 
for GI.

• Andrew Gaynor is the man-
ager of business develop-
ment and liaises with other 
business clusters at nation-
al and international levels; 
GI is one of only five Irish 
business clusters registered 
with the European Cluster 
Platform.

• Stephen Walsh is a senior 
market advisor with GI and 
manages GI’s involvement 
in a new apprenticeship it 
has created for the Geo 
Drilling industry. �e ap-
prenticeship is delivered 
by Institute of Technology 
Carlow. Stephen coordi-
nates a European Com-
mission-funded business 
development project for 
small and medium-sized 
enterprises called Geo En-
ergy Europe which focuses 
on geothermal energy.

• Jessica Allen is a market ad-
visor tasked with tracking 
and coordinating tenders 
form multiple portals.

Brexit and 
Infrastructure
Over 50 per cent of GI mem-
bers are active in the UK and 
remain concerned as to the 
potential impacts of Brexit. 
One hopeful sign is that the 
UK government has reiterated 
its commitment to infrastruc-
ture spending and this policy 
has all-party support. 

�e programme for govern-
ment in Ireland envisages a 
number of North-South in-
frastructure initiatives such as 

upgrading the Belfast-Dublin 
rail line and the North-South 
electricity interconnector. �e 
progression of these projects 
will be a key source of com-
missions for GI’s member 
companies. 

Another is that bilateral 
agreements between Irish and 
British professional bodies for 
engineers and geoscientists 
should ease any problems re-
lating to mutual recognition of 
qualifications.

In summary, the team 
at GI believes that, despite 
the problems presented by 
Covid-19 and Brexit, the 

strong focus by governments, 
transnational and multilat-
eral financial organisations 
on infrastructure spending 
will be an essential element 
in meeting these challenges. 

Irish geoscience companies 
and the wider construction 
sector have the capacity and 
ability in delivering key infra-
structure, both in Ireland and 
overseas. �e development of 
green energy sources, partic-
ularly offshore wind and geo-
thermal energy also provides 
a distinct opportunity for Ire-
land and Irish companies.
geoscience.ie

Geoscience: the foundation for infrastructure

Geoscience | The science and engineering of breaking new ground. 

Geoscience Ireland | The collaborative network connecting Irish experts to 
projects in over 85 countries.

Geoscience Ireland 

Sean Finlay | Director | e: sean.finlay@gsi.ie | ph: 353 (0) 1 678 2842 @GeoscienceIre 

Andrew Gaynor | Business Development | e: andrew.gaynor@gsi.ie | ph: 353 (0) 1 678 2673 

O  ur Members
APEX Geoservices | ARUP | Aurum Exploration | AWN Consulting | BRG | ByrneLooby | CDM Smith | CDE Meta | Compass In-
formatics | Designer Group | ERM |Entrust | Fehily Timoney & Co | FLI Group | Gavin & Doherty Geosolutions | Geo Drilling 
Solutions | Geological Survey Ireland | Golder | IE Consulting | IGSL | Irish Drilling | Intersocial Consulting | J.B.Barry & 
Partners | Lagan Breedon | Lisheen Technical & Mining Services | Meehan Drilling | Mincon plc | Murphy Surveys | Nicholas 
O’Dwyer | Pave-ment Management Services | Priority Group | PW Mining International | PW Nigeria | QME | Roadstone | 
Rubicon Heritage | SLR Consulting  | TOBIN Consulting | TQS Integrated | Trench Control | Verde Environmental 

Geoscience Ireland, supported by the Department of Environment, Climate and Communications and Enterprise 
Ireland, provides unique access to international  markets through its partners and Member Companies. 

For further information, and to see our Case Studies, please visit www.geoscience.ie

�e engineering sector has upskilled to work 
remotely and is continuing to deliver major projects 
throughout the pandemic, Conor McCarthy, 
president of the ACEI, tells Arlene  Harris
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Deloitte Technology Fast 50 Launch

�e first year we won was in the fintech 
category, supported by Silicon Valley 
Bank,” said Tim Houston, chief executive 
of Global Shares.

�at was in 2017, and Global Shares 
has been back each year since, ranking 
44th overall in 2018 before jumping to 
20th place last year.

Silicon Valley is a long way from west 
Cork, where Global Shares has its home 
base, but that is precisely the point.

“Winning involved going to Silicon 
Valley, and that was very helpful,” said 
Houston.

Global Shares’ continued growth 
means the company gains recognition 
from the Fast 50, something that staff 
appreciate. “We’re growing quite rapidly. 
We’re a small brand in a big world so we 
get a huge amount of marketing from it. 
Also, it’s recognition for the team, who 
are beavering away here in west Cork”.

Global Shares has won a number of 
awards, but Houston says the Fast 50’s 
focus on measuring growth is different 
– and this provides the impetus for en-
suring the company puts itself forward 
each year.

“We’ve won numerous other awards, 
but the Fast 50 is unique, certainly in 
Ireland.

“People focus a lot on the bottom line 
here because of funding. It’s really im-
portant that we have a mindset change 
[toward growth] in Ireland,” he said.

Small brand with global reach Electrifying growth is the plan
“Very early on we were part of the Fast 
50 awards programme, and we saw the 
benefits of what it can bring to the table,” 
said Sinéad Fitzmaurice, chief executive 
of  TransferMate Global Payments.

For a company like TransferMate, 
which operates in the competitive – 
and global – payments sector, the name 
recognition that comes from association 
with Deloitte is crucial.

Born out of the wider Taxback Group, 
TransferMate’s 2019 Fast 50 win, head-
ing up the fintech category, provides a 
global stage to demonstrate its abilities.

When you think of a payments com-
pany you think just of the payments, 
whereas we want to provide the tech-
nologies,” said Fitzmaurice. “We saw 
Deloitte as a worldwide recognised 
brand and that’s excellent for us, be-
cause we’re headquartered in Ireland, 
but our partnership network is global,” 
she said.

Having a platform can make all the 
difference too, in all kinds of ways.

Fitzmaurice said Ireland was making 
inroads in female business leadership, 
but that work needed to be done, and 
done earlier, to help attract women to 
technology careers.

“It’s a tricky one. I think it’s about get-

ting  girls involved from an early age. If 
we can master that, then it will be good. 
Tech has always been more dominant 
in the boys’ schools,” she said.

A smooth transfer of power 

Unique among 
business rec-
ognition pro-
grammes, the 
Deloitte Fast 50 

awards do more than hand 
out gongs. Instead, they ob-
jectively measure entrants’ 
growth, selecting the top 50 
fast-growing businesses and 
ranking them, as well as se-
lecting winners from Multina-
tional Patron award categories 
in association with Google, 
Facebook and Vodafone. 

David Shanahan, tax part-
ner at Deloitte, leads the Fast 
50 programme. �is year has 
proved a challenging one to 
run an awards programme, 
he said.

“In normal years we’d be 
approaching the ceremony 
now.”

Despite the difficulties, said 
Shanahan, things are moving 
ahead. “With everything going 
on, we moved online as we 
didn’t want to postpone any 
longer,” he said.

In fact, arguably it is more 
important than ever: Irish 
business has responded to a 
new business environment 
by throwing itself into digital 
transformation.

“�ere has been an explo-
sion in activity and we don’t 
want all the recognition to go 

to Amazon and Netflix,” he 
said.

Of course, 2020’s Fast 50 is 
based on 2019 growth figures, 
so it will be next year before 
we see how Irish start-ups 
have fared. In the meantime, 
though, there is still plenty to 
measure.

In effect, the Fast 50, with 
its clear and transparent re-
sults-based financial meth-
odology, is an attempt to not 
only recognise the present, but 
also predict the future. 

“�ese are companies that 
are thriving in a virtual world. 
�ey have unique offerings 
that they have pushed for-
ward in difficult times,” said 
Shanahan.

Former winners have 
proved this, he said.

“When you look at a busi-
ness like eShopWorld, it has 
announced 150 new jobs re-
cently, then you’ve companies 
like Global Shares that have 
also announced expansion.”

For Shanahan, who first 
took the reins of the Fast 50 in 
2018, the programme allows 
often small companies to gain 
valuable recognition – not just 
in Ireland, but internationally.

Some could be the giants of 
tomorrow, he said. “�ere are 
a lot of these agile companies 
that have been able to adapt. 

Some of them are below the 
radar; they’re not an Ama-
zon or Netflix, but who’s to 
say they won’t be in five years’ 
time? �ey could be the next 
multinationals,” he said.

Helping with this, Fast 50 
winners are forwarded on to 
an EMEA list called the Fast 
500.

“In any one year we might 
see five or ten Irish compa-
nies,” said Shanahan. “It gives 
them an international bench-
mark and visibility outside 
Ireland, putting them in the 
spotlight, as well as an abil-

ity to compare their growth 
in an Irish context to what is 
happening in other countries.”

Now in its 21st year in Ire-
land, Shanahan said the Fast 
50 programme is special for 
Deloitte. “I think Fast 50 is 
unique. �e joy is that the 
metric is simple: you rank 
the companies over four years 
so it’s extremely transparent. 
�at objectivity brings more 
companies to the awards and 
gives them a proper bench-
mark, as they know it’s not a 
subjective decision,” he said.

Other measurements are 

noticeable too, though. For 
one thing, past winners are 
not only expanding, but also 
engaging in mergers and ac-
quisitions. “When I look back 
over the last few years, the 
level of mergers and acquisi-
tions among companies on the 
list is very interesting,” said 
Shanahan.

Indeed, in the last 12 
months, past entrants Well-
tel bought out Novi and In-
tellicom and Arkphire bought 
Trilogy Technologies.

“We’ve also seen companies 
that have gone on to make an 

initial public offering, includ-
ing Hostelword, First Deriva-
tives, Fineos and others,” he 
said.

In the end, Shanahan said, 
Irish businesses are making 
waves around the world in 
fields such as e-commerce, 
e-learning and digitalisation.

“What we see with busi-
nesses is they’re internation-
alising almost from day one. 
Historically, Irish businesses 
might expand into the UK 
after five years, but now they 
might have a situation where 
the majority of their income 

comes from international cus-
tomers,” he said.

�is has a positive knock-on 
effect on the wider national 
accounts.

“It hugely benefits the 

economy and it creates a feel-
good factor because it creates 
local employment – but it also 
shows Irish companies can 
scale up and become global 
players,” he said. 

Deloitte’s Fast 50 programme 
is an early signal of success, 
David Shanahan, programme 
lead, tells Jason Walsh

Awards recognise rapid growth in a 
challenging business environment

“Myself and my business partner Duncan 
were in Australia for a meeting when we 
learned we’d made it into the Fast 50 last 
year. We re-booked flights to get home in 
time,” said Paddy Finn, founding director 
of Electricity Exchange.

�at’s how much the Fast 50 means 
to this Irish company.

�e sudden change of plans was re-
warded: the Limerick-based company 
took the top spot in the 2019 Deloitte 
Fast 50 ranking.

Finn said that the Fast 50 allows Elec-
tricity Exchange to engage in meaningful 
comparisons, including with compa-
nies he respects. “From our point of 
view, entering the Fast 50 was a good 
way to benchmark our pace. We have 
a lot of peers that we look up to and we 
wanted to compare ourselves to them. 
It benchmarks our programmes over 
time against other companies on a fast 
growth trajectory.

Alongside that, Deloitte’s imprimatur 
is a notable accolade. “It brings you into 
contact with a lot of other companies 
out there, as well as other stakeholders,” 
said Finn.

Electricity Exchange is now engaging 
on a ten-year strategy that will involve 
major investment. “What we’re gear-

ing-up for is a ten year growth plan, 
expanding our operation into nine other 
jurisdictions around the world. We ex-
pect to have five years of investment and 
five years of very significant growth,” 
he said.

In 2020, despite the coronavirus pan-
demic, the company doubled its Irish 
staff numbers and now plans to create 
another 60 jobs in Ireland and one hun-
dred internationally.

Sinéad Fitzmaurice, chief executive of  
TransferMate Global Payments

Tim Houston, chief executive of Global 
Shares

Duncan O’Toole and Paddy Finn, co-founders, Electricity Exchange, David Shanahan, Partner and Fast 50 Programme lead, 
Deloitte. Deloitte calls on Irish technology companies to enter the 2020 Technology Fast 50 awards, which rank Ireland’s 
fastest growing technology companies                   Jason Clarke

Paddy Finn, founding director of 
Electricity Exchange

Deloitte Technology  
Fast 50 Awards
The Deloitte Technology Fast 50 Awards for 2020 have now 
launched. The awards are one of Ireland’s foremost technolo-
gy award programmes, celebrating innovation and entre-
preneurship. Now in its 21st successful year, it is a ranking 
of the country’s 50 fastest growing technology companies 
based on revenue growth over the last four years.

To enter the Fast 50 Awards, companies must meet the 
criteria listed on the website, Fast50.ie, where applications 
can be submitted.

Deloitte 2020 Multinational Patron award categories
Entrants may also apply for the MNC Patron award catego-
ries. These include:

1. Innovative New Technology Award in association with 
Google
This award is for the company that has created or intro-
duced a new or innovative product or service to Internation-
al markets that has helped grow their business over the last 
four years.

2. Impact Award in association with Facebook
This award is for the company that has made the most 
signi�cant impact within the current year. 

3. Women in Technology Advocate Award in association 
with Vodafone
This award will be given to someone who has demon-
strated through their actions that they are an advocate for 
increasing participation by and promotion of women in the 
technology sector.

Deloitte Alumni Award Category
This year, Deloitte will also be acknowledging our long list 
of Alumni in our Alumni Award category in association with 
Deloitte. Companies do not need to enter this category, but 
will be put forward based on their association with the Fast 
50 awards programme over the last number of years.

Full details can be found at www.fast50.ie



Business  Post  Focus On34 October 25, 2020

COMMERCIAL CONTENT

Smart Health Summit    SPECIAL REPORT

‘I
s Covid-19 the im-
petus for acceler-
ating digital health 
reforms?” It could 
be argued that only 
time will tell, but this 

question fuelled a wealth of dis-
cussion at the 2020 Smart Health 
Summit, held last Thursday. 
Sponsored by Sensori Facilities 
Management, Avaya, Clanwill-
iam Health and HP, the online 
event brought together more 
than 250 digital healthcare pro-
fessionals to consider the future 
of the sector, and to take stock of 
a year unlike any other.

Brian O’Connor, chair of 
ECHAlliance, began the day 
with a keynote address asking 
“Is digital health the new nor-
mal?” O’Connor warned of an 
imminent pushback against 
digital health innovations if the 
sector moves too fast. “Covid has 
accelerated things, not only in 
the more obvious parts of digi-
tal health, like Telehealth,” said 
O’Connor, calling for careful de-
cision-making and leadership. 

“Priorities have changed be-
cause of Covid,” he said. “We’ve 
been trying to get these tech-
nologies accepted for years and 
years. �e data was always there, 
but we needed to change some 
of the rules, and establish better 
collaboration between govern-
ments.”

Part of a panel about tech-
nology and the fight against 
Covid-19, Richard Costello, 
Consultant RY Physician and 
Professor of Respiratory Med-
icine at RCSI and Beaumont 
Hospital, described the digital 
transformation brought about 
by the pandemic. 

“Covid proves that ultimate 
truth,” he said, “that need is the 
mother of invention. Within the 
last few months in Europe, vast 
innovations happened. Logistics 
issues became very important… 
We also saw that digital health-
care was needed for rapid di-
agnostics. If you’re getting 700 
cases to a single hospital, you 
can’t have a rapid turnaround 
in person. People have needed 
to deliver care, so Telehealth had 
its day in the sun.”

Julia Pietsch, senior manag-
er of chemicals and healthcare 
at Germany Trade and Invest, 
delivered an international case 
study on Germany’s Digital Care 
Act, which assures improved 
access to patient data for re-

search, in a manner that re-
spects the patient’s privacy, and 
supports the use of DIGAs, the 
German acronym for ‘Digital 
Health Applications.’

In a panel discussion 
on changes created by 
the pandemic, Eileen 
Byrne, managing di-
rector of Clanwilliam 
Health, cited rap-
id changes brought 
about by the pandem-
ic which were actually 
long overdue. 

“The big thing, for 
us, has been electronic 
prescription, “ said Byrne. 
“�e GP being able to send 
a prescription to the pharma-
cy, and the benefit this brings 
for the doctor and the patient, 
has been a real transformation. 
I don’t think anyone would want 
to revert to how we were before, 
last February.” 

Dr John Dinsmore, health in-
novation lead, deputy director 
and Ussher assistant professor 
of Digital Health at TCD, praised 
the introduction of AI and new 
methods and theory which has 
helped drive engagement, espe-
cially among older patients who 
were previously tech-averse.

�e HSE has seen a cultur-
al shift in recent months, with 
digital innovation playing more 
of a role than before. In a talk 
on “preparing the healthcare 
workforce to deliver the digital 
future”, Martin Curley, director 
of digital transformation and 
open innovation at the HSE, out-
lined the multiple approaches 
which comprise the HSE’s digital 

strategy. �e plan, titled ‘Stay 
Left, Shift Left’, begins with the 
HSE’s Digital Academy, targeted 
at improving digital competence 
within the broader workforce.

Buildings and facilities man-
agement might not be the first 
things that come to mind when 
we think of digital health, but 
current and near-future tech-
nologies are poised to revolutio-
nise how hospitals are designed, 
improving efficiency for staff 
and improving the patient’s 
outcomes. 

Mark Cullen, managing direc-
tor of Sensori Facilities Manage-
ment, delivered a talk on ‘Imag-
ining the ‘pandemic-smart’ 
buildings of the future’, in which 
he described challenges raised 
by covid-19, including hygiene 
in hospitals and strategic use of 
space. Sensori installs apps on 

phones connected to a software 
cloud, as well as using QR codes 
in rooms which feed data back 

to their software stack. �ere 
are also wireless sensors 

which monitor space and 
environmental condi-
tions, connecting to a 
fully integrated system 
which provides live in-
sights into the hospital 
environment.

What is the digital 
equivalent to a doctor’s 
‘bedside manner’? Dave 

O’Shaughnessy, health-
care solutions consultant 

and practise lead at Avaya, 
addressed this question with 

a talk on how empathy in com-
munication is evolving through 
personalised digital care. 

“�ese services must be in-
teroperable, not isolated,” said 
O’Shaughnessy. “�ey must be 
integrated, not siloed, and they 
must be intuitive, bringing a 
degree of automation where 
possible.” One use case saw a 
hospital’s number of no-shows 
rising exponentially during flu 
season – an automated response 
system, where patients could 
correspond by text or WhatsApp, 
and have their messages logged 
directly in the system, helped to 
address this and make better use 
of doctors’ time.

An Innovation Spotlight pan-
el featured a number of health 
tech inventors and company 
founders. Jim Joyce of Health 
Beacon discussed the rise of 
remote monitoring and health 
management systems; Health-
Beacon’s ‘Smart Sharps Bin’ 

manages and supports patient 
needs, checking that they’ve 
taken the right medication at 
the right time. Later Conor Mc-
Ginn, chief executive of Akara, 
discussed the use of robots in 
healthcare; their creation, Stevie 
the robot, Time magazine cover 
star and automated healthcare 
provider, is now joined by Vi-
olet, an ultraviolet light robot, 
clinically proven to kill harmful 
bacteria and viruses in hospital 
environments.

�e final locknote panel for 
the day addressed challenges 
to regulating digital health, 
taking stock of issues 
with patient privacy 
and data. “Putting 
the patient at the 
centre of things, 
and giving the 
patient con-
trol, is abso-
lutely key,” 
said Fran 
Thompson, 
director of 
engagement 
and delivery 

and interim CEO of the HSE’s 
office of the CIO. “How do we 
expose the patient to the data in 
a way that allows them to take 
control?”

Elizabeth Farries, assistant 
professor at the UCD Digital Pol-
icy Programme at the School of 
Information and Communica-
tion Studies, discussed the need 
for health tech that respects the 
privacy of patients. 

“From a European perspec-
tive, at least, it’s a question of 
controlling personal data,” said 
Farries. “GDPR is relevant to 
health and must be considered 
in how we use tech to create 
solutions for changing health 
scenarios.” Covid trackers ex-
emplify this difficult issue: 
“�ere are mechanisms and 
regulatory protections that need 
to be put in place in a way that 
puts the patient at the centre of 
things, and that is compliant 
with the law.”

Clare Harney, executive direc-
tor of HealthTech Ireland, asked 
industry members to play more 
of a role in the regulatory envi-
ronment, and suggested the in-
troduction of a national consent 
framework. 

“�e key thing we need to re-
member is that under the cur-
rent regulation, any information 
about you belongs to you,” said 
Harney, citing interoperability 
and integrated systems as par-
ticular challenges, as they allow 
data to move between multiple 
locations. However, Harney also 
warned against too much cau-
tion: “If we over-regulate, and 
make it difficult for innovations 
to come to market, then we’ll be 
stifling innovation. We have to 
strike a balance.”

�e last talk of the day was 
given by Daniel Colling, global 
health lead in healthcare indus-
try solutions at HP Inc, who dis-
cussed the ways in which tech-
nology is improving the patient 
experience. Colling listed global 
‘megatrends’ and their influence 
on healthcare, including rapid 
urbanisation, globalisation and 
changing demographics, in 
addition to the influence – and 
disruption – caused by Covid-19.

With the return of lockdown 
and an uncertain winter ahead, 
it’s likely that healthcare pro-
viders won’t see any kind of 
‘normal’, new or otherwise, for 
some time yet. But 2020’s Smart 
Health Summit acted as a show-

case of a sector prepared to 
bring about dramatic 

innovation in a short 
amount of time. 

With the right 
technologies, 
policies and 
human exper-
tise, they’re 
poised to see 
us through 
the next six 
weeks, and 
beyond.

Smart Health 
Summit 2020
showcases a digital future

Julia Pietsch, senior manager of chemicals and healthcare at Germany Trade and Invest Martin Curley, director of digital transformation and open 
innovation at the HSE

HP Healthcare solutions; below: HealthBeacon Smart Sharps Unit with the Patient Companion App

Stevie the robot, Time magazine cover 
star and automated healthcare provider

Stevie the robot, Time magazine cover 
star and automated healthcare provider

Covid-19 has accelerated the acceptance of telemedicine, electronic prescriptions and AI that 
allows older, tech-averse patients to engage with digital healthcare, writes Róisín Kiberd

Eileen Byrne, managing 
director of Clanwilliam 
Health
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Across 
1. Go phone lab about a 
hater of the English. (10)
6. Unable to hear fade-
out. (4)
10. That's not poetic! Silly 
poser! (5)
11 & 33a. Perhaps this 
wins us a thunderbolt? 
That will just add insult to 
injury! (3,4,2,3,6)
12. Some old ones may be 
found in the soup. (7)
15. One might spy an 
arrange ent of t is o er  
(5)
17. Some bamboo is 
needed for a church 
lectern. (4)
18. Wicked elves - 
andalis  is li el  at first  

(4)
19. Broadcasting at the 
moment from part of 
Shannon airport. (2,3)
21 & 34a. This Indian dish 
may give a kitchen kick! 
(7,5)
23. Perhaps a waft of 
Islamic decision-making. 

(5)
24. What a bookie will 
quote a strange cardinal. 
(4)
25. Shout rudely over 
airline restrictions, initially. 
(4)
26. Counter the argument 
of a confused brute. (5)
28. How can this marine 
creature be so alien? (3-4)
33. See 11 across.
34. See 21 across.
35. Fruit found in the 
calendar. (4)
36. Given a little money, 
Keane and Gore are worth 
a mint! (10)
Down
1. A British politician's 
currently measured like 
this. (4)
2. Scientist whose favourite 
form of music is Rock? (9)
3. The mountain-nymph 
would love to enjoy a book, 
it seems. (5)
4 & 20d. Tipperary town 
competing at the races? 
(5,3,6)
5. That character in the 
cove is an infant. (4)

7. Mr John is in the hotel, 
Tony. (5)
8 & 32d. Such belfry 
scandals involved dancing 
in disguise. (5,5,4)
9. Catch Mr. Marx on a 
weapon. (7)
13. A whip ensures one 
can get the French to be 
quiet. (4)
14. Use cars (crashed) to 
make pieces of crockery. 
(7)
16. Having holed this, one 
feared port would be spilt. 
(10)
20. See 4 down.
21. Drawing of a box 
containing nothing. (7)
22. Singer George's 
surname is mentioned in a 
Suez rally. (4)
27. Get a character to relax 
in a city in Brittany. (5)
29. German city? That 
makes sense at heart. (5)
30. Let's ask to eat rice 
starters, but not just yet. (5)
31. Keen to make 
alterations to the joint. (4)
32. See 8 down.

Name: .......................................................................................................................................................

Address: ...................................................................................................................................................

...................................................................................................................................................................

Tel: ...................................................................... Email: .........................................................................

Send entries to Crossword 1597, Business Post,  Second Floor, Block B, The Merrion Centre, 
Merrion Road, Dublin 4. One entry only per person to be received by Friday next.

Across 1. Pop  3. Curry 
powder  8. Cayman 
Islands  9. Marooned  
10. Ebony  11. Folio  15. 
Inhabit  21. Strap  23. 
Shred  24. Boy racer  25. 
Retina  26. Greenkeeper  
27. See
Down  1. Picket lines  
2. Plymouth Argyle  3. 
Crazy Horse  4. Romulus  
5. On-off  6. Donald 
Trump  7. Red  12. 
Oilseed rape  13. Thigh  
14. Passe  17. Near miss  
18. Prairie  22. Prawn  23. 
Spear  24. Big

The winner of  

No. 1596: 

Darren Weldon

Ardee Co Louth

No. 1597
by Gordius (gordiusbt@gmail.com)

Across 1. Pop  3. Curry 

Last 
week’s 
solution

A  TWO  NIGHT  BREAK  FOR  TWO  
ARD RÍ HOUSE HOTEL, TUAMWIN

The Ard Rí House Hotel 
on the Milltown Road in 
Tuam Co Galway invites 
you to enjoy a warm 
welcome of hospitality 
and service. Ideally 
located to explore 
Galway and the beauty 
of Connemara. Prize: 2BB1D for 2 people at the  Ard Rí House Hotel, Tuam. T&C's apply.

Give the gift of choice  
with a Select Hotels gift voucher

A special way to say Thank You, I Love You or Happy Birthday.  
Select Hotels gift vouchers can be used in any of our  

29 hotels nationwide including the Ard Rí House Hotel, Tuam. 

Buy online at  www.selecthotels.ie  

POST
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For details regarding my Bridge Classes Schedule visit: 
www.PeterPigotBridge.Com

Seeing the endgame early!

 

DEALER:  South
VULNERABLE: N/S Vul

In the bidding South opened 1D and North bid 
1H. East simply bid 1S and South doubled – a 
support double to show exactly three hearts. 
West pre-empted in spades to the three level 
and North showed a game going hand with 
four hearts and four clubs via a negative 
double. East bid 4S and South jumped to 6C, 
expecting North to have the Ace-King of hearts 
and the Queen of clubs for his bidding – not an 
unreasonable expectation.

West led the six of spades and dummy was 
tabled, somewhat sheepishly! Five diamonds, 
�ve clubs and two hearts would be available 
if the club Queen comes down. However, from 
East’s bidding, that seemed unlikely. Declarer 
cashed the Ace and King of clubs and East 
discarded a spade on the second round. Is the 

hand now at the mercy of 
West holding the King of 
hearts? 

Declarer had other ideas. Why not try and 
discard the three lesser hearts from dummy 
and then try and ruff two hearts, making the 
Jack of clubs in the endgame, en-passant!

The Queen and ten of diamonds were 
cashed, East discarding a spade! The West hand 
was either 4-2-5-3 or 3-2-5-3 so declarer 
should cash the Ace of hearts �rst and then 
ruff a spade to hand to continue the diamond 
deluge. When the three lowly hearts were 
discarded, declarer ruffed a heart in dummy, 
ruffed the third spade to hand to lead a heart 
for a ruff with the Jack of clubs as West looked 
on. Losing just the Queen of clubs and making 
1370. 

 
 

DEALER :               Dealer South
VULNERABLE:     N/S Vul.  

West led the six of diamonds to your Ace. 
Continue. 

BRIDGE with PETER PIGOT 
PeterPigotBridge@gmail.com

Next 
week’s 

deal

UPGRADE YOUR CCTV SYSTEM 
TO CLOUD ALERT FROM ALERTWATCH

Monitoring Via App or Online Web Viewer
Video Alerts and Live View of Your Home
Full Service and Maintenance Contract

PSA number: 03133 EN 50132-1 compliant

From €3.50 per week plus €199 set up fee
Call 01 6896390 or Pat on 086 8177344

Email Pat: pat@alertwatch.ie

Home & Business CCTV Carmeras | CCTV Systems in Dublin | Alert Watch

https://www.alertwatch.ie/[15/10/2020 16:58:41]

HOME CCTV SYSTEMS

Home & Business CCTV
Cameras & Systems

  QVIS SAMSUNG GEOVISION CONCEPT PRO LILIN SPRO

ICREALTIME HIKVISION

HOME COMMERCIAL CCTV Home & Domestic CCTV Security ALARMS INTERCOMS

OTHER SERVICES CONTACT US ABOUT US

Your Name (required)

Your Email (required)

Your Message

Send
ENGINEERING 

BUSINESS 
FOR SALE

ENGINEERING WHOLESALER TO 
INDUSTRIAL AND COMMERCIAL SECTOR
Market leading own brands. Owner is seeking to retire. 

Significant growth opportunities
REPLY IN STRICTEST CONFIDENCE TO:  

info@connorsandco.ie

Jeweller Business
FOR SALE 

in the North West of Ireland. 
Well established business with great reputation.  

High pro�t margin products.  
Great opportunity for new owner  

to develop the business.  
Current owner looking to retire. 

More details made available upon  
request from genuine interested party.

Enquiries to  
pobox@businesspost.ie  
quoting 919 in the subject line.

AVOID PENSION 
FUND WORRIES  

Earn 5.7% + hassle free long term pension income.

COVID PROOF INVESTMENT
Excellent hands off / hassle free  

INVESTMENT PROPERTY
Greater Dublin Area - Owner operated pharmacy  

- between a Tesco and Medical Centre
Net yield 5.7% on a €530,000 investment

Year 9 of 20 lease - rent reviews years 10 & 15
Tel Michael @ 086 215 25 37

IRELAND’S ONLY FULLY INDEPENDENT 
MERCHANT SERVICES CONSULTANTS

AND BROKERS
BUSINESS OWNERS

• Improve your cash �ow- receive your payments 
INSTANTLY!

• Reduce your transaction costs by up to 60%
• Choose from 6+ di�erent banks/processors under 

one roof
• Utilise your card payment turnover as an asset 

to secure �nance (80%+ approval rate/48 hr 
response time)

• Agents/Consultants required Nationwide- 
Accountants/Financial Advisors/Ex Bank Sta�

Card Fox are Ireland’s ONLY independent 
merchant services consultants & brokers

We work in our clients’ interest not the Bank.

ww.cardfox.ie |  01-5363263  |  info@cardfox.ie

 

www.cardfox.ie 01-5363263 info@cardfox.ie

Experience fi xed returns 
for up to 15 years with an
annual 12% ROI from your 
own geothermal generator 

Our client is a pioneering energy company established in 
2015 with their corporate offi  ces in Budapest, Hungary, and 
are continuing their expansion of their presence within the 
geothermal energy sector to take advantage of opportunities 
under the European Energy Renewal Directive.

Government Contract  
Unique Exit Strategy
Power Purchase Agreement
Capital Protection 

100% Ownership 
‘A’ Rated Insurance 
Monthly Payments 
Invest from €21,100+VAT 

www.eugeoenergy.com
 Tel: +353(0) 1 28722001  dermot@medusa-marketing.co.uk

  Abbey House, 1650 Arlington Business Park, Reading, Berkshire RG7 4SA

FOR SALE
Paal Horizontal
Baler / Compacter

Tyre Konti 75 ● 25 HP
Price €5,000

Contact on : 087-6595768

EI IS  INVESTMENT 2020

40% Tax Break 2020
 Company trading successfully
 Raising €600,000 ; €350,000 already raised
 Promoters with successful track record 
 First Irish ice producer of scale
 11% PA projected return over 4 years

For a comprehensive Information 
Memorandum email 

gmurphy@pureirishice.ie

Pure Irish Ice Ltd   |   www.pureirishce.ie

RUN YOUR OWN 
ACCOUNTANCY 

PRACTICE

Contact us for a 
con�dential discussion

1800 98 76 09
www.taxassistfranchise.ie

TaxAssist Accountants, Ireland’s 
largest network of SME 
Accountants, has a limited number 
of franchise opportunities available.

Accounting 
Practice
REQUIRED

Dublin based practice  
looking to acquire a  
block of Fees or buy out  
a retiring principal.

All enquires to  
southdublinenquiries@gmail.com

(1)  Residential and commercial properties  
 in all areas

(2) Lisence Premesis and Business such  
 as Convenience stores Hotel s B&Bs

(3)  Pre 63 properties required urgently

(4)  Apartments 5 to 10 units for Housing Bodies

(5)  Development Sites with/without planning  
 in all areas

Contact us for a complementary Appraisal  
if you are considering placing your property  

on the market Con	dentiality Assured

Phone: 01 5377733  Moblie:086 0786797 
Email:hibernianestates@gmail.com

HIBERNIAN ESTATES 
DUBLINS FASTEST GROWING ESTATE AGENCY  

29 FRANCIS STREET DUBLIN 8  

NEEDS THE FOLLOWING

BREXIT READY
Enterprise Freight are customs 

clearance specialists.
We have 40 years experience  

and are AEO certified.
For all your import/export customs
requirements call 01-8255300
or email sales@enterprisefreight.ie

FOR SALE
MEATH NURSING 

HOME SITE
FULL PLANNING FOR 100 BEDS

Enquiries to pobox@businesspost.ie  
quoting 921 in the subject line.

To place your Planning Notice  
in Post Classi�eds

Please contact Kate Hart Tel: 01 602 6005  
or email: khart@businesspost.ie
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Matt Cooper 
�e HSE has form 
when it comes to 
not doing what it is 
supposed to, and  
not communicating 
well about it 

Collapse of test and trace is only 
the latest failure of stretched HSE

T
he HSE’s double debacle 
on testing and tracing 
Covid-19, while shocking, 
is not surprising. 

To recap: last weekend, 
the contact tracing system 

was effectively abandoned for three 
days as it could not cope with the 
workload. Up to 2,500 people with 
positive tests were told to get in touch 
with their own contacts to warn them 
that they should self-isolate and orga-
nise their own test. 

In addition, the HSE decided not to 
tell the Department of Health or the 
government about this fundamental 
decision, leaving the Taoiseach to suf-
fer the embarrassment of only learn-
ing about it on Tuesday evening when 
the Irish Times broke the story.

Why is this is not surprising? Be-
cause the HSE has form in this regard, 
as an organisation that both struggles 
to do things as it is supposed to, and 
one that has been known to hide 
when it comes to effective, honest 
communication, both internally and 
externally.

At least Paul Reid, the chief exec-
utive, had the cop-on and manners 
to apologise for the entire mess last 
week. It is a sign that he is trying to re-
form things — as did others before him 
— but then again what other option did 
he have, given the anger the HSE had 
caused?

Look back to January and February, 
before the realisation of how signifi-
cant the Covid-19 pandemic was going 
to be, and think how any assessment 

of the HSE went in some of the elec-
tion debates about health spending 
and the associated provision of  
services.

�ere was talk about an organisa-
tion that every year failed miserably 
to provide its services according to the 
budgets provided to it, overspending 
by hundreds of millions of euro almost 
automatically and without adverse 
consequence for those in charge of the 
budgets.

An organisation that allowed mas-
sive waiting lists for medical proce-
dures to accumulate, to the physical 
and mental detriment of patients, and 
one that often had more than 600 
people daily on trolleys in emergency 
departments of our acute hospitals 
waiting for formal admission.

�ere was reference, too, to the 
appalling handling of aspects of the 
cervical cancer testing regime some 
years earlier. Not until Vicky Phelan 
confronted the state through the courts 
and also took to the airwaves to pub-
licise the case of hundreds of women 
like her, did we learn of this level of 
HSE dysfunction.

Yet this is the organisation that has 
been entrusted with treating the vic-
tims of Covid-19. It was the only one 
that could do so, of course. Its response 
to the crisis has proven the capabilities 
of many wonderful medical practi-
tioners in the system; kudos and grati-
tude to them for what was achieved.

But it can’t be ignored that the HSE 
was greatly helped by not having 
many of its other normal tasks to per-

form, and that as a result, other serious 
conditions were either not dealt with 
or treatment was delayed, sometimes 
with fatal consequences.

Part of the responsibility for that can 
be put down to government, for not 
having funded the resources required 
for comprehensive ICU care, for ex-
ample. But only part. It should not be 
forgotten either that the system had 
a budget of over €17.4 billion given to 
it for 2020 even before the Covid-19 
crisis struck. By any international 
measure we’ve been more generous 
in health expenditure than domestic 
advocates of extra spending care to 
acknowledge.

�ere have long been serious ques-
tions about how efficiently or effec-
tively that money has been spent. 
�ere has been copious analysis, but 
never sufficient execution of reform, 
with vested interests getting in the 

way of changing a slow-moving, 
paper-based system of excessively 
layered administration, where the sus-
picion remains that the protection of 
well-paid non-medical positions has 
remained too much of a priority.

Yet despite all of the failures of per-
formance that have been so well iden-
tified in recent years, our response to 
the Covid-19 crisis has been to ask the 
HSE to do even more and to lock down 
the economy whenever we fear the 
system can’t cope. How successful did 
we really expect the approach would 
be, and will be?

�e failure to use the last six months 
to establish an effective testing and 
tracing system is not the only measure 
by which the HSE should be judged. 
It should also be held responsible 
for not utilising the private hospitals 
properly earlier this year, a factor in 
the reluctance of many of them to be 
even partially taken over by the public 
system again.

It is late in the day to try it, but it 
may still be necessary to put a system 
for rapid contact tracing in place with 
a different organisation in charge. Let 
the HSE concentrate on providing 
medical care to those who need it. 

To take the pressure off our hos-
pitals, speedy testing and tracing is 
essential. �e quicker the infected 
self-isolate and their contacts do the 
same before testing, the better our re-
sponse will be.

Let another state agency, newly cre-
ated if necessary, take the budget and 
responsibility for the administration 
of testing and tracing, so crucial to the 
successful suppression of the Covid-19 
virus. �e lack of staff for the National 
Virus Reference Laboratory to do its 
work last weekend is not a HSE issue, 
but could also be covered by a new 
agency.

�at is, if you trust the bureaucra-
cy of the public system to allow this 
to happen quickly enough and to be 
effective and efficient in how it per-
forms the task. But if it can’t happen, 
then more debacles loom.

�e mysterious 
sidelining of Özil
Mesut Özil, the Arsenal foot-
baller, has often been an 
exciting and entertain-
ing, but also infuri-
ating, footballer to 
watch. But now 
that the German 
World Cup win-
ner has been 
sidelined by his 
club, he has be-
come more of a 
fascinating busi-
ness case study.

Özil has to be 
paid £350,000 
each week by his 
club under the 
terms of his contract, 
which runs until the 
end of June 2021. Yet 
Arsenal has chosen not 
to register the player in its 
squads for either the English 
Premier League or the Europa 
League, both of which are due 
to be completed by that date.

�e club insists that this is a foot-
balling decision made by Mikel Ar-
teta, its first team coach. Özil is almost 
certainly no longer as effective a play-
er as he was when he won the World 
Cup with Germany in 2014, and may 
not have a playing style that suits the 
work ethic demanded by Arteta. 
Özil may also have some fitness 
issues.

But it seems hard to be-

lieve that a player who originally cost 
a transfer fee of £42.2 million when 
purchased from Real Madrid in 2014 
and who has commanded the largest 
salary in the history of the club, is not 
good enough for a 25-man squad, 
whatever about the first team of 11 
players plus subs.

It would also be remarkable if the 
club’s owners and business executives 
did not raise the issue of the non-use 
of such an expensive asset with the 
football executives. Whatever about 
the sunk costs or the amortisation 
of the transfer fee being completed, 
executives and owners like to get 
some bang for their buck whenever 
possible. And the ongoing weekly 
payments should concentrate some 
minds too.

Özil has been vocal over the last 
week in complaining about his treat-
ment, and what he believes are the 
reasons for this. 

As highlighted on this page last 
December, the German, who is of 
Turkish Muslim origin, has been an 
outspoken critic of the Chinese gov-
ernment since he took to Instagram 
to post condemnation of its treatment 
of more than one million Uighurs and 
Turkic Muslims, detained in a vast 
system of internment camps, their hu-
man rights denied on the basis of their 
ethno-religious identity.

He described Uighurs in the far 
north-western region of China as 
“warriors who resist persecution” 

and, posting against the backdrop 
of the flag of the short-lived East 
Turkestan republic, he wrote: 
“[In China] Qurans are burned, 
mosques were closed down, 

Islamic theological schools, 
madrasas, were banned, 

religious scholars were 
killed one by one. 

Brothers are force-
fully being sent to 
camps. Despite all 
this, Muslims stay 
quiet.”

Authoritative 
reports have dis-

closed that Muslim 
women have been 

forcibly sterilised in 
internment camps, 
and Uighur children 
separated from their 
parents and sent to 
state-run orphanages. 
�e Uighur language 
has been banned in 

schools. Özil was re-
peating what the Unit-

ed Nations has said.
What’s hap-

pening has been 
described as the 

largest incarcer-
ation of one ethnic 

group since the Holocaust, 
with multiple accounts of 

torture, rape and abuse from 
eyewitnesses who have passed 

through. China, in typical Orwellian 
fashion, says they are being educat-
ed in “vocational training centres” to 
combat violent religious extremism, 
alleging terrorism.

�e Chinese moved swiftly against 
Özil and, by extension, Arsenal. �e 
Chinese Football Association put out 
a statement that he had “hurt the 
feelings of the Chinese people”, but 
censored the content of the post, so its 
readers couldn’t know how their feel-
ings had been hurt.

In the week following Özil's com-
ments, the Chinese state broadcaster 
removed coverage of an Arsenal pre-
mier league game against Manchester 
City from its schedule. Özil was re-
moved from Chinese editions of the 
Pro Evolution Soccer video game and 
his profile was erased from the social 
media platform Weibo, on which he 
had four million followers.

Fans took to social media to con-
demn Özil and, more ominously, film 
themselves burning Arsenal shirts. 
�ey blamed the club for indulging 
Özil and demanded that he be fired. 

Arsenal responded by releasing a 
Chinese-language statement: “�e 
content published is Özil’s personal 

opinion. As a football club, Arsenal 
has always adhered to the prin-

ciple of not involving itself in 
politics.” 

�e statement wasn’t put 
on its English-language 
social media accounts or 
website.

A year later, effective-
ly China has won, even 
if Özil’s exclusion by 
Arsenal is a “footballing 
decision”. It’s hard to 

believe that the fear of 
losing profits from shirt 

sales, commercial deals, 
television rights and future 

pre-season tours did not hold 
some sway. 

In China, Arsenal co-owns a 
restaurant chain and has an official 
lottery partner and vehicle provid-
er. �ose are unlikely to cover the 
£350,000-per-week cost of Özil’s ex-
isting contract, but the future revenues 
probably outweigh those.

Özil said last week — on learning of 
his permanent exclusion by Arsenal 
— that “I will continue to train as best 
as I can and wherever possible use my 
voice against inhumanity and for jus-
tice”. Good luck to him.

Part-time partitionists
�anks to a report in the Irish Times 
last week, we know that when it suits 
it, Sinn Féin accepts and embraces 
partition on this island. �e newspa-
per reported that the party’s president 
Mary Lou McDonald had told the 
Republic’s Standards in Public Office 
Commission (Sipo) in writing that it 
had no authority to scrutinise an ex-
traordinary near-€4 million donation 
the party received from the estate of a 
late British national.

�at was because Sinn Féin operated 
on “a six- and 26-county basis”, and 
because the money from the late Wil-
liam Hampton had not been “accept-
ed” in the Republic. Instead, McDonald 
wrote, as quoted by the Irish Times, it 
was received by “the Sinn Féin party, 
registered in the six counties, with the 
British Electoral Commission”.

We have a history in the Republic of 
politicians and parties getting dona-
tions from unlikely sources, which is 
why the laws have been tightened dra-
matically. �e maximum donation that 
can be accepted by a political party 
is €2,500. In addition, parties cannot 
receive donations from persons who 
reside outside the state unless they are 
Irish citizens.

Hampton wasn’t a resident and he 
wasn’t Irish. We know little of how he 
apparently made the fortune he then 
decided to give to the party, but fortu-
nately for Sinn Féin, there is no limit 
on the donations that can be made to 
political parties by persons who are on 
the UK’s electoral register.

Of course, we have long known that 
Sinn Féin is more than happy to take 
British money when it suits it. While 
its MPs do not attend the Westminster 
chamber for debates or votes, the par-
ty has been more than happy to claim 
expenses estimated at more than £4 
million over the last decade to cover 
accommodation, staff, travel and of-
fice costs. 

Sinn Féin was fortunate last week 
that extensive Covid-19 attention 
meant this latest example of blatant 
hypocrisy got little of the media cover-
age it deserved. 

And before any Shinnerbots get 
onto social media to complain of un-
fair comment, just remember that the 
same media exposing this has a long 
track record of uncovering and publi-
cising financial transactions involving 
Fianna Fáil, Fine Gael and others. 

�e same rules apply to all — unless, 
of course, some claim to be subject to a 
foreign jurisdiction when it suits.

A large number of Covid cases overwhelmed the HSE’s contact tracing process  RollingNews.ie  
(inset, right) Mary Lou McDonald, SF leader: party received a €4 million donation

Mesut Özil: no place in the squad 
for Arsenal’s £350,000-a-week 
player  Getty Images
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Y
ou know the guy who says “In a world” 
in that miles-deep American accent 
in the Hollywood movie trailers? For 
some days now, his voice has been in 
my head. Instead of saying ‘In a world’, 
he’s intoning over and over again: “�e 
Lockdown 2: this time it’s serious!”

I’d really rather that guy wasn’t doing 
time on a treadmill in my mind. But now that Ireland has 
moved into a lockdown situation for the second time in eight 
months, with restaurants closed, offices abandoned for all 
but essential workers and pubs shuttered, it’s hard not to 
feel like we’re trapped in a bad movie, with Micheál Martin 
and Tony Holohan as our heroes instead of a Kevin Costner 
or Cillian Murphy. 

If, as they say, we’re all the stars of our 
own films in life, then suddenly that film 
has taken on a radically dystopian 
tint. Lockdown 2: it’s the sequel 
no one asked for and it’s the 
film that’s getting made any-
way. It’s Shaun of the Dead 
crossed with Groundhog 
Day, except much, much 
less craic.

Amid such context, 
it seems almost like an 
ironic joke that we’re 
about to celebrate the 
festival of Halloween. 
Who needs barmbracks 
or ghost decorations 
when we have 2020 to 
keep us worried, all day, 
every day? 

Bram Stoker’s Dracula can 
hang up his cape. We’ve got 
Covid-19, climate change and the 
American election on our doorstep. 
Even Fungie the dolphin has left his 
post in Dingle – and Matt Damon is back 
on our shores, and we all know Damon is the 
proverbial canary in the coalmine as regards lockdown 
policies. Every time he sets foot in Dalkey, the government 
sticks us into level 5 (if Damon is reading this and would like 
to challenge this thesis, he knows where I am).

�ose are the thoughts that have been going through my 
head, along with the general repetitive thrum of ‘What do 
we do now?’ Lockdown 2 is here, but plenty of us have al-
ready cleared out the attic, painted the bathroom, baked the 
banana bread, learned the piano and changed the carpets. 

I have saved the spare room for tidying in this lockdown 
– it looks like a wardrobe has vomited in there – but even at 
my snail-like tidying pace I’m not sure that’s going to take 
me six weeks. And then there are the downward spirals of 
mental health for us all to worry about. 

People just about managed lockdown the first time round, 
and they did it partly because they were taken by surprise 
by the measures, and partly because, in truth, there was an 
air of novelty about the whole thing. What would it feel like 
to have all our ordinary structures removed from us? What 
would it be like to work from home? How would it be to 
guide your own time? 

We have answered all those questions now, though, so 
going back into lockdown is just hard and dreary, and eco-
nomically and emotionally painful.

During these past months, though, I’ve been struck by the 
people who are able to take a tough situation and transform 
it with a bit of heart, good will and humour. I’m not talking 
about celebrities, although admittedly there are plenty of 

them who have used their profiles in Ireland – 
whether on television, radio or social media 

– to boost the happiness of the nation. 
I’m talking about ordinary people, 
like the teachers who have creat-

ed socially distant Halloween 
dances at school to keep the 

kids amused or the com-
munities that are looking 
out for each other on the 
day to day. (My sister tells 
me that in Clontarf, the 
neighbours are making 
up individual bags of 
sweets to hang off bushes 
for the kids to ‘pick’ on 
the day of Halloween.) 

�ere is creativity of-
ten even in how we talk 

to each other. �ink of the 
people who tell you – nay 

insist! – that they’re doing 
fine, when they may not be 

doing fine at all. �ere’s sheer 
bravery in their pretence, and it’s 

often very admirable. Plenty of us 
– particularly our elders – are made of 

tough stuff: Covid-19 has made that obvious.
�ere’s also often tremendous intelligence in 

maintaining a positive stance. Right now, we’re not in the 
lucky position of being able to afford to be too downbeat. 
Yes, question government policy all you want – and as we 
should do – but we also need to lean on positivity, whether 
artificial or not, to get us through to the next phase. 

Creativity, community and positive thinking need to be 
watchwords, even – and perhaps especially – because we’re 
not feeling like it. 

As for what happens after we emerge from this second 
period of lockdown in six weeks’ time? Let’s do ourselves 
a favour and, for the benefit of our mental health, try not to 
dwell, if we don’t have to, on realities that lie too far ahead.

�e present is quite enough to deal with for now. �

It’s dif�cult not to feel downhearted 
at the now all-too-familiar sights 
of shuttered shops and pubs, but 
remaining open to the positives in  
our lives will get us through this 
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Call our ski holiday experts on 01 240 1700

What’s Included

Accommodation
7 nights at the 4 star Sporthotel Austria. Set in a perfect location so you get the most 
out of your ski holiday and with a top notch restaurant on site, you are sure to enjoy 
your stay at the homely Sporthotel Austria.

Board Basis
Half Board

Transport
· Return �ights from Dublin
· Return coach transfers from airport to St. Johann

Location Features
 Close to the resort centre 
 Nearest lift 500m 

 Ski school 400m

What’s Included

Accommodation
7 nights at the 4 star Hotel Patagonia. Located right at the foot of the slopes in Arinsal 
this modern, yet traditional in style accommodation provides stunning alpine views, and 
is a great place to relax after a day on the slopes.

Board Basis
Half Board

Transport
· Return �ights from Dublin
· Return coach transfers from airport to Arinsal

Location Features
 Close to the resort centre 
 Nearest lift 50m 
 Ski school 800m

2021 SKI HOLIDAYS

Award Winning
Ski Holidays from Ireland's 
No.1 Ski Tour Operator.

Return Flights with
20kg Baggage

Included As Standard

Hand-Picked
Accommodation
In The Best Resorts

Experienced
In-Resort

Team

Return
Transfers

To Your Resort

Book now and pay later

Book today and pay your holiday 
balance 28 days before travel. Add 
and pay for your ski packs up to 2 days 
before travel.

Topflight's Book With Confidence Guarantee.

Small but perfectly formed, St. Johann has 60km of slopes and 17 lifts to 
a maximum height of 1,600m; perfect for beginners and intermediates.  
The resort is extremely popular with families and Irish skiers alike.

Sporthotel Austria    

St Johann in Tirol, Austria
Located high in the Pyrenees on the western side of the principality, 
the lively resort of Arinsal is very popular with families and younger 
groups of skiers who enjoy the 'après' as much as the 'ski'!

Hotel Patagonia    

Arinsal & Pal, Andorra

9th January 2021
Prices from

21st February 2021
Prices from

€1029PPS
ex Dublin

€629PPS
ex Dublin

€1049PPS
ex Cork

£899PPS
ex Belfast

Change your mind

Up to 28 days before your travel 
date, you can postpone or change 
your holiday free of charge.

Covid protection

Should your holiday be impacted by 
Covid-19, you can choose to receive a 
full refund or a voucher for 120% of the 
amount you paid.

For more information visit topflight.ie
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Ten grand �eeces Normal People star Paul  
Mescal appeared in GQ this week wearing, 
among other things, a €10,000 �eece from Her-
mès. In fairness he paired it with some “vintage” 
Kildare GAA shorts from O’Neills, so we know 
the notions haven’t completely gone to his head
Gogglebox The level 5 restrictions mean that 
Gogglebox Ireland is having to make some 
changes to its line-up because of the ban on 
household visits. The Cabra Girls crew is being 
cut in half while David and John, the Cavan 
Twins and Tracie and Anita are all being cut

Fungie jokes The hot takes and quips 
were coming thick and fast following 
Fungie the Dolphin’s disappearance 
from Dingle harbour this week. There 
is simply no need

Kindness When retired Irish pilot 
Edmund O’Leary tweeted last week 
that he was “not ok” and asked people 
to reach out, he received more than 
100,000 messages from around the 
world offering him words of kindness, 

pictures of pets and suggestions to help him 
with his CV and jobhunting
Banshee Bones Tayto has seen the light and 
brought these salt-and-vinegar lip puckerers 
back for the scary season.  Now all we need are 
Crunchos and Fat Frogs and we’ll be set for life
Kitchen dancing Sophie Ellis-Bextor is making 
a triumphant return to the kitchen disco on 
Instagram on October 30 in time for Halloween. 
Her weekly dancefests were a highlight of the 
�rst lockdown with her musician husband and 
adorable children getting in on the action
Orange chocolate Love it or loathe it, it’s 
enjoying a moment in the run-up to Christmas. 
Chocolate Orange Twirls, white chocolate Ter-
ry’s Oranges, festive slabs of citrusy Aero. God 
bless us, every one

Goodbye, late-night Amazon 
pandemic shopping: hello, gorgeous 
food, clothing and crafts made right 
here on our little island

Emer  
McLysaght

@EmerTheScreamer

Culture 
Counter

T
his week, there’s been a refreshing addi-
tion to the various scrolling social media 
hellsites that deliver news and content 
into our eyeballs from the moment we 
wake up. 

In the wake of the second lockdown, 
there’s been a heartening push to pro-
mote Irish businesses online. Lists and 

threads and Instagram highlights galore will now point 
you in the direction of candles from Kerry and notebooks 
from Nenagh and that particular thrill you get when you 
click “checkout” and your credit card details autofill like 
a tired body sinking into a warm bath.

Online shopping became a real source of comfort for 
people during the first lockdown. Need to feel a gaping 
chasm of despair in the pit of your soul? Here’s a link for 
an organic yoga mat and that pet CCTV you’ve always 
meant to install. Giving yourself a little break from the 
relentless working-from-home Zooms? 
Here’s an ad for a skateboard. You’re 
definitely not too old!

Lockdown One was a boon 
for the likes of Amazon, 
which can sell you almost 
anything and usually get 
it to you with improb-
able speed. As we 
move into a second 
lockdown and busi-
nesses are forced to 
close their doors at 
the most import-
ant spending time 
of the year, we’re 
being asked not to 
put the money in 
Jeff Bezos’s pocket 
and shop local. 

And I think people 
really will make the 
effort, if only to atone 
for all the cheeky Ama-
zon purchases since March. 
I know I’m feeling guilty about 
it as my eyes flit around my home 
at the truly impressive evidence of 
frantic online shopping I’ve engaged 
in over the past six months.

It started with what I like to call 
Hobbies! Hobbies! Hobbies! 
�is phase saw me investing 
in more watercolour para-
phernalia than is necessary 
for a person who’s never 
tried their hand at water-
colours in her life. My new 
calling as an artist led me to 
many corners of Amazon 
and beyond. I needed the 
proper paper. I couldn’t be 
without a set of ink drawing 
pens to prop up the painting 
habit I was going to start any 
day now. I know I wasn’t 

alone in Hobbies! Hobbies! Hobbies! A friend bought 
several kilos of pottery clay and discovered when it 
arrived that she needed an industrial-grade firing kiln 
to make it work for her. Still though, it was worth it for 
the thrill of the purchase.

�en there were �e Hair Chronicles. I moved through 
several stages of coping via the medium of orange and 
pink dyes, barely able to wait the three days for them 
to arrive so I could stain every surface in the bathroom 
and yet barely make a dent in the colour of my hair. I 
moved onto a lightening spray and soon found myself 
on Amazon in the dead of night purchasing a “drying 
bonnet” with which to increase the speed of the chem-
ical reaction on my mousy roots. �e drying bonnet is 
as ridiculous as it sounds. I’ve used it once.

�ere was the period where I was weakened to the 
power of the Instagram ads which reached a peak when 
I cracked and ordered a Shakti Mat. A Shakti Mat is an 

acupressure tool covered in tiny plastic nee-
dles. You lie on it and it solves all your 

problems and brings about world 
peace. I barely even remember 

buying it, but my bank state-
ment accuses me of spend-

ing €60 on it. 
When I shared my 

Shakti Mat purchase 
on Instagram, about 
a dozen others came 
forward to admit that 
they had been sim-
ilarly swayed. Many 
had completed the 
holy trinity of Ins-
tagram lockdown 
purchases: the mat, a 

wheat-coloured adult 
babygro, and the Shak-

ti’s spiritual cousin: the 
weighted blanket.
Other purchases in-

cluded a rollable jigsaw mat, 
which proved to be useless. A 

number of cookery books which 
I will never buy the ingredients for. 

Garden furniture I sat on once. A “lim-
ited edition” Drinking in LA poster that 
the eBay seller definitely just printed 
off the internet. Others confessed to 

spending €30 on a single 
coffee mug, to buying jump-
er debobblers, rollerblades 
and bespoke paint-by-num-
bers of their pets.

Look, maybe all is not lost. 
Maybe some can be repur-
posed as Christmas gifts. 
Maybe I need to give the dry-
ing bonnet another chance. 
I might get the weather for 
the patio table next year. In 
the meantime I will do my 
40 Hail Marys and buy Irish 
from here on in. �

EMER SAYS . . . 

Watch Ted Lasso on Apple TV. Gorgeous comfort 
telly

Read Dawn O’Porter’s lockdown diary Life in 
Pieces

Follow In the Chips with Barry, an extremely 
wholesome crisp review account on Instagram

In the wake of the second lockdown, 
there’s been a heartening push to 
promote Irish businesses online
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�is week  
you will love...

Compiled by  
Mary Cate Smith

Maeve, virtually
What are you doing at 7pm on October 29? Nothing, right? Well, why not learn 
about the United States via the lens of comedian, author and podcaster Maeve Hig-
gins who is set to make a virtual appearance on our computer screens courtesy of 
the West Cork Literary Festival, in conversation with Business Post editor Nadine 
O’Regan. Raised in Cobh, Higgins lives in the States, and earlier this year published 
Maeve in America, an essay collection about her big move. See westcorkmusic.ie/
literary-festival/ for more details and to book.

Feel-good fashion
What do you get when you take a prestigious Parson’s graduate, a quirky cottage 
design studio and an ethically conscious ethos? Zoë Carol’s new nine-piece col-
lection is what. Handcrafted in Kilkenny using the storied Emblem Weavers Irish 
linen and Cushendale wool yarn, the entire collection is made to order. We’re 
looking forward to wearing these thermo-regulating linen trousers (€125) with 
chunky boots and an Aran knit. Prices range from €35 to €125 at zoecarol.com.

Calm in a box
Know someone who is struggling with 
anxiety, energy levels or sleep depriva-
tion? They have a box for that. We heart 
the Don’t Stress care box (€44), contain-
ing anxiety-relieving patchouli, uplifting 
bergamot and calming petitgrain essential 
oils with a how-to guide on usage. Shop 
pre-packed boxes, oils and diffusers at 
thenatureofthings.ie.

California-core homeware
Psychologists have proven that colour, light, pattern and room 
organisation can affect our mental health. Enter Habitat’s new 
collaboration with Shrimps; harbinger of joy via whimsical doodles, 
1970s-inspired handwoven rattan and egg-yolk yellow upholstery. 
We’re making �ooring a focal point with the Wilder rug (approx 
€436). Shop Shrimps x Habitat at habitat.co.uk/shrimps.

Bewitching 
nails
With new lockdown measures 
burgeoning, the nails of the nation 
are collectively yearning for some 
serious SOS. So in lieu of getting our 
nails done by the pros, we’re forgo-
ing the full gel set for a hand-paint-
ed press-on pack. This black and 
red glitter ombre set (€9.95) from 
Gypsy Shrine is exactly what the 
mortician ordered. Shop these and 
more at thegypsyshrine.com.
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Black history 
matters
October is Black History 
Month and an opportunity 
to educate ourselves on the 
signi�cant �gures and unsung 
heroes who made a difference. 
The International Literature 
Festival, Dublin is celebrating 
one such trailblazer. Author 
and founding member of the 
Racial Imaginary Institute, 
Claudia Rankine (pictured left) 
will deliver a virtual speech on 
white supremacy, micro-ag-
gressions and racial imagery 
in writing. Tune in for just €8 
on Wednesday, 28 October. 
Stream on ilfdublin.com or 
crowdcast.io.

Sociable gin 
Fancy a little tipple for the stay-at-home month 
that’s in it? Why not try Social Gin, the brand 
new gin from the whizzkids over at the recent-
ly launched Stillgarden Distillery in Inchicore, 
Dublin. While you can’t currently visit their 
premises owing to the level �ve restrictions, 
you can still get an insight into their ethos via 
your glass – the botanicals in their gin include 
juniper, mint, lavender, rosehip and rowan 
berry. Serve with 100 mls Poacher’s tonic in a 
tall glass of ice. Available for €42 for a 700ml 
bottle from stillgardendistillery.com.

Pumpkin-
spiced 
serveware 
Whether you’re a die-hard 
ghostess or simply like to 
dabble in the dark culinary 
arts, there’s a seasonal dec-
oration lurking in an online 
basket waiting for you to 
pounce. These pumpkin 
ramekins (€18), casserole 
dish (€26) and salt and 

pepper shakers (€13 
for set of two) from 
Next evoke autumnal 

harvest feasts. Perfect 
for soup, dips and all 

your devilish delights, this 
serveware is sinfully thrifty! 
next.ie.

�e French way
Exasperated with the fondness for 
Net�ix’s cliched, if cute drama Emily in 
Paris? Do things properly on your new 
lockdown experience and treat yourself 
to Call My Agent on Net�ix, a fast-paced 
drama about a top talent �rm in Paris, 
where the agents must scramble to 
keep their demanding stars happy – and 
to keep themselves in jobs. Yes, it’s 
subtitled, but we promise you’ll have 
forgotten all about that after the �rst 
�ve minutes. It’s Paris the way it should 
be – and it’s brilliant.

# Trending

SECOND SKIN
Illamasqua has garnered quite the reputation for 
its vegan, cruelty-free make-up and the newly 
launched Beyond Foundation glides on for a silky 
�nish. With 25 shades tailored to your skin colour, 
undertone and depth of shade, this foundation rep-
licates the variance in skin pigmentation. Available 
on lookfantastic.com for €40 per 30ml bottle and 
there’s 20 per cent off at the minute.

SUSTAINABLE CLEANSING
Cleanse your skin and your conscience at the same 
time with Nunaia Facial Cleansing Ovals – they’re 
reusable, so they’re good for the environment, and 
they feel gloriously satisfying to use – made by the 
Irish brand from organic cotton, they make your 
skin feel clean and bright. Buy for €19.95 from 
nunaia.com.

BRIGHT EYES
Let’s face it, we need 
a bit of brightening 
up at the moment, 
so allow us to direct 
you gently towards 
the new Charlotte 
Tilbury Pillow Talk 
Push Up Lashes! 
mascara. We’re 
fussy about our 
mascara – the curse 
of short eyelashes is 
a terrible thing – but 
this mascara lifts, 
separates and gives 
added oomph to 
eyes. Available for 
€29 from charlotte 
tilbury.com.
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It’s a very creepy world out there, and just when you 
thought it couldn’t get any more scary or unpredictable, 
along comes a podcast whose main aim is to terrify you  
out of your mind, writes Andrea Cleary

‘It was so comforting, 
in contrast to 
everything else going 
on in the world.  
At least with �e 
Creep Dive, you’re 
certain it’s going to  
be horrific’

Ze
itg
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I
t’s eight o’clock on a �ursday evening and 
250 people are logging into a Zoom call to 
hear horrific, violent and eerie stories from 
around the world. �ey are part of a weekly 
Patreon stream by �e Creep Dive, an Irish 
podcast that delves beyond the headlines 
into weird tales of murder, catfishing and the 
paranormal. Presented by Cassie Delaney, 

Sophie White and Jen O’Dwyer, �e Creep Dive is the 
very definition of a cult hit.

On one level, it satisfies the fascination that many 
of us have for grisly storytelling. On another, the pod-
cast has provided community, friendship and solace 
throughout lockdown for people in need of distraction 
– by listening to yarns about how terrible the world 
has always been.

Tonight’s stream features Delaney describing an 
amusement park without rules in 1980s America, 
White delving into her top five instances of children 
murdering adults and O’Dwyer telling the story of 
an adventure playground that harasses and tortures 
its visitors.

�roughout the hour-long event their audience is 
gripped, laughing along, recoiling in horror and fully 
engaged with this niche form of escapism.

�e live streams started as additional content during 
the Covid-19 lockdown, offered to listeners who fi-
nancially support �e Creep Dive on Patreon.

“�ere was a two-week period where everything 
was being cancelled across all of our podcasts,” Cassie 
Delaney tells me the next morning at Tall Tales Studios, 
home of the podcast network that she founded in 2018.

“And obviously we couldn’t meet up with anyone, 
so it was so nice to have this space to go to on �ursday 
nights. I didn’t do the family Zooms and the quizzes. 
Instead, I had this community of people.”

Like many independent media companies, Tall 
Tales took a financial hit during the lockdown. Support 
from �e Creep Dive listeners, however, has helped to 
keep the studio lights on. More than that, it provided 

a welcome distraction from the doom and gloom of 
Covid-19.

“It’s funny, I feel like we’ve got to know them,” 
Delaney says about “the creeps”, their affectionate 
name for supporters of the podcast. “We can see them 
in their little Zoom boxes, in their living rooms or bed-
rooms, so we end up creating personalities for them.”

For Sophie White, the weekly live streams have been 
a source of solace in a difficult year. “It is proper escap-
ism. �is year has just been really tough for everyone for 
a multitude of reasons, and the best relief [from] it all 
has been doing �e Creep Dive throughout,” she says.

“I had a baby in the middle of February. So I’d record 
in the spare room of my house with these two on the 
Zoom, swaying and bouncing the baby and listening 
to all of the horror and mayhem.

“It was so comforting, in contrast to everything else 
going on in the world. At least with �e Creep Dive, 
you’re certain it’s going to be horrific.”

O’Dwyer and White have been friends since child-
hood. �ey are self-described products of Rotton.com, 
a now-disbanded website from the late 1990s and 
early 2000s devoted to the internet’s most macabre, 
horrifying and gruesome stories.

As the pair grew up, they retained a morbid interest 
in these weird online corners. �ey began hosting an-
other podcast on the Tall Tales network called Mother 
of Pod, a comedy show about the trials and tribulations 
of parenthood.

Delaney came on board to produce it and, after a 
few months of sharing stories about internet rabbit 
holes, �e Creep Dive was born. Now, according to 
its makers, the podcast enjoys somewhere between 
16,000 and 20,000 listeners per weekly episode. 

“I think that everyone has these weird stories about 
how they behaved on the internet when they were 
younger,” says Delaney.

“Everyone was talking to strangers on MSN or on 
dark, weird websites on their own. �ey’re the kind 
of things that, when you grow up, you feel a bit em-

barrassed about. I think when you open up to people 
about those experiences in real life, it’s really funny.”

As podcasts grow in popularity, there’s a noticeable 
trend of female creators talking about violence and 
murder. Women have long been the target audience for 
true crime television and film. It may stem from fear or 
indeed compassion for victims, most of whom tend to 
be vulnerable women harmed by the hands of men.

�ere is also the escapist aspect of a true crime 
narrative. Listeners are offered clues, a puzzle to be 
solved and the opportunity to hear stories with women 
at their centre. �e rise of independent podcasting has 
coincided with the growing appetite for an accessible, 
comedic take on this genre.

Delaney, White and O’Dwyer are the first to admit 
that they’re not experts. Often their stories are the 
result of ad hoc research and a lot of filling in gaps.

For �e Creep Dive, the narrative process is more 
important than simply relaying facts as they happened.

“We’re Irish!” says O’Dwyer.  “�at kind of storytell-
ing is part of our culture. I think there’s something so 
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Irish about what we do on �e Creep Dive. No one is 
really here for the facts, we’re just here for the journey.”

Podcasting also offers a space for women to perform 
comedy outside of traditional open mics and live 
shows. Sexism in the Irish stand-up scene has been 
widely reported this year, with many female comics 
relaying their experiences of misogyny.

Producing an independent podcast offers women the 
opportunity to find their niche audience and perform 
on their own terms.

White, who has previously performed live comedy, 
notes the freedom that comes with podcasting.

“I had done bits of stand-up in the past, but it’s a 
much harder arena for women. When I did open mics, 
it would be to a room that was probably a minimum 
of 70 per cent men and I might be the only woman 
on stage that night. I think that podcasts suddenly 
came up and offered a much better space for women 
to do comedy.”

“You remove the visual, and suddenly you’re free,” 
O’Dwyer adds.

During the live streams, you can’t help but notice 
just how much of �e Creep Dive’s audience is female. 
�e appetite for women-made media outside of the 
traditional lifestyle pages is palpable.

For Delaney, the goal is to create content that focuses 
on females in a non-traditional way. “Media that is 
directed towards women in Ireland is very feminine,” 
she says. “Having worked in it, I know that most of 
the female publications in Ireland are owned by men 
and [have] a man in an office somewhere telling us 
what women want.

“A man I used to work for once said to me, ‘Women 
are only interested in fitness, food and fashion.’ We 
have been pushing, through our careers, to relate to 
women in different ways. We never set out to be a 
female trio, ‘proof that women can be funny’ kind of 
podcast, our intention was just to have fun.”

�e Creep Dive is completely independent – possibly 
it has to be. Sponsorship and brand deals in podcasting 
can often lead to a loss of power over your own content.

“We have spoken to a few different sponsors, and 

[some] people were interested,” Delaney says. “But 
we will always say, ‘Just go back and listen to the show 
because we’re not changing our content.’ It’s too freeing 
and enjoyable to do it the way we’re doing it.

“Also, I know that I couldn’t rein in Sophie and 
Jen. No bestiality and no cannibalism? [�at] would 
change it completely.”

Like many podcasts, �e Creep Dive is lightning in a 
bottle. �e opportunity to remain completely funded 
by fans is a new concept for many creators.

“�ere’s something intangible and mind-blowing 
about �e Creep Dive that has made it successful, and 
we can’t put our finger on it,” Delaney says.

“We’re trying to replicate this model with other 
podcasts, but it’s hard to know what it is. If you had 
said to me two years ago, this would be the thing that 
was going to work . . .”

“No way,” O’Dwyer interrupts. “�is was always 
going to work.”

“But I never thought we would earn a cent out of 
it!” Delaney laughs. �

Jen O’Dwyer, 
Sophie White 
and Cassie 
Delaney, hosts 
of The Creep 
Dive podcast: 
‘No one is really 
here for the 
facts, we’re just 
here for the 
journey’  
 FERGAL PHILLIPS
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Finding

Rebecca
the real

Daphne du Maurier’s classsic novel has been adapted 
many times for the screen, but Ben Wheatley, director 
of a new �lm version for Net�ix, believes earlier 
adaptations missed the point at the heart of the 
unsettling love story, writes John Maguire
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B
en Wheatley is no stranger to ambitious adapta-
tions. 
e 48-year-old self-taught director has 
been a singular voice in British cinema since his 
no-budget debut Down Terrace a decade ago.

He is also one of the few film-makers with 
the courage required to tackle the complexities 
of JG Ballard (in 2015’s dystopian High-Rise) 
or turn Shakespeare’s military tragedy Corio-

lanus into a dysfunctional family drama, as he did with his BBC 
Christmas film Happy New Year, Colin Burstead (to that end, it 
was originally titled Colin, You Anus).

From his 2011 breakthrough Kill List, still spoken about in 
hushed tones by horror fans, to the cartoonish violence of 
2016’s bullet-riddled Free Fire, his films have marked him as 
an aficionado of genre cinema with an innate understanding 
of style and tone. Perhaps his ink-dark sense of humour is the 
only common thread.

Bearded and bright, with an enthusiasm as infectious as his 
relaxed grin, Wheatley waves hello down the lens of a laptop 
camera from his home in London. 
e only time his chipper 
mood falters is when I make the mistake of calling his new 
Netflix film Rebecca a remake.

“It’s not a remake,” he corrects me. “It’s a return to Daphne 
du Maurier’s original 1938 novel.”

A finger is wagged emphatically. “I’ve never done a remake 
and while I can’t say I never will, I can say I wouldn’t start with 
a bloody Hitchcock.”

Wheatley says he came on to the film when he was sent Jane 
Goldman’s screenplay by the producers Working Title (the com-
pany behind Atonement and Bridget Jones) and immediately 
realised, “
e entirety of the book was in it. 
at was it. I was in”.

As Wheatley explains, previous adaptations including the 
beloved 1940 Oscar-winner with Laurence Olivier and Joan 
Fontaine had missed much of the point of du Maurier’s Gothic 
romance.

“
ere’s a vital part of the plot that Hitchcock, for whatever 
reason, decided to cut out. For me, that section is the whole 
moral centre. Without it, there’s aspects of these characters and 
their behaviour that don’t make a lot of sense.”

Du Maurier’s story of sex, jealousy and class is about two 
wives, one of them dead. She wrote it from the perspective of 
the unnamed narrator, an orphaned girl in her early 20s played 
by Lily James, who meets the dashing, rich Maxim de Winter 
(Armie Hammer) while working as a lady’s companion in a 
grand hotel in sunny Monte Carlo.

Within a week he has proposed marriage and taken her back to 
his country estate in Cornwall, the stately, tall-gabled Manderley, 
which du Maurier’s editor noted is “as much an atmosphere as 

a tangible erection of stones and mortar”.

ere she learns from the villainous housekeeper Mrs Danvers 

(played with a steely glint by Kristin Scott 
omas) that Maxim’s 
impossibly glamorous first wife, Rebecca, died in an unexplained 
boating accident. Raw as an egg, the “second Mrs de Winter” 
is ill-prepared for the task of being Manderley’s mistress – she 
cannot manage servants or run a grand house – and is no match 
at all for the lingering spectre of her predecessor.

“Rebecca is gone,” Wheatley says, “but the place carries 
an echo of her in every room. Manderley is haunted, not by a 
traditional ghost but a psychological presence, a shadow of a 
memory. How can you compete with a ghost?”


is Gothic plot is enough to make the novel work, but the 
themes of self-doubt and a marriage fraught with secrets are 
what make it endure and such a rich source for adaptation. For 
Wheatley, the key to understanding Rebecca was figuring out 
what was real and what was not.

“I thought tracing the story through the shifting sands of these 
intersecting realities was really interesting. 
e whole tale, as we 
experience it, is being told by the second Mrs de Winter in an 
extended flashback that starts with her waking from a dream.

“It’s one of the most famous opening lines in literature, right? 
‘Last night I dreamt I went to Manderley again.’ So is she relat-
ing the facts as they happened or is she filtering her memories 
through the logic of a dream?

“
en, on another level entirely, you’ve got Maxim. He’s the 
only living person who can say for sure how his first wife met 
her end. Is he telling the truth? I highly doubt it.

“And finally there’s Mrs Danvers, who is viciously gaslighting 
her new mistress and telling us about events that happened 
when only she was with Rebecca, who cannot speak for herself 
anymore.”


e second Mrs de Winter is among the great dreamers of 
English literature. Pages of the novel are devoted to her imag-
inings and speculations, turning the book into a network of 
possibilities in which the reader is rapidly entangled.

Wheatley says that once he figured out the unreliable nature 
of the narrator, he was struck by how relevant Rebecca is to 
modern audiences. He calls the novel a “moral litmus paper”, 
a test of where the reader stands once the story is finished.

“Du Maurier’s understanding of the mutable nature of truth 
is absolutely contemporary and has probably felt that way to 
every generation since it was published. Our lives now are a 
constant battle between what is real and what is not, the truth 
or a lie, small things and big, important things.

“In du Maurier’s novel, moral positions are not fixed and we 
are forced to move our thinking as she does. I mean, for much 
of the novel we’re being asked to sympathise with a woman 
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who stands by her husband knowing he might have murdered 
his first wife.”

Wheatley says he was keen to underline how class and priv-
ilege formed the foundations of Rebecca, in particular the 
relationship between an aristocratic man who has power and 
status and a penniless young woman who has neither.

“�e second Mrs de Winter is an orphaned ‘lady’s maid’. 
Danvers is a life-long servant who owns nothing.

“Maxim is a millionaire playboy who inherited his wealth and 
his position in society. He moves through this story completely 
untouched, while all around him women are struggling to find a 
place and a voice within a world he and his type essentially own.

“�e politics of that are unfortunately very relatable. We think 
of these people from 80 years ago as being in black and white. 
It’s no great epiphany, but they really were the very same as we 
are now, and in many respects the politics of that time resonate 
with our situation.”

I tell Wheatley that he’s very hard on Hammer’s Maxim, from 
costuming him in a lurid, mustard-yellow suit to constantly 
chipping away at his veneer of sophistication and revealing 
the scared boy inside.

“Oh, I could have been harder on him, to be honest. Maxim 
is an appalling character. I always thought of him as being the 
last of a long line of thieving sods that had gone out into the 
Empire, stolen whatever they could carry, and dragged it back 
to fill their enormous houses. And what does he do with all he 
has? Nothing much.”

�e director says he was more drawn to Danvers, telling me 
that while on set he liked to imagine there was another, even 
darker story that took all the same material and looked at it 
through the housekeeper’s gimlet eyes.

“Yes, she’s an iconic villain, but Danvers is also the moral 
centre of the drama. In my imagined reality, she’d be the one 
telling this story.

“It’s a very complex role and it needed a special actress to 
play it. It’s one thing to be evil and sinister, but it’s something 
else entirely to show her vulnerability and isolation. Kristin 
Scott �omas does all of that, and in a relatively short amount 
of screen time.”

Wheatley says he remains captivated by Rebecca’s unnerv-
ingly circular structure, saying the closed loop that brings us 
back to the beginning can be read as a happy ending “if that’s 
how you want to see it”. As his film concludes, husband and 
wife are back where they started: ex-patriots floating around 
an unnamed, sun-blasted country, exiled from their Eden in 
a luxurious hotel.

“You can totally swallow the golden fantasy of du Maurier’s 
ending. You can buy into the notion that they continue to enjoy 
their entitled lives, that they stay madly in love, that they re-
build their marriage somewhere far from Manderley.

“�at option is there in the story if you want to believe it, 
but I didn’t. I’m much more in tune with Danvers’ appraisal of 
Mr and Mrs de Winter. She thinks they’re despicable and any 
happiness they find together will be fleeting.” �

Rebecca is on Netflix now

Ben Wheatley: ‘Du Maurier’s understanding of the mutable nature 
of truth is absolutely contemporary and has probably felt that way 
to every generation since it was published’ GETTY

Above: Armie Hammer and Lily James in Rebecca NETFLIX
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Schism 
NATION
In this Covid travelogue, ranging from the Black 
Lives Matter murals of Brooklyn to the anti-maskers 
of Kentucky, Johanna Gohmann takes a snapshot of 
life in the US one week before the most momentous 
presidential election in modern history
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M
y husband and I were in 
Indiana, lying side by side, 
though several feet apart. He 
sprawled sleepily in what 
used to be my mother’s bed, 
while I was perched in my 
father’s old bed. Just as when 
I was a child, the two queen 

beds were pushed together. 
I whispered to David to turn up the volume on the 

set of headphones we were sharing, as I was having 
trouble hearing what naked Connell was saying to 
naked Marianne. Beneath the television, a statue of 
the Blessed Virgin eyed us warily, as we watched the 
lovers passionately embrace, then weep into each 
other’s seemingly poreless skin. I scratched at my 
own dry skin, my hands cracked from sanitising that 
day’s grocery delivery with Clorox wipes.

Looking back on this moment, I can confirm that 
watching Normal People in your childhood home while 
lying in your parents’ old bedroom during a global 
pandemic is perhaps the least sexy way to enjoy this 
television programme. But what can I say: we were 
seeking a bit of normalcy via some . . . Normal People.

At that point, we’d been living with my mother for 
several weeks. Like many New York families, we’d 
packed up our child and fled back in March, right 
before Covid-19 exploded and devastated so much 
of the city. We were all too aware of how incredibly 
fortunate we were. Not only were we able to leave, 
we had a place to go.

�at said, it was rather disorienting to move from our 
Brooklyn two-bedroom place to my mother’s rambling 
old house in the Midwest. In my childhood home, 
paintings of Christ watched us from every corner, 
while large flags proclaiming “TRUMP!” billowed on 
the lawns of homes around town. We initially imag-
ined we’d only be there a few weeks, and our hastily 
packed suitcases reflected as much. We ended up 
staying five months.

If the experience was bizarre for me, I can only 
imagine how surreal it was for David. He’s originally 
from Armagh, and has only lived steadily in the States 
for nine years. We got together in the early 2000s 
when he was over on a work visa. I joined him back 
in Ireland for a few years, but after we married we 
circled back to Brooklyn. While I look back on my time 
in Dublin with great fondness, I can still easily recall 
how unmooring it was to live in a country that was not 
my own. I still remember the feeling of “otherness”: 
of looking around the pub and being not quite in on 
the (undoubtedly very, very dry) joke.

�ough in truth, the biggest cultural challenge I 
probably faced there was getting my head around the 
concept that I had to flip a switch and wait (wait?) 
before I had access to hot water. Now, when I think 
of the past year in the United States, well, I can’t quite 
imagine the mental funhouse of experiencing 2020 
America as an expat. To watch our president talk 
about face masks during a pandemic like they are 
paper horns at a kids’ party. (“Maybe they’re great, 
and maybe they’re just good. Maybe they’re not so 
good. If you don’t take it off, you’re very muffled . . 
.”)  To watch our president, when pressed to speak on 
the country’s racial divide, throw out a response that 
gives a white supremacist group new ideas for logo 
design. To watch frenzied, maskless crowds gather to 
cheer the infected president on, as if standing before 
a blonde, contagious Elvis. �

Johanna Gohmann and her husband David; right: Trump 
signs on Arizona State Route 95 between Needles, 
California, and Laughlin, Nevada 

DAVID WALTER BANKS
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Granted, David grew up in 1980s Northern Ireland. 
He is certainly no stranger to political unrest, and to 
living in a land divided. Even still, I wonder what he 
makes of the woman in Starbucks spitting on the ca-
shier when asked to wear a mask. Of the husband and 
wife standing on their lawn in St Louis – the woman 
clutching a handgun, the man in his pink polo shirt 
brandishing an AR-15 – both of them pointing them at 
protesters. At any rate, I imagine his expat experience 
is a bit more intense than trying to remember to flip 
the immersion.

I have seen his face shift during the evening news, 
and I’ve come to think of it as his “tree frog face”. 
On one of the nights at my mother’s house, we were 
standing at a window, when suddenly there came a 
prolonged guttural croak from outside. David whirled 
to me in alarm.

“Christ, what was that?”
I explained with some amusement that it was just a 

tree frog, which are common there. But my explanation 
only curdled his expression of fear and confusion into 
one of disbelief. Tree frog? Which is pretty much the 
same cycle of movements his face moves through 
when we watch the news: slipping from alarm, to 
confusion, to disbelief.

It has been many, many months of tree frog face.

My mother’s home sits on the edge of 
Louisville, Kentucky. When the Bre-
onna Taylor protests erupted, we stared 
at the television and the clouds of tear 
gas blanketing the city, the storefronts 

ablaze. We sat in my parents’ pushed-together beds, 
stunned. Here was more chaos and sadness. A new 
kind of chaos and sadness. �is time unfolding just 
across the river.

In the days following the protests, we would reg-
ularly see a white car cruising through the streets of 
my hometown. �e owner had taken what looked 
like black spray paint and written in massive letters: 
ALL LIVES MATTER! across both sides of the car. Da-
vid peered at the car, pondering the commitment of 
destroying one’s own automobile for such a racially 
charged sentiment.

“I mean, where do you suppose he works? Does he 
roll up to his job at the bank in that thing?”

We lived in Indiana long enough for David to adjust 
to the sight of swarms of turkey buzzards perching 
ominously in trees. Long enough for our son to begin to 
greet people with a midwestern drawl. “Hiiiii, hooooney.” 
Long enough for us to get used to the discomfort of be-
ing the only masked people passing a maskless cluster. 
Many people there did not wear masks, opting instead 
to wear expressions of mild contempt or amusement. 

Back in New York, I 
passed a Halloween 
decoration featuring a 
green-faced Trump in  
a makeshift jail

Ryan and Brian, I realised we had no idea what they 
looked like under their masks. �ey could have been 
toothless for all we knew.

Back in New York, we returned to Biden signs. In-
stead of the All Lives Matter car, there was an enormous 
Black Lives Matter mural stretching down the block. I 
passed a Halloween decoration featuring a green-faced 
Trump sitting in a makeshift jail. Here, the looks of 
contempt were saved for anyone who dared to step 
outside with their nose and mouth exposed. 

With the newfound freedom of our car, we drove 
to Maryland to visit David’s brother. His family usu-
ally reunites every summer in Ireland, but this year, 
obviously, the trip was cancelled. Every week, he 
talks to his mother on Facetime. She can never quite 
position the phone correctly, but he chats with her 
forehead. Asks her forehead about the weather. About 
the infection rate in town.

He hasn’t seen any of his family in person in almost 
a year, and I know he misses them – and Ireland – 
intensely. When his sister mails us a massive box of 
Taytos, he inhales a bag of cheese and onion like a 
man wandering the Sahara who has stumbled upon 
some Gatorade.

On our drive to Maryland, the Biden signs once 
again faded back into Trump placards. We passed a 
large billboard that showed Trump weirdly clutching at 
the flag. It was unclear if he was cradling it or choking 
the life out of it. We listened to a political podcast as 
we drove, while our son watched YouTube videos of 
someone driving over different kinds of pasta.

�e podcast talked of the president refusing to con-
cede. About stolen ballots and fake ballot boxes. Of 
protesters rising up. Or militias standing down. �e 
election is coming. �e election is already under way. �e 
election is the most important election of our lifetimes . . .  
I felt my shoulders tensing, and took deep, calming 
breaths. Behind me, my son watched a minivan crush 
through some uncooked penne.

I clearly remembered the morning after the 2016 
election. Which, until that point, had been the most 
important election of my lifetime. I hadn’t slept, and 
had to bring cupcakes to my son’s school for a 
belated birthday celebration. I remembered how 

the teachers and I stared at each other with stunned, 
bloodshot eyes, as they led my son and I through the 
classroom birthday ritual: we were to walk around 
a lit candle four times, signifying how many times 
my child had been around the sun. As I held his little 
hand and we circled the flame, the children counted 
aloud: 1! 2! 3! 4!  With each revolution, I couldn’t help 
but think this was the same length of the presidency. 
And I struggled to imagine what the next four years 
might bring.

I thought of this now, and all that had passed, and 
I was quite right that I never could have imagined 
any of this. And I can hardly believe we are poised 
to circle the flame once more. 1! 2! 3! 4! I can hardly 
believe that this time around, the unknowns feel even 
more frightening and mysterious. Here in Brooklyn, I 
can’t imagine the eruption of rage if Trump is to win 
again. While back in Indiana, I can’t imagine the fury 
if he is to lose.

�ough we won’t be able to go to Indiana for a while. 
�e state is now one of the dozens on the restricted list 
of places New Yorkers may not visit without quaran-
tining after. So, I don’t know when we’ll do that drive 
again. Don’t know if Christmas will involve holding up 
presents on Zoom, and saying “�is is what I would 
be handing you if I were there”.

�ese days, when we speed down the American 
highways, I fantasise about our car morphing into a 
plutonium-fuelled DeLorean, and streaking us into 
the future, where the election has long since passed. 
A future where the overpass signs don’t flash warnings 
about the spread of Covid-19. Where the signs sitting 
in yards don’t summon images of white nationalists 
with torches, or of women being casually grabbed 
by their genitals.

I hold David’s hand, and watch the landscape of 
my country zip past – McDonald’s blurring into Jesus 
Saves blurring into the graffiti tags of my city – and I 
daydream of a more hopeful future for my son. One 
where everyone can at last pull off their masks – both 
the fabric version and the ideological kind – and re-
ally see each other as we all truly are: fragile against 
the forces of nature. In need of each other. Fellow 
countrymen. �

We would scurry past them, heads down, hoping to 
enjoy a stroll of a nearby park while avoiding both 
conflict and Covid.

By the time we readied ourselves to return to New 
York, we decided to do so in our own car. We had been 
borrowing my mom’s during our stay, but now, with 
the NYC subway no longer feeling like a safe trans-
portation option, we felt like we needed a car of our 
own. I hadn’t owned a car since my early 20s. David 
had never owned one. So we were rather nervous 
about the process of purchasing one.

“Just play it cool,” David cautioned. “We don’t want 
to seem overeager.”

When we arrived at the lot, a masked salesman 
beelined over to us. Our son turned to him, and pointed 
to the nearest vehicle.

“We’re here to buy that one!” he announced, “We 
need to buy it today!”

Our negotiating powers quickly decimated by our 
seven-year-old, the salesman nodded and ushered us 
inside. We were assisted by two salesmen – Ryan and 
Brian. �ere was a bit of a snafu with the paperwork, as 
the bank was curious as to why two New Yorkers – one 
of them Irish, at that – were buying a car in Kentucky. 
While Brian worked with the bank to verify that we 
weren’t in fact a family band of thieves attempting to 
buy a Subaru on stolen credit, we sat with Ryan and 
awkwardly made what constituted pandemic small 
talk. I noted that their free hand sanitiser smelled 
strongly of tequila.

“Yeah,” Ryan said. “All of these distilleries that 
switched over to making sanitiser . . . a lot of it still 
smells like booze. One of my buddies, he drank a bunch 
of the stuff the other night. Said it made him sick.”

We nodded along politely, though I quietly worried 
if it was wise to buy a car from someone who kept 
company with someone who guzzled sanitiser.

When we finally left the lot in our very first car, 
it felt like a tiny burst of freedom after a season of 
lockdowns. As we pulled away, waving excitedly to 

Black Lives 
Matter mural  
in Brooklyn
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Get a jump 
start this 
season
Whether you’re dressing 
up or down, the jumpsuit 
is the ultimate easy-
to-wear option and a 
transitional wardrobe 
essential, writes  
Christy Laverty
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Known originally as a siren suit, the 
jumpsuit as a fashion item originated 
from the air raids and factory operations 
of the world wars, when women found 
themselves in need of more practical 

clothing. One of its many appealing qualities today 
is that it bypasses the toil of having to find comple-
mentary tops and bottoms: it’s an extremely versatile 
all-in-one. 

Dress your jumpsuit up with a heel or down with 
a pair of runners. You can get away with a longer 
jumpsuit when paired with heels, but for a more ca-
sual look with runners try and stick to a cropped leg 
to keep the look balanced and to stop the jumpsuit 
from shortening you.

�e wide range of cuts, shapes and styles allows the 
jumpsuit to be accessible to every body size and shape. 
Whether you opt for beautifully structured jumpsuits 
or a more casual slouchy jumpsuit, ensure you give 
yourself a waist by belting, otherwise you could end up 
looking wide and flat. A belt, even on a jumpsuit that’s 
already pinched in at the waist, will take you from a 
column-shape figure to a more hourglass silhouette.

From the heights of the runway at Zimmerman, Max 
Mara and Salvatore Ferragamo to everyday retailers 
such as Cos, & Other Stories and Zara, there is plenty 
of choice available for every budget. 

Try to keep accessories and jewellery to a mini-
mum to reinforce the minimal aesthetic of a jumpsuit. 
Choosing the wrong accessories can make a jumpsuit 
look sloppy and drab. Gold pairs well for a more formal 
jumpsuit, but silver or a pop of colour can be a nice 
addition to a more casual look. Check out Dublin-based 
fine jewellery designer Fawe Collection for handmade 
staple pieces with a minimal design. �

LongchampSalvatore 
Ferragamo

Joan Berry velvet high  
neck jumpsuit at Reiss, €265

Zimmermann 

Fitted belt short 
sleeve jumpsuit at 
&OtherStories, €99

Floral print 
corduroy jumpsuit 
at Dries Van 
Noten, €1,145

Penala 
tweed-
style 
jumpsuit  
at Maje, 
€295

Long 
printed 
jumpsuit 
at Zara, 
€59.99

Wool mix 
low V-neck 
wide leg 
jumpsuit at 
Cos, €125
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Drawing 
inspiration 
from famous 
faces
Jill & Gill are becoming increasingly 
well known for their creative approach 
to topical and inspirational subjects 
and, despite the latest lockdown, are 
upbeat about promoting the idea of 
supporting small and local businesses 
online, writes Nadine O’Regan
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Boundless Radicals: 
Mary, print, €200

Obessive Sweater, €120 Iris T-shirt, €60

‘I
t’s busy,” Jill Deering says. “�ere’s a 
little bit of panic.”

From her vantage point in the Jill & 
Gill premises located at the junction of 
St Stephen’s Green and Grafton Street 
in Dublin, Deering can see out onto a 
busy Stephen’s Green, where shop-
pers are grappling with the situation 

unfolding before them: the prospect of a level 5 
lockdown descending on the country in less than 
30 hours’ time.

�at atmosphere of trepidation is something  Deering 
and her business and creative partner Gillian Hen-
derson can understand. �eir Jill & Gill pop-up shop, 
selling garments and prints, opened just six weeks 
ago, facilitated by Aviva – the landlord recently opted 
to make a number of its units available on short-term 
licences to small Irish firms in a bid to support local 
business and avoid empty shop fronts. 
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Boundless 
Radicals: Katie  
A3 archival 
print, edition of 
30, €100

Anna T-shirt, €60Iris T-shirt, €60

Anna T-shirt  
black, €60

Jill Deering and 
Gillian Henderson 
of Jill & Gill 
 FERGAL PHILLIPS

Notion tote, €15

But now – as the Business Post catches up with the 
design duo over the phone – they’re preparing to shut 
up shop for six weeks. �eir sense of disorientation 
must be profound. And yet, despite it all, Deering and 
Henderson remain impressively upbeat.

“We’ve always been an online business, so we’re go-
ing to default back to what we know,” says Henderson. 

“We’re going to go hell for leather when it comes 
to social media. We’re really going to engage our cus-
tomers. We’re going to put our positivity hats on, and 
promote the idea of supporting local and supporting 
small business, and then get ready to reopen on the 
first of December with as big a bang as possible.”

Deering and Henderson met five years ago, and 
launched the art and fashion brand in 2017. Deering 
had a background in music and illustration, while 
Henderson worked in printmaking. 

Beginning with fine art prints, it wasn’t long be-
fore the pair entered the garments world, offering 
eye-catching takes on international inspirations and 
homegrown heroes such as Iris Apfel, Debbie Harry 
and Panti Bliss.

“It started as a sideline, a kind of hobby,” Henderson 
says. “�ere was never a goal to create a Jill & Gill brand. 
I did a print of one of Jill’s illustrations and it spawned  
something. People wanted to buy it. In 2017, we both 
went full time in the business.”

Already the pair have seen their designs showcased 
in Brown �omas as part of the Create exhibition. Next 
month, they will launch a new collection, the Jill & Gill 
Capsule collection, a limited run of garments featuring 
a botanical motif screen printed on the back of crew 
neck and high neck sweaters and T-shirts.

�eir designs generally begin life, Deering says, with 
a conversation between the two of them, inspired by 
current events. “It’s a topic being discussed out there 
in the world and we want to voice our opinions on 
it, in the way we know best, which is in a creative 
manner,” she says. “We share our story via apparel 
or fine art prints.”

Increasingly their designs are worn by customers 
who love the brand for its stylish take on icons from 
the world of music, art, politics and fashion, as well 
as the suggestion of political commentary associated 
with wearing particular faces on T-shirts or garments. 
But the way they tell it, those associations have been 
something of a happy accident.

“We never set out to be considered a feminist brand,” 
Henderson says. “We just gravitated towards women 
who inspired us.” �

�e Capsule collection from Jill & Gill will be launched in 
November. For more details, go to jillandgill.com
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ROCK
Bruce Springsteen
Letter to You (Sony)

Given Springsteen’s lengthy recording career – it began in 1973 – 
there is no hint of the nostalgia music act about him. This noted, 
there is rumination aplenty on his 20th studio album, which sees 
him reunite with the E Street Band for the  rst time in six years. 
Inextricably linked, the Boss and his venerable friends have been 
through emotional times tough and tender, and it is the latter that 
lays the groundwork for a dozen songs (including three that have 
been resting in the vaults for decades) that show no signs whatso-

ever of creative fatigue.  

Tony Clayton-Lea’s musical awakening coincided with 
U2’s beginnings and, as they prepare to re-release 
their album All That You Can’t Leave Behind on its 20th 
anniversary, he looks back at some of the band’s most 
interesting creative moments

Kevin Barry 

Rhythm 
Nation

Albums
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“I’m willing to change the meaning of a sentence for the 
sake of the sound,” Kevin Barry once told an interviewer. 
He went on to add that fans of his books tend to be “people 
who read with the ear”. Music has always been crucial to 
the Limerick-born writer, whose novels include Beatle-
bone, about John Lennon seeking solitude on an Irish island. 
Barry’s newly published short story collection �at Old 
Country Music continues the theme. �ese darkly humor-
ous tales depict, as his publishers note, “an Ireland where 
older rhythms, and an older magic, somehow persist”.

Here is a playlist of classic tracks that have inspired Barry 
over the years, along with his reasons why.

1. Denise Chaila – Anseo
I could have chosen anything from Denise Chaila’s Go Bravely 
mixtape, she is a total superstar. Along with MuRli, God Knows, 
MynameisjOhn and all the other midwestern heroes, she has 
�red yet more swagger into Limerick’s hip hop scene which 
has been transformative in terms of how the city views itself.
2. Fontaines DC – Televised Mind
Not that Dublin has nothing going for it – it is, after all, Ireland’s 
fourth coolest city. It’s responsible for this bunch of sacred 
noiseniks whose second album A Hero’s Death, from which 
Televised Mind is taken, is even better than their debut.
3. CMAT – I Wanna Be A Cowboy, Baby!
CMAT is a genius songwriter with a glorious voice who’s very 
witty. It makes me husky with pride, watching young Irish 
acts with this much talent coming through.
4. Miles Davis – Concierto de Aranjuez
I have a bath most nights, with candles as I feel it’s the least I 
deserve. I also play a record as I lie there and moodily luxuri-
ate. Lately it’s often been Sketches of Spain, from which this 
is the opener. It’s probably my favourite Miles track.
5. Robert Wyatt – Shipbuilding
This was my favourite song when I was 13. Then I forgot about 
Shipbuilding for decades until it surfaced on the soundtrack of 
Joanna Hogg’s brilliant �lm The Souvenir. Now at the age of 96 
or whatever I am, it’s my favourite song all over again.
6. The Beach Boys – Don’t Worry Baby
Spotify recently informed me that I’d listened to this 127 
times in six months. There’s no call for it, lads – how can ye 
be this good? An ideal anthem for Plague Year.
7. Toots and the Maytals – 54-46 Was My 
Number
It would be remiss of me not to include something here from 
the recently departed Toots Hibbert. Turn it up loud, hop up 
onto the dining room table and throw shapes.
8. Junior Brother – The Back of Her
I don’t know what they’re feedin’ ’em in the Kingdom, but 
they’re turning out some staggering musical talents. A prince 
among them is the magni�cent Junior B. This is so plaintive 
and haunting, taken from his album Pull the Right Rope.
9. Marianne Faithfull – Broken English
Again, I could have picked anything from the album of the 
same name. Marianne Faithfull has one of my all-time favour-
ite voices – she always sounds like she’s just after a fag and a 
nip of hard whiskey. They broke the mould, so they did.
10. Margaret Barry – Wild Colonial Boy
One regular YouTube hole you might �nd me down, at about 
twenty-�ve o’clock in the morning, circles around the magnif-
icent Traveller singer Margaret Barry. A voice from the past 
and a voice for the ages, she is a glory.

Kevin Barry’s third story collection That Old 
Country Music is published by Canongate. He 
also co-edits and publishes Winter Papers, 
an annual arts anthology. Volume six will be 
published on November 2. To hear his play-
list, please search for the Business Post user 
pro�le on Spotify

Y
ou can say what you like about 
U2 (and we know you will), but 
they haven’t backed down from 
a fight since I first saw them as a 
support act in 1978. From squar-
ing up to the Stranglers’ spitting 
fans at Dún Laoghaire’s Top Hat 
to doing the best they could as 

guests of the Greedy Bastards, a �in Lizzy/Sex 
Pistols mashup, at Artane’s Stardust nightclub, U2 
have always had the courage of their beliefs.

�e early life of the band and that of myself ran 
on similar lines – different dimensions, certainly, 
but comparable, nonetheless. We didn’t know it at 
the time, but we were all at the Ramones gig in the 
State Cinema in Phibsboro on September 24, 1978, 
and if that wasn’t a life-changing event then I don’t 
know what was. 

We were inspired, I suppose, to do different things 
with our mutual interests, obsessions and compul-
sions – Bono and his friends to carve out a career 
playing music, me to write about it.

Over the decades, we have never directly inter-
sected, and I have never interviewed them for any 
newspapers or magazines. I have chatted with Bono 
and Adam Clayton so fleetingly I can guarantee they 
won’t remember, but not to worry: I’m on very close 
terms with their music. 

As a cautious fan, I think some of their music 
is so brilliant I can barely come up with words to 
describe it, and some songs are so weak, it defies 
belief they’re as successful as they are.

�is isn’t at all to discredit what they have 
fought hard for over the years (indeed, we 
should admire such commitment and pur-
pose), but rather to admit, truthfully and 
without prejudice, that their levels of qual-
ity control have never been as rigorous as 
they should be.

But how should U2 be understood 
through the context of time? �e critics 
will have ample opportunity to do their 
thing next week, when U2’s 20th anniver-
sary, multi-format reissue of their album All 
�at You Can’t Leave Behind is released to 
the masses.

Coming in the wake of Pop, 
which had received mixed re-
views, even from the band 
themselves (Bono once 
called it the “most expensive 
demo session in the history 
of music”), the pressure was 
on, and expectations were 
high. “We’re going into this 
like it’s our first album,” 

Bono said, when the album landed on October 
30, 2000.

Many soon concluded that he had a point. For 
starters, there is real emotional heft to the songs, 
which were written against the background of 
Bono’s father dying from cancer and of, as Adam 
Clayton has said, of them “as a band, as men in 
relationships, as sons of mothers and fathers”. 

Allied with the album’s narrative themes of death, 
rebirth, love and family was the joined-up thinking 
of the music.

Missing were the idealism of Boy, the widescreen 
vistas of �e Joshua Tree, the irony of Achtung Baby 
and the continuous experiences of, as producer 
Flood noted, “stressed caffeine hallucinations” of 
Zooropa.

Instead, All �at You Can’t Leave Behind pre-
sented a collective mindset once again taking itself 
seriously, a rock act that needed, as Bono was fond 
of saying around the time of the album’s release, to 
re-apply for the job of the best band on the planet.

�ere was no time for pretension. Rather, from 
the cover of the album to the songs themselves, a 
back-to-basics approach was applied that cleverly 
interlaced the band’s studio experiences of the 1990s 
with the melodic hooks of their 1980s work.

Four singles (Beautiful Day, Stuck in a Moment 
You Can’t Get Out Of, Elevation, Walk On) were 
the cornerstones for what would become U2’s 
fourth-highest selling album, as well as the last of 
their albums, to date, to sell over 12 million copies.

For this discerning U2 fan, All �at You Can’t 
Leave Behind constituted a return to what 

made them such a healthy creative pros-
pect in the first place. 

I’ve listened to it more than any 
other U2 album because it has never 
not packed an emotional punch. Kite, 
in particular, has caused tears to be 
shed every single time I’ve listened 
to it. Snigger if you will, cynics, but 
once an emotional trigger has been 

pulled, for whatever reasons, you can’t 
retract it.

How does the album stand up in 
2020? Well, Beautiful Day is 

such a ridiculously bom-
bastic, fist-pumping 

opener that it’s argu-
able it imbalances 
the record’s pacing. 
The remainder, 
however, stands 
its ground, with a 
sequence of songs 

that foreshadow the 
Tony Clayton-Lea  rst saw U2 as a support act to the 
Stranglers in Dún Laoghaire’s Top Hat in 1978
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SINGER-SONGWRITER
Eve Belle
In Between Moments (Rubyworks)

Too often, says Donegal’s Eve Belle, songwriters wish their time 
away “waiting for the next dramatic thing, waiting for the next 
landmark” of their lives. Bucking this stance, Belle has developed a 
creative process that prefers to linger in quieter areas. The result is 
a much-anticipated debut album that delivers on the promise of a 
slew of previously released singles. Stylistically diverse co-writes 
with the likes of Iain Archer, Sam Killeen, Le Boom’s Christy Leech 
and All Tvvins’ Conor Adams keep the listener alert, while Belle’s 

adroit lyrics engage the brain.   ½

AMBIENT
[Indistinct Chatter]
Cabin Lights Off (Self-Released)

Notwithstanding his mostly forgotten days as a very �ne song-
writer, Myles O’Reilly is known for crafting short �lms that focus 
on the work of Irish musicians, but under the formal name of 
[Indistinct Chatter] he presents a persuasive and re�ned variant 
of ambient/electronic music. Throughout Cabin Lights Off, which 
is themed around long-haul �ights (remember them?), O’Reilly 
charts a wordless storyline that opens with Departures and closes 
with Slow Descent Home. Inclusive to all tracks are strikingly deep 

under-ether rhythms that, O’Reilly signals, allows the mind to blissfully meander.  

Reviews by Tony Clayton-Lea

band’s subsequent immersion into and exploration 
of their Dublin origins. 

Tracks such as Stuck in a Moment You Can’t 
Get Out Of (“�ere’s nothing you can throw at 
me that I haven’t already heard”), Walk On, the 
aforementioned Kite (a song Bono wrote for his 
terminally ill father – “I know that this is not 
goodbye”), In a Little While (“if I come crawling 
home will you be there?”) and Grace (“makes 
beauty out of ugly things”) form the spine of what 
is their most cohesive and assured collection of 
music of the past 20 years.

Of course, it isn’t all good: the hackneyed lyrics 
to Elevation still cause a shudder, the clichéd Lou 
Reed-isms of New York still aggravate, the inclu-
sion of �e Ground Beneath Her Feet (a ‘bonus’ 
track, with lyrics written by Salman Rushdie) 
continues, even after 20 years, to find no place 
of refuge. 

And yet despite these, there is an overall light-
ness, sweetness and modesty to the album, as 
well as a succession of casual, effective twists in 
the song arrangements that haven’t evaporated 
in the intervening years.

�e accompanying Elevation Tour grossed over 
$140 million, making it the highest earning of 2001, 
and so, for a while, U2 reclaimed the title of the 
best rock’n’roll band in the world. 

�e achievements of All �at You Can’t Leave 
Behind also prompted drummer Larry Mullen 
jr – surely the most sensible one in the house 
of U2 – to pronounce that “if we went down in 
flames on this one, then I’d die happy”.

Seriously, if it’s good enough for Larry . . . �

All That You Can’t Leave  
Behind is available on Standard, 
Deluxe and Super Deluxe in CD, 
vinyl and digital versions from 
October 30

U2: from boys  
to men

U2: how should ‘the best band on the planet’ be 
understood through the context of time?   
 ANTON CORBIJN

Bono photographed 
circa 2000 GETTY
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Orange is the new red and white

To try
Antonutti Pinot Grigio Ramato, 
Friuli, Italy (ABV 13.5 per cent)
A soft pressing of grapes with 
just 12 hours of skin contact 
produces a wine that’s refreshing 
and marked by balanced acidity. 
An interesting nose of pears and 
sourdough, it  lls the mouth with 
notes of grapefruit and crisp 
apple. There’s a rustic nature to 
this and I mean that in the most 
positive sense. It would pair well 
with autumnal dishes such as a 
mushroom risotto or a creamy yet 
spicy Indian korma and toasted 
almonds.
Available from Thomas Woodberrys 
Wines, Galway (woodberrys.ie), 
Redmonds of Ranelagh (redmonds.
ie) and The Winehouse, Trim, 
€16.95

To buy
La Baronne Le Grenache Gris 
de Jean (ABV 13.5 per cent)
This presents an initial “funk” on 
the nose that many associate 
with orange wines, but after it 
settles you get beautiful aromat-
ics of wild herbs and yeast. A 
complex yet approachable wine, 
it has a  ne elegant structure 
with soft tannins. Made with 
grenache gris, it also possesses 
a delicious soft palate with 
elements of slightly under-ripe 
nectarines and juicy pears, all 
wrapped in citrus aromas. Open 
it a little before drinking and 
enjoy with a roasted butternut 
squash and chickpea curry.
Available from Wines Direct, 
Mullingar (winesdirect.ie) and 
Frank’s, Dublin, €27

To put by
Herència Altés, Trementinaire 
Garnatxa Blanca, Terra Alta 
(ABV 15 per cent)
A ten-day skin maceration process 
results in a wine with hues of 
deep orange and rose gold, where 
the harvest of the Garnatxa Blanc 
at Herència Altés is carried out 
by hand and all wines are grown 
organically. This has a beautifully 
inviting nose with notes of toffee, 
raisin and toasted orange peel. 
Intriguing and charming, this is 
a very special balanced wine. It 
would make an interesting addition 
to a cheeseboard, particularly with 
mature hard cheeses and char-
cuterie.
Available from Thomas Woodberrys 
Wines, Galway (woodberrys.ie), 
€26.95

TO TRY, BUY AND PUT BY

Wine 
ratings

This is the 
international 
marking system 
for wine ratings. 
The 100-point 
scale works on a 
percentile, not a 
percentage scale, 
which is based on 
the US educational 
grading system.

95-100:  
exceptional, 
of world-class 
quality
90-94: very 
good quality
88-89: average 
but lacks  
greatness
85-87: average 
to modest
80-84: below 
average
70-79: poor
Below 70:  
unacceptable 
quality

Orange wine, also 
known as skin 
contact wine, offers 
an alternative to 
more familiar wines 
and goes well with 
spicy foods

T
he night draws 
closer, expelling its 
cooler breath and 
reminding us of 
impending winter. 
All the while, these 
misty mornings with 
vastly strewn orange, 

copper and amber leaves adorning the 
terrain remind me of the shades of 
the season.

As is common knowledge, black 
and orange are the colours most of-
ten associated with Halloween, orange 
representing autumn and the harvest, 
black signifying darkness and winter.

�is contrast dates back to the an-
cient Celtic celebration of Samhain, 
a harvest festival to prepare for the 
harshness that winter would bring. 
But what of wine of the orange variety? 
Where does it fit in? 

Although it cropped up as a fad some 
years ago, the concept of orange wines 
isn’t new. It has actually existed in prac-
tice for hundreds, if not thousands of 
years.

Absolutely nothing to do with our 
citrus friends, this is rather a white 
wine where the skins are left to mac-
erate in contact with the grapes and 
the pigment from those skins leave 
hues of orange and ocher.

�is really shouldn’t surprise us at all, 
as skin contact with wines is part and 
parcel of the vinification process. �e 
skins in red wine are left supplying the 
tannins that are so synonymous with 
it. Everything yields to time, even the 
harvest and even the grapes.

Very simply put, when grapes are 
ready to harvest they are picked from 
their vines and crushed. With white 
wines, they are then pressed to remove 
the juice from the skin.

White wines in practice have no skin 
contact, so orange wines can be seen 

as a marrying of the two philosophies.
�is process in orange wines can 

take anything from just hours to days 
or even months, the skins becoming 
part of the fermentation process. It 
creates the specific funk and at times 
effervescence that often characterise 
these wines.

Interestingly, however, they can be as 
diverse as reds and whites. So it is pos-
sible that you have tried one in the past 
and found it not to your taste. While 
you may have experienced something 
funky and vivacious, they can also be 
fresh and fruit-driven.

�ere are a few schools of thought 
here. One is a style called ramato, dis-
tinct to the Friuli-Venezia-Giulia region 
of northwest Italy where pinot grigio 
grapes are left in contact with their 

skins for 12 to 24 hours.
�ey pair exceptionally well with 

food. So I would suggest that if pinot 
grigio is a preferred tipple, then this 
would be a great place to step outside 
your comfort zone and try something 
new.

Falling somewhere between an or-
ange wine and a rosé, it could also be a 
good way to start experimenting with 
skin contact wines. As a result of the 
white grapes’ acidity and skin tannins, 
their often full-bodied nature makes 
them ideal bedfellows with food – es-
pecially dishes that are spicy or rich.

Orange wine shouldn’t be consid-
ered a fad or hipster phenomenon, 
but rather something different to ex-
periment with and expand your wine 
repertoire. �

Cathal 
McBride

Orange wine offers wine drinkers a chance to expand their wine repertoire
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Ripasso
1 Albert Avenue, Bray, Co Wicklow
01-2813675, ripasso.ie

Chef: Salvatore Argentino

‘F
eck this for a 
game of sol-
diers, we’re 
going out.”

As this is a 
family news-
paper, the 
above phrase, 

as uttered by my husband last Mon-
day night, has been modified for the 
purposes of decency. 

Normally, wild horses wouldn’t 
drag him, or me for that matter, 
out on a night like that, with the 
rain pelting down and what felt 
like a force-ten gale blowing. But 
it’s amazing what the prospect of a 
six-week lockdown will do to you; 
I even put on eye make-up for the 
first time in seven months.

Your heart would break for en-
trepreneurs like Ripasso’s owner, 
Gabriele Recchia, who have invested 

in comfortable and cosy outdoor 
dining areas only to have to close 
them again. He was remarkably stoic 
about it, and was busy turning his 
indoor space into an Italian food 
market while we ate on the covered 
outdoor terrace.

Ripasso has become a firm local 
favourite since it opened last year, 
thanks to its very reasonable prices 
and great food. 

As you can see from the Watch-
ing the Pennies panel on this page, 
two people can have a three-course 
dinner and a bottle of wine for un-
der €80.

�at said, there was a slight last-
days-of-the-Roman-empire feel 

about a couple of our choices. Oys-
ters from Connemara came with 
little pearls of tabasco (€2.50 each), 
while a special lobster risotto was 
garnished at the table by Recchia 
with white truffle he’d imported 
directly from Italy (€30).

Given that he has had to close 
for eat-in diners, he is planning to 
make truffle butter to sell in the shop 
with what he’s got left over. Form an 
orderly queue, is my advice – this 
year of all years, we need to treat 
ourselves on a regular basis. 

A veggie starter of oyster mush-
rooms with sheep’s ricotta, hazel-
nuts and butternut squash purée 
(€9.50) was a comfortingly simple 

foil to the richness of the risotto; my 
only criticism is that I’d have liked 
more of the hazelnut crumb. 

It came with some excellent 
home-made sourdough which 
mopped up that lovely purée and 
also left me with room for only half 
of my riserva pizza (€17). 

�e other half came home with 
me because there was no way I was 
leaving a crumb of this glorious cre-
ation – a perfect base, great tomato 
sauce, 24-month aged Parma ham 
and a whole buratta – behind. 

It was one of the best pizzas I’d 
had in years, and the memory of 
that buratta oozing and melting on 
top of it will, I reckon, sustain me 
through Lockdown II: �e Revenge.

With one tiramisu between us 
(€6.50, gorgeous), two glasses of 
wine, one bottle of sparkling water 
and one pre-dinner drink, the meal 
for two was just over €98. Consider-
ing that included a dish with white 
truffle, it was superb value. 

�at aperitivo, incidentally, was 
a cynar and tonic. Cynar, Recchia 
told me, is a liqueur made from arti-
chokes, a fact which invariably puts 
most people off trying it. If you get a 
chance, give it a go – it has a herby, 
slightly bitter flavour that worked 
great with the tonic.

And on that note, it’s time for me 
to sign off – again – until this level 
5 lockdown ends. Stay safe, sup-
port your local restaurants through 
takeaways or gift voucher sales if 
you can, and be kind to yourselves. 

May the road rise to meet all of 
us. �

WATCHING  
THE PENNIES
Starter: home-made 
bread and dips, €5
Main course: rigatoni al 
ragu Genovese, rigatoni 
pasta in a slow-cooked 
beef white ragout, €16
Dessert: gelato e caffe, 
vanilla ice cream and 
espresso, €6
Wine: Inzolia, La Ferla, 
Sicilia 2018, €25
Dinner for two: €79

BREAKING  
THE BANK
Starter: calamari alla 
nduja, Irish squid with 
spicy Italian sausage and 
lemon zest, €12 
Main course: tagliata di 
manzo, sliced Irish beef 
�llet with balsamic,  
watercress  and  
Parmesan, €25
Dessert: cantucci e vin, 
cantucci biscuits and 
sweet wine, €8.50
Wine: Amarone  
Pianissimo DOCG, Ca  
Scala, Veneto 2012, €89
Dinner for two: €180

Eat like it’s the last days of Rome, 
but without breaking the bank

The wine list rated
As you might expect, this is 
an all-Italian wine list with 17 
whites and 23 whites. I’m always 
pleased to see the inclusion of 
vermouth and particularly cynar 
(an artichoke-based amaro and an 
interesting substitute for Campari 
in negronis) in what is a good 
range of aperitifs. 

In a very minor gripe, wines by 
the glass are a touch on the ‘to be 
expected” side given the range, 
offering the usual suspects with 

four whites and four reds ranging 
in price from €6 to €9.50. Bottles 
give a much broader representa-
tion of the regions and diversity 
of Italy’s offerings with plenty of 
choice. 

For white I recommend the Ver-
mentino DOC Pala from Sardegna 
at €37. Akin to sauvignon blanc 
and with notes of citrus and pear, it 
would be a most lovely pairing to 
the oysters or squid options. 

For red I’m choosing the Langhe 
Nebbiolo (€55) which has a 
full-bodied character and excellent 
acidity to pair with some of the 
heartier dishes on the menu, such 
as the starter of Italian sausage 
with borlotti beans in tomato or 
the slow-cooked beef ragu.

Rating: 

Gillian  
Nelis

@gnelis

Cathal 
McBride
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Ripasso in Bray, Co Wicklow: a local favourite with reasonable prices and great food BRYAN MEADE
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Doyle 
works his 
magic with 
plain words 
and pints

JOHN  
WALSHE

Roddy Doyle: 
his latest 
novel manages 
to convey 
the skewed 
intimacies and 
quasi-mystical 
transformations 
that can occur on 
a night out 
 FERGAL PHILLIPS 

R
oddy Doyle’s new novel Love follows 
two old friends and drinking bud-
dies as they catch up on a rare night 
out. Inseparable in their early 20s, 
the duo have drifted apart in the 
intervening decades. Geography 
played its part, as Davy moved to 
England and raised a family, while 

Joe stayed in their native Dublin.
�is isn’t simply a case of reminiscing about past 

glories and dissecting regrets, although there are plenty 
of both. It’s a long, dark night of the soul which de-
viates from their usual reunions when Joe confesses 
to leaving his wife and family for Jessica, a woman 
from their past.

�e action is played out mostly in conversation 
between the duo, as if Doyle’s celebrated Two Pints 
series has been stretched into an evening of chat, 
arguments and repartee. 

It is raucous enough to see them barred from one 
pub and warned in at least one other, as the mood veers 
from amicable glass-clinking to the verge of violence 
and back again. �ere are moments of hilarity and 
incredible pathos, often just a few sentences apart.

Doyle has always had an incredible talent for mak-
ing his characters’ interactions flow naturally. He is 
probably the finest writer of dialogue alive today, at 
least when it comes to capturing the to-and-fro of 
Dublinese: the false starts, grammatical U-turns and 
hand brakes that make up conversations in our capital.

Sprinkled amid the discourse are some far more 
descriptive passages. Davy provides snapshots of his 
life from the loss of a parent (“I was twelve when 
she died, and the radiators went cold”) to the “quick 
indignities” of ageing and the helpless inadequacy of 
watching a loved one slowly fade away.

�ese sections allow Doyle’s lyrical, poetic side 
to shine, including a beautiful paragraph where he 
dissects their youthful quest “to live up, somehow, 
to the music we loved, the books we read . . . find the 
women who’d see us, who’d understand, who’d hold 
us, who’d do things to us.”

He also manages to convey the skewed intimacies 
and quasi-mystical transformations that can occur on 
a night out, as the giddy blend of alcohol and excite-
ment morphs into a fairy dust every bit as magical as 
that wielded by Gabriel Garcia Marquez. “It was the 
drink, I know, the holes and fuzz it could give to the 
surroundings.”

�e main story follows Joe’s reve-
lations about his new relationship. He 
seeks some kind of redemption through 
explaining his actions to Davy, who is 
part confessor, part cross-examiner.

Davy is not going to let him away 
lightly. “He’d been having an affair, he’d 
been caught, and he was trying to make 
something mystical or inevitable out 
of it. It was boring.” Joe, for his part, 
insists that his old pal is “Lookin’ for 
muck where there isn’t any. Wantin’ it 
to be about body parts.”

But this isn’t just about romantic love. 
It’s also about the parental variety, as 
Davy recounts his regret-filled rela-
tionship with his father in a series of 
heart-breaking vignettes and offers us 
a brief glimpse of the love he has for his 
own daughter.

It’s about the camaraderie of young 
men let loose on the city in their for-

mative years, itself a type of love that can last a life-
time, “getting drunk together, sneering at the world 
together”, perfectly capturing how they “became the 
same man for a couple of important years”.

Most aspiring writers have it drilled into them to 
“show, don’t tell”. Doyle manages to turn that on his 
head, his characters laying bare their lives by recounting 
stories from their past both distant and recent.

We get a rounded view of these two men, now 
approaching 60, through what they choose to tell 
each other and what they hide. �ey spar verbally, 
perennially sidling around the already blurred line 
between truth and fiction.

�ey even debate how the veracity of a tale can 
change considerably in its telling and how memory 
is often unconsciously selective, an anecdote putting 
us at the heart of an incident we were only told about 
second-hand.

Like the best rosy, pre-Covid nights out, we don’t 
regret a minute spent in their company as the con-
versation flows faster than the porter, wrapping the 
reader in its fluid embrace.

FICTION
Love
By Roddy Doyle
Jonathan Cape, €18.99
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For those who have expe-
rienced significant loss 
or bereavement, there 
can be great solace in 
the printed page. One of 

the features that often goes along 
with mourning is an inability to 
sleep, or a tendency to wake bolt 
upright in the small hours, with 
disruptive thoughts that make a 
return to slumber impossible. A 
book, then, which reaches out to 
the reader can be vital. It can even 
be a life-saver.

Niamh Fitzpatrick knows this 
well – she knows it from the per-
spective of her professional life: 
she’s a clinical psychologist, who 
has practised for 28 years. Sadly, she 
also knows it from the perspective 
of her personal life. 

In March 2017, Fitzpatrick’s be-
loved sister Dara died. A pilot with 
the Dublin-based Irish Coast Guard, 

Dara had been on a call-out, in the 
rescue helicopter known as Rescue 
116, when it crashed off the coast 
of Mayo, having been intended 
to serve as a back-up for another 
helicopter. All four crew onboard 
died that night: winch operator Paul 
Ormsby, winchman Ciarán Smith, 
Captain Mark Duffy and Captain 

Dara Fitzpatrick.
�eir deaths in the line of duty 

represented a national tragedy; 
the account of their passing was 
marked on every news bulletin 
in that week – and their loss was 
perhaps particularly well felt be-
cause Fitzpatrick, with her flame-
red hair and bright manner, had 
already been well known to the 
public, having appeared on tele-
vision and radio, representing her 
profession.

For Niamh Fitzpatrick, who was 
also well known to many, having 
served as a psychologist dispens-
ing weekly advice on a number 
of national radio programmes, the 
loss of her sister was a gut punch, 
a sensation that left her, at the age 
of 48, reeling. Dara was a mother 
(to her young son Fionn), a sister, 
a daughter, and a person who bub-
bled with life and vitality.

As Niamh describes in this new 
memoir Tell Me the Truth About 
Loss, nothing would ever be the 
same again. “�is time of loss and 
grief has tested me in every way 
and pushed me to what seemed like 
the furthest corners of my limits,” 

she explains. “I wanted to write 
this book because of what I have 
learned.” �ere are more hard de-
tails in her story, as she reveals in 
the opening pages. In addition to the 
sudden, shocking loss of her sister, 
Fitzpatrick was also coping with the 
breakdown of her marriage and her 
acceptance that, after several years 

of failed fertility treatments and an 
adoption quest, becoming a mother 
would not be possible for her.

It seems like almost too much 
for any writer, and possibly any 
reader, to bear – but this is where 
Fitzpatrick’s training comes in. I’d 
always liked Fitzpatrick when I had 
heard her dispensing advice on her 
weekly radio slots on Today FM, 
but her ability to stand back from 
her own life, and document it in a 
way that is meaningful and helpful 
to others, is truly remarkable in this 
book. �is is a story written in pain, 
and with an acute sense that many 
tears have been shed, but it’s also 
clear-sighted and wise.

�e book is also delicate and 
careful in its treatment of others. 
While Fitzpatrick does offer up 
some morsels about the break-
down of her 15-year marriage, 
which had been in its final stages 
prior to Dara’s death (“the dawning 
realisation that our relationship was 
not working happened over time”), 
and about her hopes of becoming a 
mother, mainly she keeps her focus 
on Dara, and the relationship she 
has lost. She describes how their 

learn.
By the same to-

ken, thinking about 
things in new ways is 
not just an important 
skill for artists, but 
should be applied to 
every area of life.

So what is Cleese’s 
key lesson? Simply 
this: truly creative 
people understand 
the importance of 
play. 

�at is why the 
book’s chapter 
headings are dotted 
with cartoons of 
lemurs, sweet and 
intelligent crea-
tures who are hap-
py to spend hours 
just larking around. 

(Cleese actually has a species of lemur named after 
him, an honour which he describes as “much better 
than a knighthood”.)

Creative playtime, Cleese explains, is akin to a 
meditation session that must be planned carefully in 
advance. It means letting go of adult responsibilities 
and becoming fully absorbed in your private world 
like a child again.�is is obviously tricky in the age 

Cleese has some wise 
words on the serious 
business of being silly

NON-FICTION
Creativity: A Short 
and Cheerful Guide
By John Cleese
Hutchinson, , €11.99

A meditation on grief whose wisdom and kindness will    comfort many

ANDREW  
LYNCH

NADINE  
O’REGAN

Books

NON-FICTION
Tell Me the Truth 
about Loss
By Niamh Fitzpatrick

Gill Books, €13.99

J
ohn Cleese is the creator of one of the best 
known characters in comedy, the misan-
thropic hotelier Basil Fawlty. Nevertheless, 
it must be said that the British comedian’s 
most recent public interventions have not 
been particularly funny. Among them, he 
has expressed support for Brexit, complained 
that London no longer feels like an English 
city and wondered if the pronunciation of 
Irish names such as Caoimhe are “deliberate 
attempts to mislead people”.

Given all this, it’s a relief to see that Cleese’s new 
book about the creative process is subtitled “A short 
and cheerful guide”. His first adjective is certainly 
accurate, since the pocket-sized publication clocks 
in at 103 generously spaced pages and can be read in 
roughly an hour.

�e author still claims to have been working on it for 
ten years, citing Mark Twain’s famous apology: “Sorry 
this is such a long letter, I didn’t have time to write a 
short one.” In other words, Cleese presents Creativity 
as a distillation of everything he has discovered from 
a lifetime spent studying the subject. He starts with 
the encouraging news that being inventive is not a 
God-given talent, but something almost anyone can 

Niamh Fitzpatrick: ‘Grief is about  
change, about �guring out how to 
live this new life when you were 
perfectly happy with your old life’  
 MARK NIXON
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‘The body is in the 
library” is a phrase 
often employed to 
denote the well-
worn clichés of 

the whodunnit genre. When the 
phrase is spotted, however, in a 
novel by John Banville – literary 
polymath and one of the world‘s 
greatest literary fiction writers –  
there’s a sense that it has been 
delivered wryly, with Banville‘s 
smirking alter-ego Benjamin 
Black peering over his shoulder 
to see how Banville will tackle 
his latest foray into crime fiction. 

In Snow, a gripping murder 
mystery set in 1950s Catholic 
Ireland, the body is indeed in 
the library – Father Tom Law-
less has been found murdered and 
castrated in the “big house” of a 
well-to-do Protestant family in 
Ballyglass, Co Wexford. 

Detective Inspector St John 
(pronounced “Sinjun”) Stafford 
and his sidekick DS Jenkins are 
summoned from Dublin to in-
vestigate the case. It is not just 
snow that Stafford has to plough 
through, but also layers of com-
munity silence, eccentric locals 
and a Church-controlled cover-up 
as he tries to unravel the mystery. 

Initially, the snow feels like an 
easy metaphor. With Banville’s 
supreme level of prose, however, 
it’s an enjoyable and evocative 
landscape to wrap around this 
very readable winter’s tale.

Banville has been writing crime 
novels under the pen-name Ben-
jamin Black since 2007. And why 
not? �ey are surely fun to write 
and certainly quick to consume, 
sporting tight plots and plain lan-
guage compared to the sprawling 

wordplay of his award-winning 
literary fiction. Black’s identity 
has never been much of a secret. 
It is instead a way to distinguish 
it from Banville’s other novels, 
which are distinguished by their 
intense literary style. 

Most of the Black stories are 
centred on Dublin-based pa-
thologist Garret Quirke, but keen 
observers will note that the DI 
Stafford character has also previ-
ously appeared in them. So why 
opt for John Banville rather than 
Benjamin Black for the purposes 
of Snow?

One could argue that this book 
presents more literary layers 
than a regular murder mystery, 
although the stereotypes come 
thick and fast nonetheless. Ban-
ville lays out a canvas hinged by 
creed and class for Stafford to 
navigate, himself a Protestant and 
therefore an outsider in the Irish 
force. �e eccentric upper-class 
family, their servants and the local 
townspeople all carry their own 
personal prejudices.

�ey are overshadowed by the 

ominous cape of the Archbishop, 
looming over everyone and cre-
ating a ricochet of resentment.

�e serious implications of the 
Church’s abuse of power and the 
state’s facilitation of that abuse is 
a social context which Banville 
juxtaposes with an otherwise 
somewhat wacky throwback for-
mula. It somehow gives the book 
gravitas, particularly in its second 
half. �is is despite the cartoonish 
presence of a spoofer colonel and 
his drugged-up wife, along with 
various benign malfunctioning 
gentry who appear to accidentally 
preside over this land.

Born in 1945, Banville grew up 
in this frustratingly rigid rural 
world with its weird aristocratic 
inhabitants somehow trying to 
fit into the landscape of a young 
republic. He writes about it con-
fidently, littering the text with 
brilliant descriptive sentences.

“Stood shoulder to shoulder in 
an attitude of mute resentment,” 
is his description of the books in 
Colonel Osborne’s library, scene 
of the crime. In stark contrast, 
the caravan of “feral boy” Fon-
sey smells of “paraffin and candle 
grease and rancid meat of sweat 
and smoke and dirty socks”. Every 
character is given forensic inspec-
tion, not just by Stafford, but also 
Banville himself.

Benjamin Black is seemingly 
dead and buried. He has, how-
ever, served his purpose for John 
Banville, tearing open a new world 
for one of literature’s great stylists 
where suspenseful plots, serene 
prose and his even pastiche can 
somehow flow together as dis-
played in this beautifully readable 
novel.

Banville has already intimated 
that this is just the first of a se-
ries featuring Detective Inspector 
Stafford. No doubt, he’ll be reac-
quainted with Mr Quirke along 
the way. �

Banville returns to his chilling tales 
with an evocative murder mystery

A meditation on grief whose wisdom and kindness will    comfort many

LEAGUES 
O’TOOLE 

John Banville: suspenseful plots, serene prose and his even pastiche �ow together in his beautifully readable 
novel, Snow GETTY

FICTION
Snow
By John Banville
Faber & Faber, €16.49

of the smartphone, which must be banished because 
research suggests that even a second’s distraction will 
break your concentration for at least eight minutes.

However elementary Cleese’s instructions might 
sound, he cites some impressive examples to prove 
that they get results. August Kekule von Stradonitz 
discovered the molecular structure of benzene by 
staring into a fire and noticing that its flames looked 
like snakes biting their own tails.

On a slightly less elevated level, reading out words 
from a thesaurus helped Cleese and his Monty Python 
colleague Graham Chapman to write the classic Dead 
Parrot sketch.

Cleese calls this leisurely mode of thinking the “Tor-
toise Mind”, a concept he has borrowed from cognitive 
scientist Guy Claxton. �e problem is that most of us 
spend all day in “Hare Brain” mode instead, earnestly 
using reason and logic to perform concrete tasks.

In fact, a creative person needs both, “Tortoise Mind” 
for generating original ideas and “Hare Brain” for 
deciding whether or not they are any good.

Happily, Cleese confides, anyone who gets this bal-
ance right will then find that their unconscious does 
much of the hard work for them. He recalls once 
trying to reproduce a lost script from memory, then 
finding the original and realising his mental powers 
had actually been quietly improving it.

Some Nobel Prize-winning scientists almost feel 
they don’t deserve it, he claims, because the break-
through moment seemed to pop into their heads 
without any real effort.

Another of Cleese’s tips will make commissioning 
editors feel distinctly nervous. Never make decisions 
until the last possible minute, because you might come 
across new or better information first.

However tempting it is to tick items off your to-do 
list, any vague sense of worry about an uncompleted 
task is something you just have to tolerate.

Cleese delivers all this advice in a friendly, reassuring 
tone, making his book feel like an unusually enjoyable 
lecture. Despite his excuses, he could surely have made 
it at least a bit longer.

Even so, it’s a stimulating little read that really should 
get your creative juices flowing – and, for the record, 
something Basil Fawlty could never have written in 
a million years.

houses were close together in the 
estate they lived in, so she would 
often encounter her sister outside 
with her young son Fionn, who 
would toddle about, trying to see 
if he could spot any worms. “He 
would be down on his hunkers, and 
she would get down on his level, a 
steadying hand on his back, match-
ing his enthusiasm.”

Small descriptive passages like 
this one act as a spur for Fitzpatrick 
to offer up her wider subject – the 
theme of bereavement and how to 
cope in its aftermath. �e topic is 
tackled again and again, over the 
course of 357 pages, as Fitzpatrick 
approaches her subject from myr-
iad angles and kaleidoscopically 
different perspectives. �ere is a 
repetitive quality here that may be 
difficult for more impatient readers, 
but will surely prove a balm to oth-
ers, as Fitzpatrick steers, again and 
again, through the raging waters of 
loss, grief and pain.

 “At base, grief is about change,” 
she writes, “about figuring out how 
to live this new life when you were 
perfectly happy with your old life. 
You are a different person with a 

new life after a loss and you have 
only one real option, which is to 
somehow accept, adapt and ad-
just.”

Fitzpatrick’s great gift to the 
reader is how deeply felt this book 
is: she has tremendous empathy, 
both for herself in the situation she 
is in, but also for those who are ex-
periencing a similar loss. Tell Me the 
Truth about Loss is a warm hug of a 
book; it is instructive, illuminating 
and kind.

Earlier this week, Fitzpatrick’s 
book received a nomination for the 
An Post Irish Book Awards for the 
Ireland Non-Fiction Book of the 
Year, alongside Doireann Ní Ghrío-
fa (A Ghost in the �roat), Marie 
Cassidy (Beyond the Tape), Mark 
O’Connell (Notes from an Apoca-
lypse), Mary McAleese (Here’s the 
Story), and Michael Heney (�e 
Arms Crisis of 1970: �e Plot that 
Never Was). Her nomination in 
the Odgers Berndtson-sponsored 
category, in association with the 
Business Post, was highly deserved.

�ere aren’t enough books like 
this one – and its existence will 
offer comfort to many.

John Cleese claims that truly creative people 
understand the importance of play
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Macbeth, Live
Big Telly
Available to view with Creation  
Theatre until October 31
Rating: 

I
t is an age-old tradition, or 
perhaps a superstition, to 
leave a “ghost-light” burn-
ing on stage when a theatre is 
dark. It has been almost eight 
months since theatres across 
the country were forced to 
close and, although some of 

them were lucky enough to reopen 
temporarily, many have had only the 
ghost-light warming their stages. 

Northern Ireland’s Big Telly takes the 
image of a deserted theatre inhabited 
by ghosts as the starting point for its 
production of Macbeth, Live, where the 
three witches who come to taunt the 
ambitious Scottish warrior and his wife 
are intent on staging an entertainment 
as well his comeuppance.

�e production involves a cast of 
five, brought together virtually for this 
ambitious digital performance which 
features the most creative use of Zoom 
that I have encountered. 

In her contemporary adaptation, Zoe 
Seaton uses Baz Luhrmann’s Romeo + 
Juliet as a touchstone. In the opening 
moments, Shakespeare’s “three weird 
sisters” introduce themselves as news-
casters speaking to these “extraordinary 
times”. Talk of “further measures” and 
“community solidarity” speak directly 

to the contemporary moment, but it is 
a “scourge of witchcraft” rather than 
coronavirus that threatens the peace 
of the nation.

Using split-screen, share-screen and 
green-screen technology, Seaton, who 
also directs, manages to bring the five 
actors together, despite the different 
locations from which they are per-
forming. �e ensemble, which features 
Nicky Harley, Lucia McAnespie, Dennis 
Herdman, Aonghus Og McAnally, and 
Dharmesh Patel, share all the roles, 
which brings an extra frisson to the 
frenetic performance, considering the 
circumstances of production. 

A few pre-recorded moments (Lady 
Macbeth’s self-inflicted tragic fate) are 
integrated seamlessly into the narra-
tive, which takes us from eerie for-
ests to intimate castle chambers and 
the bloody battlefield of the drama’s 
climax. Ryan Dawson-Laight’s eco-
nomic scenography, both digital and 
real, plays a key role in enabling the 
success of the actors’ performances, 
while the mournful Celtic inflection of 
Garth McConaghie’s soundtrack brings 
a further Gothic touch.

�ere are moments too when Seaton 

brings the audience directly into the 
action, as their engaged faces appear 
through a selective gallery view. �is 
is particularly effective when blended 
with Laight’s scenographic drawings; 
they literally provide bodies for vari-
ous crowd scenes. Big Telly also uses 
the audience to make a point about 
the potential reach of digital theatre, 
surely its most endearing quality. Just 
as the performers are scattered across 
Ireland and the British Isles, so too are 
the audience. �ere were 69 watching 
on the evening I tuned in, from various 
parts of the globe.

Premiering as part of Belfast Inter-
national Arts Festival (BIAF), Macbeth, 
Live will enjoy a virtual transfer to Ox-
ford’s Creation �eatre platform, where 
you can see it nightly until October 31, 
with an especially spooky midnight 
showing scheduled for October 30.

A theatrical 
adventure for 
youngsters
Also playing via Zoom as part of BIAF is 
The University of Wonder and Imag-
ination created by Paul Bosco McEne-
aney for Cahoots NI. �is interactive 
performance for young audiences al-
lows participants to navigate their own 
way through a theatrical adventure, 
where a series of lecturers (played by 
Hugh W Brown, Sean Kearns, Caolan 
McBride, Philippa O’Hara and Lata 
Sharma) will school you in the tricks 
of their spectacular, magical trade. 

�e result is a “choose your own ad-
venture” experience in digital form. 
With limited audience numbers to en-
sure genuine interaction, �e University 
of Wonder and Imagination engages 
those qualities in young audiences. You 
can participate online today and from 
�ursday 29 to Sunday November 1. �

A ghostly light gives new life to  
a thrilling Macbeth production

Macbeth, Live: Big Telly brings a cast of  ve together virtually for this ambitious digital performance
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Magnus Carlsen  
vs Jan-Krzysztof Duda
Altibox Norway Chess 2020
Having dominated the online chess tours 
over the summer, Magnus Carlsen re-af-
 rmed his position in over-the-board play 
by winning the Norway Chess supertour-
nament with a round to spare. Carlsen had 
lost to Duda with the black pieces in the 
previous round, ending an unprecedented 
125-game unbeaten streak.

1.d4 d5 2.c4 c6 3.e3 Nf6 4.Nc3 e6 5.b3 b6 
6.Bb2 Bb7 7.Bd3 Nbd7 8.Nge2
8.Nf3 would transpose to well-known lines, 
but Carlsen often likes to surprise his oppo-
nents early in the game.

8...Bd6 9.0–0 0–0 10.Ng3 c5 11.cxd5 
cxd4 12.Nce4!?
An enterprising pawn sacri ce.

12...Bxg3 13.Nxg3 dxe3 14.dxe6 exf2+ 
15.Rxf2 fxe6 16.Qe2 Nc5
16...Rf7? 17.Qxe6 gave White a winning 
advantage in a game between two strong 
grandmasters, Pashikian and Matlakov, in 
Gjakova 2016.

17.Bc2 Ba6 18.Qe1 Qe8?
18...Nd5 was better, although White would 
keep a strong initiative.

19.Rd1 Rc8 20.b4 Nb7 21.Ne4 Nd5 
22.Rxf8+ Qxf8 23.Bb1
Black's next move loses immediately, but 
White already has an overwhelming advan-
tage thanks to his perfectly placed pieces.

23...Qxb4 (D)

24.Nf6+!
A very simple tactic. The knight can't be 
taken since the black rook and king would 
be forked once the white queen takes the 
e6–pawn.

24...Kh8 25.Qxe6 Ra8 26.Qxd5 1-0
Black resigned, since 26... Qxb2 27.Qe4 
leads to mate in a few moves.

The University of Wonder and 
Imagination created by Paul Bosco 
McEneaney for Cahoots NI
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PODCAST PICK  
OF THE WEEK
Borrasca by QCODE
Available now, Spotify, Apple Podcasts

With 2020 becoming increasingly dif�cult, 
we can always take refuge in a good podcast. 
Borrasca is a �ctional podcast about a boy 
who moves to a small Ozarks town plagued by 
disappearances. Starring and produced by Riv-
erdale’s Cole Sprouse (pictured), the story was 
written by Rebecca Klingel, the mastermind 
behind Net�ix’s The Haunting of Hill House 
and The Haunting of Bly Manor. Sam Walker’s 
sister disappears shortly after arriving in the 
town of Drisking. Sam (Sprouse) spends �ve 
lonely years wondering what happened to 
her. When other kids start disappearing, Sam 
and friends decide to investigate the cases – 
and the mysterious grinding noise from the 
mountains.

GAME PICK  
OF THE WEEK
The Dark Pictures Anthology: Little Hope
Friday, October 30, PS4, Xbox One and PC

Since our Halloween plans have been disrupt-
ed this year, it’s the perfect excuse to treat 
yourself to a spooky video game. Little Hope 
is the second of eight planned instalments in 
the Dark Pictures Anthology series, which has 
already proven to be particularly unnerving. 
In this survival horror, the player assumes 
control of �ve characters who are trapped in 
a ghost town. Throughout the game, players 
have to make various choices that will in�u-
ence the course of the narrative and have 
dire consequences for many of its habitants. 
Depending on the player’s actions, all of the 
protagonists may die by the end of the story.

TV PICK OF  
THE WEEK
The Invisible Man
Friday, October 30, Sky Cinema

Elizabeth Moss shines in this psychologi-
cal horror, trapped in a violent, controlling 
relationship with a wealthy and conniving 
scientist. The movie opens with a brilliantly 
tense scene that instantly immerses you, 
setting the tone for the entire �lm. Director 
Leigh Whannel takes the original concept 
of The Invisible Man and �lters it through a 
contemporary lens – an inescapable night-
mare of an obsessive, volatile partner. Just 
when Cecilia Kass (Moss) believes she’s free, a 
series of eerie coincidences become increas-
ingly vicious. Cecilia’s sanity is questioned as 
she desperately tries to prove she is being 
hunted by an invisible man.

Germany’s top opera house 
hails anti-Covid success
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Appetite for 
Distraction

Munich’s Bayerische 
Staatsoper, one of 
the world’s lead-
ing opera houses 
and the biggest 
in Germany, has 

issued the interim results of a pilot 
project to determine the effect of 
having an audience of 500 during 
live opera concerts.

It reports that the results of the ex-
periment so far show that the risks of 
Covid-19 infection did not increase. 
�e findings should bring a ray of 
hope into the lives of the managers 
of major theatres everywhere and 
joy to opera audiences worldwide.

Its statement, posted on its web-
site, says: “We send this positive 
message to all cultural organisers 
and decision-makers, to encourage 
culture across Bavaria in these diffi-
cult times and to boost confidence 
and responsibility in those carrying 
out their duties in the respective in-
stitutions.” 

�e Staatsoper has a capacity of 
about 2,000 and was given permis-
sion by the German government to 
basically test the effects of having 
live performances with a maximum 
of 500 present and with all national 
requirements for safety measures 
put in place.

�e pilot phase, which has been 
in operation since September 1, has 
been rigorously assessed by a team 
of doctors from the University of 
Munich and representatives from the 
Bavarian health and safety ministry. 
All aspects of the productions were 
taken into consideration, including 
rehearsals and performances, as well 
as audience numbers.

Although less than a quarter of the 
seats are filled, this compares more 
than favourably with the fixed limit 
of 200 seats currently specified by 
anti-virus measures.

In the six-week period from the 
beginning of September, just four 
Covid-19 cases were 
reported and these 
proved easy to trace 
very quickly. A state-
ment issued on the 
Staatsoper website 
described the re-
sults as “both clear 
and promising”.  It 
describes “the good 
news” as indicating 
that the increase in 
the number of vis-
itors does not have 
a negative effect on 
the processes in the 
audience area and 
the objective risk of 
infection, or on the 
visitors’ satisfaction 

and perception of safety.”
Part of the safety procedures is 

that masks are compulsory for all 
audience members. Different seating 
plan variations were implemented 
in September and October in which 
various configurations of “exam 
seating” (one row and two seats free) 
and a looser form of the “Salzburg 
model” (chessboard pattern) were 
worked out.

An audience survey showed a 
satisfaction rate of 94 per cent with 
the measures taken and just 3 per 
cent not satisfied.

Furthermore, it reported that, 
“with a suitable hygiene concept 
in place, there is no reason why the 
offering of food and drinks and in-
termissions should not continue”.

Among the elements taken very 
seriously in the project was a venti-
lation programme which, it claimed, 
proved to be cause for optimism. �e 
entire theatre’s air is replaced about 
every ten minutes. It suggested that 
this provides an argument for similar 
cultural venues. “It is possible on 
one hand to appropriately preserve 
the safety of all involved and on the 
other hand to meet the requirements 
of our cultural mission,” the website 
statement noted.

Leading Irish singers, including 
mezzo-soprano Tara Erraught and 
tenor Dean Power, have benefited 
from its famed training academy 
and have been ‘house singers’ there 
for nearly a decade.

�e Bayerische Staatsoper can 
look back proudly on a history of 
more than 350 years. Some 600,000 
people attend its 450 concerts of op-
era, ballet and recitals every year.  Its 
success plays a huge part in Munich’s 
reputation as one of the great cultural 
cities of the world.

ICO links up with a 
whole new world
�at most adventurous of ensem-
bles, the Irish Chamber Orchestra, 
is celebrating its 50th anniversary 
this year and has commissioned 
a Covid-inspired series of ‘shorts’ 
through creative and collaborative 
partnerships with 13 arts specialists. 
�ese connections of inspired cre-
ativity will broadcast on ICO social 
media channels over four �ursdays 
from November 4 to 26.

�e I Create Online series – a 
play on ICO’s abbreviation – is an 
initial four-part collaborative series 
showcasing a broad range of creative 
disciplines with each session accom-
panied by music from the orchestra.

‘’Our mission is to bring the ICO 
into people’s hearts and homes, to 
inspire and move them with inno-
vative collaborations, while also 
supporting fellow artists,” Gerard 
Keenan, ICO chief, says. “It has been 
a privilege to develop these proj-
ects and to forge relationships with 
a whole new world of artists and 

technology.”
�e collaborations 

are with photogra-
pher Deirdre Power 
and animator Philip 
Shanahan (Novem-
ber 5); aerialist Aisling 
Ní Cheallaigh, cellist 
Christian Elliott and 
film editor Michelle 
Ryan (November 12); 
guitarist Jimmy Smyth, 
singer Karrie O’Sulli-
van Holmes and ICO 
violinist Kenneth Rice 
(November 19); and 
children’s author Judi 
Curtin and cellist Aoife 
Ni Athlaoich (Novem-
ber 26). �

Germany’s top opera house hails anti-Covid success

Tenor Pavol Breslik and Robert Pechanec perform during the concert last June 
of Tagebuch eines Verschollenen by Czech composer Leos Janacek GETTY

Seventeen-year-old violinist Julieanne Forrest has won the €5,000 
main prize in the Frank Maher classical music awards, sponsored 
by Top Security. She is a pupil of St Peter’s College, Dunboyne, Co 
Meath. This is the largest competition for secondary school pupils 
in Ireland and the prize is to help winners further their musical 
education at home and abroad
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I 
don’t know about you, but 
I really needed the laughs 
provided by Sofia Coppo-
la’s warm and witty On the 
Rocks. Drawing inspiration 
from Woody Allen and Neil 
Simon, and barely contain-
ing a wonderful free-form 

performance from Bill Murray, Cop-
pola’s comedy is a series of poignant 
valentines: to motherhood, fathers 
and daughters, the vibrancy of Man-
hattan and her Lost in Translation star.

Murray plays the ageing philander-
er Felix, a retired art gallery owner 
turned millionaire gadabout living 
a charmed life of chauffeurs, private 
dining clubs and afternoon soirees 
among New York’s arty elite. 

�e title refers to how this old rogue 
takes his whiskey and to what his el-
dest daughter, writer Laura (Rashida 
Jones), is beginning to think about the 
state of her marriage to busy business-
man Dean (comedian Marlon Wayans, 
playing it straight).

A stay-at-home mother to their 
two delightful young daughters, she 
suspects her husband is spending far 
too much time with work colleague 
Fiona (Jessica Henwick), the exotically 
British new hire at his start-up tech 
company who is fun and gorgeous and 
carefree, everything Laura no longer 
feels. It’s a dilemma to which Laura is 
especially sensitive since Felix, some 
years ago, left her mother (Alva Chinn) 
for another woman.

Between the drudgery of school 
runs and dinner times, Laura starts 
to stack up the circumstantial evi-
dence against her possibly faithless 
spouse. It doesn’t amount to much, 
but it’s enough.

Enter Felix, returned from some 

international jaunt to spend time 
with his family, compensating for 
his habitual absence with birthday 
flowers, dinner dates and afternoons 
watching TV with the kids. Laura is 
supposed to be working on a new 
book, but even without the distrac-
tion of looming marital strife, the 
words will not come.

When she admits her suspicions to 
her dad, the two join together as detec-
tives. �ey begin trailing the clueless 
Dean all over a picturesque night-time 
New York, bouncing from one an-
tic-filled encounter to the next in his 
vintage Alfa Romeo while searching 
for the truth.

There’s not much more to the 
plot, but what makes the film com-
pelling is its two leads’ naturalistic 
portrayal of a loving, complicated fa-
ther-and-daughter relationship.

Murray distils the essence of his 
late career charm into a series of 
scene-stealing encounters with the 
New Yorkers that come into his orbit. 
Opposite him, Jones delivers sceptical 
eye-rolls at his blithe indifference to 
the struggles of others while giving 
an engaging portrayal of a woman 
straining, at the best of times, to bal-
ance life and work. For all the film’s 
witty dialogue and screwball pratfalls, 
these are not the best of times.

In her previous movies, Coppola’s 
ambiguity felt at times like an eva-
sion tactic urging us to form our own 
opinions of slippery 
characters. On 
the Rocks is 
simpler and 
more dis-
creet. Cop-
pola urges 

a relatable, funny performance from 
Jones as a woman finally coming of 
age and finding her lost confidence.

For much of the film Laura seems 
like a member of the audience, watch-
ing her comfortable life unravel and 
not putting up much of a fight – until 
she does. A stiff drink helps.

� “If death doesn’t interest you,” says 
16-year-old French teenager Alexis 
(Félix Lefebvre) in the opening mo-
ments of François Ozon’s Summer of 
85, “you’d better stop right here. �is 
is no story for you.”

Alexis is talking to us from a po-
lice cell in a Normandy seaside town 
where he is being held for what Ozon 
has us initially think is the death of his 
boyfriend David Gorman (Benjamin 
Voisin, a star in the making).

�e two had fallen in love when Da-
vid saved Alexis from a capsized boat, 
took him home to his mother (veteran 
Valeria Bruni Tedeschi, mostly wast-
ed) and gave him a job at their sailing 
tackle shop. On long motorcycle spins 
and trips to the funfair, the pair had 
formed a close bond broken only by 
the arrival of English teenager Kate 
(Philippine Velge), working as an au 
pair for a family in town.

Based on a 1982 novel by British 
writer Aidan Chambers and bearing 
comparisons to Call Me By Your Name 
(another film about two men falling in 
love in a sun-drenched Europe thirty 
years ago), Ozon plays with psycho-
logical thriller tropes in his elaborately 
tricky flashback structure and coy re-
veal of key plot points. Unfortunately, 
the familiar story is overwhelmed by 
its director’s preference for nostalgia 
over narrative.

An intrusive note of camp undercuts 
the committed perfor-

mances and stitch-per-
fect production design, 
sacrificed for another 

whiplash tonal shift or 
deadening musical mon-
tage. Still, how many films 

are there where a char-
acter dances frantically 

on another’s grave while 
listening to Rod Stewart’s 
Sailing on a Walkman? �

Reviewed 
this week
 
On the Rocks
Directed by  
So�a Coppola

Apple TV, 15A

Rating: 

Summer of 85
Directed by 
François Ozon

Curzon Home 
Cinema, 15A

Rating: 

Rebecca (Net�ix, 12)
Ben Wheatley adapts Daphne du 
Maurier’s classic novel with Lily 
James as the innocent orphan 
recently married to secretive Maxime 
(Armie Hammer). Brought to his 
stately mansion Manderley, she falls 
under the malign in�uence of wicked 
housekeeper Mrs Danvers (Kristin 
Scott Thomas) and the ghost of  
Rebecca, her husband’s late �rst wife.

Raise Hell: The Life  
and Times of Molly Ivins  
(IFI@Home, no cert)
Janice Engel’s entertaining documen-
tary pays tribute to American news-
paper columnist Molly Ivins (who died 
in 2007, aged 62), from her af�uent 
youth in Texas to her early career in 
journalism, where a determination to 
speak truth to power and razor-sharp 
wit saw her syndicated in over 400 
newspapers.

Cordelia  
(VOD platforms, 15A)
Antonia Campbell-Hughes plays dual 
roles as the title character and her 
twin sister in this psychological thrill-
er, co-written by the Irish actress and 
British director Adrian Shergold. It 
concerns an agoraphobic woman who 
has fallen in love with her upstairs 
neighbour (Johnny Flynn) and comes 
to believe she is being stalked.

Being a Human Person 
(Curzon Home, no cert)
Swedish director Roy Andersson is 
pro�led in this fascinating, unexpect-
edly moving documentary by Fred 
Scott. It follows the great �lmmak-
er through the production of his 
latest �lm About Endlessness, as he 
struggles with fear of failure and his 
worsening alcoholism.

The Trial of the Chicago 7 
(Net�ix, 15)
Aaron Sorkin’s account of the 1969 
show trial conducted by a vengeful US 
administration against a collection of 
countercultural �gures, including civil 
rights campaigners, anti-war activists 
and student leaders. A starry cast 
includes Sacha Baron Cohen, Eddie 
Redmayne and Joseph Gordon-Levitt.

Murray turns on the charm 
in Coppola’s NY comedy

John 
Maguire
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Benjamin Voisin and Félix Lefebvre  
in Summer of 85

Rashida Jones and Bill Murray in On the Rocks
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C
anada is a place where 
at crossroads drivers 
politely wait for their 
turn to move and 
people eat a dubious 
comfort food called 
poutine – milk curds 
in gravy poured over 

chips – maybe their version of the no-
torious Irish three-in-one. Yet there 
are parts of that country that are so 
inhospitable as to be almost on an-
other planet.

Somebody might have told Dermot 
Bannon that in winter Canada gets 
very, very cold. Because on his trip for 
Dermot Bannon’s Incredible Homes 
(RTÉ One), the poor man seemed at 
times transfixed by the chill. I couldn’t 
be sure if he was wearing his customary 
grin or gritting his teeth. Nova Scotia, 
where he first shipped up, was a mere 
minus 10 degrees. Canada has no trou-
ble getting two or three times below 
that. It’s no country for brass monkeys.

On Nova Scotia (which Bannon 
seemed to confuse with Irish-influ-
enced Newfoundland – Talamh an 
Éisc), Alie, the daughter of award-win-
ning local architect Brian MacKay-Ly-
ons, emerged from the house Bannon 
had come to ogle, sensibly dressed in a 
woolly hat, neck covering, heavy wool 

pullover and dungarees.
MacKay-Lyons had bought an entire 

peninsula on the shores of the Atlantic 
and is now designing and selling houses 
to, in Bannon’s words, “select clients”. 
Bannon wowed his way around the 
house with its stunning views through 
enormous windows.

Hey, I thought Bannon had had it 
with giant windows.

In those happy pre-Covid days in 
January when he was struggling with 
his own new Drumcondra home, 
award-winning architect Niall Mc-
Laughlin pointed out a drawback of 
Bannon’s love of outsize glazing – at 
night it becomes a mirror of the room. 
Large sheets of glass, McLaughlin said, 
“can be quite forbidding”.

Double glazing gives you double 
reflections and triple glazing a third 
image. “In the dark, a glass wall can 
actually become quite frightening,” 
Bannon said then. “At night time it can 
turn into something fairly horrific. I 
was shocked.”

Architectural flights of originality 
can take other inconvenient turns. In 
this nippy climate, the bedrooms of 
McKay-Lyons’s steel-clad, rust-co-
loured home a few metres from the 
sea are in a separate, parallel building, 
requiring a chilly sprint between living 
and sleeping quarters. Bannon sug-
gested he might even try the design 
himself, if the view was worth it. You 
have been warned.

Anyway it was off to the Nova Scotia 
capital Halifax, and a house for two 
chaps that looked on the outside like an 
office building, but inside was designed 
for entertaining, then up the road from 
Toronto to a gigantic “cottage” by the 
edge of a frozen lake and further north 
to a cleverly extended logger’s hut.

Most spectacular of all was the In-
tegral House, a 1980s Toronto subur-
ban home designed for mathematics 
professor James Stewart, who made a 
fortune from textbooks on calculus. 
�e monumental house with its dou-
ble integral curves, a concert space for 
150 people and a pool, cost Stewart 
CAN$32 million. Predictably, Bannon 
lay in the pool while being serenaded 
by a string trio.

Stewart died in 2014 and the house 
was bought by Mark Machin, chief 
executive of the Canada Pension Plan 
Investment Board, for over CAN$14 
million. �ere was a report in the To-
ronto Globe and Mail last year that the 
house was being put up for sale. Any 
offers?

Bannon’s globe-trotting adventures 
have been curtailed by the pandemic 
and tonight’s episode will concentrate 
on his favourite Irish homes. Whatev-
er about his generally cheerful mien, 
showcasing elaborate houses when 
so many people are stuck in cramped 
quarters at home and feeling financial 
and other pressures might not neces-
sarily represent a shot in the arm for 
national solidarity. Or maybe you see 
it as escapism.

� Earlier on Sunday nights, the ulti-
mate feel-good programme is surely 
DIY SOS: The Big Build Ireland (RTÉ 
One). Originally a BBC series that has 
been running in one form or another 
since 1999, it was rebranded with �e 
Big Build tag in 2010. �e Irish version 
has Baz Ashmawy presenting a series 
in which volunteers come together to 
fulfil the housing needs of people who 
need help.

Last week saw a huge meitheal of 
building professionals arrive in Anna-

cotty, close to Limerick city to rebuild 
and repurpose the home of 13-year-old 
Amy Mulcahy, who suffered a life-al-
tering brain injury following a 2019 
rowing accident and is in a wheelchair.

Clearly each episode takes consid-
erable planning. �e army of workers 
didn’t just materialise and have at it. 
Prefabricated elements of the build 
were trucked in. 

�e locals had to be in on it because 
of the intensity of the operation and the 
need for cakes to be baked and cups of 
tea to be made.

Given our awareness of the number 
of people in Ireland who could do with 
such a helping hand and the necessarily 
selective nature of the programme, 
this is a series that is definitely not for 
the cynical, but it’s good humoured, 
and the outcome satisfying for all con-
cerned.

� It’s worth catching up with David 
Hare’s Roadkill (BBC One) in which 
Hugh Laurie plays Peter Laurence, a 
cynically populist, post-Brexit, post-
Covid Conservative minister with a 
cupboard full of skeletons.

He has just won a libel case because a 
key witness, journalist Charmian Pep-
per (Sarah Greene), who has a drink 
problem, changed her story and is 
promptly fired by her newspaper. She 
sets out to get her job back and destroy 
Laurence.

Laurie is as villainous as he was in 
�e Night Manager, and Sarah Greene 
comes trailing clouds of kudos from 
playing Conor’s mother in Ordinary 
People. �e prime minister who seems 
to have the measure of Laurence, is 
played by Helen McCrory the hardbit-
ten, scary Aunt Polly of Peaky Blind-
ers. �

Reviewed 
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Dermot Bannon’s Incredible Homes on RTÉ One took him to Canada last week
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Dear Expert,
I am the proud owner of a six-year-old female Golden Retriever 
called Mitzi. My problem is that although Mitzi has no aggression 
in her, she is extremely sensitive to noise and barks loudly at any 
unexpected sound. We live in a densely populated Dublin suburb 
and this can be a nightmare for my neighbours, who have already 
made verbal complaints.

For obvious reasons, the issue is particularly bad around 
Halloween time. Mitzi  nds  reworks desperately frightening 
and in previous years has kept yelping back until the early hours 
of the morning. She is also suspicious of strangers and generally 
disruptive around them, but I put this down to nerves because she 
is always highly affectionate towards me.

My biggest fear is that Mitzi’s behaviour may be impossible to 
change, since she was a rescue dog and almost certainly had some 
trauma in her early life which I know nothing about. When I took 
her to a training class shortly after getting her three years ago, she 
just refused to engage.

I love Mitzi and could not bear to part with her, but I don’t want 
the neighbours to think I am an ignorant or anti-social person 
either. Please can you offer me some advice?  

Tony

Dear Tony

�ank you for your email. Loud noises can 
be very intimidating for our pets and it’s 
natural for them to bark when they feel 
anxious or stressed. It can also be socially 
awkward, as you have already found out.

Teaching our fur babies to be calm and 
well behaved might seem like a daunting 
task. However, please don’t be disheart-
ened – it can be done!

�e first thing to do is take Mitzi to your 
vet. �ey will perform a thorough phys-
ical examination, looking for causes of 
discomfort or pain. �ese can be difficult 
to see in our pets, especially animals who are very stoic.

Pain is processed through an area of the brain known as the limbic 
centre, which also governs emotional responses. It can exacerbate 
anxiety, fear, vulnerability and even aggression in both pets and people.

Common causes of “hard to spot” pain include early-stage arthritis, 
gall bladder disease and dental issues.

Step two is to reach out to a trainer. I know that open training lessons 
didn’t work for Mitzi in the past, but a few one-on-one sessions may 
be very beneficial. 

�ey could decipher if there are any specific noises that trigger her, 
such as the door bell, a lawnmower or a hoover.

Desensitisation therapy is another option. It seems that Mitzi is dis-
turbed by sudden, loud noises, so playing soundtracks of small, subtle 
noises in the background while you cuddle her can help reduce her 
fear. Spotify has numerous soundtracks or playlists with varying noise 
intensities to get you started.

Exercise is vital to reduce anxiety in our dogs. �ose with higher levels 
of anxiety often need even more activity to release pent-up energy.

You could consider taking Mitzi for an extra midday walk, or using a 
dog-walking service. Day care can also be very beneficial on occasions 

when you are particularly busy.
Environmental enrichment is a valuable tool. Giving our dogs toys or 

rubber Kongs filled with treats will keep them distracted for quite some 
time. You can also buy digital treat dispensers, which are controlled 
remotely from your phone. Some even have cameras that allow you 
to see your pet use them.

Although they can be pricey, they give great peace of mind – allowing 
you to know that your pet is safe or alerting you to go home sooner 
than planned.

Nutritional support must be considered. Many natural nutrition 
supplements can help reduce anxiety and facilitate a better response 
to training.

Derived from proteins or amino acids, they are quite palatable, easy 
to administer and have very few side effects.

�ere are also many different medications available to help with 
anxiety. �ey typically take full effect after around four weeks.

As with any ongoing medication, it’s important to get regular moni-
toring blood tests, ensuring that the dose is appropriate and not causing 
undue harm to the patient’s liver or kidneys.

Other medications are designed to be given in anticipation of a stressful 
event such as a family gathering or a local festival. �ey usually have a 
more sedative effect. As such, it’s important to supervise your pet for 

at least 12 hours after taking 
the medication and make sure 
they don’t come to any harm.

�e extinction effect is a vital 
aspect of behaviour training 
and you should be prepared for 
it. Most animals will have been 
taught or learned to behave in 
a certain way. As we ask them 
to change, they often perform 
more of their old, familiar hab-
its until they realise that is not 
what you want.

�is phase usually doesn’t 
last long, but sometimes it 
can continue for up to a week. 
Don’t be disheartened and per-

severe – the results will be worth it!
As you mentioned in your email, Halloween is a very risky time for 

Mitzi. You may not have enough time to train her before the fireworks 
begin, so I would recommend being highly cautious.

Exercise Mitzi during daylight hours and be at home to supervise 
her. If she has been prescribed calming medication, give it to her well 
in advance.

Playing the television or radio at low volumes can help reduce the 
sudden loud bang effect of fireworks. If allowing Mitzi out to do one 
final pee before bed, ensure that she is on two leads in case she bolts.

Behaviour training in any dog can be overwhelming as well as ex-
hausting. It’s even more challenging if your pet’s behaviour puts you in 
an awkward spot with your neighbours. With patience, perseverance 
and commitment, however, I am confident that Mitzi will become 
more sociable and comfortable. �

Got a problem or something you’d like advice on? Email anonymously by con-
tacting us via https://www.businesspost.ie/ask-an-expert and we’ll match your 
query with the best expert we can find on the subject. You can also drop an email 
in confidence to nadine@businesspost.ie

How do I stop my dog  
from barking excessively?
This week, Gene Cashman advises a 
reader on how to help a nervous dog 
cope with everyday noises and events

Design  
for life

MY BEST TIP 
FOR LIVING 
WELL IN  
LOCKDOWN
Make sure to get outside for 
some fresh air – even if it’s 
raining.

 
THE BEST LINE  
I KNOW
“It was only a sunny smile, and 
little it cost in the giving, but 
like morning light it scattered 
the night and made the day 
worth living.”  
– F Scott Fitzgerald 

 
A BOOK I LOVE
My favourite book is Harry 
Potter and the Philosopher’s 
Stone: a fantastic story! 

Gene Cashman quali�ed from 
University College Dublin in 
2013. She spent her �rst year 
as a vet in Clonakilty in Co 
Cork, then the next �ve years 
in New Zealand, Australia 
and Canada. She has returned 
to her native Cork to work 
in a small animal practice in 
Glanmire.

Gene  
Cashman



NATURALLY
OUT OF
THIS
WORLD

Your Ship
Celebrity Flora

Celebrity Flora marks an evolutionary turning point in the
approach to ship design, featuring an innovative outward-
facing design that makes the destination the centre of
attention. By focusing the direction of spaces outward at
every opportunity, we virtually erase the boundaries
between ship and destination. Join us onboard the most
state-of-the-art ship to ever sail the Galapagos Islands.

All-Inclusive
Our all-inclusive packages to the Galapagos have
everything you need for an incredible adventure. On board,
you’ll enjoy menus crafted by a Michelin-starred chef,
unlimited beverages, Wi-Fi, room service and more. For
your experiences off the ship, you’ll have use of snorkeling
equipment, wet suits and excursions led by Galapagos
National Park certified naturalists. And that’s not all.

All Itineraries Also Include:
� All flights from Dublin to Baltra, Galapagos via Quito
� All overseas transfers airport - hotel - port
� 3 nights in the JW Marriott hotel in Quito, Ecuador
� City Tour of Quito, Ecuador
� 20kg Check-in bag per person

Galapagos
Outer Loop
10 nights - 3rd September 2021

Itinerary:
• Quito, Ecuador (hotel) x2 • Baltra, Galapagos
• Daphne Island • Gardner Bay (Española)

• Punta Suarez • Cormorant Point • Post Office
• Punta Moreno • Urvina Bay • Punta Espinoza
• Punta Vicente Roca • South Plaza • Dragon Hill
• Puerto Ayora • Baltra • Quito, Ecuador (hotel)

Includes:
� 7 nights onboard the brand new 5� Celebrity Flora
� Superb dining on a full board basis & onboard drinks
� Twice-daily shore excursions included
� Use of equipment including snorkelling equipment,
mini wetsuits, binoculars and hiking sticks

� Daily briefing by Galapagos National Park certified
� Expedition Leader & lectures by Galapagos experts
� Gratuities included � Galapagos fees included
�Wifi onboard

Sky Suite with Infinity Balcony
Seamlessly blending indoor and outdoor living the Sky Suite
with Infinite Balcony allows you to walk right to the water’s
edge for a greater connection to the sea and the islands.

From €10,499pp

Galapagos
Inner Loop

10 nights - 3rd September 2021
Itinerary:

• Quito, Ecuador (hotel) x2 • Baltra, Galapagos
• Daphne Island • Puerto Egas • Rabida

• Elizabeth Bay • Caleta Tagus • Sullivan Bay
• Bartolome • Las Bachas • North Seymour
• Puerto Baquerizo Moreno • Punta Pitt

• Puerto Ayora • Baltra • Quito, Ecuador (hotel)
Includes:
� 7 nights onboard the brand new 5� Celebrity Flora
� Superb dining on a full board basis & onboard drinks
� Twice-daily shore excursions included
� Use of equipment including snorkelling equipment,
mini wetsuits, binoculars and hiking sticks

� Daily briefing by Galapagos National Park certified
� Expedition Leader & lectures by Galapagos experts
� Gratuities included � Galapagos fees included
�Wifi onboard

Sky Suite with Infinity Balcony
Seamlessly blending indoor and outdoor living the Sky Suite
with Infinite Balcony allows you to walk right to the water’s
edge for a greater connection to the sea and the islands.

From €11,099pp

Discover exciting Destinations
There’s nothing like the thrill of discovering a new destination. Spectacular scenery, friendly locals, majestic
wildlife, intriguing customs and envy-inducing photo-ops.

The inspiration for Darwin’s Theory of Evolution, the Galapagos host an incredible array of extraordinary
wildlife; on land, sea and air!

Find out more about our carefully curated holidays at cruisescapes.ie/holiday-type/expedition/

For more information or to book call: 01 294 1000 www.cruisescapes.ie
book@cruisescapes.ie

Est. 1992. 100% Irish Owned. Carrickmines, Dublin 18 • Prices based on 2 sharing • Low deposit of just €330pp due at time of booking. Full payment
due 16 weeks from departure • Optional insurance available • Prices are subject to availability • Fully licensed and bonded by CAR (TA 0348)
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P
at McDonagh is 
striving to keep a 
positive outlook, 
but with so many 
interruptions to 
daily life, he’s 

finding it tough. A case in point: 
this interview with the Business 
Post was supposed to happen in 
person, but for obvious reasons 
that hasn’t been possible.
to page 2

By Barry J Whyte

 Post Plus

Pat McDonagh is famously the former national school teacher who founded 
Supermac’s and became a multimillionaire, who has gone head-to-head 
with McDonald’s and Galway GAA, and who has never shied away from 

speaking his mind. Now, like everyone else, he is facing the huge challenge 
of Covid – but if anyone can outlast these strange times, it’s Pat McDonagh

The Big Mc
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you have to give it time and give it ef-
fort to get the result at the end of the 
day. But most companies either settle 
the case or run out of speed, if you 
know what I mean.”

Indeed, despite the money it is cost-
ing and the impact on his expansion 
plans, he’s turned down at least one 
overture from McDonald’s to settle 
the matter. �ey had misjudged Mc-
Donagh and what drives him.

“�at wasn’t of interest to us. We 
decided that we’d already put a bit of 
effort into it, both from the team with-
in Supermac’s and from others outside 
the organisation,” he says, and con-
cluded that they would persevere.

How did he feel about the offer at 
the time?

“I got a bit insulted with it, really. 
And what was probably more 
demeaning was the sense that 
came back to us that seemed 
to suggest we were some 
Mickey Mouse company 
from the west of Ireland. 
�at further increased 
our determination to 
fight our cause.

“It was kind of in-
sulting, if you want to 
put it that way, that 
they were taking your 
own name, Mc, away 
from you, so it got a 
bit personal in some 
ways,” he recalls.

“When you have put 
as much blood, sweat and 
tears into something, you’re 
not going to let it go from you 
that easily — why should I allow 
somebody who, because of their 
size, wants to put us out of business?

“Why should I allow that to happen? 
I wasn’t going to let it happen, and I 
won’t let it happen.”

Clash with Galway GAA
Around the same time as the Mc-
Donald’s battle was reaching its latest 
peak, McDonagh was spending just as 
much energy on a prolonged row with 
Galway GAA over its finances.

So, in October last year, having tried 
for a number of years to get its atten-
tion through quiet, diplomatic chan-
nels, he went public with a hard-hit-
ting letter.

In it, he pointed out that the compa-
ny had put more than €1.6 million into 
Galway GAA — around €1.25 million in 
direct payments, along with more than 
€340,000 in ancillary sponsorship – 
and he wanted to see the receipts.

As he wrote, “Supermac’s would 
like to seek clarification from the 
Galway County Board as to how this 
money was spent. Specifically, have 
the players and management benefit-
ed, or has the county board  
benefited?”

He also archly let the public know 
that “two investigations have taken 
place into the finances of Galway GAA: 
one conducted by Galway GAA and a 
second conducted by Mazars”.

He wanted both of those investiga-

tions to be made public so everyone 
could make up their own mind.

It kicked off a pretty feisty spat. 
Galway County Board publicly stat-
ed that it was “disappointed” that 
McDonagh had gone public and said 
its accounts were both audited and 
transparent.

When I first bring it up with Mc-
Donagh, he pauses briefly before say-
ing, “Time moves on and, lookit, as I 
say, everything is relative. I’m delight-
ed it has been addressed and things 
have moved on from where we were 
at that time.”

To his mind, there’s a lot more 
transparency in Galway GAA now, 

as well as in other county boards 
across the country, and he repeats that 
“things have moved on”. As he points 
out, we can’t even be sure if there will 
be an All-Ireland series this year, so 
the financial matters of one county 
from before the pandemic seem a mil-
lion years past.

Even so, it was a risk, I suggest to 
him, and could well have brought him 
plenty of hassle in his own county: in 

Ireland, people who rock the boat ar-
en’t always welcome on board.

Does he feel validated?
“Ah, look, it wasn’t necessarily 

that you need to be validated. It just 
needed to be addressed. And it was 
addressed and as far as I’m concerned 
that’s it. It’s over, it’s done, we’ve new 
challenges now, let’s focus on the 
future.”

�at’s all well and good, but there 
was a point at which the two parties, 
who have been in one of the lon-
gest-lasting sponsorship relationships 
in the GAA, were clearly keen on going 
their separate ways.

As the Business Post reported at the 
time, Galway had spent some portion 
of the previous year exploring the 
idea of different sponsors, and had a 

hit list of perhaps less controversial 
but equally munificent ones they 

wanted to target.
�e county board had ap-

proached several prospec-
tive sponsors, including the 
billionaire Comer brothers 
and insurance firm Aviva. 
And while they eventu-
ally signed a new deal 
with McDonagh, it was 
a sign of how tense the 
relationship had  
become.

When I ask him 
whether he had consid-

ered ending the relation-
ship himself, he deftly tries 

to avoid answering, so I ask 
again. (And then again.) Even-

tually he answers.
“At any point did I consider 

ending my relationship with Galway 
GAA? No, that’s not what it was about 
from my side.”

By way of a final question I ask him 
if he has any regrets about raising the 
issues so publicly.

It’s the first time he’s answered 
without a pause on the issue of  
Galway.

“No,” he says. “No. None whatso-
ever.”

Courting controversy
In the last year, McDonagh has also 
ramped up his campaign against the 
insurance industry, which more than 
anything else seems to get his blood 
boiling.

In fact, as he discusses it, it starts to 
sound like he’s describing a giant con-
spiracy in which virtually everyone is 
involved.

His fervour is perhaps not surpris-
ing. McDonagh is effectively self-in-
sured, in that he’s got insurance that 
covers him for a very high excess, but 
it leaves him to fight smaller claims 
himself. With, by his own account, 
more than 60 live claims at the mo-
ment, it gives him a particular view on 
the issue.

When he begins to warm to the dis-
cussion, no one is safe, from insurance 
companies, to claimants, to solicitors, 
and even to judges.

“At the end of the day, who’s going 

 ‘‘ �e biggest place affected 
by Covid is the city centres. 
�ere are times you could land 
a jumbo on O’Connell Street 
and you’d be safe enough  ’’

He wrote in an 
open letter that 
Supermac’s had put 
more than €1.6 m 
into Galway GAA — 
and he wanted to  
see the receipts

Another case in point: he’s doing the 
interview while sitting in the car park 
of his new plaza in Portlaoise. It was 
supposed to open in May, but that was 
pushed back to July. A few weeks lat-
er, the local lockdown in Laois closed 
some of its services and then it fully 
opened for a week before being again 
partially closed by the latest national 
level 5.

Even down the phone line, it’s im-
possible to avoid the sense of exhaus-
tion that McDonagh exudes.

Less than a year ago, he was a dif-
ferent man, dressed in a tuxedo and 
striding to the podium to collect the 
EY Industry Entrepreneur of the Year 
award for what the presenter de-
scribed as his “sheer guts, determina-
tion and ambition”.

It was an award four decades in 
the making, and few people in Ire-
land need to be told the tale of the 
former national school teacher who 
opened a burger chain and became 
a multimillionaire with more than a 
hundred restaurants, as well as ho-
tels and a motorway service station 
cheekily named after an American 
president.

It was a short, slightly nervous, 
speech, but this was the recognition 
that many felt he had long deserved. 
Burgers weren’t sexy like tech or phar-
ma or finance, but they created jobs in 
the 1980s and 1990s and his concept 
clearly had growth potential. Ulti-
mately, it was a recognition of precise-
ly the kind of homegrown entrepre-
neur that many in corporate Ireland 
say we just don’t produce enough of.

Even so, when a newspaper reporter 
caught up with him later that week, it 
seemed like some of the shimmer may 
have worn off. In fact, the newspaper 
reported, he was striking a “sombre 
tone”.

“We’re faced with a little tightening 
of the belt coming forward,” he said 
at the time, offering only the conso-

lation that he hoped “it won’t be too 
serious”.

�at hope was misplaced. Over the 
course of the last year, Covid-19 has 
joined Brexit, tax harmonisation, US 
trade policy and climate change as ex-
istential threats to Ireland.

Over the same period, McDonagh 
has tried to run his company through 
a volatile health crisis, while fighting 
over patents with McDonald’s, chal-
lenging Galway GAA over its accounts, 
campaigning for insurance reform, 
and courting public controversy over 
his evaluation of the government’s 
pandemic unemployment payments.

He’s striving to maintain a positive 
outlook, he insists, but it’s clear that 
for Pat McDonagh, the last year has 
been a battle.

�e battle of the Macs
Take his legal wrangle with McDon-
ald’s, for example. For almost four 
years now, McDonagh has been fight-
ing with the American burger giant 
— revenues of $21 billion versus reve-
nues of €172 million — over the arcane, 
complex and befuddling terrain of 
trademark rights.

If you’ve never delved into the area 
of trademarks you might be under the 
impression that it’s a clear-cut matter: 
one company registers its ownership 
of a particular brand name or design 
and, hey presto, no other company can 
use it. But it’s far more complicated 
than that, nuanced by issues of de-
sign interpretation, product category, 
regional markets and good faith that 
make any case appear to the layperson 
more about the artistic interpretation 
of the law than a straightforward mat-
ter of its application.

�e headlines from the last 18 
months certainly seemed to suggest 
that McDonagh was gaining the upper 
hand in the battle.

“End of the McBully — Supermac’s 
wins trademark case against McDon-
ald’s”, RTÉ reported in January 2019.

“McDonald’s loses second ‘Mc’ 

trademark case against Supermac’s,” 
the BBC added in August 2019.

“McDonald’s not appealing ruling on 
‘Mc’ trademark,” RTÉ reported earlier 
this year in a story that was followed 
up in the Irish Independent with the 
headline: “‘We’re delighted they’ve 
finally conceded’ — Supermac’s victo-
rious in long-running trademark battle 
with McDonald’s”.

It would be easy to conclude from 
all of that coverage that McDonagh had 
now finally reached the end of a legal 
case that started when McDonald’s 
first objected to his efforts to register 
some of his own trademarks in  
Europe. 

However, the nature of trademark 
cases is that they tend to spawn mul-
tiple parallel cases, appeals and re-
sponses, and the plain fact is that for 
Supermac’s and McDonald’s, this one 
is still rumbling on. While McDonagh 
won the fight on the use of the Mc pre-
fix, the main theatre of battle is over 
the Big Mac trademark. McDonagh 
won a ruling on that earlier this year, 
but McDonald’s has an appeal against 
that ruling with the European Intel-
lectual Property Office that is yet to be 
heard.

�e upshot is that the trademark 
row has put a crimp on McDonagh’s 
plans to expand into Britain and Eu-
rope. And while he’s happy enough 
that there’s plenty of business to keep 
him occupied in Ireland, a chance 
to build a business somewhere else 
clearly appeals to him.

He has no intention of giving up and 
settling, though, mostly due to his own 
innate sense of justice.

“�is is what big companies can do. 
�ey will keep the ball rolling, and 
appeal the decision, and it keeps going 
on and on,” he says.

“It’s such a prolonged and expen-
sive process that a lot of companies 
wouldn’t either have the financial 
power of staying with it or the deter-
mination to stay with it,” he says.

“It is a long, arduous process and 
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In this  issue…

Mary Cate Smith
J O U R N A L I S T

Long-time Irish Tatler 
contributor, Smith 
picked out the best of 
what to see and do in 
September, from page 
17. Top of her own to 
do list for the month 
ahead? “Caitlin Moran’s 
talk at the International 
Literary Festival on the 
7th is a major draw; a 
feminist tornado, her 
most recent book How 
to be Famous gave me 
all the teenage feels.”  

 @thefashionhorn

Sharon Drugan 
M A K E U P  A R T I S T

Seasoned makeup artist 
Drugan took care of both 
hair and makeup for 
our editorial shoot this 
month, from page 44. 
“The look was effortless 
and minimalistic and was 
perfectly complemented 
by the location.” As for 
her favourite new season 
looks: "I loved Chanel 
(metallic highlighter swept 
across the cheekbones) 
and Christopher Kane 
(wintry flushed cheeks and 
clean skin.)” 

 @sharondrugan

Rachel  Khoo
C O O K  A N D  F O O D  W R I T E R

Best-selling author of The Little 
Paris Kitchen, Khoo talks food 
and recipes from her adopted 
home of Sweden on page 88. Her 
latest book, The Little Swedish 
Kitchen showcases over 100 
Swedish recipes. “One of the first 
words I learnt in Swedish was 
bullar, or buns. Not only am I a 
firm believer that the best way to 
learn a language is through food, 
but also because it’s a word that 
crops up time and time again 
when talking about Swedish 
cuisine. Buns are very popular… 
I could have written a whole 
chapter on buns alone!” 

 @rachelkhooks
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now a need for them more than ever.
“But I wouldn’t be preaching that to 

convert people,” he says. “�at’s only 
my personal opinion.”

Panning the PUP
McDonagh’s personal opinions have 
gotten him into a bit of trouble lately, 
as he knows well.

Perhaps the most controversial, and 
ill-advised, came during the peak of 
the pandemic, when he claimed that 
unemployed workers who were in re-
ceipt of the pandemic unemployment 
payment (PUP) had “won the lotto”.

�e comment provoked an inevita-
ble uproar. Ged Nash, the Labour TD, 
said it was an “utter disgrace”, while 
Paul Murphy, the Rise TD, claimed in 
the Dáil that McDonagh was offering 
“poverty wages”.

Part of the shock stemmed from 
McDonagh’s public image as a 
hard-working, honest, avuncular fella. 
Few interviewers have been able to 
resist the anecdotes about his willing-
ness to muck in and wipe down tables 
and clear away the detritus of his cus-
tomers’ meals. �e message is plain: 
Pat’s a decent auld skin and even his 
years in the boardroom haven’t frayed 
his basic connection to the working 
man.

It’s a view of him shared by his own 
workers. At the beginning of 2019, at 
the Pendulum Summit, a kind of busi-
ness networking and positive thinking 
conference, I ran into one of his em-
ployees at a coffee break and the talk 
eventually turned to McDonagh. �e 
employee, coincidentally, was Henry 
Healy, Barack Obama’s sixth cousin 
and manager of the Barack Obama 
Plaza motorway service station.

As Healy put it, “If Pat McDonagh 
is going to clean the toilets, or if we 
[middle management] are going in 
to clean the toilets, then nobody else 
minds being asked,” he said at the 
time.

But even Healy on that day at the 
Pendulum Summit suggested that 
there was a degree of frustration with-
in the organisation, perhaps a percep-
tion that some young people are a little 
work-shy.

“We see the changes in attitude of 
the younger generation in their ap-
proach to work. Maybe some of them 
are coming out with degrees and 
expect to walk straight into a board 
meeting — the work ethic isn’t there,” 
Healy told me that day.

It’s clearly all a reflection of the 
Supermac’s culture: the primacy of 
hard work and endeavour over college 
degrees, and the mild belief that young 
people seem to want life handed to 
them on a platter.

McDonagh, like many men of his 
generation, believes that the hard-
ships of the middle decades of the 

20th century made people hardy and 
adaptable, while the creature comforts 
and relative wealth of recent years 
have made later generations soft and 
spoiled.

I suggest that the ongoing fallout 
from the great financial crash of 2008 
might mean that life is actually harder 
for twentysomethings than for older 
generations — and thus that a €350 
payment isn’t as lucrative as it might 
seem — but even six months after he 
first made the comments, he sticks by 
them.

However, he does reiterate that 
some of the nuance was lost in the 
original version of the debate.

“I never said that some people didn’t 
deserve the €350. I said a lot of people 
deserved more than €350,” he says. 
But he did have an issue with peo-
ple who had previously only worked 
a shift a week getting the same flat 

€350, since it effectively put them in 
a better situation than they had previ-
ously been in.

All told, he says, he’s happy to see 
the return of the PUP, especially for 
families in the lead-up to Christmas, 
and notes that “the new PUP pay-
ments at various levels have endorsed 
what I said”.

Clearly he’s not keen to rehash the 
entire controversy, so, by way of a final 
word on the matter — and perhaps 
more than a little deprecatingly — he 
says, “It was good radio, in fairness. 
Not good for me, but good for the  
radio.”

Deserted city centres
All of which amounts to a hell of a 
lot of turmoil and controversy before 
we’ve even gotten to the elephant in 
the room: Covid-19.

How have the various lockdowns 

of 2020 affected his business? �e 
short answer: quite a lot, but maybe 
not as much as other parts of the 
economy.

“I’d say it’s the same in any other 
quick service restaurants, or restau-
rants generally, in that the biggest 
place you’re affected is the city centres 
across the country,” he says.

“If you think of O’Connell Street in 
Dublin, it’s pretty decimated. �ere 
are times you could land a jumbo on 
O’Connell Street and you’d be safe 
enough.”

�at same situation applies across 
the country. �e worst-hit areas are 
the city centres, then the motorway 
plazas next, then small towns and 
suburbs. Anywhere with a drive-
through or click-and-collect business 
is just about holding their own.

It is very difficult for him to assess 
just what the impact will be for the full 
year on his business, he admits.

“It all depends on a guesstimate and 
this is what you’re trying to do on a 
weekly basis because your assessment 
of it two weeks ago would be totally 
different to two months ago,” he says.

What’s the impact likely to be for 
the full year?

It’ll be worse for some parts of his 
business than others, he says. �e 
restaurants could be down to about 
20 per cent of their previous revenue. 
�e motorway plazas will also be bad-
ly hit: down by maybe as much as 40 
per cent. With the restaurants, it will 
depend where they are located. He es-
timates that part of the business could 
be more than 35 per cent down.

Nor will the coming months provide 
any respite. Even if the current lock-
down measures work, December may 
still be a bust. �e hotels will certainly 
not do the business they did in 2019, 
with seasonal parties virtually all can-
celled, while the restaurants will also 
fail to benefit from normal levels of 
foot traffic.

“December is normally a pretty 
good month, but it could very well be 
a write-off because shopping won’t 
be as busy as it was in other years,” he 
says.

He tries to remain pragmatic and 
philosophical, saying, “Lookit, that’s 
the way it is. �is time will pass and 
there’s a future, and this is just what 
you have to do to prepare for it.”

But even that question of the future 
has a particular tinge for McDonagh. 
He’s 67 now and he’s been in business 
for more than four decades. And it’s 
clear this year has taken a toll. Does he 
ever consider simply retiring?

“I’m soon due to retire,” he says, in a 
matter-of-fact way.

Does he have an exit plan?
“I’m working on it. Yeah, I’m work-

ing on it,” he says, before pausing. “But 
I don’t have it yet.”

Few interviewers 
have been able to 
resist the anecdotes 
about McDonagh’s 
willingness to muck 
in and wipe down 
tables. �e message 
is plain: Pat’s a 
decent auld skin

For the last year or 
so, McDonagh has 
been excoriating 
some judges as 
‘Santy Claus’ judges 
for the generosity 
of their awards to 
personal injuries 
claimants

to turn out to be the loser? It’s the 
insured party, because who’s going to 
pay the bill at the end of the day? It’s 
the insured party,” he says. 

As far as he sees it, some cases in-
volve spurious claimants, who sue for 
bogus injuries in the knowledge that 
the cost of defending the case at trial 
makes it tactically more beneficial to 
settle early.

But in truth, his real resentment is 
at the wider legal system. For the last 
year or so, he has been excoriating 
some judges as ‘Santy Claus’ judges for 
the generosity of their awards.

He knows that kind of rhetoric is 
strong stuff, but he believes it’s the 
reality and that there can be a great 
disparity between the awards granted 
by different judges.

Some of the issue is also down to 
the packed court diary, he concedes: 
there’s occasionally a lack of appetite 
for a full hearing, so the parties are 
encouraged to settle. But he still seems 
frustrated by the inconsistency.

“�at’s why 90 per cent of cases are 
settled out of court. �at to me doesn’t 
give a great reflection of going into 
court.”

�en there’s the red tape and 
bureaucracy — the many impedi-
ments, as he sees them, to do-
ing business in Ireland today.

It’s more than just extra 
forms, fees and regula-
tions though. For all that 
stoicism, McDonagh 
seems disheartened. 
“�e fun has gone out 
of it,” he says.

He seems to 
see the en-
tire country 
through a 
different 
lens lately 
and he tells 
the Business Post he believes that “to a 
large degree, the country has probably 
lost its conscience in the last number 
of years in lots of ways”.

In fact, he reiterates, “I think we’ve 
lost our way quite a bit.” By way of ev-
idence, he cites several examples.

Take the planning process. While he 
doesn’t specify any details, he says he’s 
heard of instances in which develop-
ers have been asked by objectors for 
big sums of money to withdraw their 
objections.

�en, in a separate category, he cites 
the serial objectors, who take an active 
and entirely legal interest in the plan-
ning process, but who nevertheless 
can sometimes scupper a project upon 
which he has spent substantial time 
and treasure.

“Serial objectors would be one of 
my issues with the planning laws in 
the country,” McDonagh says. “Serial 
objectors that are allowed to object 
anywhere in the country even though 
they mightn’t live there.”

�is may or may not be related to 
the fact that one of his proposed new 
motorway plazas was torpedoed by 
objections from, among others, a 

Joe Canning 
of Galway 
wearing his 
sponsor’s logo 
last year

©Inpho/ 
Ryan Byrne

Longford planning consultant called 
Liam Madden. Madden is known for 
his colourful style and caught the 
headlines by complaining that grant-
ing permission to McDonagh’s service 
station would propagate more “fat ars-
es” around the country.

�e reference caught the headlines, 
but the argument also caught An Bord 
Pleanála’s attention, and they ruled 
against McDonagh, who now has to go 
back to the start with a new plan.

He’s got plenty of other grievances 
with the system, such as the input 
from state bodies like Transport In-
frastructure Ireland — the former Na-
tional Road Authority — which won’t 
allow him to erect signs on the mo-
torway to guide people to his service 
stations.

“So you have to street-fight to get 
recognition,” he says.

�at sense that he’s street-fighting 
for recognition permeates his view 
of business and generates a palpable 
sense of frustration.

Lately, he’s enraged about Irish 
Water and the charges they are 

imposing on businesses to con-
nect to a water supply, citing 

the example of a plaza he’s 
building in Kinnegad where 
the fee was €272,000. He got 
a private quote for the same 
job, he says, and it came in at 
€40,000.

“And that’s just to con-
nect you. You get charged 
for the water after that! 
�at’s totally outrageous 
and ridiculous,” he says.

He is also full of bile 
towards the property mar-
ket and so-called vulture 

funds. “It’s a dog-eat-dog 
situation out there,” he says, 
but declines to go any further 
“because if I mentioned any-

thing else, you and me might 
end up in court”.

Indeed, it’s a point worth 
dwelling on briefly. A good deal 

of the material McDonagh cites as 
evidence for his claims would indeed 

land us both — or at least this newspa-
per — in court. At times it appears as 
if his campaigns, particularly against 
the insurance industry, are all-con-
suming for McDonagh, and result in 
his frustration outrunning his better 
judgment.

�e only solace he seems to take is 
that perhaps after all of this turmoil, 
there might be a reversion to old-fash-
ioned values.

“One of the things that could come 
out of this thing” — meaning the pan-
demic — “is that people will revert 
back to some form of religion, what-
ever they believe in, because there is a 
God up there at the end of the day”.

Perhaps mindful that he’s strayed 
into areas that are not necessarily 
solely business-focused, he gives a 
kind of apologia, saying, “Far be it 
from me to pontificate, but I think if 
you have any bit of Christian values — 
or whatever values you have — there is 

Pat McDonagh at the 
Galway Plaza: ‘sheer 
guts, determination and 
ambition’

Michael Dillon
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IAG reports quarterly 
loss of €1.3bn 
IAG, the owner of Aer Lingus and Brit-
ish Airways, reported a quarterly loss 
of €1.3 billion last week. �e figure far 
exceeded the €920 million forecast by 
analysts, as passenger numbers plum-
meted with the majority of flights at 
less than half capacity. Shares in the 
company fell by 3 per cent in London 
trade last Wednesday. IAG’s stock has 
lost 78 per cent of its value so far in 
2020. 

Chargify announces 30 
new jobs for Dublin
Chargify, a US-based firm which 
provides billing and subscription 
management solutions for B2B SaaS 
companies, has announced the open-
ing of its new EMEA headquarters in 
Dublin. �e company plans to hire 30 
new staff by the end of 2022. Chargify 
will initially hire ten employees before 
the end of the year in a variety of en-
gineering, product, business develop-
ment and customer success roles. 

Government records 
€10.2bn deficit in H1
Government expenditure in the first 
half of the year increased substantially, 
reflecting the financial supports put 
in place to offset the impact of the 
Covid-19 pandemic, according to new 
figures from the Central Statistics Of-
fice. A deficit of €10.2 billion (5.8 per 
cent of quarterly GDP) was recorded 
in the first half of 2020. Gross general 
government debt exceeded the peak 
of €218 billion recorded in the third 
quarter of 2013 to reach a new record 
high level of €226 billion in the second 
quarter of this year.

Ardagh revenues 
increase to $1.8bn 
Packaging group Ardagh has reported 
third quarter revenues of $1.8 billion, 
an increase of 4 per cent at actual ex-
change rates and 2 per cent at constant 
currency. Ardagh posted profits of €48 
million for the three-month period, up 
from a loss of €29 million for the same 
period last year. Glass packaging rose 
4 per cent at constant currency, while 
metal beverage packaging saw a 1 per 
cent increase at constant currency. 

Irish medtech firm 
developing multiple 
Covid-19 therapies 
Aerogen, an Irish medtech company 
specialising in aerosol drug delivery, 
will play a part in the development 
of more than 15 potential Covid-19 
treatments. Over ten million patients 
worldwide have been treated with the 
Galway based firm’s closed-circuit 
nebuliser drug delivery technology to 
date. Aerogen already has a number of 
treatments in the clinical trials stage. 

Business activity in 
Dublin returned to 
growth in Q3
Business activity in Dublin returned to 
growth in Q3, according to the latest 
Dublin PMI from IHS Markit, produced 
for Dublin City Council. It followed 
the lengthy contraction caused by 
Covid-19. However, the overall in-
crease to 51.2 shows only marginal 
growth, as the rebound lost steam at 
the end of the quarter. Manufacturing 
reported the strongest recovery of the 
three monitored sectors, followed by 
construction. 

Cellnex invests  
€10m in 100 Irish 
telecoms towers
Cellnex Telecom has spent more than 
€10 million in Ireland during its first 
year of operations in the country. �e 
telecoms tower firm has installed 100 
new towers nationwide this year with 
80 per cent of these enabled with 
fibre infrastructure. Spain’s Cellnex 
acquired Irish firm Cignal last year 
in a deal worth €210 million and has 
committed €60 million for 600 new 
telecoms tower sites by 2026.

C&C’s half-yearly 
revenues plummet 55%
Cider and beer group C&C reported 
a 55.4 per cent fall in net revenue for 
the six months to the end of August to 
€386.7 million, resulting in an operat-
ing loss of €11.7 million. �e Bulmers 
and Magners cider maker returned to 
profit generation in July up to Septem-
ber following robust demand in the 
off-trade and the phased reopening of 
the on-trade in its core markets. 

Pandemic uncertainty 
affects seasonal 
consumer habits
New figures show that uncertainty 
around Christmas affected seasonal 
consumer habits, resulting in shoppers 
spending €1.8 million less on tubs and 
tins of chocolate than this time last 
year. However, the latest figures from 
Kantar show that nine out of every ten 
households bought chocolate almost 
every week over the past three months. 
Kantar’s market report showed that 
grocery sales growth in Ireland slowed 
to 11.9 per cent year on year during the 
three months to October 4. 

SSE Airtricity to freeze 
gas and electric bills 
during winter months
SSE Airtricity, Ireland’s largest suppli-
er of green energy, announced that it 
will freeze electricity and gas prices 
for its customers for the winter. �e 
news follows electricity supplier Elec-
tric Ireland’s decision to introduce a 
disconnection moratorium for its 1.3 
million business and residential cus-
tomers until December 1.

Open Orphan 
subsidiary to run 
Covid-19 tests
hVIVO, a subsidiary of Dublin-listed 
pharmaceutical company Open Or-
phan, has reached a deal with the Brit-
ish government to develop a Covid-19 
human challenge study model. Test 
subjects could be exposed to the coro-
navirus in controlled settings as early 
as January 2021 in an effort to speed 
up the development of a vaccine.
 

Tullow Oil shares surge 
25% following Ugandan 
sale approval
Shares in Tullow Oil surged 24.8 per 
cent last �ursday, the oil producer’s 
biggest daily percentage jump since 
June, following the granting of Ugan-
dan government approval for the sale 
of a $575 million stake in an oil project 
to Total SE. Tullow said the deal will be 
finalised after completing customary 
pre-closing steps with the France-
based multinational Total SE. 

Fund management 
firms fail to implement 
new regulations
A “significant” number of fund man-
agement companies authorised to 
operate here before stricter regulations 
were introduced in 2017 have not yet 
fully implemented the new frame-
work. 

�e Central Bank said that some of 
these companies may now face  
penalties. �e Central Bank intro-
duced the provisions over and above 

the minimum European Union re-
quirements to ensure the country’s 
large funds industry had sufficient 
resources and controls to meet their 
obligations.

Unilever returns to 
growth in Q3
Unilever beat expectations with a ro-
bust return to sales growth in the third 
quarter, led by increased demand for 
soaps and other hygiene products. Un-
derlying sales for the Dove soap, Hell-
mann’s mayonnaise and Tresemme 

shampoo maker rose 4.4 per cent 
year-on-year, well above forecasts of 
1.3 per cent, while turnover of €12.9 
billion exceeded expectations of €12.7 
billion. 

Insolvency statistics 
remain stable
�e latest insolvency statistics pub-
lished by Deloitte showed that the total 
number of corporate insolvencies at 
the end of September stood at 431. �e 
figure represents a marginal decrease 
of 1.8 per cent from the same period 

The week that was

The week in numbers

The percentage increase of house 
prices between June and September, 
according to the Daft.ie House Price 
Report 

Where Ireland is placed in the 2020 
Mercer Global Pensions Index, which 
benchmarks retirement income sys-
tems around the world

The number of touch-free payments 
processed by Visa since contactless 
limits were increased in more than 
29 countries across Europe earlier 
this year 

The amount raised by Irish medical 
device start-up Neuromod, which 
specialises in tinnitus treatment, in an 
oversubscribed Series B �nancing

The turn-around time for Heathrow 
Airport’s paid-for rapid coronavirus 
testing, which it began rolling out 
last week

The number of Irish consumers who 
used or bought online services for 
the  rst time since the onset of the 
Covid-19 pandemic, according to a 
survey by PayPal
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Microsoft has announced a partner-
ship with billionaire business mag-
nate Elon Musk’s SpaceX to expand 
its cloud-computing platform into 
space. �e venture will allow Micro-
soft to connect its Azure cloud com-

puting platform to SpaceX’s Starlink 
satellite internet service, a network 
of low-Earth orbiting satellites and 
compete with Jeff Bezos’s Amazon, 
which is currently developing a rival 
system to Starlink called Kuiper.

Microsoft partners with SpaceX to 
bring cloud computing into orbit

Elon Musk: his satellites will host Microsoft’s cloud-computing platform

A Borat knees-up on Bondi beach

Picture of the week

A group of 40 people dressed in ‘Maskinis’ partake in a yoga class on Bondi beach during a press call for the Borat Subsequent Moviefilm in Sydney 
in Australia. As part of the event, a six-metre high statue of Borat arrived via helicopter, travelling over the beach for the event   
 Brook Mitchell/Getty

last year, when the total number re-
corded was 439. 

More than four fifths of 
workers say WFH has 
increased expenses
Over four fifths of people working 
from home believe that remote work-
ing will remain a key feature of their 
working life well into 2021, according 
to a new survey. �e Taxback.com 
Consumer Sentiment Survey Series, 
which processed feedback from 1,200 
respondents, also shows that 89 per 
cent of workers said their household 
expenses have and will increase as a 
direct result.

Netflix’s subscriber 
growth slows
Netflix added 2.2 million subscribers 
worldwide between July and the end 
of September, the weakest gains the 
streaming service has posted in four 
years. �e figure fell well short of 
Netflix’s own forecasts as well as an-
alysts expectations of 3.4 million. �e 
streaming platform added 16 million 
and ten million subscribers in the first 
and second quarters of 2020 respec-
tively.

Ericsson’s Q3  
earnings boosted by 
China’s 5G rollout
Ericsson reported quarterly core earn-
ings that exceeded market estimates, 
boosted by higher margins and Chi-
na’s 5G rollout. �ird quarter adjusted 
operating profit increased by 38 per 
cent to 9 billion kronor (€870 million), 
beating the average analyst estimate of 
6.44 billion kronor. Ericsson’s adjusted 
gross margin rose by 43.2 per cent, its 
highest level since 2006.

Demand for cleaning 
products behind boost 
for Reckitt Benckiser
Dettol and Lysol manufacturer Reckitt 
Benckiser reported a larger than ex-
pected rise in Q3 sales as the corona-
virus pandemic spurred demand for 
cleaning products. Reckitt Benckiser 
said like-for-like sales, excluding 
items such as foreign exchange fluc-
tuations, increased 13.3 per cent, 
exceeding forecasts of 9.5 per cent. 
Quarterly net revenue was £3.51 bil-
lion, up from £3.21 billion for the same 
period last year.

Demand for cloud 
services sees IBM 
exceed Q3 forecasts
IBM exceeded Wall Street expectations 
for quarterly revenue last week, due 
in part to higher demand for its cloud 
services. Shares in IBM fell 3 per cent 
after the company refrained from is-
suing a forecast for the current quarter, 
citing uncertainty due to the Covid-19 
pandemic. Revenue from the cloud 
business surged by 19 per cent to $6 
billion in Q3, offsetting weakness in 
much of its other businesses.

Logitech Q3 sales  
surge 75 per cent
Logitech International has reported 
a significant rise in Q2 revenue and 
net profit as the computer peripherals 
manufacturer benefited from the shift 
to home working during the Covid-19 
pandemic. Sales at the computer key-
board and mouse maker rose by 75 
per cent to $1.26 billion in the three 
months to the end of September. Log-
itech expects annual sales to increase 
by 35-40 per cent in constant curren-
cies and non-GAAP operating income 
of between $700-$725 million.

Robots to take 85 
million jobs by 2025
Mid to large-sized businesses will re-
place 85 million jobs with robots over 
the next five years as the Covid-19 
pandemic accelerates changes in the 
workplace, according to a World Eco-
nomic Forum study. Four out of five 
business executives at the 300 global 
companies surveyed were found to 
be fast-tracking plans to digitise work 
and deploy new technologies, undoing 
employment gains made since the fi-
nancial crisis of 2007-8.

Thursday

Glanbia Q3 results
In June, Glanbia plc has released 
its financial results for the first half 
year of the 2020 financial year. It 
noted a “resilient operating perfor-
mance while navigating the chal-
lenges resulting from the Covid-19 
pandemic”. 

All activities within the Glanbia 
group continued in the year until 
July 4. Adjusted earnings per share 
were found to be 31.05c, a decline of 
17.2 per cent on constant currency. 
�e group’s net debt improved by 
€126.7 million against the preceding 
half year.

 

Saint-Gobain Group 
Q3 sales
In July, Saint-Gobain Group report-
ed a return to sales and operating 
income growth in June after a 12.3 
per cent decline in sales over the 
first half of the year due to the pan-
demic. Sales were down 12.3 per 
cent like-for-like in first-half 2020, 
including a 19.2 per cent decrease 
in the second quarter. Operating 
income of €827 million was down 
49.2 per cent like-for-like, leading 
to a decline in the operating margin 
from 7.6 per cent to 4.7 per cent. 
 
Friday

Abbey Q3 results
In July’s preliminary statement for 

the year ended on April 30, 2020, 
the Abbey Group reported a profit 
of €33 million before tax against a 
profit of €53 million in the previ-
ous year. After a tax charge of €6.5 
million, the group made a profit of 
€26.5 million, reflecting earnings 
per share of 125.62 cents. Group op-
erating profits during the year were 
€32.7 million against €53 million 
the previous year. 

AIB Group Q3 trading 
update
In August, AIB announced H1 re-
sults which included pre-provision 
operating profit of €0.4 billion and 
a loss after tax of €0.7 billion. It cit-
ed “impact across all portfolios from 

the deterioration in the economic 
outlook caused by the Covid-19”. 
H1 net interest income reduced 8 
per cent versus H1 2019 to €967 
million; H1 net interest margin of 
2.10 per cent (Q4 2019 exit NIM: 
2.25 per cent) largely reflecting the 
impact of excess liquidity. 

IAG Q3 results
In July, IAG reported that its sec-
ond-quarter loss before tax was 
€2.32 billion, compared to last 
year’s profit of €921 million. Adjust-
ed loss before tax was €1.51 billion 
in the latest quarter. Second-quarter 
operating loss was €1.37 billion be-
fore exceptional items, compared to 
last year’s operating profit of €960 
million.

The week ahead
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Analysis

Google can 
take the hit 
of antitrust 
case in US 
Emmet Ryan  
A pre-election bid by the 
US government to loosen 
the tech giant’s 
grip on the search 
market stinks 
of political 
motivation 
and is 
unlikely 
to have any 
major impact

It gives them all 
the information 
they need to 
help them study 
better

John and Carl 
Lynch’s app, 
ekKer, was 
used by 20,000 
students 
during the 
first lockdown 
and has been 
fine-tuned 
and updated 
with input 
from students 
themselves, 
writes  
Emmet Ryan

G
oogle faces the biggest antitrust case 
brought by the US government in 
years, but it’s not expected to have 
much impact.

�e action is based on fears that 
Google has created a monopoly as it 

pays manufacturers of smartphones, tablets, laptops 
and anything else with a browser and search engine 
capacity billions of dollars annually to ensure it is 
the default search engine on these devices.

About 88 per cent of all search queries in the US 
are done through Google, according to Statcounter, 
with Bing (7 per cent), Yahoo (3 per cent), and Duck 
Duck Go (2 per cent) accounting for almost all of 
the rest. In Ireland, Google’s share of search is even 
greater at 92 per cent.

It’s this iron grip on the search market, and the 
advertising revenue that comes with it, that has led 
the US Justice Department, along with 11 other state 
governments, to bring the federal antitrust case.

Google has described the case as “deeply flawed”, 
and the tech giant may well be right — but not for 
the reasons it thinks.

�is is the largest such action since the US gov-
ernment took a case against Microsoft in 1998. 
�ose were halcyon days when an antitrust case 
could dominate the whole news cycle.

�at case followed a similar premise, with Micro-
soft accused by regulators of forcing PC makers to 
install its Internet Explorer system at a time when 
the internet was starting to go mainstream. �e case 
effectively crushed the previously popular Netscape 
Navigator.

�e federal court initially ruled in 2000 — an-
titrust cases tend to last a while — that Microsoft 
should be broken up. A settlement was reached the 
following year and Microsoft remained a single en-
tity. It is now worth around $1.63 trillion.

�e market is betting on Google to end up paying 
a fine at worst, but suffer no real damage in the long 
run. Trading after the suit was announced saw the 
share price of Google's parent, Alphabet, rise by 1 
per cent or around $10 billion in value.

�at’s double the record-setting fine Facebook 
paid last year after it was deemed by the US Federal 
Trade Commission to have breached a 2012 order 
relating to user privacy. It was a different case but 
the outcome was telling. Big tech companies can 
and will pay to make trouble go away.

Whereas the Microsoft case was a front-page sto-
ry two decades ago, the Google case isn’t gaining as 
much attention. Anybody who cares doesn’t think 
Google will get in any real trouble, but that raises 
the question of why this case is being brought in the 
first place.

US politicians on both sides of the aisle have been 
making strong plays for over a year to look like 
they are getting tough on big tech companies. In the 
summer, Sundar Pichai, chief executive of Google, 
along with Amazon’s Jeff Bezos, Tim Cook of Apple 
and Satya Nadella of Microsoft, were all interrogated 
by the congressional committee in a single hearing.

It was a mess, but part of a larger push from pol-
iticians in the US to get tough on the sector. It all 
stems from the fallout of the 2016 US presidential 
election, which led to the Cambridge Analytica 
scandal and accusations of Russian interference in 
that election through manipulation of tech  
platforms.

Privacy has been a go-to topic for all sorts of mat-
ters, even leaking into the US trade war with China 
that has left Huawei and TikTok facing plenty of 
trouble from the highest levels of office in the US.

Tech is a useful target and there is an election on 
the horizon. Announcing a case like this less than 
a fortnight before election day, and at a time when 
millions of Americans are already casting their votes 
through the post, stinks of political motivation, but 
that’s not to say the case is without merit. It’s just 
hard to see it having any real impact.

Google’s grip on the search market been chal-
lenged before, most notably by Microsoft’s Bing. �e 
consumer, however, is just used to searching via 
Google, and that may be the biggest barrier of all.

�ink about what you do whenever you get a new 
PC. You are likely to ignore Microsoft’s criminally 
underrated Edge browser, which has Bing as the de-
fault search engine, and download Google’s Chrome 
browser, which naturally has Google as the default 
search engine.

It’s probably the same with work devices. 
Chrome is used by everyone at home and on their 
phones so, naturally, IT departments set up devices 
with that in mind.

�e case might see Google sign a cheque at some 
point down the line, but it’s hard to see it having any 
impact beyond that. �e market certainly thinks so.

One is a dairy 
farmer, the other 
a maths teach-
er, together they 
plan to change 

the way everyone studies. �e 
Lynch brothers, John and Carl, 
have far from traditional tech 
backgrounds but their app, 
ekKer, might be exactly what 
parents need as the country 
endures another lockdown.

�e business provides a 
new way to help young people 
study. It works like a fitness 
tracker, providing advice and 
tracking to improve the qual-
ity of their work. �e name, 
for any young folk reading, 
comes from an old slang term 
for homework, once known 
as exercise.

“It gives them all the in-
formation they need to help 
them study better. Most kids 
haven’t a clue what they are 
doing. We make it easier and 
better, to improve their per-
formance,” John says.

John is a dairy farmer who 
moved into tech with Revise.
ie, an online grind school set 
up by Carl in 2007.

�e younger Lynch (which 
Carl hastens to stress) is a 
maths teacher in St Kieran’s 
College in Kilkenny for the 
past 29 years. He has been 
running his grind school on 
and offline for 15 years and 
knew he could do more for 
the students he worked with.

“Walking around watching 
kids staring at the air for an 
hour paying me for nothing 
was kind of sickening. I was 
also getting feedback from 
parents saying all their kids 
did was maths. �ey were 
doing great at maths but ev-
erything else was suffering.”

“John came up with the idea 
that it wasn’t about studying 
longer, it was about studying 
better to get their learning 
done. �e focus was on effi-
ciency. �is means the student 
can measure what they have 
done.”

Carl has a unique perspec-
tive on how Covid-19 has af-
fected students, both when 
schools were closed and now 
that they are back open. “As 
I am doing both online and 
teaching in person, I can see 
some of them are struggling 
something awful, shocking. 
�ey are going home at night 
wrecked tired and they don’t 
know where to start,” he said.

“We give them a way to 
debrief and take a breather. 
If they use the app properly 
they can get all the informa-
tion they need about their 
homework and study. We 
have so many tips and tricks 
on the app and they are going 
to need it.”

�e app formally launched 
earlier this year although it 
has been in development for 
the last three. Over that time 
there have been 22 updates 
as the Lynch brothers sought 
to refine it. �e latest is the 
introduction of a study club, 
to help students collaborate 
remotely, an aspect they felt 
would help after schools were 
closed earlier this year.

“It helps them to give each 
other encouragement. We 
had a lot of students using it 
in the spring, we had 20,000 
students using it during the 
first lockdown. �ey couldn’t 
believe the amount of time 
they were spending on cer-
tain subjects, it massively 
improved their output,”

“We got a lot out of it too, 
we learned a lot for ekKer 
from it.”

�e duo had one advantage 
when the pandemic hit, they 
were already used to work-
ing together remotely. John 
is based in Cavan while Carl 
is in Kilkenny.

“My wife wonders where 
I go in the evening and the 
phone is with me. All I hear 
in the background is ‘he’s on 
the phone again’,” Carl said. 

“�ere have been a few 
thousand phone calls and 
nearly a divorce but other 
than that we’re okay.”

Working with a sibling, 
even a couple of hundred 
kilometres apart, can be a 
daunting prospect but the 
brothers feel they have the 
right mix to make it work.

“We complement each oth-
er because he thinks like a 
teacher and I don’t,” John said. 
“We always had a good rela-
tionship, we discussed a lot. I 
was thinking of a new thing 
to do and Carl was thinking of 
expanding Revise.ie, it hap-
pened organically.

“I felt that for so many stu-
dents, they struggle. I thought 
something had to change. It 
grew from that. Nothing was 
working to help them out and 
we knew we could do better. 
If you want to improve some-
thing, measure it.”

�e fitness tracker com-
parison the pair make isn’t 
just to explain the app easily, 
it was the source of the core 
inspiration.

“A friend of ours is a runner, 
he was doing a huge amount 
of training but wasn’t improv-
ing. He went out and got help, 
changed his diet and routine. 
He ended up doing a lot less 
training but his times came 
down. We’re doing the same 
thing,” John said.

“We’re bringing all the 
tricks used in sport science. 
One your performance im-
proves, you enjoy it more and 
everybody is happy.”

To implement the sport 
science aspect, Carl turned 
to Mickey Comerford who 
works with the Kilkenny 
hurling team to improve  
performance.

“He saw it straight away. 
He takes his players, who are 
megafit, and focuses on a pro-
gramme for each one. It’s not 
run, run, run. It’s focused on 
the individual and that’s what 
he brings to the app,” he said.

“Anybody we have known 
that could help, we’ve gone 
to them. �ey have led us on 
to app developers, communi-
cations experts, and whoever 
else we need. We want people 
that we know or come highly 
recommended. It’s a simple 
policy and it has worked really 
well for us.”

Much as GAA coaches have 
expanded into other sports, 
while the core focus of ek-
Ker is on the Irish market 
the Lynch brothers believe 
it could grow internationally.

“It was designed initial-
ly with the US third level in 
mind. �at was the initial 
concept and that’s where 
we’d like to end up. �e tar-
get is to blow this out as quick 
as we can. We want a good 
foothold in the Irish and Brit-

Exercise trackers inspiration 
behind brothers’ study app

the tech giant’s 
grip on the search 

ish markets but the college 
market, particularly the US, 
will be a big focus,” John said.

“Carl has gone through 
thousands of very bright 
students. �e amount of ex 
students and other contacts 
he has means we have access 
to a huge amount of help.”

ekKer was on the minds 
of both brothers long before 
the pandemic hit, the launch 
would have been in 2020 ir-
respective of the Covid crisis 
but they know the current 

environment presents an 
opportunity for the business 
to take off.

“We have an education job 
to show to people that it’s a 
new way of studying. We have 
to get the message to students 
that if they use it, they will 
find things easier. We’re mak-
ing progress but that will be 
the hard work,” John said

Carl is confident the busi-
ness can get that message out 
and grow quickly over the 
next year.

“We’re going to get to a lev-
el in Ireland where kids will 
understand the system. I get 
feedback from them on a con-
stant basis. Our next update 
includes three ideas the kids 
came up with,” he said.

“We’re not sitting on our 
laurels. We want to be in the 
British and American mar-
kets as soon as possible. I have 
contacts in Vietnam as well. In 
that part of the world they will 
bite the arm off you for any 
extra assistance with study.”

With to ugh tim es ahe ad, ecommerce ha s be en 
a lif elin e for many bu sin esses bu t it’ s also an 
opportu nity to thin k outsid e the  bo x and get 
ahe ad o f the  p ack.

It’ s be en a cha llengin g year for bu sin ess-
es, and the  most recent level 5 measures ha s 
dealt the  secto r anothe r bl ow. With the  next few 
we eks be in g a te stin g tim e, the re’ s goin g to  be  
a signifi ant relian e on e o er e ser i es 
to  tid e thin gs o ver.

Yet an ecommerce set up can be  much more 
tha n a sto pgap until  phy sic al custo mers retu rn, 
and it’ s a gambl e to  expect footf all to  recover 
quic kly in  Decembe r afte r restr ic tio ns are lif te d, 
said  Loughn an Hooper, managin g dir ecto r of 
Dots er.

“ The  fact is  footf all is  never goin g to  come ba ck 
to  the  wa y it wa s –  ever,”  he  said . “ It’ s very ha rd 
for bu sin esses. The y appear to  be  paralysed and 
are f acin g a  d auntin g c ouple o f y ears a he ad.”

e allenges are signifi ant ut for usi-
nesses in  the  mid -range or hig he r, tho ughts  wil l 
be  on im provin g upon the  foundatio n already set.  
It’ s an area Dots er ha s decades of experie nce 
in , ha vin g bu il t its  own  platf orm from the  ground 
up and refining it o er t e ears

Hooper ha s seen numerous bu sin esses em-
br ace ecommerce whe n restr ic tio ns orig in ally 
arri ed a  in ar  and as seen signifi ant 
success a s a  r esult.

He giv es one example of a major clie nt whic h 
made the  to ugh decis io n to  shu t down  a numbe r 
of its  br ic ks and mortar sto res bu t the n saw onlin e 
sales in rease signifi antl

As its  devic es are sim il ar to  tho se sold by  ma-
jor in te rnatio nal br ands, it faces stif f competitio n 
bu t Dots er ’ s specia lis ed commerce platf orm, 
alongsid e its  wo rk in  areas lik e SEO, ha s he lped 
it g row its  o nlin e s ervic es.

The  clie nt is  hig hl y vis ibl e in  natu ral search 
results  and ite ms lik e dig ita l cameras, te lescopes 
and ino ulars ill appear on t e first page it  
major br ands lik e DID, Harvey Norman, Argos, 
and C urrys P C W orld.

The  othe r crucia l part is  managin g in vento -
ry. Whil e the  clie nt ha s over 3,500 products  to  
manage, with multip le specia l offers and pro-
motio ns from supplie rs, the  overall syste m ha s 
tim e-savin g to ols to  e nsure its  s im ple to  u se.

“ Many of our clie nts  ha ve adapte d swif tl y, 
cha ngin g the ir  model and usin g the ir  we bs ite  
as the  maste r product cata logue, ensurin g tha t 
everyone –  be  it the  publ ic , sta ff –  knows  all the  

essentia l product deta il s and be st pric es,”  said  
Hooper. “ As a result,  many clie nts ’  sales ha ve 
signifi antl  in reased in t e last eig t ont s

ere s also a signifi ant opportunit  for usi-
nesses to  thin k outs id e the  bo x. Anothe r clie nt 
of Dots er is  wo rkin g on an onlin e subs crip tio n 
metho d usin g its  syste m, sendin g vid eos and 
PDFs a uto matic ally to  c lie nts .

Creativ ity  may be  the  last thin g on a compa-
ny’ s min d bu t it’ s creativ e bu sin esses tha t wil l 
succeed in  this  c urrent l andscape.

“ The  ones who  are piv otin g at the  min ute  
mig ht sta rt off on the  low- end, bu t the y wil l be  
the  people who  wil l succeed in  a year ’ s tim e,”  
he  said . “ It’ s goin g to  be  a dif ferent landscape. 

ere are no rules and our s ste  is e i le 
to fit inno ati e usinesses it  t e a ilit  to 
thr ottl e a s s ales g row.”

Embracing Click and Collect
The  late st Covid  restr ic tio ns sta te s tha t reta il  
bu sin esses can contin ue if  the y facil ita te  a clic k 
and collect syste m; a sign for companie s to  
embr ace it whe n p ossibl e.

Dots er ’ s own  Clic k and Collect model is  de-
sig ned for all bu sin esses to  use, offerin g the  
same ease of use and robu stn ess tha t made it 
popular o ver the  p ast f ew m onths .

“ Dots er Commerce can bu lk im port your 

products  if  you ha ve a large product set, ”  he  
said  et our ore produ ts up first  assign 
some as specia l offers and you can sha re the se 
auto matic ally o n s ocia l m edia  with o ne-clic k.”

e ot er enefit of li  and olle t is eing 
abl e to  specif y a collectio n tim e allowin g bu si-
nesses to  sta gger collectio n tim es and prevent 
queues.

e ost signifi ant enefit to Dotser s s s-
te m is  tha t it’ s bu il t by  Dots er its elf. The re wil l be  
no situ atio ns whe re a twe ak can’ t be  made to  
suit a spe ifi  usiness need  gi ing it a e i ilit  
tha t m ay n ot be  f ound with o the r p rovid ers.

Add to  tha t featu res lik e in te gratio n with 
major payment gate ways lik e Str ip e, PayPal 
and Realex, a self-conta in ed we bs ite  conte nt 
management syste m, and API in te gratio n with 
thir d-party  syste ms lik e ERP and accountin g 
packages, a nd y ou ha ve a  s yste m tha t c an be  
as s im ple o r wid e-rangin g a s y ou n eed.

“ Whe n it comes ba ck to  our softwa re, we ’ re 
a le to t ea  t e s ste  to fit our pro ess or 
the  model rathe r tha n readin g the  manual and 
going and tr ing to find out if e need anot er 
thir d-party  plug-in  tha t mig ht or mig ht not wo rk.”

FOR MORE INFORMATION ON 
ECOMMERCE SOLUTIONS CONTACT 
DOTSER on www.dotser.com

DOTSER

Getting ahead of the 
ecommerce game

Dotser boss Loughnan Hooper has seen many �rms accelerate to 
pole position through creative use of online sales
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Analysis

Marketing is in trouble, and this time, Covid isn’t the culprit

Alcohol-free 
stout is a first 
for Guinness

‘Marketing is in trouble,” 
says Colin Gordon. 
	at’s quite a statement 
from someone who has 
spent most of his career 
at the vanguard of the 

industry in Ireland and abroad.
Gordon is an experienced marketing profes-

sional who has worked in the healthcare, alco-
hol, soft drinks and dairy sectors. 

He has seen marketing up close and personal 
and he has been a leader within the discipline 
with the likes of C&C, the drinks company and, 
until recently, Glanbia, the nutritional group.

I’ve known him professionally for many 
years and consider him to be insightful and 
passionate about the profession. So when he 

says there’s something amiss, it’s time to sit up 
and take notice.

Gordon has put his thoughts on paper in a 
new book: Marketing Is in Trouble. How We 
Got Here and 10 Steps to Get Us Out. For once, 
the coronavirus is not the culprit.

Gordon argues convincingly that marketing 
has always been intertwined with trade, even 
in Egyptian times when it didn’t even have a 
hieroglyph. But it was the 1960s when it found 
its apotheosis.

While Marshall McLuhan was proclaiming 
that media needed broader examination and 
that “the medium is the message”, David Pack-
ard (co-founder of Hewlett-Packard) observed 
that “marketing is too important to be left to 
the marketing department”. It was a pivotal 

moment for practitioners.
Packard believed that everyone in an enter-

prise could contribute to the marketing cause. 
All of the touchpoints for the customer were 
potent brand-building and sales opportunities.

Sloppy invoicing, lax after-sales support and 
poor packaging all diminished the product 
in the mind of the consumer. Get those 
departments in alignment with the 
marketing objectives and you had an 
enterprise that could hum.

We take it for granted today, but 
back then it was revolutionary.

Contrast this with our position 
today where it feels like the pro-
curement department knows the 
price of everything but the value of 
very little.

I’ve touched on this be-
fore when I’ve written that 
marketing has become 
much too concerned with 
efficiency and not enough 
with effectiveness.

It shouldn’t be sur-
prising, perhaps. Digital 
initiatives — and there 
are many in marketing 
—  have become the 
focus of the company 
board as they’ve realised 
they can talk directly 

with their customers. But, to my mind, the fo-
cus in many cases has become unduly narrow 
and self-serving.

Gordon supports this view with commis-
sioned research to show that marketing de-
partments today have “a narrow and internal 

view of what faces them”. Much of their fo-
cus is on budgetary and resource issues.

	ey fail to take a holistic approach 
to the problems facing consumers. 

And these range from Brexit to cli-
mate change to the pandemic.

He welcomes initiatives such 
as one from Diageo, the maker of 
Guinness and Smirnoff Vodka, which 
has recently added environmental, 

social and corporate governance 
measures to its long-term in-

centive scheme.
While competition is 

key, he believes that 
businesses should 
not set out to destroy 
the opposition with 
every sales target a 
battle. He welcomes 
ideas such as cus-
tomer lifetime value, 

a real recognition of 
the value of a lon-
ger-term marketing 

strategy.

Not surprisingly, Gordon sees marketing 
as an investment, not a cost. 	e aim of good 
marketing he believes, should be to make sell-
ing easier. A simple but powerful notion.

He touches too on that thorny subject of why 
so few marketing executives end up as chief 
executives. It seems that the average tenure of a 
chief marketing officer in the US is 43 months. 
For all the talk of long-term strategy, it seems a 
precarious career.

Truth is, marketing for many is a peripatetic 
professional life. Executives move from enter-
prise to enterprise, pushed out when things go 
wrong or jump ship to cash in on success.

Some recent companies don’t believe in 
marketing departments at all. 	e boss of Oatly, 
the oat milk company, says he doesn’t know 
what they do.

“Oatly used many strategies to succeed in 
the US, but a marketing department wasn’t one 
of them,” he says.

	ere’s a lot to digest in the publication 
which is a welcome addition to the somewhat 
small library of Irish marketing books. It is rich 
in knowledge and finishes with some excellent 
case studies to drive things home.

And of course there’s that list of ten ways to 
fix the problem. But hey, I’m ruining the plot.

Marketing Is in Trouble. How We Got Here and 10 
Steps to Get Us Out is by Colin Gordon and published 
by Orpen Press
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Willie O’Reilly When a 
leader in the industry says 
there is something amiss, it’s 
time to take notice, as a new 
book details the problems 
and offers some solutions

Colin Gordon: marketing leader
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BY ELAINE O’REGAN

With the launch 
of its new alco-
hol-free stout, 
Guinness is 

banking on changing con-
sumer trends in key markets. 
Guinness 0.0 will go on sale 
in off-licences and super-
markets in Ireland and Britain 
from next month, priced at €6 
for a pack of four 500ml cans.

Its launch marks the Dia-
geo-owned brewer’s first for-
ay into zero-alcoholic beer, a 
growing category in three key 
Guinness markets: Ireland, 
Britain and the US.

	e launch of Guinness 
0.0 follows four years of 
development led by Aisling 
Ryan, innovation brewer at St 
James’s Gate in Dublin, as well 
as “significant investment”, 
according to Gráinne Wafer, 
the global brand director at 
Guinness.

“We had been observing 
changes in the way consum-
ers have been socialising over 
the last few years. 	ere has 
been an increase in the num-
ber of people who are choos-
ing not to drink alcohol on 
some occasions. In the four 
years since we started this 

project, that trend has really 
consolidated and picked up 
pace,” Wafer said.

“	e non-alcoholic catego-
ry is growing and there’s a lot 
of choice in it, but this is the 
world’s first at-scale launch 
into the stout category. We 
think that what we’re offering 
here is unique.”

Wafer expects the new 
non-alcoholic stout to ap-
peal both to existing Guinness 
drinkers and health-con-
scious consumers.

“	ere are a lot of Guinness 
drinkers out there who would 
love to be able to drink Guin-

ness when they don’t want to 
drink alcohol. 	at’s one co-
hort we’re targeting,” she said.

“For health-conscious peo-
ple, there are just 80 calories 
in a standard can, so that’s 
another cohort for us. What’s 
really important is to be able 
to offer consumers choice, so 
that if they’re choosing not 
to drink alcohol, they have 
a credible, no-compromise 
choice at that moment.”

Guinness 0.0 is expected 
to launch on-trade in Ire-
land and Britain in spring 
2021. From there, it will be 
rolled out to other markets 
worldwide. 

Guinness is sold in more 
than 120 countries. 	e big-
gest markets for the stout are 
Ireland, Britain, the US, Nige-
ria and Cameroon.

“Right now, our focus is on 
distribution to the take-home 
trade in Ireland and Britain. 
When we have wide avail-
ability, we’ll kick in with a 
full through-the-line mar-
keting plan with TV, outdoor, 
proximity media and digital,” 
Wafer said.

“As with any new inno-
vation, sampling will play 
a big part in our marketing. 
When bars reopen, we will 
have digital offers aimed at 
that market. We are also plan-
ning a special Christmas offer 
where we will have two free 
cans of Guinness 0.0 going out 
with our eight-pack cans of 
Guinness draught. 	at’s one 
way to get people to sample 
it when we can’t do in-store 
sampling.”

In response to the pan-

demic, Wafer said Guinness 
had modified its marketing 
efforts this year to focus more 
on digital channels.

“You really have to have 
your finger on the pulse, stay 
close to what consumers are 
doing and then respond in a 
manner that’s appropriate 
and supportive to both the 
trade and to consumers,” 
she said.

“We’ve started investing 
more in digital work. It has 
been a busy, but also fascinat-
ing, time in that it has given 
rise to a lot of creativity and 
new ways of doing things.”

Wafer said one of the most 
interesting projects the firm 
had worked on since the start 
of the pandemic came out of 
the blue.

“Back in March, by chance 

we came across a post which 
Luke O’Reilly, a creative in 
Kerry, had put out on Twitter. 
It was in response to a brief 
from a creative inspiration 
website called One Minute 
Briefs to create a post that 
would encourage people to 
stay at home,” she said. 

“Luke created this beautiful 
post using a white sofa against 
a black background, which 
he had designed to look like 
a pint of Guinness. It had the 
simple message ‘stay at home’ 
and we loved it. 

“We contacted Luke and 
asked if we could use it on our 
social channels. 	at’s a really 
great example of the kind of 
creativity we’ve been seeing 
during this time. It has been 
challenging, but also very 
inspiring.”

Gráinne Wafer, global brand director at Guinness, 
says Guinness 0.0 is expected to be on sale in 
Ireland and Britain in spring 2021

�ere are a lot 
of Guinness 
drinkers out 
there who would 
love to be able to 
drink Guinness 
when they don’t 
want to drink 
alcohol

Grainne Wafer, global 
brand director at 

Guinness: ‘The non-
alcoholic category is 

growing’ 
Picture: Andres Poveda

BY ELAINE O’REGAN

Littlewoods Ireland has 
launched a new ad cam-
paign to mark this weekend’s 
launch of the 2020 All-Ireland 
Senior Hurling Champion-
ship. 

Created by the Dublin 
agency Folk Wunderman 
	ompson, the ‘It’s Champi-
onship’ campaign is part of the 
online retailer’s Style Meets 
Substance GAA sponsorship 
platform.

	e one-minute ad will air 
on RTÉ, Virgin Media, TG4, 
Sky and Channel 4 for the du-
ration of the championships, 
as well as on video-on-de-
mand and social media chan-
nels, including TikTok’s new 
ad platform.

It marks Littlewood’s 
fourth year as a sponsor of 
the All-Ireland Senior Hurling 
Championship and, accord-
ing to Keith Lawler, creative 
director at Folk Wunderman 
	ompson, aims to capture 
the passion and excitement 
of fans of the game.

“	e ad follows the energy 
of the road to ‘championship’. 
It’s frenetic and full of char-
acter. We were determined to 
make something that felt dif-

ferent and really showed what 
the championship means to 
people,” Lawler said.

“We shot a huge amount 
for it, but it also features real 
footage, sourced from hurling 
fans all over the country. We 
interspersed that with classic 
moments we all know and 
love, including Ciarán Carey’s 
brilliant point in the Munster 
Championship in 1996 and 
John Mullane’s iconic 2004 ‘I 
love m’county’ quote. 

“Alongside the familiar 
faces, we also had a familiar 
haircut in Galway legend Ger-
ry McInerney’s spectacular 
mullet.”

It’s Championship was pro-

duced by Abstraction Pictures 
and directed by Lorcan Hynes. 
It features the song Big Time, 
released in 1978 by the Belfast 
band Rudi.

“We chose a song from 
that era because we wanted 
to give the ad a timeless feel 
that would bring to mind the 
nostalgia of summers gone by, 
long evenings and the cham-

pionship to look forward to,” 
Lawler said.

“Lorcan and I tried loads of 
different music options, but 
Big Time gave us exactly what 
we were looking for. 

“It’s been a very difficult 
year and hurling fans have 
never had to wait this long 
for a championship before. 
We wanted to capture that 
anticipation and excitement 
from the first throw-in right 
through to the final, and all the 
raw emotion and character 
that goes with it.”

Littlewoods launches senior hurling ad campaign
The Littlewoods ‘It’s 
Championship’ campaign 
features real footage of fans 
all over the country
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H
appythreads 
is on the ex-
pansion trail 
with plans to 
hire new staff 
to help meet 

rising demand for its medical 
wear in Ireland, Britain and 
France.

In business for 11 years, the 
Dublin company sells scrubs, 
lab coats and footwear by Koi, 
Cherokee and other medical 
wear brands.

From its warehouse in Bal-
lymount and a second loca-
tion in Enniskillen, Co Fer-
managh which services the 
British market, Happythreads 
sells through distributors and 
directly to healthcare facilities 
and medical professionals on-
line at happythreads.ie.

The company employs 
20 people, having recently 
created six new positions in 

Dublin and Enniskillen, and is 
now recruiting for two further 
business development roles to 
manage sales in Ireland and 
Britain and exports to France.

“Before the pandemic, we 
were sending out maybe 50 
orders a day. Now we’re up to 
300 orders some days,” Daniel 
Plewman, the co-founder and 
managing director at Happy-
threads, said.

“�ere was a sudden ex-
plosion in demand for scrubs 
back in March. Our supplies 
basically ran out and we had 
to come up with a solution 
pretty quickly.

“We took on four new 
staff straight away and intro-
duced shift work, but we still 
couldn’t meet the demand,” 
he said. 

In response, Happythreads 
sourced a manufacturer in 
Portugal and launched its own 

range of medical wear.
“We were able to get the 

range approved really quickly 
and shipped in by road and 
sea,” Plewman said.

Plewman set up Happyth-
reads in 2009 with his wife 
Abigail Moore, who is a pae-
diatric dentist.

“I’d been working in the 
construction sector as a 
civil engineer up to 2008. I 
lost my job, and at the same 
time Abigail was struggling 
to find comfortable modern 
uniforms for her job,” he said.

“She was buying scrubs 
made by Koi in the US through 
a friend who lived there. She 
contacted them directly ask-
ing if there was anywhere she 
could buy their products in 
Ireland or the UK and they 
told her they were actually 
looking for a distributor over 
here.”

Plewman offered to do the 
job, running Happythreads 
from the spare room of the 
couple’s home in Stoneybatter 
in Dublin initially with a loan 
from Bank of Ireland.

He subsequently secured 
distribution deals for other 
medical wear brands and ex-
panded into Britain in 2010, 
followed by France eight years 
later.

Now, in response to rising 
demand in the French mar-
ket, Plewman has his sights 
set on other countries in the 
Benelux region.

“We’d really like to develop 
our French business further 
and expand into other parts 
of Europe, such as the Ben-
elux countries, where we’re 
already seeing interest in our 
products,” he said.

“We’re also focusing on 
sustainability and we’ve de-

veloped a system to reuse old 
scrubs by making them into 
laundry bags.”

Another priority for Plew-
man is the company’s grow-
ing cohort of staff. Happyth-
reads recently introduced a 
€500 ‘wellness fund’ for each 
of its staff members.

“�ey can use it for what-
ever they want: counselling, 
therapy or on something else 
that supports their wellness,” 
Plewman said.

“�ey have been working 
incredibly hard since March 
and the last few months have 
been hard on everyone’s 
mental health and well-be-
ing,” he said.

“I downloaded the Head-
space app myself and started 
meditating on a daily ba-
sis and that has helped me 
hugely, both personally and 
professionally.”

Miura shifts focus to regtech 
compliance project mark II

Kevin Sweeney, co-founder 
of Alpha PH, with the 

VivaDiag Covid-19 test 
which can produce 

results in 15 minutes

Start-up quick off the 
mark to secure rapid 
Covid-19 test orders

Clinical trial ‘match-maker’ 
sets funding target of €3m

Happythreads expanding as 
demand for scrubs surges

Dr Abigail Moore with her husband Daniel Plewman: Happythreads which has seen a rise in demand for medical scrubs and footwear  Fergal Phillips

Compiled by 
Elaine O’Regan

A Belfast start-up that 
began distributing 
rapid swab tests 
for Covid-19 just a 

month ago has already se-
cured orders for 20,000 units. 

Alpha PH has obtained the 
rights to distribute the on-
the-spot test developed by 
Alpha Pharma, an Italian life 
science company, in Ireland 
and Britain.

Kevin Sweeney, one of 
three co-founders of the ven-
ture, said the VivaDiag test 
could produce results within 
15 minutes without the need 
for laboratory analysis. Priced 
from £25 (€27.70), it can be 
ordered online at alphatest-
kits.com. 

Sweeney said Alpha PH 
had already secured orders 
from nursing homes and food 
manufacturers. �e start-up 
is also in discussions with 
sporting organisations and 
film production companies 
in the North.

“In Britain, we’re talking 
to a big supplier to the airline 
sector. If that comes together, 
it will blow the 20,000 unit 
sales we’ve had so far out of 
the water,” Sweeney said.

He said Alpha Pharma 
had capacity to produce 
up to 100,000 tests per day. 
�e life science company 
is headquartered in Biton-
to in the southwest of Italy. 
It specialises in predictive 
medicine and technolo-
gies, including blood anal-
ysis systems used to detect  
diabetes.

“We heard about their 
work on the Covid tests back 
in April through a business 
contact. Being based in It-
aly, the company had wit-
nessed the devastating effects 
of the pandemic before we 
did. �ey started working on 
their Covid-19 antigen test 
in February,” Sweeney said.

He said the test had un-
dergone clinical testing, in-
dicating accuracy of up to 98 
per cent for patients who test 
positive for Covid-19, depen-
dent on the duration of the 
infection.

“Once the lockdown 
comes to an end, we would 
see VivaDiag as one way for-
ward for businesses and or-
ganisations that want to keep 
their staff as safe as possible 
and, ultimately, continue to 
operate,” Sweeney said.

He added the product had 
been granted the CE mark 
for adherence to EU product 
standards for health, safety 
and environmental protec-
tion.

“�e test is being manu-
factured in compliance with 
World Health Organisation 
directives and it is regis-
tered with Italian Ministry 
of Health.

“It is being used 
in hospitals in 
Italy and has 
been granted 
e m e rge n cy 
use authori-
sation by the 
Food and Drug 
Administration 

in the US,” Sweeney said.
Alpha PH is also distribut-

ing an antibody test produced 
by Alpha Pharma. Priced 
from £22 (€24.30), the Iris 
VivaDiag test can be used to 
test for antibodies, indicating 
whether a person has already 
had Covid-19.

“We’ve worked with Al-
pha Pharma to set up a robust 
supply chain in both Ireland 
and the UK for these tests. 
We can deliver orders within 
a few days,” Sweeney said.

“Ultimately, we would like 
to get this into as many sec-
tors as we possibly can. We 
believe the data is there to 
back up the authenticity of 
these products, and we’re not 
saying we’ll have it later this 
year or sometime in 2021, it 
is here now.”

Sweeney, who distributes 
the Lansinoh range of breast-
feeding products in Ireland, 
co-founded Alpha PH with 
Philip McCrickard, managing 
director at McGrady Financial 
Services in Downpatrick, and 
Martin Burns, an assistant ae-
rial coordinator at the Aerial 
Film Company in Britain.

�is was going to be the 
year Alex Martin took Miu-
ra Regtech, his start-up, to 
the British market.

At the start of March, he 
had agreed two significant 
deals to begin testing the 
Miura compliance platform 
with a bank and a broker 
in Britain. By mid-March, 
however, he realised that 
his plans to trial his tech-
nology in the field would 
have to be put on hold.

Instead, Martin decided 
to concentrate on develop-
ing the second version of 
the platform he had created 
in Dublin in early 2019 with 
Lorcan O’Flynn, Miura’s 
co-founder.

“Both of the UK projects 
will go ahead but, due to 
Covid-19, we made the de-
cision to focus on product 
development during the 
summer. We thought po-
tential clients would have 
too much going on to cope 
with large-scale integration 
projects,” Martin said.

“We’re now ready to en-
gage with clients again, but 
we’ll have a bigger focus on 
the funds industry here in 
Ireland than we’d planned, 
because travel is now so 
problematic.”

Originally from Goat-
stown in south Dublin, 
Martin worked for two de-
cades in the banking sector 
in London before setting up 
Miura, which he describes 
as a “full lifecycle” compli-
ance platform for banks, 
funds and brokers.

A software-as-a-service 
platform, Miura will com-
bine document scanning 
with natural language-pro-
cessing technology to help 
financial services firms 
comply with the raft of 

fast-changing regulations 
governing the sector in dif-
ferent jurisdictions.

“�ere are other regtech 
start-ups out there already 
like Corlytics, which is very 
good at collating regulatory 
data and feeding it to firms. 
�en you have companies 
like Clausematch, which 
focus on documentation 
scanning,” Martin said.

“We are the only regtech 
start-up I know of that’s 
focusing on the entire regu-
latory lifecycle, starting and 
ending with the regulators.”

According to Martin, Mi-
ura will be able to import 
the rules made by these 
regulators, automatically 
updating clients’ policies, 
procedures and systems.

“�e plan is to scan firms’ 
data architecture to make 

sure they comply with the 
regulatory rules,” he said.

“If the regulations 
change, we will then be 
able to workflow the 
changes through and up-
date their compliance 
framework and documen-
tation. �is will all be mon-
itored in real-time by their 
compliance and audit peo-
ple and, ultimately, by the 
regulators themselves.”

Martin is well-versed in 
the regulatory field. After 
working in London in de-
rivatives systems and reg-
ulatory roles for employers 
such as State Street and 
Northern Trust, he ran Mi-
ura Consulting for six years 
before returning to Dublin. 
�e consultancy specialised 
in the revised Markets in 
Financial Instruments Di-

rective and other banking 
regulations.

“Keeping on top of all 
these regulations is a mas-
sive undertaking. Banks 
will typically have com-
pliance departments and 
complex monitoring pro-
grammes,” Martin said.

“�ey have compliance 
frameworks with hundreds 
of policies, procedures and 
documents, and they pro-
duce detailed regulatory 
reports providing evidence 
of compliance.

“Added to that, there’s 
the cost of hiring in the le-
gal and consultancy firms 
needed to keep on top of 
everything. We want to 
automate the bulk of that 
and, by doing so, hopefully 
save them a lot of time and 
money.”

Miura Regtech employs 
four people at the Digital 
Exchange in Dublin city 
centre. �e start-up took 
part in the ArcLabs pro-
gramme at Waterford Insti-
tute of Technology last year.

Run by the National 
Digital Research Centre, 
ArcLabs is a 12-week ac-
celerator for digital start-
ups. Participants receive a 
€50,000 cash investment 
and additional supports 
valued at €25,000. As the 
overall winner of the Ar-
cLabs investor showcase, 
held last November, Miura 
received an additional 
€25,000 in prize money.

�e company also topped 
the Best New Start category 
in last year’s IntertradeIre-
land Seedcorn Investor 
Readiness Competition, 
winning a further €20,000, 
and has received €50,000 
in competitive start funding 
from Enterprise Ireland.

Akkure, a digital 
start-up which 
aims to match pa-
tients with relevant 

clinical trials, plans to close 
a €3 million seed funding 
round before the end of 2020.

Oran Rigby set up the 
company just over a year 
ago and has raised €425,000 
from private investors and a 
further €275,000 from En-
terprise Ireland so far this 
year. He said Akkure would 
eventually act as a global 
match-making platform 
connecting people with 
medical conditions with rel-
evant clinical trials all over 
the world. 

Rigby believes he has 
found a way to leverage the 
reach of digital technology 
to give patients more control 
of how their genomic data is 
used in the development of 
new treatments.

“What we’re doing is really 
about the collective power 
this kind of data can create 
for people with conditions 
who might not otherwise 
be able to find, or take part 
in, trials that could bene-
fit them,” Rigby said. “As it 
stands, this kind of data of-
ten goes to third parties and 
the patient has little control 
over that. We want to put the 
power into their hands.”

Rigby is a consultant in in-
tensive care medicine and 
surgery at St Vincent’s Uni-
versity Hospital in Dublin.

Originally from Rathfarn-
ham, Rigby set up Akkure 
after returning from Australia 
where he had worked for 15 
years with both the Royal 
Flying Doctor Service and 
at the Royal Prince Alfred 
Hospital in Sydney.

While in Australia, the 
46-year-old also took up a 

role as associate professor 
of robotics and autonomous 
systems at Queensland Uni-
versity in Brisbane. It was his 
reason for returning home 
that sparked the idea for Ak-
kure. “�e reason we moved 
back to Australia was because 
my dad was unwell. He died 
quite soon after we came 
back. He had Alzheimer’s,” 
Rigby said.

“Another close relative was 
diagnosed with MS, which 
progressed rapidly. We tried 
to find new therapeutics, 
trials, experimental drugs, 
anything we could to help,” 
he explained. It became clear 
that there was a big gap there 
for people with conditions 
like these who want to find 
out what’s out there. It is real-
ly difficult. Digital technology 
can, I believe, change that.”

Rigby said 280,000 clinical 
trials had been loaded onto 
the Akkure platform to date. 
He hopes to reach patients 
both directly and through 

their doctors by tapping 
into hospital networks that 
will help him to ramp up the 
onboarding process in 2021 
and beyond.

He is in discussions with 
the HSE and the Beacon Hos-
pital in Ireland and with the 
NHS in Britain. “We’re build-
ing the digital infrastructure 
to create the next generation 
of clinical trials. It will allow 
patients to go online, upload 
a profile and have it matched 
with cohorts,” he said.

“We will then effectively 
do the groundwork to col-
lectivise those cohorts and 
match them to trials. “From 
the pharma perspective, 
clinical trials lose hundreds 
of millions of euro every 
year from delays in finding 
enough relevant patients to 
recruit. �at is where the de-
mand for Akkure will come 
from.”

Rigby said Akkure’s seed 
funding round would allow 
the start-up to enter into 

large-scale clinical partner-
ships, in Ireland and Britain 
initially. It is working along-
side the Royal College of Sur-
geons in Ireland (RCSI) and 
Microsoft to build an auto-
mated clinical trial platform 
using blockchain and artifi-
cial intelligence technologies.

Led by FutureNeuro, the 
Science Foundation Ireland 
research centre, the project 
has secured a €3.9 million 
grant from the government’s 
Disruptive Technologies In-
novation Fund.

“�e fact that we managed 
to get both Microsoft and the 
RCSI in on the project just 
shows the potential power 
of what we are developing,” 
Rigby said. “�e plan now is 
to get the €3 million funding 
on board so we can validate 
Akkure in Ireland and Britain 
and move into the US.”

Akkure employs eight 
people and is based at Nova 
UCD, the centre for new ven-
tures and entrepreneurs.

Oran Rigby, founder of Akkure and consultant in intensive care at St Vincent’s in Dublin  

Are you ready for the new customs 
procedures that Brexit will bring?

Access €9,000 per employee* to manage customs 
clearance with the new Ready for Customs Grant.
For full details, terms and conditions visit: prepareforbrexit.com*

Alex Martin, founder of Miura Regtech  Fergal Phillips
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It is broadly agreed that 
there is a need for clear-
er guidance in the area of 
remote working to take 

into account the range of 
challenges presented by the 
Covid-19 pandemic.

Irish employers and em-
ployees are likely to diverge, 
however, on questions around 
the extent of the rights and 
obligations to be set out in any 
future government policy. 

Leaving aside the thorny 
question of the form any such 
policy should take, it’s worth 
considering some of the areas 
it would need to address.

One of the first issues 
that arose for remote work-
ers in the early stages of the  
pandemic was the provision 
of equipment of a standard 
that would satisfy the require-
ment for a safe place of work 
under the Safety, Health and 

Welfare at Work Act.
Employees and unions do 

not accept that the cost of 
providing suitable equipment 
should fall on the employee, 
and the vast majority of em-
ployers seem to agree with 
this. Employers, however, 
would surely push for a limit 
on the extent of their obliga-
tions in this regard given the 
potential costs involved.

While employers may be 
willing to pay for an ergonom-
ically friendly desk and chair, 
they are likely to be far less 
enthusiastic about any po-
tential obligation to contrib-
ute towards more significant 
home improvements where 
these are necessary to enable 
a particular employee to work 
safely and comfortably from 
home.

�e initial move to remote 
working in March and April, 
in response to government 
restrictions, brought with it 
much discussion about the 
future of the workplace.

Many employees were en-
thusiastic about the later starts 
and longer evenings that go 
with a commute from bed-
room to home desk. Ques-
tions were asked about the 
impact this “new normal” 
would have on demand for 
commercial premises.

It now appears clear that 
while employees remain en-
thusiastic about continuing to 
work remotely in the future, 
the desire to work from home 
five days a week is much  
lower.

While Germany plans to 
legislate for a right to work 
from home, Spanish legisla-
tion due to come into force 
this month provides that a 
worker’s refusal to work re-
motely will not be grounds 
for dismissal.

Any employers consider-
ing a significant reduction in 
their physical footprint once 
an effective vaccine becomes 

widely available might be 
better advised to see how 
this debate plays out. Most 
employees will likely want 
to work on-site for at least 
some of the working week.

It’s also important in the 
context of any discussion 
around a potential move to-
wards a right to work remote-
ly, at least some of the time, 
not to lose sight of the reality 
that not all jobs can be carried 
out remotely.

Furthermore, not all em-
ployees who can work re-
motely will choose to do so, 
nor will all employers be 
inclined to allow all such 

employees to work remote-
ly once office life returns to 
normal, particularly where 
individuals do not have a suit-
able home environment from 
which to work.

Mentoring and perfor-
mance management are also 
areas of concern given remote 
working is now going to be in 
place for longer than initially 
anticipated back in March.

Employers and employees 
alike would surely welcome 
clearer guidance as to the 
methods that can be used to 
fairly monitor performance. 

While there may be a desire 
among employers to use digi-
tal tools to keep tabs on work 
practices, reliance on such 
technology must be careful-
ly balanced with employees’ 
right to privacy.

�e necessity, reasonable-
ness and proportionality of 
any monitoring of employees’ 
activities are central criteria 
for determining its legitima-
cy. Accessing the content of 
all emails and intra-team 
communications as a matter 
of course could, for example, 
be deemed excessive. Some 
monitoring of these activities 
for the purposes of protect-
ing companies from phishing 
scams, or the transmission of 
commercially sensitive infor-

mation, may be considered 
acceptable, however.

Given that remote working 
is here to stay in some form 
or another, both employers 
and employees would benefit 
from further clarity as to how 
employers can strike the cor-
rect balance between, on the 
one hand, retaining an ability 
to monitor and assess perfor-
mance from a distance and, 
on the other, respecting the 
right to privacy of employees.

From an employment law 
perspective, working time, 
data protection and equal 
treatment for employees 
will need to be addressed, 
regardless of whether the 
employee is working on-site 
or remotely.

Additional questions are 
likely to arise with regard to 
the objective criteria against 
which requests for remote 
working should be assessed.

�e government now faces 
a delicate balancing act in de-
ciding what rights and obliga-
tions will apply and how these 
could benefit both employees 
and employers.

Mary Brassil is a partner in 
the Employment Law Group at 
McCann FitzGerald and Declan 
O’Rourke is an associate in the 
same group at the Irish law firm

Virtual breaks and 
events help staff stay 
engaged at a distance

� A new partner has been 
appointed to the corporate 
practice at DLA Piper. 
Matthew Cole is joining 
from A&L Goodbody where 
he was a partner for more 
than four years. Before that, 
Cole was a partner at Mason 
Hayes & Curran for close to 
three years. 

� A new partner has been 
appointed to the �nancial 
services advisory unit at 
Grant Thornton. Amanda 
Ward is joining from Danske 
Bank Ireland where she was 
chief operating of�cer for 
the non-core division for 20 
months and head of personal 
lending portfolios for four 
years before that.

� A senior vice-president 
has been appointed to the 
newly formed trading and 
portfolio services team 
at Genesis. Peter O’Byrne 
joined Genesis two years 
ago as vice-president of 
commercial. Before that, 
he was vice-president of 
technical at Sky Leasing for 
one year.

� Brice Evin is the new 
chief �nancial of�cer at 
Vodafone Ireland. Prior to 
this appointment, Evin was 
head of consumer �nance 
at VodafoneZiggo for three 
years and head of �nance 
for Vodafone in the Europe 
Region for two years.

Teamwork is fundamental to success 
and you must be prepared to back 
others as much as yourself, says  
John Gethin, KBC Life and Pensions  

‘Share your dream; when others 
buy into it, then everyone wins’

My story so far

Advice

Insight

Movers & Shakers

John Gethin, branch manager of KBC Life and Pensions: ‘Staying curious is important in all careers,. Never stop learning or exploring’ Fergal Phillips

Remote-working policy is a delicate balancing act

Jayne 
Lee
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Declan 
O’Rourke

John Gethin is branch manag-
er of KBC Life and Pensions. 
He began his career in the 
late 1980s working with Irish 
Life as a �nancial adviser. 
From there he joined Aviva 
(then Hibernian Life) as a key 
account manager. He stayed 
with Aviva for 17 years, 
working in various sales, 
business development and 
strategy roles, before joining 
KBC Bank in January 2018 
as head of bancassurance. He 
has been in his current role 
since March 2019. KBC Group 
is headquartered in Belgium 
and employs 1,300 people in 
Ireland. KBC Life and Pensions 
operates as a branch of the 
Belgian insurance business.

Clearer guidance is needed in the area of remote working to 
take into account challenges presented by the pandemic

I don’t think that anybody has 
a perfectly mapped-out life 
plan. Can any one of us hon-
estly say we knew we’d be 
exactly where we are today 
in our career?

I firmly believe, however, that you 
need to be ambitious. Ambition, 
combined with experience, have 
been the main drivers in my career, 
particularly in the past ten years.

It’s important to be able to recog-
nise opportunities when they come 
your way, and they’re not always 
obvious. You also need to be brave 
sometimes. If you do get the chance 
to take on a new role, don’t let the 
fear of the unknown put you off.

I still have a vivid memory of the 
advice one of my colleagues once 
gave me, quite a while ago. I was in 
the middle of a challenging project 
and became panicked. I told him I 
was out of my comfort zone and he 
replied that to be truly successful, I 
would have to get used to putting 
myself outside my comfort zone. 

He was right, of course. Failure 
is also important, though. To truly 

understand what it means to suc-
ceed, you really have to be able to 
appreciate what it means to fail.

If I were to impart any wisdom 
to people at an earlier stage in their 
careers, I would have to say this: 
persistence and resilience are key.

It’s really important to understand 
that when you do hit a wall, it’s okay. 
It’s just a wall. Keep going.

You also need a strong team 
around you. Never underestimate 
how important it is to bring these 
people along on the journey with 
you. �eir support will be crucial 
in achieving the desired outcome.

Teamwork is fundamental to suc-
cess. You must be prepared to back 
others as much as yourself. You can’t 
really achieve anything on your own.

In business, it’s also important to 
be able to put yourself in your cus-
tomer’s shoes. Everything you do in 
the commercial world is, ultimately, 
all about the customer.

Learn to be agile. As the saying 
goes, don’t try to “boil the ocean”. 
You can’t achieve the impossible and 
there is no point in overcomplicating 

the task at hand.
I would describe myself as “pro-

fessionally curious”. I am always 
wanting to know more. Staying 
curious is important in all careers, 
I think, no matter how advanced. 
Never stop learning or exploring.

I am ambitious but, like many oth-
ers, I can be my own toughest critic. 
I set myself challenging goals and 
work really hard to achieve them.

I started my career in sales and, 
because of that, I have remained 
very results-driven in all my roles 
ever since.

Over the years, however, I’ve also 
learned to see beyond my immediate 
goals and to think more strategically. 
I’ve learned to see the bigger picture. 
Rather than just being a part of it, 
these days, I want to have a role in 
creating it.

I would say that my goal now 
is to shake things up. I want to be 
disruptive and to identify new op-
portunities in the market. For me, 
that means learning to think and 
act differently.

Having this as my goal is one thing, 
but in order to really make it happen 
I know that I need to be able to share 
it with those around me.

I am privileged to have been able to 
build my current team at KBC from 
scratch, taking into consideration the 
different skillsets and personalities 
we need.

Understanding and appreciating 
the dynamics of your team is criti-
cal. Share your dream and don’t be 
afraid if it excites people and they 
buy into it with you. When they do, 
everyone wins.

�at said, there will always be 
challenging times. A common pur-
pose and a shared goal is what will 
pull the team through.

Respect and honesty both play 
an enormous part in this. If people 
believe that you value them and their 
contribution, and that you are up-

front in your communication with 
them, they will be far more likely to 
give their all.

I’m studying psychology part-
time at the moment because un-
derstanding people and how best 
to communicate with them is really 
important to me.

�e team I work with here at KBC 
is multinational, and that makes ef-
fective communication all the more 
important.

At the end of the day, what you 
mean to say doesn’t matter. What 
matters is how the listener hears and 
responds to it. You have to be acutely 
aware of how people are hearing you.

Manage the tone and delivery of 
your message and ensure that your 
point is crystallised, without losing 
the context. Finally, know when to 
stop talking.

I have a very good network and I 
value it enormously. In fact, I have 
developed some really important 
friendships through my network. Do 
cherish your network. Don’t abuse 
it; don’t be self-serving.

If I had to choose a completely 
different career tomorrow, it would 
probably be in some area of psychol-
ogy. I couldn’t see myself working in 
the clinical realm, but more so in a 
behavioural or social role. I’m just 
fascinated by human behaviour and 
in trying to understand why people 
do what they do.

The ability to build 
relationships is a 
sought-after skill. It 
appears in many job 

specs and that’s because em-
ployers understand the value 
of interpersonal engagement 
in the working world.

We are engaging less with 
our colleagues right now and 
much of the personal inter-
action we usually take for 
granted is on hold. 

So, where does that leave 
our ability to build and, cru-
cially, maintain our work  
relationships? 

We’re not just talking about 
so-called water-cooler mo-
ments, those quick chats 
during the working day that 
help us to find common 
ground with colleagues and 
forge a bond that goes beyond 
our shared responsibilities.

We all have a relationship 
with our role within an organ-
isation (good or bad) and with 
the organisation itself. How 
we view these relationships 
influences how engaged we 
are in our work.

�is sense of engagement 
can come under pressure 
when we’re not present or 
“plugged in” to the daily hum 
of activity at work.

Psychologically speaking, 
being present gives us a tan-
gible picture in our head of 
the different areas and func-
tions of the organisation we 
work in.

�is, in turn, gives the work 
we do a sense of meaning and 
allows us to understand our 
place in the organisation.

If it isn’t managed care-
fully, a lack of “presence” in 
the virtual workplace can 
leave us feeling a bit adrift. 
In time, this can potentially 
have a negative impact on our 
engagement and productivity.

So, what can employers do 
to counter this risk and get 
ahead of any potential prob-
lems further down the line?

Right now, it’s really im-
portant to find ways to con-
nect employees with their 
colleagues, and not just those 
on their immediate team. Peo-
ple need a sense of the bigger 
picture — of what’s happening 
in the wider organisation and 
what their colleagues are ex-
periencing — and they need it 
on an ongoing basis.

My advice to employers is to 
make time to consider what 
might work on this front. You 
could, for example, introduce 
quality circles, remote inter-
departmental coffee morn-
ings or online quizzes. All of 
these activities can help to 

keep people connected on a 
daily or weekly basis. 

Above all, it’s important 
to recognise that, right now, 
events and activities that fa-
cilitate interaction are not just 
a perk of the job. �ey have 
become much more import-
ant. If leveraged wisely, they 
can benefit the organisation as 
a whole by raising spirits and 
boosting productivity. 

Here are some suggestions 
on how to go about supporting 
engagement:

1.  Set up a dedicated virtual 
area through which employ-
ees’ accomplishments can be 
celebrated. Depending on the 
medium you use, you could 
set up automated alerts for 
everyone when a message or 
announcement is posted. Do-
ing this can boost the morale 
of the celebrated employee 
and reminds them that they 
are still a part of the wider 
organisation.

2.  Virtual pub quizzes, 
murder mystery games and 
karaoke nights can all offer a 
fun way to engage with col-
leagues in a non-work con-
text. �ese kinds of activities 
can help to build and main-
tain employee relationships 
and, crucially, foster a sense 
of belonging.

3.  Other options employ-
ers could consider include 
virtual break times: coffee 
groups or lunch breaks, for 
example. Consider setting up 
a video chat for coffee breaks 
where staff can chat to each 
other during the working 
day. Scheduling a bit of time 
off into the working day will 
encourage employees to en-
gage with one another in an 
informal manner, helping to 
build a sense of camaraderie.

By planning ahead, and en-
couraging employees to sign 
up to virtual events and ac-
tivities in advance, employers 
can send special treats to their 
employees: cake or buns for 
the coffee mornings, for ex-
ample, or craft beers for peo-
ple taking part in a pub quiz.

�is has the added benefit 
of letting employees know 
that their work is valued. It 
can also help to encourage 
a mix of people from differ-
ent teams and departments 
to take part in these events 
together and interact with 
each other.

With all of this, however, 
there is just one caveat: be 
careful not to encroach on 
people’s personal time. It’s 
best, where possible, to ar-
range virtual events and ac-
tivities within working hours. 
Avoid infringing on the in-
creasingly blurred boundaries 
between home and work.

Jayne Lee is a chartered work 
and organisational psychologist 
based in Dublin
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Bon Secours Health System is the largest independent healthcare provider in Ireland with a network of modern, 
accredited acute hospitals. These world-class medical treatment facilities are located in Cork, Dublin, Galway and 
Tralee, together with a Care Village in Cork and a Consultation Centre in Limerick.

As a leader in healthcare, the mission of Bon Secours Health System is to provide compassionate, quality healthcare 
to our patients and their families within a Catholic ethos. The group employs over 2,500 personnel, who, together 
with over 350 leading consultants, work in partnership to provide the highest standard of care to over 200,000 
patients each year.

Bon Secours Health System now wish to appoint a Group Director of Quality & Safety. Reporting to the Group 
Chief Executive, and a member of the executive team, the appointee will develop and execute quality, risk and safety 
strategies and plans in support of organisational goals to ensure that ‘best in class’ patient-focused services are de-
livered by people who believe that BSHS is the ‘employer of choice’ in the Irish healthcare sector.

The ideal candidate should be educated to primary level in a relevant discipline, and preferably to postgraduate 
level in governance/quality/risk management; a leader with excellent communication and influencing skills and an 
ability to develop positive working relationships both internally and externally. Significant healthcare experience is 
required of the following: 
•  Implementing acute/residential care, quality improvement across one or more organisations at a senior level
•  Applied knowledge of national/international systems of quality improvement, risk management and external  
   evaluation
•  Applied knowledge of electronic quality and safety MIS /data analysis methodologies
•  Experience of achieving JCI, ISO and HIQA accreditation.

GROUP DIRECTOR OF 
QUALITY & SAFETY 

Applications should preferably 
be sent before July 8th 2016

The post carries an attractive and competitive remuneration package. Candidates should forward by email full career 
details in complete confidence to info@barryherriott.com, stating how they meet the requirements for the post.

Bon Secours Health System wish to make two Senior Leadership appointments

Respect
Justice 

 Integrity 
Stewardship  
Innovation 

Compassion  
Quality

BSHS CORE VALUES

Chief Nursing, Quality and Patient Safety Officer

Bon Secours Health System (BSHS) wish to appoint a Chief Nursing, Quality and Patient Safety 
Officer. Reporting to the Group CEO, the appointee will develop and execute strategies in support 
of organisational goals to ensure that ‘best in class’ patient-focused services are delivered by people 
who believe that BSHS is the ‘employer of choice’ in the Irish healthcare sector. 

The ideal candidate should be educated to degree level and preferably to postgraduate level, in a 
discipline relevant to governance/safety/quality management in a clinical environment; a leader with 
significant management experience who possesses excellent communication and influencing skills and 
an ability to develop positive working relationships both internally and externally. 
The Chief Nursing, Quality and Patient Safety Officer will provide leadership in the delivery of the Bon 
Secours ‘Unity in Diversity – Nursing Care Strategic Framework 2019-2024’ in the delivery of high-
quality patient care, focusing on six priorities. 

• Influence key nursing care policy debates and contribute knowledge, research, and expertise to  
 further support the core values of BSHS. 
• Continue to uphold the BSHS tradition of nursing excellence and compassionate care, in a   
 diverse and inclusive work culture. 
• Be a recognised leader in creating the conditions for professional development, staff   
 empowerment and autonomy. 
• Develop patient pathways and introduce new initiatives that enhance the sense of autonomy and  
 choice for patients and residents. 
• Promote development/career progression options for healthcare assistants and operating   
 department practitioners to further consolidate their role in the nursing care team. 
• Champion the advancement of a digital literate nursing care team and contribute to prioritising  
 relevant technological solutions where needed.

Significant healthcare experience is required and quality/patient safety will be to the forefront of this 
position; the appointee will play a key role in co ordinating and supporting the implementation of the 
National Clinical Care Programmes and Quality & Patient Safety initiatives, as well as securing JCI 
accreditation. 

The post carries an attractive and competitive remuneration package. Candidates should forward 
by email full career details in complete confidence to Barry Herriott stating how they meet the 
requirements for the post.

Preferred date for receipt of applications is November 6th 2020

Bon Secours Health System is an equal opportunities employer.

E    info@barryherriott.com        T     +353 87 255 5500         W   barryherriott.com

Preferred date for receipt of applications is November 6th 2020

Bon Secours Health System is an equal opportunities employer.

E     rking@bonsecours.ie      T     +353 86 795 5644     W   bonsecours.ie

Group Risk Officer

Bon Secours Health System (BSHS) wish to appoint a Group Risk Officer. In conjunction with key 
stakeholders across BSHS the appointee will lead the management and further development of 
standardised risk management systems and processes for BSHS.  The appointee is responsible 
for overseeing the systematic integration and monitoring of risk management into the delivery 
of service across BSHS. 

The ideal candidate should be educated to degree level and preferably to postgraduate level, in a 
discipline relevant to governance/risk management in a healthcare setting; a leader with excellent 
communication and influencing skills and an ability to develop positive working relationships 
both internally and externally.

The candidate should possess significant previous experience of performing the key duties/
responsibilities of the Group Risk Officer position which include the following: 

• Work with BSHS Executive Team to enhance internal and external compliance    
 requirements as they relate to risk management and to further integrate risk analytics and   
 mitigation strategies into delivery of service throughout BSHS.
• Providing reports as required to BSHS Executive Team, and BSHS Quality, Safety and Risk   
 Management Committee on BSHS performance in relation to risk management priorities.
• Developing an annual BSHS Risk Management Audit Plan to monitor compliance and identify  
 areas requiring improvement.
• Having an in-depth working knowledge of the Health Information and Quality Authority   
 (HIQA) and Joint Commission International (JCI) standards as they apply to risk management  
 and compliance with associated protocols for implementing and maintaining these    
 standards as appropriate to the role.
• Keeping up to date with risk management best practice and reviewing and adapting practice  
 in keeping with changes within the area.
• Managing key relationships within BSHS in order to provide key two-way communication and  
 engagement within BSHS in relation to risk.
• Promoting and participating in the implementation of change.

The post carries an attractive and competitive remuneration package. Candidates should forward 
by email full career details in complete confidence to Rosalind King stating how they meet the 
requirements for the post.

Bon Secours Health System (BSHS) is Ireland’s largest  Private Hospital Group employing 3,500 staff, who, together with 450 leading consultants work 
in partnership to provide high quality care to nearly 300,000 patients and their families each year within a Catholic ethos.  BSHS has five modern acute 
hospitals in Cork, Dublin, Galway, Limerick, Tralee and a Care Village in Cork. BSHS has grown steadily over the last decade and has invested €150M in 
up-grading and developing its facilities and technologies.

In 2019 BSHS became affiliated with Bon Secours Mercy Health (BSMH), one of the largest Catholic healthcare systems in the USA, which employs nearly 
57,000 people and has revenues of $8billion. BSMH is headquartered in Cincinnati and its markets stretch eastwards from Kentucky and the Ohio Valley 
to the Atlantic seaboard. It is the ambition of the enlarged global health system to further expand into Europe, with Ireland as the base for this expansion.

Limerick Institute of Technology is a multi-campus higher education institution 
operating in the Mid-West of Ireland. 

Limerick Institute of Technology is an equal opportunities employer, working towards 
creating and sustaining an inclusive environment, which promotes equality, embraces 

diversity and is committed to family friendly policies for all.

WE ARE RECRUITING

FOR FULL DETAILS PLEASE VISIT  
http://www.lit.ie/human-resources

We will be recruiting for various Academic, Professional, Management, Support, 
Research, Development and Innovation vacancies over the coming weeks as part  

of our autumn recruitment campaign.

The Institute invites applications from suitably qualified persons through E-Recruit, 
for positions which may be filled during the 2020/2021 academic year.

European Union
European Regional 
Development Fund
Investing in your future

 ECU
 G

E
N

D
ER  C HA R T E R

Please contact Kate Hart at  
khart@businesspost.ie or call 01 602 6005

This is the  
perfect location  
for all your recruitment advertising
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On test

Shane O’Donoghue  
�is late arrival to the 
sector has plenty to offer 
but, with a higher price 
tag than the market 
leader, that might not be 
enough

Ford enters the small crossover fray with Puma

While the fourth generation of 
Toyota’s best-seller is radically 
different to its predecessors, 
the changes are likely broaden 
its appeal without alienating 
its loyal customer base, writes 
Shane O’Donoghue

fsvasdfvsvfsa

Toyota reinvents the Yaris 
to retain top-selling status

Model:  
Toyota Yaris 1.0 petrol
Engine: 
1.0-litre three-cylinder 
petrol
Price:  
from €18,840 on-the-
road
CO2 emissions: 
101g/km – Band A3
Annual road tax: 
€190

PERFORMANCE
Power: 
72hp at 6,000rpm
Torque: 
93Nm at 4,400rpm
Max speed: 
160km/h
0-100km/h: 
14.6 seconds

PROS AND CONS
Likes: 
quality, design, driving 
experience, interior
Dislikes: 
base engine short 
on performance and 
re�nement

THE SPEC

F
inally Ford has a decent 
offering in the burgeoning 
small crossover segment. 
	e sporty number you see 
pictured here is the Ford 
Puma and, while it is priced 

at a similar level to the existing Ford 
EcoSport, that is thankfully about all 
the new car has in common with that 
sub-standard vehicle. 

	e Puma takes its name from 
Ford’s compact coupé of the late 1990s, 
which may upset some enthusiasts, 
but it backs that up somewhat with 
highly distinctive exterior styling, 
making the new Puma one of the most 
interesting looking of the current  

crop of junior crossovers.
	e cabin is not so dramatic, but it 

features the latest of Ford’s infotain-
ment and switchgear and feels of good 
quality. Also, though the Puma shares 
much of its underpinnings with the 
Ford Fiesta, it’s more Focus-sized in-
side, notably so in the rear seats. 

It gets a decent boot too, with a clev-
erly designed underfloor section that 
allows for particularly tall items to be 
carried. 	at alone makes this one of 
the most practical cars in the class.

Ford is not going after the bar-
gain-basement end of the market, 
however, as most of the trim levels are 
based on the sporty looking ST-Line 

specification, and the circa €25,000 
starting price makes it more expensive 
than the entry-level Ford Focus. 

We expect the range to fill out into 
2021, but the engine options are quite 
limited for now. 	ere is a 1.5-litre, 
120hp diesel model, for those who 

spend their days on the motorway, 
but most buyers will veer towards the 
1.0-litre petrol alternative. It makes a 
useful 125hp and also gets a mild-hy-
brid system built in that enhances effi-
ciency and performance.

On the road, we found that to be 

surprisingly obvious in its operation, 
aiding acceleration at times and quite 
aggressively recuperating energy 
through slowing the car down. It could 
be smoother, in short. 

Nonetheless, the Puma makes for 
a decent motorway car and it drives 

with more verve on twisty roads than 
most of its adversaries in the market. 

Saying that, the Hyundai Kona is 
the standout sales champion in the 
sector right now, and it’s considerably 
cheaper to buy than the Puma. Will 
the Ford’s attributes be enough to 
overcome its late arrival to the market?

T
he sales figures 
in Ireland would 
suggest that Toy-
ota didn’t need to 
replace the Yaris 
supermini at all. 

Indeed, you’d have to go back 
as far as 2017 to find a rival 
car — the Ford Fiesta — out-
selling it. 

	ey also suggest the com-
pany didn’t need to drastically 
reinvent the Yaris, but yet it 
has. 

And it started from the 
ground up, utilising an 
all-new platform for the 
fourth-generation Yaris, 
which is designed to be in 
keeping with Toyota’s rela-
tively recent rediscovery of 
driving enjoyment. 

	e words of Yasunori Su-
ezawa, the chief engineer of 
the new Yaris, are revealing: 
“We reconsidered the values 
required of a compact ve-
hicle as we moved into the 
next generation. 	e essen-
tials are fuel economy, safety, 
spaciousness, usability and 
performance. But we must 
also deliver enjoyable driving 
to each and every customer.”

To that end, the new plat-
form has a lower centre of 
gravity than before and is far 
stiffer. 	e latter helps with 
safety, noise suppression and 
comfort levels, but it also 
points the way to a car that 
is responsive and enjoyable 
to drive. 

Aesthetically, Toyota took 
the opportunity to signifi-
cantly alter the proportions 
of the Yaris. Gone is the “tall 
and skinny” look, replaced 
by something rather more 
squat, sporty and appealing 
thanks to significant increas-
es in width and wheelbase 
but reductions in height and 
overall length. 	e new Yaris 
is particularly appealing in 
two-tone paint colours, but 
even in its lowliest form, the 
design is eye-catching.

Inside, the base model’s 
grey colour scheme is not 
so appealing, but the cabin 
is well designed, with more 
space front and rear than be-
fore and clever use of textured 
plastics to lift the ambience. 

	e driving position is low-
er than in the old Yaris and 
a lovely new steering wheel 
comes as standard. 	e rear 
seats are not the most com-
modious, and the door open-
ings are relatively small, al-
though the same can be said 
of the Yaris’s rivals. Visibility 
is good, however, and the sim-
ple touchscreen infotainment 
system is mounted high up 
on the dashboard. 	ere are 
also loads of cubbyholes to 
store bits and pieces around 
the interior.

From the driver’s per-
spective, the new Yaris 
feels agile and responsive,  
perfect for darting around 
town and nipping into small 
parking spaces. Its controls 
are light, but not completely 
detached from what’s hap-
pening underneath, which is 

a good compromise. 
Despite the focus on urban 

ability, the Yaris’s chassis does 
not feel out of its depth on the 
motorway or on the open road 
in the countryside. And yes, 
it’s quite fun to drive.

Admittedly, the entry-lev-
el engine, a three-cylinder 
1.0-litre unit, does limit it 
somewhat. Sure, it feels live-
lier than its 72hp peak output 
would have you expect — as 
the Yaris is relatively light — 
but if you’re carrying three 
passengers regularly, the 
performance will feel under-
whelming. 	ankfully, there 
are other options.

	e Yaris Hybrid is like-
ly to be the one that’s pro-
moted strongly by Toyota, as 
it gets a seriously efficient 
new powertrain, but even 
with the new VRT taxation 
bands announced for 2021, 
we expect it to be relatively 
expensive. 

	e sweet spot in the range 
might be the 1.5-litre petrol 
option. At the time of writing, 
it’s only about €1,000 more 
than the equivalent 1.0-litre 

Yaris, yet it produces 121hp so 
should deliver more satisfying 
performance no matter how 
full the car is. Just as impor-
tantly, it doesn’t appear to be 
drastically less efficient. 	e 
larger engine capacity may, 
admittedly, be a challenge for 
younger drivers in terms of 
insurance.

	ere’s no point dwelling 
on the currently advertised 

pricing of the new Yaris, as 
it’s likely to change quite a bit 
for the “211” period in January 
once the new VRT taxation 
comes into force, but we do 
know that it will be offered 
in Aura, Luna and Luna Sport 
grades to start with. 

The basic specification 
includes seven-inch touch-
screen infotainment, Blue-
tooth telephony, a USB port, 
smartphone integration, air 
conditioning, electric front 
windows, auto lights and a 
comprehensive suite of active 

safety equipment. We’d sug-
gest opting for the Luna mod-
el at a minimum, as it brings 
with it many subtle upgrades 
that add to the look and feel 
of the car.

Regardless of which engine 
or trim level you go for, it’s 

clear that Toyota has greatly 
broadened the appeal of the 
Yaris, without dramatically 
alienating its loyal customer 
base. Don’t be surprised if it 
continues to out-sell its clos-
est competitors for the next 
few years.

The Ford Puma has a highly distinctive 
exterior styling,with a decent boot and 
a cleverly designed under�oor section 
to allow tall items to be carried, and 
above, the interior features the latest 
of Ford’s infotainment and switchgear

You can have the new 
Toyota Yaris on the road 
for just under €19,000

Despite the focus on urban ability, the Yaris does not feel out of place on the open road, and inset, the well-designed interior 
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First Mazda EV plays it safe apart 
from taking a gamble on range 

In Mazda’s centenary 
year, the MX-30 is 
the �rst production 
electric vehicle from 
the Japanese marque

A
mong all the 
car manu-
facturers out 
there, Maz-
da is one of 
the most re-

nowned for its willingness 
to adopt new and unusual 
technologies. It might seem 
odd to note then that this 
MX-30 is the first production 
electric vehicle (EV) from the 
Japanese marque. Its timing 
couldn’t be better, however: 
2020 is Mazda’s centenary, so 
the MX-30 ushers the com-
pany into its second century 
on the crest of a wave of ze-
ro-emissions optimism.

�e MX-30 is not, despite its 
name, size and pricing, mere-
ly an electric version of Maz-
da’s existing CX-30 crossover. 
Instead, it has its own bespoke 
bodywork, complete with a 
set of unusual rear-hinged 
doors at the back. �is helps 
it to stand out in Mazda’s own 
product portfolio as some-
thing different from the rest 
of the range, while simulta-
neously satisfying the buy-
ing public’s predilection for 
anything crossover or SUV-
shaped.

It’s quite a clever piece of 
packaging because it keeps 
the MX-30 reasonably small 
in terms of physical size, yet 
means there’s just about 
enough room on board for 
four adults. �ere’s also a de-
cent boot of 366 litres at the 
back, which is marginally re-
duced if you specify the Bose 
sound system.

Mazda has also gone for the 
eco-conscious vote when it 
comes to interior material 
finishing. Most of the door 
cards are swathed in 100 
per cent recycled PET fabric, 
while the leather on the seats 
is not actually cowhide but a 
vegan-friendly “leatherette” 
substitute. �en there’s the 
use of cork on some of the 
upper transmission tunnel 
and also the large storage area 
underneath it, a space freed 
up by the floating design of 

the centre console. Cork was 
chosen not only because it 
is a renewable product, but 
also because Mazda began life 
100 years ago as a company 
that manufactured corks for 
bottles.

Along with a revised, 
partially digital instrument 
cluster and a new seven-inch 
touchscreen for the climate 
controls, it all makes for a very 
pleasant cabin, albeit one that 
is, like the exterior, not par-
ticularly daring. It will feel 
familiar to an existing Maz-
da customer, which is good, 
but perhaps not massively 
enticing to a potential con-
quest buyer, which is not so 
good. �e Honda e, for exam-
ple, has shown that compact 
EVs can have interiors awash 
with visual flair.

Talking of rivals, despite its 
crossover status, the Mazda 
is very keenly priced and 
so takes on the hatchback 
EVs of the world. Prices will 
start from little more than 
€30,000, including SEAI 
grant and VRT rebate, which 
places it right in the thick of 
the action not only with that 
aforementioned Honda, but 
also the established Nissan 
Leaf, Renault Zoe and BMW 
i3, as well as recent newcom-
ers such as the Peugeot e-208, 
Opel Corsa-e, Hyundai Kona 
Electric and Kia e-Niro.

To that end, you might be 
surprised to know that the 
MX-30 only has a WLTP-rat-
ified combined cruising range 
of 200km on a fully charged 
battery. �is looks like a huge 
risk on the part of Mazda, as 
most people switching from 
internal combustion engines 
to EVs tend to become fixat-
ed on the overall range of the 
car. However, Mazda itself 
has some sound reasoning 
for why the MX-30 is such a 
short-range vehicle, which it 
terms “battery right-sizing”.

In order to make a lith-
ium-ion battery pack, the 
company says, there’s a large 
amount of carbon dioxide 

emitted before the car has so 
much as rolled a tyre. �is is 
called the “CO2 backpack” 
and on a graph of vehicle CO2 
across its entire life cycle — 
production, usage, fuelling 
and eventual recycling — it is 
represented by a large, verti-
cal line right at the beginning 
of the chart. A larger battery 
results in a larger CO2 back-

pack, says Mazda, and so the 
break-even point of lifetime 
emissions when compared to 
a similar internal combustion 
model is pushed back to much 
later in the model’s life.

Better, it says, to make a 
smaller battery. �is reduc-
es the backpack and brings 
the CO2 break-even switch 
to a far earlier point in the 

vehicle’s life. Furthermore, a 
right-sized battery reduces 
the overall vehicle cost and 
weight. And as Mazda re-
searched the matter to find 
that the average European 
commuter travels just 50km 
per day, giving the MX-30 a 
300km, 400km or 500km 
range just didn’t make sense.

Whether or not you like this 

Mazda EV will likely large-
ly hinge upon that overall 
one-charge range and also 
whether you want a splash 
of excitement in your ze-
ro-emissions machine. We 
reckon the Mazda is a little 
too conservative. 

For instance, it has a 
145hp/271Nm electric mo-
tor. That power output is 
modest, though the torque 
figure is much more accept-

able and that is also delivered 
from the moment you press 
the accelerator. But the MX-
30 doesn’t have that EV surge 
that makes driving an electric 
car so appealing. It delivers 
power smoothly and acceler-
ates in a linear fashion, but it 
never feels particularly quick 
or potent. 

We understand that mak-
ing an EV whoosh away from 
the lights is perhaps a touch 
gimmicky, but it is one of the 
USPs that draws people into 
the electric proposition and 
it’s strange that Mazda seems 
to have mapped the feature 
out of the MX-30.

Sure, there’s a lot to like 
about the Mazda. It has infor-
mative steering and a grippy, 
well-balanced chassis that is 
a direct corollary of that small 
battery and its lower weight. It 
is relatively light among EVs, 
although still pretty chunky 
in terms of city-car rivals 
of all power types. It’s also 
phenomenally refined, with 
a lovely, supple ride quality 
and exceptional suppression 
of both wind and tyre noise. 
Mind you, most EVs feel re-
fined because they don’t have 
an engine under the bonnet, 

introducing vibrations as 
they combust petrol or diesel  
accordingly.

Overall, as you’d expect of 
the engineering genius that 
is Mazda, the MX-30 EV is 
a perfectly competent ze-
ro-emissions product. But it 
doesn’t feel like a particularly 
daring one and, if Mazda has 
made any gamble at all, it’s 
with giving the car a 200km 
range. Maybe customers will 
go for the right-sized battery 
talk, but it feels to us like there 
are more compelling EV rivals 
available from other manu-
facturers that would draw you 
away from the laudable but 
safe MX-30.

Mazda took a risk with city 
dwellers in mind by limiting 
the MX-30’s driving range to 
200km, but its design is less 
daring, writes Matt Robinson

There is a lot to like about the phenomenally re�ned Mazda MX-30, it is a perfectly competent zero-emissions product but it is not a particularly daring one  

The Mazda MX-30 stands out with its bespoke bodywork including rear-hinged doors at the 
back, as well going for the eco-conscious vote when it comes to interior material �nishing

Model: 
Mazda MX-30 (pre-
production model)
Electric system: 
107kW AC 
synchronous electric 
motor plus 35.5kWh 
lithium-ion battery 
pack
Price: 
from €30,495, First 
Edition €31,795 
(prices include €5,000 
SEAI grant and €5,000 
VRT rebate)
CO2 emissions: 
0g/km – Band A1 
(WLTP)
Annual road tax: 
€120

PERFORMANCE
Power: 
145hp
Torque: 
271Nm
Max speed: 
140km/h
0-100km/h: 
9.7 seconds

PROS AND CONS
Likes: 
smart styling, clever 
packaging, smooth 
manners, sharp 
handling, excellent 
re�nement
Dislikes: 
lacks acceleration, not 
massively exciting, 
limited range

THE SPEC

Mazda itself  
has some sound 
reasoning for 
why the MX-30 
is such a  
short-range 
vehicle which it 
terms ‘battery 
right-sizing’
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Google Pixel 5

Price: €618.77
RATING: *****

Google has opted against targeting 
the top end of the market with its 
latest Pixel and it’s a decision that 
may just pay off. �e Pixel 5 is, by 
some distance, the best mid-market 
phone available.

Last year Google released the 
Pixel 4 and the 4XL, the latter con-
tinuing the tech giant’s move into 
the top end of the market after 
2018’s 3XL. �e 4XL was great but 
its battery let it down badly.

With the premium end crowd-
ed with two of the four new 
iPhones in that range and, de-
pending on how you define it, 
between three and five Sam-
sung Galaxys, along with two 
to four from Huawei, it’s no 
surprise that Google has leapt 
on the suddenly more open 
mid-market.

�e cameras on this de-
vice are not that powerful, 
but the artificial intelligence 
underneath raises the overall 
picture quality. �e focus on 
enabling more touch-ups and 
adjustments, with sensors aiding 
light adjustment, means the Pixel 5 
doesn’t need the glorious monsters 
delivered by Samsung and Huawei 
to offer value.

�e arrival of a 4,000Am/h bat-
tery also means the issues from 
last year are put to bed. Google has 
stripped back some of the tech that 
made the 4 and 4XL stand out, but 
nothing that offered real value. �e 
result is a smartphone that can eas-
ily operate under heavy usage for a 
whole day.

�e user experience is comfort-
able. A cable option to move apps 
from your old device is available but 
doing so wirelessly proved much 

quicker in our field test so that’s 
your best bet.

�e phone’s metal back allows 
it to stand out from most Android 
devices and should allow it to with-
stand more wear and tear. 

Wireless charging still works, 
thanks to some clever design of 
the metal rear with small holes to 
enable the process. �e display is 
clear, although the all-in-one casing 
means it seems smaller than its six-
inch screen. Don’t let that deter you, 

though, as it is much easier to main-
tain a firm grip on.

�e only element that sparked 
even a minor complaint while re-
viewing this device was the lack of 
option to insert a micro SD card to 
improve storage. �at is unlikely to 
be a factor for most users, particu-
larly with cloud storage an option.

If you want a 5G phone that de-
livers in every area that matters and 
doesn’t break the bank, you won’t 
find a better option this year. 

Google’s new 5G phone has the edge on Apple’s latest 
offering, and a smart toothbrush gives you a virtual dental 
hygienist experience in this week’s reviews

Google’s latest Pixel is  
a mid-market winner

Oral B Genius 9000
Price: €200 Boots online (discounted from €399 
RRP)
Not tested

�e Rolls-Royce of dental care has almost 
halved in price since its latest edition launched 
last year, but it still delivers an exceptional 
clean.

Given Nestlé recently said it expects its profits 
to go up by 3 per cent this year, it’s a safe bet 
that some of you have been having more choc-
olate than usual in recent times so it’s probably 
a good time to think about protecting your 
pearly whites.

�is bluetooth-enabled toothbrush comes 
with six different modes and its sensors detect 
areas of your mouth that haven’t been ade-
quately brushed, or missed altogether. It also 
comes with automatic speed reduction, partic-
ularly crucial to gum health, as it slows down if 
you are brushing too hard.

�e Genius 9000, which is available in black, 
white, and rose gold, is able to do all this with 
facial recognition technology — it gets to know 
your mouth better than you ever could.

Based on my own experience at the dentist, 
most of us don’t really know what we are get-
ting wrong when we brush our teeth in spite of 
our best efforts. �is smart toothbrush enables 
you to have a virtual dental hygienist guide you 
through the process.

Bluetooth-enabled brush perfect 
for protecting your pearly whites

iPhone 12 Mini
Price: €815
Not tested

�is is the phone the Pixel 5 is 
up against more than any other. 
Representing Apple’s effort to 
reinvigorate its appeal with the 
younger end of the market, it 
has a lot to offer but it comes at a 
price. Whereas customers in the 
US can get this device for as low 
as $699, buyers on this side of the 
pond are expected to fork out far 
more.

�at’s going to have an impact 
on users moving from entry 
level to mid-market, but the 

specs should help to make up 
for it. With HDR display, finger 
smudge-resistant coating, two 
12-megapixel cameras and 2x 
optical zoom, there’s a lot to like 
here.

�e jury remains out on the 
battery life, which is going to 
be a huge factor, although Ap-
ple promises up to ten hours of 
streaming video playback. It also 
famously comes without a char-
ger, like all handsets in the iPhone 
12 range. Apple is selling this on 
being more eco-friendly but it 
means a likely extra cost for the 
user, whereas the Pixel 5 comes 
with a charger as standard.

Apple’s iPhone Mini comes at 
a maxi price for youth market

Google has opted against targeting 
the top end of the market with its 
latest Pixel and it’s a decision that 
may just pay off. �e Pixel 5 is, by 
some distance, the best mid-market 

Last year Google released the 
Pixel 4 and the 4XL, the latter con-
tinuing the tech giant’s move into 
the top end of the market after 
2018’s 3XL. �e 4XL was great but 
its battery let it down badly.

With the premium end crowd-
ed with two of the four new 
iPhones in that range and, de-
pending on how you define it, 
between three and five Sam-
sung Galaxys, along with two 
to four from Huawei, it’s no 
surprise that Google has leapt 
on the suddenly more open 

-
vice are not that powerful, 
but the artificial intelligence 
underneath raises the overall 
picture quality. �e focus on 
enabling more touch-ups and 
adjustments, with sensors aiding 
light adjustment, means the Pixel 5 
doesn’t need the glorious monsters 
delivered by Samsung and Huawei 

Once finished brushing, you will get feedback through 
the accompanying app to tell you how well you have 
performed. 

�at may be a bit much for some, but it’s a way of get-
ting assistance without feeling like someone is judging 
your dental hygiene.

NOVEMBER 10, 2020
VIRTUAL SUMMIT

ACCELERATING THE DELIVERY OF HOUSING:  
HOW CAN THE INDUSTRY BUILD HOMES THAT PEOPLE CAN AFFORD?

Tickets
 Only €295 plus VAT

www.HousebuildingSummit.com.Housebuilding

Karl Deeter,  
Mortgage Broker,  

Broadcaster & Commentator

Mark Farmer,  
Cast Consulting

Jim Banehan,  
The Housing Agency

Dara Deering,  
Home Building Finance Ireland

John O Shaughnessy,  
Clancy

Maria Graham,  
Department of Housing,  

Planning and Local Government

Rachel Kenny,  
An Bord Pleanála

SUMMIT 
CHAIR
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A rollercoaster year for 
investments page 10

T
he area of Dublin 8 between 
James Street and the Grand 
Canal looks set to be trans-
formed in the coming years 
following recent progress on 
seven new developments. 

Among the factors encouraging these 
new developments have been the prog-
ress already made on the National Chil-
dren’s Hospital as well as the new hotels, 
student accommodation and tourist at-
tractions on the eastern side of Dublin 8 
closest to the city centre.

Closer to the canal and southwest-
ern side of Dublin 8, last month 
Hines secured planning permis-
sion for 416 new residential units 
at the former Bailey Gibson site 
on the South Circular Road 
paving the way for the first 
phase of the proposed redevel-
opment of the former Player 
Wills and Bailey Gibson site. 

�e developer hopes to be-
gin construction on the Bailey 
Gibson site in early 2021. Hines 
is also expected to submit its plan-
ning application for phase two of the 
project in the coming weeks.

�is first phase, spread over a 2.18 
hectare area, will consist of 404 new 
apartments, two duplex, six triplex apart-
ments and four houses and will be built 
in five new blocks. �ese will range in 
height from two to 16 storeys.

Its plans include the development of up 
to 1,380 apartments in the overall proj-
ect. A key feature will be the residential 
amenity areas which were respecified 
prior to the submission of planning, to 
allow for the integration of social-dis-
tancing measures in the wake of the 
Covid-19 pandemic.

Hines also made further progress on 
the project this month when Dublin city 
councillors agreed to sell it two adjoining 
land parcels extending to 0.13 hectares 

�e most attractive 
feature of the Hines 
project will be the 
redevelopment of 
the former Player 
Wills building

New hotels, student 
accommodation, 
tourist attractions 
and progress on the 
National Children’s 
Hospital are helping 
to make the area a 
hotspot for Hines, 
Ballymore and 
Marlet, among others

Donal Buckley

New developments to regenerate Dublin 8
MAGNIFICENT SEVEN

in a €9 million deal. 
Part of this deal will include Hines 

providing local sports facilities in-
cluding a full-size playing pitch and 
a new facility for the local boxing 
club. All phases will include 10 per 

cent social housing.
�e most attractive feature of the 

Hines project will be the redevelopment 
of the former Player Wills cigarette man-
ufacturing building which faces onto the 
South Circular Road. 

Previously it had planned to preserve 
just the façade of this attractive 1920s 
building. Now Hines intends to retain 
and restore all of the front and side fa-
cades in a very imaginative reworking of 
the property to add vibrancy and attract 
other local residents and visitors to the 
complex.

�e Guinness Quarter
Also last month, Diageo announced that 
it had selected Sean Mulryan’s Ballymore 
Properties as its regeneration partner for 
the Guinness Quarter on 12.6 acres of its 
brewery lands off James Street. 

It is expected to take about 12 months 
to page 2

Marlet’s Grand Canal Harbour build-to-rent project

Carrey Issuer DAC has big plans for Newmarket Square in Dublin’s Liberties

Digital imagining of the Bailey Gibson development Proposed regeneration of the Guinness Quarter at St James’s Gate

The Central Square of Hines’ Player 
Wills scheme and, left, the revamp of 
the former factory building
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Located on southside of 
St Stephen’s Green with 
site area of c.0.32 acres

2,470 sq.m. (NIA) 
+ 25 car spaces

Lease expiry September 2021 
(Deed of Renunciation)

Excellent Redevelopment 
Opportunity  

(subject to p.p.)

Guiding Excess  
€27 million

Extensive views over 
St Stephens Green & 

Iveagh Gardens

4-storey over basement 
Georgian building with 

modern office extension

Occupied by Standard 
Life, passing rent 
€1,250,000 p.a.

CONTACT

realestate.bnpparibas.ie 
(01) 661 1233 PSRA No: 002702

Keith O’Neill 
keith.oneill@bnpparibas.com

Bobby Lloyd
robert.lloyd@bnpparibas.com

Patrick Curran
patrick.curran@bnpparibas.com
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Graham Quinn
DLA Piper Ireland
t +353 1 487 6660
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BY TINA-MARIE O’NEILL

‘F
ashion changes, but style 
endures,” said one Coco 
Chanel. Perhaps paying 
heed to that pearl of wis-
dom from the legendary 
French fashion designer, 

No 76 Chanel Road in Artane in Dublin 
5 has style in spades. 

Boasting clean lines, natural light, high 
end fixtures and fittings and an all-round 
beach house feel, this residence has been 
extended and modernised throughout 
and is loaded with attractive features 
including a converted attic, an outdoor 
plumbed utility room and well-present-
ed landscaped gardens.

�e distinctive three-bedroom, end-
of-terrace family home has been whol-
ly modernised to a B3 BER rating and 
extends to 150 square metres. It comes 
with a contemporary, standalone studio, 

a modern rear garden shed, which could 
be used as a home office, and is on the 
market with selling agent REA Grimes 
Clontarf guiding €480,000. 

A generous gravel drive with ample 
off-street parking for multiple cars leads 
to the smart front door flanked by full-

height glazed panels. �e spacious hall-
way beyond has subtly patterned cream 
floor tiles and clever understairs storage. 

�e living room to the right of the en-
trance overlooks the front garden and has 
timber floors and a built-in, enclosed 
fireplace. 

�is room continues into the large fam-
ily room, again with the same timber 
floors, and a matching integrated fire-
place set into a warm olive green feature 
wall. It overlooks an internal courtyard 
space and leads to an L-shaped kitchen/
dining room. 

Bathed in natural light, this recently 
extended modern space has a contempo-
rary kitchen with fitted grey pantry-style, 
base and island units with white stone 
worktops, tiled floors and a full spectrum 
of integrated appliances. 

�e dining area has timber floors  and 
sliding doors that provide access to the 
courtyard on one side and the landscaped 
rear garden on the other.

Upstairs, there are two modern dou-
ble bedrooms and a single as well as a 
contemporary bathroom with grey tiled 
floors, partially tiled walls, a walk-in 
shower and white sanitaryware. 

�e bright, converted attic is currently 
used as a fourth bedroom. It has wooden 
floors and eaves storage. 

Returning to ground level, the studio 
adjoining the house has its own entrance 
and it is a largely open plan space with 
a kitchenette, a living area, a bedroom 
and a bathroom with a walk-in shower, 

a WC and a wash basin.
�e front garden has decorative fencing 

and mature planting while the private 
rear garden comprises a lawn and patio 
area, and is fenced on all sides. �e utility 
shed at the rear of the studio is plumbed 
for a washing machine. 

�e property has triple glazed alu-
minium windows and gas-fired central 
heating.

Artane has good public transport with 
quality bus corridors to the city centre 
operating along the perpendicular Mala-
hide Road. 

�e area has lots of excellent schools 
and sports facilities and the property is 
within a short drive of St Anne’s Park 
and Dollymount strand. �e M1, M50, 
Dublin Airport and Beaumont Hospital 
are also close by.

For more details call Jim Gallagher at 
REA Grimes at 01-8530630 or email Jim.
gallagher@reagrimes.ie.

Terraced home in Artane gets an elegant upgrade

BY TINA-MARIE O’NEILL

More akin to a quaint 
country cottage 
at first glance, 
this picturesque 

two-bedroom terraced 
home at 25 Arkle Square in 
�e Chase in Stillorgan, south 
Co Dublin was built in 1869 

by Charles Sheils, a shipping 
merchant and philanthropist 
from Killough village in Co 
Down. 

Arkle Square was the last 
of a series of five “almshouse” 
schemes designed by archi-
tect Sir Charles Lanyon for the 
Northern merchant, the first 
of which was built in his home 

village of Killough. 
�at initial design was used 

as a template for the ensu-
ing four schemes. �e model 
comprised a set of terraced 
houses in a horseshoe-shaped 
block centred around a ‘su-
perintendent’s house’. �is 
was topped with a tower 
which housed a clock, cre-

ating a focal point for each 
scheme. 

Today, No 25 Arkle Square is 
a private, Victorian residence 
of 92 square metres, beauti-
fully presented, upgraded to 
a C3 BER and seeking offers 
of €495,000 through selling 
agent Brady & McCarthy. 

It would suit a wide range of 

buyers including first-timers, 
young professionals, down-
sizers or anyone looking for 
an elegant home in the south 
suburbs. 

While boasting a gamut 
of mod cons, the home re-
tains many original features 
including sliding sash win-
dows, its cut stone granite 

facade and an  ornamental 
open fireplace.

Flooded with natural light, 
No 25 comprises an entrance 
hall with generous storage, a 
separate kitchen with white 
Shaker-style fitted units, sol-
id timber worktops, a cream 
Aga, a Belfast sink, integrated 
appliances and a service win-

Victorian residence 
in Stillorgan comes 
with all mod cons

The recently extended kitchen has a contemporary feel and is �ooded with natural lightNo 76 Chanel Road in Dublin 5, which is on the market for €480,000

The large family room, with integrated �replace and timber �oors; right: standalone studio which could be used as an of�ce

No 25 Arkle Square, which was built in 1869 and is on the market for €495,000; left: the 
spacious open-plan living/dining room with its wall-to-wall sash windows and French doors

It is expected to take about 
12 months before a master 
plan is formulated for the site 
and then after consultation 
it will take more time before 
planning applications are for-
mulated. In all, the project is 
expected to be built in phases 
over ten to 15 years.

Accommodating residen-
tial living, community, en-
trepreneurship, creativity, 
sustainability, commerce, 
culture and generous new 
public space, this regenera-
tion is intended to reshape and 
extend the heart of the south 
inner city, and act as a catalyst 
for the further regeneration of 
the wider Liberties area, and 
Dublin as a whole.

Meanwhile, beside the 
Guinness Storehouse and 
close to St James’s Hospital, 
Marlet Property Group has 
begun enabling work, dem-
olition and a bulk dig at its 
Grand Canal Harbour project. 

�is project takes its name 
from the old harbour located 
on a spur off the canal which 
Guinness used for distribu-
tion of its stout to pubs around 
Leinster in the 19th century. 
�e spur has been filled in for 
decades.

Marlet’s plans include  the 
creation of 596 build-to-rent 
apartments in six blocks 
ranging in height from three 
to 13 storeys, along with over 
7,000 square metres of retail 
and amenity space. 

About half the site will be 
dedicated to public spaces 
with internal streets linking 
Market Street through Basin 
View and onto St James’s 
Hospital.

Amenities will include 
landscaped communal spac-
es, fitness areas, playgrounds, 
a creche, retail units and 
restaurant. 

Roof terraces have been 
designed to provide a green 
oasis to residents, offering 
some semi-open winter gar-
den options with glass cano-
pies and glazing to facilitate 
year-round use.

�e historic Harbour Ware-
house, a protected structure, 
is to be restored and will be-
come a key feature in keeping 
with the industrial heritage 
and character of the area. 

Its structure will be extend-
ed via a glazed atrium and 

host the medical centre and 
a café, along with some retail 
units and co-working spaces.

Last month, Swiss real es-
tate investor Stoneweg an-
nounced plans to develop a 
397-unit co-living scheme at 
mainly derelict properties at 
118-122 Cork Street. 

�e firm has been active in 
the residential development 
market in Dublin for over 18 
months and has invested in 
seven projects to date.

Located on a 2,243 square 
metre-site, the Cork Street 
project will range in height 
between four and seven 
storeys over basement with 
14,047 square metres of gross 
floor space plus an ancillary 
basement of 513 square me-
tres.

Facilities will include a 156 
square metre-café; commu-
nal kitchen/living/dining 
rooms at each floor level; 
residential amenity space at 
ground floor, a multi-pur-
pose room, a private func-
tion room, cinema and yoga 
space, gymnasium, library 
and workspaces.

South-facing balconies on 
most upper floors will include 
four which will be accessible 
from the communal living ar-
eas and there will also be a 
roof garden. 

Designed by John Fleming 
Architects, the development 
will provide new connections 
from Cork Street through to 
neighbouring John Street 
South.

A few weeks previously, 

at the end of August, Bord 
Pleanála granted planning 
permission to Carrey Issuer 
DAC to develop 413 build-to-
rent apartments nearby at the 
IDA Small Business Centre, 
Newmarket Industrial Estate. 

�ey will include 203 stu-
dios, 136 one-beds, 72 two-
beds and three three-bedroom 
units as well as communal 
residential facilities, a café, 
two retail units and an artist’s 
studio.

Carrey, which is under-
stood to be backed by Bain 
Capital, is reported to have 
paid more than €30 million 
for the 0.65-hectare site, a 
former Blenders factory, on 
part of which the units will 
be developed.

Bain Capital has also done 
a deal with British hospitality 
firm Whitbread to develop a 
151-bedroom Premier Inn ho-
tel on the other part of the site. 

Kevin Murray, senior ac-
quisitions manager at Whit-
bread, told the Business Post 
that the decision to grant 
planning permission has 
been issued. 

“All being well, we expect 
our development partner to 
start on site mid-2021, with 
an expected opening of third 
quarter 2023,” he said.

At the time of Carrey’s pur-
chase the site had planning 
permission for a 239-bed-

room hotel, 92 apartments 
and 6,154 square metres of 
net office space. 

But Carrey opted to re-
duce the size of the hotel to 
151 bedrooms and drop the 
offices so that an even greater 
number of apartments could 
be built.

Sheds to beds at 
White Heather
Meanwhile, yet another 
transformation of sheds to 
beds could be seen with the 
rezoning of White Heather 
Industrial Estate which over-
looks the Grand Canal itself, 
close to Dolphin’s Barn Bridge. 

In March last, Dublin City 
Council rezoned the 2.84-acre 
estate for residential develop-
ment much to the delight of 
British property group U+I, 
which paid about €7 million 
for it.

Recently, Arlene van Bosch, 
development director at U+I 
Ireland, told this newspaper 
that U+I hopes to undertake 
a mixed-use scheme which 
will be designed to avail of 
the opportunity presented by 
its waterside setting and this 
could include canal-side food 
and beverage outlets.

Centrally located off the 
South Circular Road and close 
to the Bailey Gibson site, all 
but one of the industrial units 
in the estate are occupied.

dow opening to the spacious 
open plan living/dining room. 

�is tastefully-decorated 
room has timber floors, cov-
ing, recessed lights, a feature 
fireplace, wall-to-wall sash 
windows and French doors 
leading to the rear gravel gar-
den and beyond to the central 
communal grounds at the rear 
of the cottages. 

The first floor has two 
generous double bedrooms, 
both carpeted and fitted with 
storage and one with an orig-
inal fireplace; a hot press and 
family bathroom with a suite, 
including a bath with an over-
head shower. A large attic pro-
vides additional storage space.

Outside is a cobble-lock 
driveway bound by mature 
planting with a feature rose 
bush around the front door. 

To the rear is a sun-filled 
gravelled terrace with access 

to a communal garden pre-
sented in lawn with a fountain 
and beautiful views towards 
the original stone clock tower, 
which chimes hourly during 
the day.

Located just off Brewery 
Road, close to the Luas and 
Beacon South Quarter, No 25 
boasts easy access to Stillor-
gan, Sandyford and Foxrock 
villages with their choice of 
speciality shopping, hostelries 
and restaurants. 

Carrickmines Retail Park, 
Dundrum Town Centre and 
Leopardstown Race Course 
are also nearby. As well as 
good Luas and Dublin Bus 
services, the N11 and M50 
(Exit 14) road networks offer 
easy access into Dublin City 
(9km) and surrounding areas.

For more information con-
tact the agent Brady & McCa-
rthy at 01-5640032. 

Period features include an ornamental �replace

Magnificent seven: 
new developments to 
regenerate Dublin 8

from page 1

Stoneweg has designs on Cork Street             3D Design Bureau
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 10 LORETO AVENUE, SIDMONTON ROAD,  
BRAY, CO WICKLOW
 
Price: €700,000
BER: B2
 What: a completely refurbished and extended semi-detached 
period cottage of 142 square metres. No 10 is con�gured 
as ground-�oor entrance hall, living room, home of�ce/
playroom, open-plan kitchen/diner/lounge opening to 
the garden, utility room and guest WC. The �rst �oor has 
four double bedrooms with built-in wardrobes, a shower 
room and a family bathroom accessible from the master 
bedroom. Features include gas-�red central heating, a 
lean-to extension suitable for conversion to home of�ce/
gym/games room, and street parking immediately outside 
the house in the laneway.
Where: a short stroll from the seafront, promenade and 
Bray Main Street. Transport links include Bray Dart, numer-
ous bus routes and easy access to N11/M11 and M50.
Agent: Sherry FitzGerald Bray at 01-2866630.

On the market
Our round-up of the best  
homes currently on offer
Submissions to onthemarket@businesspost.ie 

 ADMIRALTY LODGE, SPANISH POINT, CO CLARE
 
Price: €595,000
BER: D1
What: a single-storey, detached period house built in 1837, completely 
renovated and offered in turnkey condition. Its 414 square metres 
consists of entrance hall, sitting room, living room, open-plan kitchen/
dining room, three double bedrooms and three bathrooms. Period 
features include marble chimney-pieces, high ceilings, sash windows 
and decorative plaster work. The property is wired for cable television, 
has gas-�red central heating, a landscaped garden, ample parking and 
a helicopter landing pad. Furniture, including a William IV dining table, 
is included in the sale.
Where: on an elevated site, ten minutes’ walk from the sandy beaches 
of the seaside resort of Spanish Point, 56km from Shannon Airport.
Agent: Coldwell Banker at 01-4554752.

 20 ST KEVIN’S PARADE, PORTOBELLO, 
DUBLIN 8
 
Price: €425,000
BER: F
What: a refurbished Victorian artisan cottage of 64 
square metres. The terraced house includes an en-
trance hallway, study with full-height glass doors and 
the original timber �replace, and open-plan living/
kitchen/dining room with sliding glass doors to the 
west-facing rear courtyard garden. Upstairs houses 
a double bedroom with �tted wardrobes, a fully 
tiled bathroom with walk-in shower and attic access. 
Features include Travertine tiled �ooring, electric 
Deviheat central heating, garden shed plumbed for 
washing machine, and on-street resident disc parking.
Where: a quiet residential street close to Camden 
Street and within walking distance of St Stephen’s 
Green.
Agent: Felicity Fox Estate Agents at 01-6334431.

  28 LOUVAIN, ARDILEA, CLONSKEAGH, DUBLIN 14

Price: €1.295 million
BER: E2
What: a detached family house of 220 square metres offered in immaculate condition. The ground 
�oor provides a hallway, living/dining room, of�ce, family room/bedroom, guest WC, kitchen/breakfast 
room and utility room. Upstairs has three double and one single bedroom, two of which are en suite. 
Additional accommodation accessed from the side passage comprises open-plan living/kitchen/dining 
room and a double en-suite bedroom. Features include front and rear gardens with two timber sheds, 
gas-�red central heating and off-street parking for three cars in the gravelled driveway.
Where: in a leafy residential setting, close to shops and within easy reach of Dundrum, Stillorgan, Black-
rock and Merrion Centre shopping centres. Transport links include N11 QBC and Aircoach to Dublin 
Airport.
Agent: Sherry FitzGerald Ranelagh at 01-4969909.

 12 THE SWEEPSTAKES, BALLSBRIDGE, DUBLIN 4

Price: €495,000
BER: E2
What: a duplex apartment offered in turnkey condition. Its 51 square metres are 
laid out as entrance hall, open-plan living/kitchen/dining area with galleried mez-
zanine �oor housing a double bedroom with built-in wardrobes, en suite shower 
room and attic access. Features include on-site caretaker, electric storage central 
heating, large garage with electronic door and abundant power points, and parking 
in the cobble-lock driveway. Annual management fees of about €800 are paid in 
full until January 2021.
Where: in a mature, secure development close to the many amenities of Balls-
bridge Village, Aviva Stadium, a stroll away from Herbert Park, and ten minutes’ 
drive from St Stephen’s Green and Grafton Street.
Agent:  DNG Donnybrook at 01-2600200.

Barrack Street, Tullow, Co. Carlow.
T: 059 9151142  E: info@readawson.ie
W: www.readawson.ie  
Licence No:  001015
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Full p lannin g p ermis sio n f or s econd 2 40 s q. m t.  ho use o n s ite

Brig ht we ll p roportio ned l iv in g a ccommodatio n
Impressiv e B 2 e nergy r atin g

Walkin g d is ta nce f rom Tullow to wn
Viewing by appointment

For Sale by Private Treaty
Tullowhill, 

Tullow, Co. Carlow
Ex cep tionally s p acious  5 bed room 

d etached  res id ence 3 20 s q . mt.



25 Temple Lawns, Santry, Dublin 9
APARTMENT • 3 BED

11 Summerseat Court, Clonee, Meath
APARTMENT • 2 BED

4 Distillery Quay, Mill Lane, Navan, Meath
APARTMENT • 2 BED

12 Bailis Village, Johnstown, Navan, Meath 
APARTMENT • 2 BED

AMV €200,000

BER C1 BER C2 BER C3 BER C3

AMV €135,000 AMV €90,000 AMV €90,000

28 Kilmore Willows, Ballyjamesdu�, Cavan
SEMI-DETACHED HOUSE • 5 BED

5 Lacken Rise, Carlow Town, Carlow
DETACHED HOUSE • 4 BED

Saint Martins, Prosperous, Kildare
DETACHED HOUSE • 3 BED

BER C1 BER C3 BER E1

AMV €145,000 AMV €260,000

4 Rockfield Grove, Maynooth, Kildare
SEMI-DETACHED HOUSE • 3 BED

BER D2

AMV €300,000 AMV €220,000

573 Trinity Crescent, Carbury, Kildare
TERRACED • 3 BED

9 Abhainn Dubh, Portarlington, Laois
TERRACED HOUSE • 2 BED

BER C3BER F

AMV €80,000 AMV €85,000

53 Monksfield, Bealnamulla, Athlone West
APARTMENT • 2 BED

AMV €90,000

BER C1

84 Jinks Avenue, Sligo
END OF TERRACE HOUSE • 2 BED

AMV €65,000

BER G

53 Jinks Avenue, Sligo
TERRACED HOUSE • 2 BED

AMV €60,000

BER G

5 Tirellan Heights, Headford Road, Galway
SEMI-DETACHED HOUSE • 3 BED

AMV €160,000

BER E1

40 Altan, Western Distributor Road, Galway
APARTMENT • 3 BED

AMV €150,000

BER D1

3 Lenaboy Avenue, Salthill, Galway
TERRACED HOUSE • 5 BED

AMV €275,000

BER G

6 John F. Kennedy Parade, Sligo
TERRACED HOUSE • 3 BED

AMV €50,000

EXEMPT

15 Lakeside, Mount Falcon, Ballina, Mayo
TERRACED HOUSE • 3 BED

AMV €120,000

BER B2

Ballybane, Brickens, Tulrohan, Claremorris, Mayo
BUNGALOW • 4 BED

AMV €45,000

BER D1

9 Tara Court, Castlebar, Mayo
APARTMENT • 2 BED

AMV €35,000

BER D1

Walsh Street, Ballina, Mayo
END OF TERRACE HOUSE • 4 BED

AMV €70,000

BER G

11 River Vista, Oughterard, Co. Galway
APARTMENT • 1 BED

AMV €85,000

BER D1

3 Rocklands Avenue, Ballybane, Galway
SEMI-DETACHED HOUSE • 3 BED

AMV €100,000

BER D2

Shanaglish, Gort, Co. Galway
DETACHED HOUSE • 4 BED

AMV €100,000

BER G

LIVE STREAM PROPERTY AUCTION
Friday, 30th October @ 12 noon

COMBINING PHONE, INTERNET & PROXY BIDDING
Bidding Registration closes WednesdayBidding Registration closes WednesdayBidding Registration closes W  28th October at 4pmednesday 28th October at 4pmednesday

In this Ever Changing World, 
O’Donnellan & Joyce Auctioneers 
Combine the Live Auctioneer 
with the Digital Auction Room

Mary Street, Galway, Ireland | Tel: 091 564 212 | www.odonnjoyce.com

A SELECTION OF OUR PROPERTIES...
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Modern home on 1.5 acres in 
Wexford guiding €750,000

From top: the bedroom with plenty of natural light, airy and spacious living room, 
kitchen/dining room and, below, the garden

No 30 Thomas Hand Street in Skerries: recently converted from of�ce to turnkey home

DNG offers live, guided virtual viewings to potential buyers

�ree-bed luxury home 
in Skerries for €695,000

Adare Manor: a 40-house development backing onto Adare Manor in Co Limerick

 BY TINA-MARIE O’NEILL

With inven-
tion being the 
mother of ne-
cessity and the 

global pandemic and second 
harsh lockdown forcing real 
estate agents to become ever 
more creative, DNG has come 
up with a solution to continue 
its viewing service for poten-
tial buyers. 

The agent is the first  
property advisory firm in Ire-
land to launch a new tech-
nology which provides live 
one-on-one virtual viewings, 
working in conjunction with 
its existing platform, DNG 3D 

Virtual Tours. 
�e new technology allows 

DNG agents to arrange private 
virtual viewing appointments 
and to walk viewers through 
the houses on its books live 
online. 

�e software provides the 
capability for viewers to chat 
with agents and ask questions 
of the agent as they walk room 
to room through the house 
and gardens and DNG plans 
to extend the offering in order 
to facilitate multiple viewers 
at one appointment in the 
coming weeks. 

�e agency currently has 
more than 400 properties 
available online, which can 

all be showcased through the 
new platform, and DNG hopes 
to be able to offer this feature 
to all properties over the next 

few weeks. �e software is 
enabled to work on mobile, 
tablet, desktop and smart 
devices.

“We are delighted to be the 
first agent to bring this new 
technology platform to the 
Irish market and we know it 
will be invaluable and timely 
in the coming weeks as Ire-
land enters Level 5 restric-
tions,” said Keith Lowe, DNG’s 
chief executive. 

“�e platform integrates 
seamlessly with our existing 
DNG 3D Virtual Tours, which 
are currently being show-
cased to over 100,00 parties 
per month, and will provide a 
far more insightful user expe-
rience as viewers are walked 
through each property by one 
of our experience professional 
agents live online,” he said. 

BY LILY PETERKEN

Handsome four-bed 
detached homes 
backing onto the 
prestigious Adare 

Manor have come onto the 
market in Adare Village in Co 
Limerick.

Reflecting the work-from-
home revolution, the new 
phase at Manor Brook comes 
with the option of additional, 
architecturally designed 20 
square metre home offices 
in the rear garden – a timely 
move designed to cater for 
buyers no longer facing daily 
commutes.

Starting from €595,000, 
�e Willow is on the market 
with joint agents O’Connor 
Murphy and Michael Roberts.

�e newly launched phase 
is part of a 40-house devel-
opment constructed by Torca 
Homes just over 20 minutes 
from Limerick city.

�e four-beds in �e Wil-
low are modern, spacious, 
elegant and contemporary, 
and measure an impressive 
193 square metres.

�ere is a choice of four 
kitchens in handleless or 
Shaker design, with a se-
lection of colours and three 
quartz worktop options.

Upstairs, all bedrooms are 
fitted with wardrobes and 
the homes also come with an 
added, optional extra of a ful-
ly-finished cloakroom with 
shelving and seating area.

�e floors comprise car-
pet and laminate surfaces/
tiling, with tiled bathrooms 
designed by Sonas.

Also included is a Hitachi 
heat pump with underfloor 
heating downstairs and com-
pact radiators upstairs.

Inside, each A2-rated home 
has a marble surround fire-
place and a Balmoral White 
Evonic electric fire.

�e front and rear hard-
wood doors and EcoClad 
windows are designed by 
Munster Joinery.

Front gardens are lawned 
and have paved driveways 
with similar paved sections 
and lawns at the rear.

Manor Brook also com-
prises spacious three-bed 
semi-detached homes in 
�e Cedar, four-bed semi-de-

tached in �e Ash and four-
bed detached homes in �e 
Hawthorn.

�e key attraction is con-
nectivity, with ease of access 
to all major routes.

Local restaurants, cafés and 
pubs include the 1826 Adare, 
�e Arches, �e Blue Door, 
�e Gold Room Bistro and �e 
Wild Geese.

�e local jewel in the crown 
is undoubtedly Adare Manor, 
set on 840 acres of pristine 
parkland, complete with 
a magnificent 18-hole golf 
course.

Manor Brook is also  
easily accessible to the 25-
acre sporting and recre-
ational facility, Manor Fields, 
which offers climbing frames,  
totem pole, trampoline, zip 
wire, balance beams and has 
the largest astro pitch in Lim-
erick. 

Adare is also a treasure trove 
of fashion boutiques, craft 
stores, galleries and antique 
shops.

Major interest is expected 
as a result of Limerick Twenty 
�irty, the €500 million eco-
nomic blueprint set to breathe 
new life and investment into 
the entire region.

For more information or 
to arrange a private viewing 
(appointment only), contact 
O’Connor Murphy at 061-
279300 or info@oconnor 
murphy.ie, or Michael Roberts 
at 061-400499 or michael@
michaelroberts.ie. 

Handsome family homes beside Adare  
Manor make working from home a delight

DNG has introduced new technology that provides live one-
on-one virtual viewings

BY LILY PETERKEN

A large, three-bed-
room luxury home 
in Skerries that has 
recently been con-

verted from offices is being 
brought to the market by REA 
Grimes.

Based in the centre of  
Skerries village, 30 �om-
as Hand Street provides 165 
square metres of living space 
and has an asking price of 
€695,000.

It has been completely re-
furbished and renovated and 
is presented in turnkey con-
dition. �e property is within 
a short walk of both Skerries’ 
beaches.

Features include tri-
ple-glazed windows through-
out, data points in each of the 
three bedrooms and a sunny, 
private courtyard.

On the ground floor, a mod-
ern herringbone floored hall 
leads to a spacious sitting 
room that could be used as 
either a playroom or a home 
office.

The same herringbone 
flooring is also used in the 
open-plan living/dining 
room, which leads to a con-
temporary fitted kitchen with 
an integrated hob, grill and 
oven and an island lit by over-
head pendant lights.

�e kitchen has a glass pan-
el sliding door leading to the 
outside courtyard. A shower 
room with wet areas and a 
utility room completes the 
downstairs accommodation.

On the first floor, the master 

bedroom has a walk-in ward-
robe and an en suite with a 
pump shower, spotlights, a 
Velux window and a chrome 
heated towel rail.

�e second and third bed-
rooms are both double sized 
and are located to the front 
and the rear of the property.

�e main family bathroom 
upstairs has a pump shower, a 
bath, a Velux window and an 
Anthracite designer radiator.

A large study/office room 
and attic space accessed by a 
pull-down loft ladder com-
pletes the upstairs accom-
modation.

�e property is heated by 
gas-fired central heating and 

has a B2 BER rating.
Skerries is just over 30km 

from Dublin city centre with 
easy access to the M1, M50 
and Dublin Airport and is 
serviced by regular bus and 
rail transport.

The area has a number 
of established primary and 
secondary schools and there 
are plenty of local amenities 
including beaches, pubs, 
restaurants, supermarkets, a 
championship golf course and 
local sports clubs.

For more details or to ar-
range a viewing contact Barry 
O’Driscoll in REA Grimes at 
01-8490129 or email barry.
odriscoll@reagrimes.ie.

The kitchen with glass sliding door leading to the courtyard

 BY TINA-MARIE O’NEILL

I
f the thought of at least one more 
lockdown just makes you want 
to break out, perhaps a move to a 
unique, modern home on 1.5 acres 
in Wexford, with a high-speed 
broadband connection available, 

might grab your attention. 
Ballydicken Upper is an architecturally 

designed home of 230 square metres on 
an elevated site in Crossabeg, tucked 
away in what feels like off the beaten 
track, but is just outside Wexford town, 
ten minutes south of the end of the M11 
motorway and a one-hour drive from 
Dublin. 

Built in 2017, the B2-rated residence 
enjoys commanding views of its bucolic 
surroundings while also enjoying ex-
pansive, bright, modern interiors with 

underfloor heating, high ceilings, a large 
south-facing patio terrace, a covered 
car port, a self-contained office/stor-
age room, an orchard, glasshouse and a 
polytunnel to grow your own fruit and 
vegetables. 

A large central reception hall houses 
clever integrated storage and has a con-
venient shower room and a utility room 
with independent access to the rear of 
the house off it. 

�e living quarters to the right of the 
entrance incorporate a living room and 
an open-plan kitchen/dining room. �e 
spaces feature high curved ceilings that 
provide natural sunlight throughout the 
day as well as dark grey, polished floor 
tiles. 

�e living room enjoys enviable gar-
den views thanks to the extensive use 
of glazing and high ceilings. �e space 

is fitted to cater for a log-burning stove, 
if so desired.

�e fitted kitchen has pale grey base 
and wall-mounted units, complement-
ing grey polished granite worktops and 
splashbacks. �ere is a full range of in-
tegrated appliances and a breakfast bar 
while the dining space opens through 
double glass doors to the sunny terrace. 

�ere are four large double bedrooms, 
each with fitted wardrobes and the same 
grey tiled floors. �e master bedroom 
includes a walk-in wardrobe and an en 
suite bathroom.

Outside, the property is bordered by 
mature trees on each side and the gar-
dens have their own irrigation system. 
�e property also has private well water 
and a septic treatment system. 

�ere is ample parking outside the 
property with the added bonus of a fully 

covered car port.
To the rear of the property there is the 

self-contained storage/office room that 
is ideal for many potential uses. 

A mature woodland set behind the 
property offers shelter (and a charm-
ing natural habitat), and an old stone 
building that borders the garden close 
to the entrance completes the property. 

Wexford town is a ten-minute drive 
away and has express bus connections 
to Dublin city (UCD and city centre) 
and Dublin Airport, as well as a shop-
ping centre, cinema, supermarkets and 
restaurants. �e market town of Gorey 
and Rosslare are just 25 minutes drive 
away. 

Ballydicken Upper is on the market 
guiding €750,000 with local agent REA 
Halnon McKenna. For more details, con-
tact the agent at 01-2096913. 

Ballydicken Upper: 
an architecturally 
designed home of 
230 square metres 
on an elevated site 
in Crossabeg

The sitting rooms have under�oor heating and a Balmoral 
White Evonic electric �re; below: a master bedroom
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Fine Arts

Ros 
Drinkwater
Fine Arts

Events calendar
�  Until October 27: Imo-
gen Stuart Standing Stone 
Fundraiser Timed Online 
Sale; Whyte’s; artists do-
nating works include 
Brett McEntaggart, Peter 
Pearson, Rowan Gillespie, 
Maria Simonds-Gooding, Pat 
McLoughlin, Jennie Fox and 
Hugh Cummins; for more 
information see whytes.ie
�  Until October 29: Katherine 
Boucher Beug; 12 Flower Paint-
ings; Oliver Sears Gallery, 33 
Fitzwilliam Street Upper, Dublin 
2; see oliversearsgallery.com
�  Until October 30: Shifting 
Sands, new work by Katherine 
Geoghegan, Kilcock Gallery, 
Kilcock, Co Kildare
�  Until October 30: Through 
the Artist’s Eye: exhibition 
celebrating Birr Castle’s 
400-year celebrations; see 
birrcastle.com
�  Until October 31: My Gen-
eration: Temporary public art 
works in Cork City; Glucksman 
Gallery, Cork org – declared 
winner of the Best Interna-
tional Museum Award last  
week; see glucksman.org

�  Until October 31: An exhibi-
tion of 18th- to 21st-century  
Irish Paintings; Gorry Gallery, 
20 Molesworth Street, Dublin 
2; see gorrygallery.ie
�  Until November 1: Get-
ting to Know You: Yvonne 
Coomber – Unseen Works; 
Doorway Gallery, 24 South 
Frederick Street, Dublin 2: see 
thedoorwaygallery.com
�  Until November 6: New Era: 
exhibition exploring climate 
change by Rachel Doolin, 
Siobhan McDonald, Martina 
O’Brien and Meadhbh O’Con-
nor; Solstice Arts Centre, Rail-
way Street, Navan, Co Meath; 
see solsticeartscentre.ie
�  Until November 1: Reined in: 
Photographs from Irish Horse: 
exhibition by Kim Haughton, 
Spencer Murphy, Perry Ogden 
and Laurence Riddell; National 
Gallery of Ireland, Merrion 
Square West, Dublin 2; see 
nationalgallery.ie
�  Until November 11: Heimat: 
linocuts and paintings by 
Paula Pohli: Clew Bay Gallery, 
Westport, Co Mayo, see vin-
nieodono@gmail.com

Object of desire

A regular occurrence at auction is the spectacular 
“barn find” – items stored away, long forgotten, and 
now emerging with eye-popping estimates. �e latest 
is a cache of eight early 20th-century motorcycles dis-
covered on a remote Northern Ireland farm, the prop-
erty of the late cycle tuning guru Joe Ryan. A legend in 
his lifetime, one can imagine he secreted them out of 
the weather so he could tinker with and enjoy them in 
his later years. 

�e leading lot is a Norton Model 9 Brooklands Spe-
cial 500cc, circa 1922, estimated to sell for £8,000 to 
£10,000. �e other seven range from a 1911 Triumph 
3 1/2 hp TT Roadster (£7,000-£9,000) to a circa 1935 
Rudge 250cc Sports 4 Valve (£6,000-£8,000). 

Bid for them at H&H Classics sale, November 14, National Motor 
Cycle Museum, Birmingham; see handh.co.uk
Twitter: @RosDrinkwater

Auction results
October 12 & 13: Coun-
try House Collections at 
Townley Hall; Adams; top 
lots (hammer price): Great 
Irish Deer antlers and 
skull €21,000 (€8,000-
€15,000); Kildare House 
chairs €18,000 (€15,000-
€20,000); Matthew 
Finders A Voyage to 
Terra Australia €16,500 
(€5,000-€8,000); after 
Claude Lorrain classi-
cal landscape €16,000 
(€4,000-€6,000); Jacob 
Roos A Shepherdess 
and her Flock €14,000 
(€15,000-€20,000).
October 19: Important 
Irish & International Art, 
Whyte’s; total revenue 
€1.6 million including 
buyers premium; 95 
per cent sold; top lots 
(hammer price): A Sunny 
Day, Connemara, Paul 
Henry – world record 
€420,000 (€150,000-
€200,000); Preparing 
the Meal, Mary Swanzy 
€48,000 (€30,000-
€50,000); Triptych, Francis 

Bacon €44,000 (€15,000-
€20,000); Fleurs sur une 
Chaise, Roderic O’Conor 
€42,000 (€40,000- 
€60,000); Our Lady of 
Lourdes, Studio of Harry 
Clarke €36,000 (€3,000-
€5,000); Air, Water, Light, 
Bahamas, Tony O’Malley 
€36,000 (€30,000-
€50,000); Painting 1930, 
Mainie Jellett €36,000 
(€15,000-€20,000).
October 20: Ib Jorgensen 
Interiors Sale; Adam’s; 
top lots: A Young Girl in 
a Village, Walter Freder-
ick Osbourne €27,000 
(€30,000-€35,000): The 
Unknown, Camille Souter 
€8,000 (€7,000-€10,000); 
Carnival at Galway, Camille 
Souter €5,500 (€3,000-
€5,000); pair Regency side 
tables €5,200 (€4,000-
€6,000); 4 Louis Quinze 
fauteuils €4,800 (€5,000-
€8,000), Painting, Evie 
Hone €4,600 (€2,000-
€4,000); bronze Crouching 
Cat, Vadim Tuzor €4,600 
(€2,000-€4,000).

Heimat: linocuts and 
paintings by Paula Pohli: 
Clew Bay Gallery, Westport, 
Co Mayo, see vinnieodono@
gmail.com

Dún Laoghaire Sunset by Brett McEntaggart at Imogen Stuart 
Standing Stone Fundraiser Timed Online Sale at whytes.ie

Various artists, My 
Generation, Glucksman 
Gallery, Cork –declared 
winner of Best International 
Museum award   

Bookending 20th-cen-
tury Irish republican 
history at Mullen’s are 
a 1917 Michael Collins 

signed receipt for a Strabane 
Irish Volunteer affiliation sub-
scription (€2,000-€3,000) 
and a 1998 copy of the Good 
Friday Agreement signed 
by 13 signatories (€4,000-
€5,000). 

Leading the sale are two of 
the many medals awarded to 
Kathleen Clarke, a founding 
member of Cumann na mBan 
who was also a TD, Senator, 
the first female Lord Mayor 
of Dublin and wife of Tom 
Clarke. �ey are the 1921-
1971 Truce Survivors Medal 
(€8,000-€12,000) and the 
1916-1966 Survivors Medal 
(€10,000-€15,000). 

Other republican lots in-
clude 50 1981 issues of Repub-
lican News (€1,500-€2,000), 
the 1991 Birmingham Six 
Freedom Celebration official 
programme, signed by the six 
(€800-€1,200), a Long Kesh 
prison officer’s belt with the 
keys to the H Blocks (€500-
€700) and a 1974 prisoner art 
miniature hurley signed by 
Martin McGuinness (€400-
€600).

For silver collectors there’s 

a 1915 Celtic Revival replica of 
the Ardagh Chalice by West 
& Co (€1,800-€3,000), a set 
of four Armagh Hunt Irish 
silver buttons engraved with 
a crouching hare (€800-
€1,200), a 1914 Irish minia-
ture dish ring (€260-€360), 
and the most unusual piece 
auctioneer Stuart Purcell 
can recall seeing, an early 
19th-century Swiss boudoir 

clock in the shape of a paint-
ing on an easel (€300-€500).

Coins date from ancient 
Greece and Rome to 2002, 
including a set of gold proof 
sovereigns (€1,500-€2,000), 
and the top banknote is a Lady 
Lavery £20 war-code note, 
designed to defeat World War 
II German forgers (€3,500-
€5,000).

An eclectic selection of 

books has works by Joyce, 
Heaney, Fleming and Jack 
Kerouac. A must for the se-
rious Irish library is the 1990 
facsimile copy of the Book of 
Kells (€5,000-€7,000). 

One notable handwritten 
letter is penned by Padraig 
Pearse in 1911 (€2,300-
€2,500). Another is a gem 
from Jack B Yeats after a fan, 
M Corbiere, wrote request-

ing a photograph of his hero 
in 1955 (€200-€300). Yeats 
replied: “I am sorry to say I 
have not any photograph of 
myself here which I would 
care to send to you: but here is 
my old hat, old coat, old suit of 
clothes, to bring you my good 
wishes . . .” Did Yeats parcel 
them up or make sketches? 
If so, where are the sketches? 

Posters run the gamut from 

cinema favourites such as 
Goldfinger (€1,500-€2,000) 
to 1950s Irish travel posters, 
one showing the halcyon days 
before gridlock took over on 
the Dublin quays (€600-
€800).

Highlights for sports fans 
include a 1998 Manchester 
United jersey signed by 22 
squad members including 
David Beckham, Roy Keane, 
Ryan Giggs and Alex Fergu-
son (€500-€700), ‘Marvel-
lous’ Marvin Hagler’s boxing 
trunks (€200-€300) and 
Bobby Pyle’s caricature of a 
giant Fergus Slattery tram-
pling through Welsh players, 
a work that once hung in       
Davy Byrne’s pub (€150-
€200).

Add an exquisite bronze re-
lief portrait of Maud Gonne, 
Maureen O’Hara’s silver-plat-
ed dish ring, Sir Eoin Higgins’s 
wig, plus 16th and 17th-cen-
tury maps of Ireland, scien-
tific instruments, stamps, 
medals, antique and vintage 
armaments, and you have a 
Collector’s Cabinet par ex-
cellence. 

Collector’s Cabinet; October 31, 
Mullens of Laurel Park;  
see mullenslaurelpark.com

Irish republican history takes pride of place in sale

A
n army of 
new remote 
workers have 
discovered 
this year that 
the kitchen 

table doesn’t quite hack it as 
a home office. What’s needed 
is a desk designed for purpose, 
a chair that supports the spine 
and good lighting. 

Adam’s Mid-Century Mod-
ern sale is an excellent one-
stop shop with pieces that are 
stylish, practical and, being by 
top designers, a wise invest-
ment for the future.

A good choice would be 

a 1960s desk by Aldo Rossi, 
leading exponent of the post-
modern movement. Of cher-
rywood, it measures 76 x 140 
x 76cm and has two pull-out 
drawers (€1,500-€2,000). 
Should space be limited, a 
two-tier teak Minera table 
by Danish designers Peter 
Hvidt and Orla Malgaard, circa 
1960, could fit the bill, 64 x 77 
x 77cm (€700-€1,000). �e 
grandest option is the Wenge 
desk by Irish designers Zelouf 
and Bell, 78 x 205 x 60cm 
(€1,500-€2,000).

Desk chairs include the 
Eames classic EA 108 office 

chair (€300-€500) and, from 
1950, Ico Parisi’s office chair 
in rosewood with green leath-
er upholstery (€400-€600). 
Two excellent desk lights are 
a 1960s Diplomat lamp by 
Dutch designer Louis Kalff 
(€800-€1,200) and a retro 
French example in copper and 
chrome (€200-€300).

Other highlights include 
Luciano Frigerio’s rosewood 
sideboard, its simple design a 
throwback to the 17th-centu-
ry oak chest (€1,000-€1,500), 
and two from the 1950s: a pair 
of iconic Brazilian Costela rib 

chairs by Brazilian designers 
Carlo Hauner and Martin 
Eisler (€6,000-€8,000) and 
the Lumen pendant light that 
oddly anticipates the space-
ship landing in the 1977 film 
Close Encounters of the �ird 
Kind (€2,000-€3,000).

Decorative pieces are Jan-
et Mullarney’s Condomin-
io (Flats) 100 x 78 x 30cm 
(€1,500 - €2,000), and two 
pieces by Fornasetti, whose 
designs incorporate style 
and wit: a tray made of silk 
encased in perspex (€200-
€300) and a magazine rack 

(€300-€500). Adding a touch 
of frivolity is Gaetano Pesce’s 
UP1 lounge chair (€600-
€800).

Moving to art, a work cal-
culated to create calm is Liam 
Belton’s serendipitous combi-
nation, Pewter and Eggs, 40 
x 61cm (€4,000-€6,000). A 
painting that invites long con-
templation is When the Ship 
Sailed by Cork artist Simon 
English, acrylic on paper, 30 
x 40cm (€700-€1,000). En-
glish’s forte is haunting, am-
biguous scenes. In this case 
you’ll find yourself wondering 

what ship, where destined? 
Was there a passenger aboard 
of significance to the person 
left behind in the taxi?

Leading the sale is a Zelouf 
and Bell diva, the bow-fronted 
Four Seasons cocktail cabinet, 
expected to fetch €10,000-
€15,000. Of silvery grey ripple 
sycamore, it has a wine cooler, 
ample storage and a wealth 
of fascinating detail includes 
dimmable LED lighting and 
a unique touch, an amethyst 
gemstone bar top.

Mid-Century Modern;  
December 15; see adams.ie.

Mid-century glamour makes 
the home office more workable
With desks, chairs and lamps by 
top designers, Adam’s revised 
Mid-Century Modern sale in 
December will make remote 
working more attractive

Above, Kathleen 
Clarke Survivors 
medal; right: vintage 
Irish travel poster

Long Kesh prison of�cer’s 
belt with keys to H Blocks

Bronze relief portrait of 
Maud Gonne

Signed Birmingham Six 
Freedom Celebration 
programme

Celtic Revival Irish gold Tara 
brooch

From left: cherrywood desk, Aldo Rossi; wenge desk, Zelouf and Bell; desk chair, Ico Parisi; cocktail cabinet, Zelouf and Bell

Condominio (Flats) by 
Janet Mullarney

Pewter and Eggs by Liam Belton When the Ship Sailed by Simon English

Lounge chair, Gaetano Pesci 

IRISH ART ONLINE AUCTIONIRISH ART ONLINE AUCTION
BIDDING ENDS TUESDAY 27TH OCT

Between 6.30pm & 9.00pm

MORGAN O’DRISCOLL

w w w . m o r g a n o d r i s c o l l . c o m

ONLINE ART AUCTION

Tel:  01 6050425 Email: info@morganodriscoll.com

w w w . m o r g a n o d r i s c o l l . c o m

IRISH ART AUCTION

Tel:  01 6050425 Email: info@morganodriscoll.com

PSRA No. 002720

Tel:  01 6050425 

View catalogue and bid at
www.morganodriscoll.com
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A substantial indus-
trial development 
site on the edge of 
Newry, eight ki-

lometres from the border, 
has come to market for sale 
through Belfast selling agent 
Inprio. 

�e 22-acre site is strate-
gically located beside the A1 
dual carriageway between 
Belfast and Dublin and Inprio 
agents expect considerable 
interest. 

Neil McShane, a director at 
Inprio, said: “With just two 
months left before Britain’s 
Brexit transition period comes 
to an end, many businesses in 
Ireland are still facing consid-
erable uncertainty. 

“We anticipate consider-

able interest, particularly from 
Irish businesses which will be 
attracted by the benefit of the 
unfettered access Northern 
Ireland has into the British 
market. Businesses on both 
sides of the border will rec-
ognise the strategic benefits 
of the location just five miles 
from the border.”

The freehold site is be-
ing marketed at a guide 
price of £3.3 million, (about 
€3.65 million) representing 
£150,000 (or €166,167) per 
acre. 

�e surrounding area has a 
mix of agricultural lands, res-
idential properties and light 
industrial units. 

The site forms part of 
NY69 in the Banbridge/Ne-
wry and Mourne Area Plan 
2015. Outline planning ap-

proval was granted on Janu-
ary 30 last under application 
LA07/2019/0934/O for indus-
trial units and an associated 
access road. 

McShane said: “Chancellors 
Exchange has outline plan-
ning permission for industrial 
units and access directly off 
Chancellors Road, just 0.8 
miles from the junction ac-
cessing the A1 dual carriage-
way.”

Newry is already home to 
numerous Northern success 
stories including software 
company First Derivatives, 
marine specialist MJM Group 
and pharmaceuticals compa-
ny Norbrook.

For more details con-
tact Inprio at 0044-28-
96000110 or email McShane 
at nmcshane@inprio.com. 

Industrial development site 
in Newry guiding €3.65m 

BY TINA-MARIE O'NEILL

Dublin-based Green-
man Investments 
has appointed 
Catherine Choo as 

its chief information officer. 
In the newly created role, 

Choo will be responsible for 
implementing and coordi-
nating the firm’s digital and 
data transformation strategy 
across the investment man-
agement platform and funds.

A shareholder in the com-
pany, Choo was Greenman’s 
head of marketing for almost 
ten years, working on the de-
velopment of the firm’s flag-
ship Greenman Open fund, 
which invests predominantly 
in food retail anchored prop-
erty in Germany.

Commenting on her pro-
motion and the creation of the 
CIO role, Johnnie Wilkinson, 
Greenman’s chief executive, 
said: “�is is an important 
strategic appointment for 
Greenman. We’ve created 
the CIO role in response to 
the huge changes that are 
currently taking place in both 

the real estate investment sec-
tor and across the food retail 
sector.

“As technology evolves and 
omni-channel retail becomes 
more prevalent, we are con-
stantly identifying new ways 
to evolve our strategy and en-
hance the role of bricks and 
mortar assets in the future of 
food retailing.

“We are already working 
on several live projects with 
some of our large super-
market tenants that have the 

potential to generate income 
from the provision of addi-
tional services such as data 
management, fulfilment and 
click and collect,” he said.

“From an investor perspec-
tive, this is an exciting time to 
own food retail assets as the 
way we think about the tra-
ditional property investment 
model, which is reliant on in-
come from rent, is changing.

“Catherine’s knowledge of 
Greenman and the chang-
es taking place within the 
German food retail sector, 
combined with her ability 
to bring a fresh perspective, 
will be extremely valuable in 
this role. She is well-placed to 
position Greenman Open at 
the heart of these changes,” 
said Wilkinson.

Choo said: “�is is a really 
exciting moment to take on 
such a significant role within 
the business. I look forward to 
implementing a strategy for 
the company at a time when 
technology, data and digital 
disruption are at the heart 
of redefining the real estate 
industry.”

Greenman Investments appoints 
its first chief information officer

BY TINA-MARIE O'NEILL

The regeneration of 
St Stephen’s Green 
could take a signif-
icant step forward 

with nos 90/91 St Stephen’s 
Green being brought to the 
market through agent BNP 
Paribas Real Estate, guiding 
in excess of €27 million. 

�e property, located on the 
south side of the green, is less 
than 400 metres from Grafton 
Street and adjoins nos 92/93 
St Stephen’s Green, which is 
currently on the market for 
sale with Savills Ireland.

Nos 90-91 is a four-storey 
over lower ground floor mod-
ern second generation office 
building with a mid-terrace 
Georgian façade. 

�e property was extended 
and redeveloped in the 1980s 
and provides for undercroft 
car parking below four storeys 
of office accommodation. 

The building extends to 
a net internal area of 2,470 
square metres and enjoys ex-
tensive views of St Stephen’s 
Green at the front and the Ive-
agh Gardens at the rear. 

Rectangular regular floor 

plates average 493 square me-
tres net lettable area and are 
designed with a core featuring 
two passenger lifts, ladies’ and 
gents’ toilets and stairwell. 

�e central location of the 
core allows for the floor plates 
to be split if required, provid-
ing flexibility for a landlord 
when marketing the offices. 

Specification includes 
suspended ceilings with re-
cessed lighting, cassette air 
conditioning units (VRF) and 
carpeted floors. Solid floors 
provide in-situ junction boxes 
throughout.

Standard Life currently oc-
cupies the entire property on a 
ten-year lease, which expires 

on September 15, 2021 at a 
passing rent of €1.25 million 
per annum. 

�e 25 on-site car spaces, 
with direct access off the 
green, are provided at lower 
ground level. 

Keith O’Neill, head of BNP 
Paribas Real Estate’s office 
agency, said: “�e existing 

lease with Standard Life pro-
vides for a Deed of Renunci-
ation next September. 

“�is will facilitate vacant 
possession of the entire prop-
erty with an opportunity for 
a successful purchaser to re-
develop the subject property 
on its own, possibly adding 
additional office space sub-
ject to planning permission, or 
possibly with the acquisition 
of the adjoining properties at 
92/93 St Stephen’s Green al-
lowing for a larger redevelop-
ment on the two properties.”

�e vendor is an institu-
tional fund. Patrick Curran of 
BNP Paribas Real Estate, said: 
“�e vendor has taken this 
opportunity to gauge market 
interest. 

“�ere is an opportunity 
for a potential purchaser to 
take advantage of synergies, 
by acquiring both properties 
and undertaking a significant 
redevelopment to provide 
much sought after Grade A 
offices on the green.”

For more information con-
tact Keith O’Neill, Kenneth 
Rouse or Patrick Curran of 
BNP Paribas Real Estate at 
01-6611233. 

Opportunity knocks on St Stephen’s Green 

BY TINA-MARIE O'NEILL

Galway-based auc-
tioneer O’Donnel-
lan & Joyce’s next 
live stream property 

auction is rapidly approaching 
and is set to go ahead this Fri-
day, October 30, from 12 noon. 

�e auction team has spent 
the past four weeks prepar-
ing for virtual property tours, 
remote bidding and for the 
HD live stream, which will 
be aired over the company 
website, odonnjoyce.com, 
and on social media.

“�ere are more than 30 
properties in the upcoming 
catalogue with lots spanning 
the length and breadth of the 
country and covering every 
style and range of budget,” 
said Aaron O’Reilly, from the 
agency’s marketing depart-
ment.

Senior partner and auc-
tioneer on the day, Colm 
O’Donnellan, advised pro-
spective buyers that “with 
just five days to go until the 
hammer falls on the first lot, 
you should complete your 
final background checks on 
the lots, check out the legal 
packs and most importantly 
– register to bid. 

“Despite the level 5 restric-

tions, we are still carrying out 
property viewings both vir-
tually and physically while 
complying with the strict 
regulations in place for the 
property sector. If you have 
spotted a last-minute prop-
erty you may be interested 
in, call the auction team now 
to find out more information 
and to get registered.”

On Friday, the live auction-
eer will enter into the global 

auction room thanks to the 
agency’s advanced prepara-
tion. 

“Combining the live auc-
tioneer with the digital auc-
tion room means that the 
traditional style of property 
auction can continue to com-
pete with the online-only 
auction room. It is typically 
a more favoured option as the 
bidder can interact with the 
auctioneer rather than with a 

blank screen,” said O’Reilly. 
Combining phone, internet 

and proxy bidding with the 
live auctioneer has previously 
proven successful for the Gal-
way-based auction house and 
the upcoming auction will be 
no exception. 

While the new level 5 re-
strictions mean that many 
people will be back in their 
homes for the next number of 
weeks, the company advises 

that this time presents a good 
opportunity to catch up on 
that never-ending to do list 
that started back in March. 

While the exterior of many 
homes received a lot of TLC 
during the lockdown earlier 
this year, the autumn months 
present a good time to divert 
attention to the interior. 

Looking forward to Hal-
loween and Christmas dec-
orations, many families will 
take this time to paint and 
redecorate their homes as a 
means of passing the time 
and, more importantly, in-
creasing the potential sales 
value of their property.

O’Donnellan & Joyce will 
hold another live stream 
property auction in Decem-
ber and will continue to offer 
free valuations. 

�ose considering selling 
up can call the agent at 091-
564 212 or email info@odj.ie. 

�e agent’s offices remain 
closed to the public during the 
current lockdown.

However, the team is fully 
operational and phone lines 
remain active.

To view the upcoming auc-
tion catalogue or to register 
to bid, visit odonnjoyce.com, 
where the auction legal packs 
are also available to view. 

Live stream auction set to leap level 5 
hurdles with ease this Friday at noon

B
efore the pandemic, JLL 
forecast that slightly more 
than 5,000 new hotel bed-
rooms would open in the 
capital by the end of 2022. 
But since then, the closure 

of construction sites has resulted in 
some delays to target opening dates. 
Furthermore, the economic shock 
being felt by the  hotel sector globally 
has resulted in some schemes being 
abandoned and some being sent back 
to the drawing board for further con-
sideration.

Between March and October this 
year, our forecast for new hotel open-
ings in the capital by the end of 2022 
has fallen by nearly 25 per cent from 
the previously estimated 5,000-plus 
bedrooms to about 3,850.

It is not an entirely surprising reduc-
tion. Year-to-date (YTD) occupancy at 
the end of September for Dublin hotels 
was 34 per cent, compared with 84 per 
cent for the same period in 2019. 

�is YTD occupancy figure includes 
January and February, when occupan-
cy was relatively high before the pan-
demic took hold, despite traditionally 
being known as slow months. 

In more recent months, occupancy 
levels were much lower than this – 
occupancy in Dublin in July was at 20 
per cent, at 30 per cent in August and 
in September was 23 per cent. Despite 
all this, the long-term outlook for Irish 
hotels remains bright.

�ese occupancy rates are just for 
the hotels that have remained open 
and trading, it does not account for 
those hotels that are “temporarily 
closed”. 

�e level of such was highest at 
the start of the pandemic with nearly 
11,000 hotel rooms in Dublin tempo-
rarily closed at the beginning of April, 
which is almost 50 per cent of all hotel 
rooms in the city.

�e level of temporary closures fell 
to approximately 1,800 by mid-Sep-
tember, just before Dublin entered the 
level 3 restrictions. However, since 
then, the number of hotel rooms that 
are temporarily closed has again in-
creased. 

As of last Wednesday, just before 
Ireland entered level 5 restrictions, 
there were over 2,400 guest rooms 
closed in Dublin, an increase of nearly 
30 per cent in a fortnight.

Another trend that was evident 
during the level 3 restrictions, was 
some larger hotel groups are tactical-
ly, temporarily closing some of their 
properties, whilst keeping one or more 
hotels open. 

In Dublin 2, the O’Callaghan Col-
lection, for instance, has temporarily 
closed �e Mont, �e Green and �e 
Davenport, whilst placing any book-
ings for its group into �e Alex. 

However, even with this strategy in 
place, occupancy rates remained ex-

tremely low. 
�e O’Callaghan Collection has 

about 75 per cent of its portfolio guest 
rooms closed and has only 6 per cent 
business on the books for November 
with �e Alex. �is equates to just 2 
per cent occupancy across the group’s 
Dublin portfolio.

But if you take these temporary clo-
sures into consideration when talking 
about the occupancy level of Dublin 
hotels this year versus last year, the 
hotels reported as being temporarily 

closed are not included in this year’s 
occupancy figures. 

So if you were to compare apples 
with apples for this year’s occupancy 
versus last year’s occupancy to create 
a “real” figure for 2020, it would be 
lower than reported above.

A recent survey carried out by �e 
Irish Hotels Federation (IHF) might 
help us shed further light on why 
some hoteliers are deciding to tempo-
rarily close their businesses again. 

�e demand outlook over the final 

quarter of 2020 remains weak, with 
Dublin hotels that participated in the 
recent IHF survey recording just 11 per 
cent occupancy for November.

�e data obviously shows a direct 
correlation between the restrictions 
imposed by Covid-19, and the viability 
of hotel businesses in the short term.

Recent government interventions 
to aid the hospitality sector were an-
nounced in Budget 2021. �e Vat rate 
has been reduced from 13.5 per cent to 
9 per cent and the Covid Restrictions 
Subsidy Scheme (CRSS) will provide 
cash payments of up to €5,000 per 
week for businesses that have been 
significantly impacted. 

�ese will be a help to the sector, but 
many do not believe they are enough. 
By comparison, Britain recently cut its 
Vat rate for the sector from 20 per cent 
to 5 per cent. Many hoteliers are also 
awaiting confirmation if the CRSS is a 
grant or if it will indeed attract a future 
liability to Revenue.

We expect these temporary closures 
and occupancy rates to deteriorate 
further, with many more guest rooms 
expected to close due to the second 
lockdown.

Dublin has experienced significant 
investment over the last decade in 
various major infrastructure projects, 
with many more planned and ongo-
ing; the North Runway at Dublin Air-
port, the Metro Link and the Guinness 
Quarter regeneration, to name but a 
few. We are confident that Dublin will 
continue to be one of the top destina-
tions globally for tourists and business 
visitors alike, and in the long term, the 
outlook for Irish hotels remains bright.

Jack Fox is hotels agent at JLL's Hotels 
and Hospitality Group

Year-to-date occupancy for Dublin hotels at 34%

Nos 90/91 St Stephen’s Green were extended and redeveloped in the 1980s

Catherine Choo had been  
the �rm’s head of marketing

Jack Fox But JLL remains 
confident that the capital’s 
popularity as a tourist 
destination means the 
long-term outlook for 
Irish hotels is still bright

Analysis

The site is just eight kilometres from the border and beside the A1 dual carriageway/

O’Donnellan & Joyce’s online auction will allow the bidder to interact with the auctioneer

O’Callaghan Collection’s Davenport is temporarily closed

O’Callaghan Collection bookings are now placed into The Alex The group’s Green hotel has also been closed for moment
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C E L E B R A T I N G

40 YEARS IN BUSINESS

- 67.71 Acres

-  Strategically Located Development Land Bank

-  Zoned for General Enterprise and Employment

-  F.P.P. for a Business Park Development

-  Potential to Greatly Improve Planning Permission

-  Located in the Dublin Enterprise Zone

Zoned Development Lands, 
Cappagh Road, Cappogue, Dublin 11

F OR SA LE

Asking Price €13,750,000 (exclusive)

BER No. 800587339 EPI: 235

- 338 sq. m. / 3,638 sq. ft.

-  Modern, Light Industrial / Warehouse & Office Unit

-  4 No. Exclusively Designated Car Parking Spaces 

-  6 m. / 19 ft. Clear Internal Height

-  Strategically Located

-  BER No. 800752107 |  EPI: 324

A3 Hume Centre, Park West 
Industrial Park, D12 HH56

F OR SA LE /   TO LE T

Asking Price €365,000 (exclusive)

Annual Rent On Application

- 4,264 sq. m. / 45,896 sq. ft. on 2.5 Acres

-  New Industrial / Warehouse & Office Facility

-  High Profile Position Fronting the N2

-  12 m. / 39 ft. Clear Internal Height

-  Dock Levellers, Grade Doors and Extra Large Yards

-  Available for Occupation Q4 2021

1 Vantage Business Park, 
Just Off M50 Motorway Junction 5

TO LE T

Annual Rent €448,000 (exclusive)

� � � � � �

14 M CLEAR 
INTERNAL HEIGHT

TO LET 120,300 SQ FT 
WAREHOUSE AND OFFICE FACILITY

40 M – 73 M 
YARD DEPTHS

10 DOCK LEVELLERS
4 EURO DOCK LEVELLERS
2 LEVEL ACCESS DOORS

TARGETING  
LEED GOLD

iput.com

UNDER CONSTRUCTION – DUE FOR COMPLETION Q3 2020

AERODROMEBUSINESSPARK.COM

FOR SALE: DEVELOPMENT LAND 

ATHENRY, CO. GALWAY 
TOTAL LANDS C. 22.5 ACRES

COMPRISING C. 17.5 ACRES ZONED RESIDENTIAL PHASE 2  
& C. 5.0 ACRES ZONED OPEN SPACE RECREATIONAL

with benefit of planning on part of  lands for 48 Residential units

Contact Sole Selling Agent: Alan Loughrey  
Tel: 091 745240/087 2222025  Email: info@bv.ie  Web: www.bv.ie

PSRA ID 003112-004760
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Movement,  a 
Dublin-based 
production and 
events company, 

recently launched its own in-
novative work-from-home 
solution, Movement Pod. 

With tougher Covid-19-re-
lated restrictions and ever 
more people forced to work 
from home, the company piv-
oted its business and extended 
its offerings, which is how the 
Movement Pod was born.

When space in the home 
is at a premium, a Move-
ment Pod could be the ideal 
home-office solution with the 
standard pod sizes measur-
ing 2.5 x 3 metres and 3 x 3 
metres. �e pods can also be 
custom-designed and con-
figured to a client’s specific 
requirements and garden size. 

Each Movement Pod is de-
signed, produced and man-
ufactured by Movement‘s 
expert team of designers 
and builders in the compa-
ny’s own 1,860 square metre 
manufacturing workshop and 
graphic design studio. 

�e pods offer a distrac-
tion-free environment for 
working from home, born out 
of the numerous requests for 
outdoor office builds. 

Multifunctional, they can 
also be used as a home gym, a 
children’s playroom, a break-
out room or as a hideaway at 
the end of the garden. 

Each pod is insulated with 
Rockwool, fitted with a tim-
ber floor with plywood floor 

covering, timber stud walls, 
which are painted MDF on the 
interior, with vertical cedar 
sheet cladding on the exterior, 
PVC windows and doors, and 
completed with electrics in-
cluding lights, double socket 
power points and a mini fuse 
board. 

Currently, timelines for 
design and production takes 
between 3-4 weeks from ini-
tial site visits to completion. 
Prices start from €9,990 ex-
cluding Vat.

“Like many businesses in 
March this year, we were af-
fected by the uncertainty of 
lockdown,” said Aoife Smith, 
director of Movement. 

“After a few weeks of the 
restrictions, when it became 
clear that Covid-19 will be 
here for the foreseeable fu-
ture, we realised that we had 
to consider our options and 
extend our business offering.

“With a large staff of talent-
ed designers, production staff 
and carpenters, we wanted to 
use our skill base and began 
offering custom-made WFH 
desks,” she said. 

“Within a few weeks we 
had requests in for complete 
stand-alone home offices, 
and by the end of May, we 
were producing our first office 
home pod – and Movement 
Pod was born. 

“We’ve been blown away 
with the response and we 
expect our pods to be one of 
the biggest revenue generators 
for our company in the future 
– even after restrictions are 
eventually lifted.” 

In pod we trust: firm’s 
WFH solution a hit

A
s agents take 
stock of com-
mercial in-
v e s t m e n t 
activity so far 
this year, the 

outlook for the remainder of 
the year remains decidedly 
upbeat despite the second 
wave of short-circuit-style 
lockdown restrictions cur-
rently in place.

Investment market activity 
has largely followed a peaks 
and troughs, rollercoaster-like 
trajectory this year with a 
strong first quarter start, 
plummeting in Q2 with the 
sudden onslaught of Covid-19 
creating a knee-jerk halt to 
proceedings, followed by a 
healthy return in Q3.

“�e Irish investment mar-
ket traded €1.7 billion in the 
first three quarters of 2020,” 

Niall Gunne, senior director 
and head of capital markets 
at JLL Ireland, said.

“While Q3 demonstrat-
ed solid signs of recovery, a 
US election, Brexit negoti-
ations and the ongoing risk 
of Covid-19 will likely un-
derline the benefits of prime 
real estate. Although year-end 
investment volumes will be 
lower than 2019’s record lev-
els, this can be attributed to 
the global pandemic disrup-
tion in Q2,” he said.

“Investor interest in Irish 
real estate assets remains high 
as PRS, office and industrial 
continue to transact. Sectors 
that experienced more impact 
from travel restrictions will 
likely rebound quickly once 
economic activity improves,” 
he said.

His counterpart at Colliers 

International, Michele Mc-
Garry, was largely in agree-
ment.

“Despite low volumes of 
transactions in Q2 and the 
Q3 due to Covid-19 and sub-
sequent international travel 
restrictions, Q4 is looking 
optimistic given the number 
of big ticket sales currently 
happening on and off the 
market,” she said.

“However, the continued 
travel restrictions will im-
pact year-end transaction 
volumes,” she added. “�is 
is particularly evident when 
we look at the volume of 
capital from overseas buyers, 
which was some 70 per cent 
in 2019.”

According to McGarry, there 
are positive signs for a strong 
Q4 given the uptick in activity 
and new property launches 
since September. Investment 
spend for the third quarter 
amounted to €700 million, 
which is in line with the five-
year Q3 average and brings 
total spend for the year to date 
to a little higher than JLL’s tally 
at approximately €1.8 billion.

“Investment spend to date 
is some €1.8 billion and, de-
pending on the outcome of 
deals currently being trans-
acted, this could comfortably 
exceed €3.5 billion, albeit a 
dramatic drop from the €7.5 
billion spent in 2019,” she 
said.

Investment activity for the 
third quarter showed a 63 per 

cent increase on the previ-
ous quarter, again a shot in 
the arm after businesses re-
opened following the initial 
shock of the global pandemic 
in Q2.

“Year-end forecasts would 
be premature, but there is 
currently in the region of €1.4 
billion of investment property 
available for sale or on market 
at present, with approximate-
ly €430 million of this either 
sale agreed or under offer,” 
McGarry said.

“Furthermore, a number of 
significant off-market trans-
actions, at advanced stages, 
strengthen expectations for 
a busy end to the year.”

PRS was the standout sec-
tor, accounting for almost 70 
per cent of spend, across six 
deals, including the €195 mil-
lion spent (forward funded) 
by Deutsche Bank subsidiary 
DWS on 368 apartments at the 
Cosgrave Group’s Cheevers 
Court and Halliday House in 
Dún Laoghaire. 

DWS took second place 
too when it acquired the 
Prestige Portfolio – another 
four PRS schemes – for €145 
million in north Dublin. Ur-
beo’s purchase of the build-
to-rent units at Clay Farm in 
Leopardstown for €75 million 
was the third largest Q3 PRS 
purchase.

“Dublin was again the focus 
for investors, attracting near-
ly 100 per cent of all spend 
during the quarter and ac-

tivity was again dominated 
by overseas investors, mainly 
European – predominantly 
German capital – which ac-
counted for over 75 per cent 
of all spend,” McGarry said.

Like Gunne at JLL, McGarry 
cited fears over a second and 
perhaps even a third wave of 
the virus, a tightening of fi-
nance, a no-deal Brexit and 
the possibility of a further 
economic contraction as fac-
tors that are likely to shape 
investor sentiment to some 
extent.

“Forecasts for the short term 
remain uncertain, while the 
domestic economy showed 
a marked recovery going into 
Q4, having contracted sharply 
over Q1 and Q2, further re-
covery is likely to occur over 
a more protracted timescale,” 
she said.

All capital investment 
agents will be closely moni-
toring the sale of a number of 
high-profile assets currently 
on the market, including as-
sets put up for sale by British 
property company Hen-
derson Park Capital, which 
were acquired when the firm 
bought out Green Reit for 
€1.34 billion. 

�ey include offices at One 
Molesworth Street in Dublin 
2 – one of five office proper-
ties within the ‘Capital Col-
lection’ and George’s Quay 
Plaza, George’s Quay House 
and George’s Court, which 
collectively make up the 
George’s Quay office campus 
along the banks of the river 
Liffey in Dublin city centre.

Other high-profile assets 
currently on sale include 28 
Fitzwilliam, the ESB’s rede-

veloped D2 office building 
which it leased to Slack Tech-
nologies before putting it up 
for sale for in excess of €160 
million; the Royal Hibernian 
Way on the market at €80 
million; US investment firm, 
Colony Capital’s extensive of-
fice portfolio; and the sale of 
2 Harbourmaster Place, one 
of the first office blocks built 
at the IFSC.

“Who the buyers are and 
where pricing finishes up will 
set the tone for year end,”  
McGarry said.

According to Collier’s Q3 
capital markets analysis, 
the agent noted that activity 
among local, domestic inves-
tors, generally seeking oppor-
tunities under the €10 million 
mark has slowed somewhat. 
“Recovery among this inves-
tor pool will likely be linked to 
the performance of the broad-
er economy,” the report said.

Conversely, Colliers found 
that market sentiment among 
more specialised funds, prop-
erty companies and institu-
tional investors is currently 
buoyant and well evidenced 
in the skew of investment 
deals during the third quarter.

“Deals with lot sizes in ex-
cess of €20 million accounted 
for nearly 94 per cent of ac-
tivity. Many of these partici-
pants have already carried out 
fundraising, have mandates to 
invest and are actively seeking 
opportunities,” McGarry said.

Demand remains strong 

across the PRS, office and 
logistics sectors, with sub-
stantial volumes of capital 
forecasted to be deployed by 
year end, according to Colliers. 
�e agent is also still seeing 
new entrants to the market, 
primarily European, which 
further boasts confidence in 
Ireland as an important player 
in global capital markets.

“What is encouraging is 
the continued appetite from 
buyers, both domestic and 
overseas to continue or com-
mence deploying capital into 
Irish real estate. We are partic-
ularly encouraged to see new 
entrants looking at Ireland, 
as we are now considered an 
established player in Global 
Capital Markets.

“Buyers are seeking both 
core and core plus opportu-
nities, with a primary focus 
on Dublin, but there is also 
an increase in buyers looking 
outside Dublin for opportuni-
ties, as they seek more value,” 
McGarry said.

“Offices, logistics and PRS 
are the main drivers at the 
moment, however, once the 
retail/F&B and the hospitality 
sectors are stabilised in 2021, 
we expect renewed interest in 
these sectors. Most definitely 
they haven’t gone away.

“On the sub €10 million 
deals, we are witnessing a 
wait-and-see approach from 
buyers, which we don’t antic-
ipate will have passed until Q1 
2021,” McGarry said.

A rollercoaster year for Ireland’s 
commercial investment market

Cualanor, the residen-
tial scheme built by 
the Cosgrave Prop-
erty Group in Dún 

Laoghaire in south Co Dublin, 
was last week announced as 
the overall national winner of 
the 2020 ULI & CBRE Excel-
lence in Placemaking Awards.

�e annual placemaking 
awards, a joint venture be-
tween Urban Land Institute 
(ULI) and CBRE Ireland, com-
mend companies and com-
munity groups throughout 
Ireland that add to the public 
realm and create great places 
for communities in which to 
‘live, work and play’ – some-
thing that has clearly resonat-
ed with everyone during the 

last six months.
�e 2020 competition was 

open to all public and pri-
vate organisations as well as 
community groups in each 
province of the country. 

Prizes were announced  
for the best efforts at Place-
making in each province as 
well as the national prize of 
€5,000 for the best overall 
project.

Entries were judged by a 
highly accomplished jury 
comprising planners, ar-
chitects and academics, in-
cluding the internationally 
renowned architect, urban 
designer and planner Daniel 
Ringelstein. 

Jurors operated inde-

pendently, applying the high-
est standards of evaluation 
and professional practice as 
reflected in the code of ethics 
of the Urban Land Institute.

Tom Dunne, chairman 
at ULI Ireland, said: “�ese 
awards tie in with some of 
the key objectives of the Ur-
ban Land Institute in terms 
of identifying, showcasing 

and celebrating good design 
and placemaking in urban 
landscapes. 

“�e projects that partic-
ularly appealed to the judges 
were those that promoted 
health and wellbeing, offer-
ing ‘connectivity, permeabil-
ity and accessibility’ for all 
while also promoting the best 
in architecture and design.

“�e concept of placemak-
ing has never been more im-
portant than during the last 
six months,” said Dunne.

“The winning entry 
demonstrates a lot of the 
characteristics of good place-
making within a modern res-
idential scheme and is a wor-
thy winner while the winners 
around the country comprise 
a broad mix of projects from a 
wonderful ecological project 
in Cork, to an excellent reju-
venation project in Louth, a 
community-led project in the 
west of Ireland and a develop-
er-led placemaking initiative 
in Northern Ireland.

“Since the onset of 
Covid-19, we have seen ex-
cellent examples of place-
making with companies and 
communities throughout the 
country investing in improv-
ing the public realm and cre-
ating nice ‘places for people’. 

“With all of the pedestriani-
sation projects and placemak-

ing efforts that materialised as 
a direct result of Covid during 
2020, we are expecting to see 
great entries to the 2021 com-
petition.”

In addition to winning the 
Dublin category, the Cualanor 
residential scheme was se-
lected as the overall national 
winner of the 2020 compe-
tition, thereby winning an 
award of €5,000 towards 
further enhancement of the 
facility.

�e winners of the various 
regional categories, who were 
all awarded specially com-
missioned trophies: Clan-
brassil Street and St Nicholas 
Quarter Rejuvenation Project, 
Dundalk, Co Louth for Lein-
ster; �e Centenary Garden 
Project, Mulranny, Co Mayo 
for Connaught; �e Harpers 
Island Ecological Project, 
Cork for Munster; and �e 
Boulevard, Outlet Shopping 
& Leisure Scheme, Banbridge, 
Co Down for Ulster.

Cualanor residential scheme takes top 
honours in Excellence in Placemaking 

Despite serious disruptions to 
business throughout the year 
and a looming Brexit, market 
observers remain upbeat about 
what’s in store for commercial 
property investment

Tina-Marie 
O’Neill

A Movement Pod: prices start from €9,990 excluding Vat

One Molesworth Street: on the market2 Harbourmaster Place: for sale

Niall Gunne, senior director, 
capital markets, JLL

Michele McGarry, director 
capital markets, Colliers

George’s Quay of�ce campus: for sale

Royal Hibernian Way: on the market at €80 million

Cosgrave Property Group’s 
scheme in Dún Laoghaire gets 
nod in contest sponsored by 
Urban Land Institute and CBRE

The Harpers Island Ecological Project in CorkCualanor in Dún Laoghaire was the overall national winner of the 2020 ULI & CBRE Excellence in Placemaking Awards

The Boulevard Outlet Scheme at Banbridge in Co Down

Clanbrassil Street and St Nicholas Quarter Rejuvenation 
Project in Dundalk won a regional prize



Newry City Centre

Belfast 39 Miles

A1 Dual Carriageway

Dublin 69 Miles

Warrenpoint Harbour

Junction at A1 dual 
carriageway just 
0.8 miles from site

ROI Border 5 Miles Away

Proposed Site Entrance

FOR SALE
Zoned Industrial Development Lands (22 acres / 8.90 hectares)
Chancellors Exchange,  Chancellors Road, 
Newry, BT35 8PU, Northern Ireland

• Unique opportunity to acquire 
22 acres (8.90 hectares) of 
prime industrial development 
land on the edge of Newry City, 
Northern Ireland.

• Strategically located beside the 
A1 dual carriageway, just 5 miles 
from the border with the 
Republic of Ireland.

• Outline planning permission 
secured for industrial units with 
associated access road.

• Newry is Northern Ireland’s fourth 
largest city with a population of 
26,967 (2011 census).  

• Newry is home to numerous 
significant businesses including 
leading consulting and software 
company First Derivatives, 
marine refurbishment specialist 
MJM Group and veterinary 
pharmaceuticals company 
Norbrook.

• We are seeking offers in the 
region of £3,300,000 (Three 
Million, Three Hundred Thousand 
Pounds Sterling) exclusive of 
VAT and subject to contract. 

Ormeau Baths, 
18 Ormeau Avenue, 
Belfast BT2 8HS

Neil McShane 
T: 0044 28 9600 0110 
M: 0044 77 9887 3593 
E: nmcshane@inprio.com

For further information, contact:-

For indicative purposes only

Courtown Adventure & Leisure Centre 
Complex

• JLL have been appointed to seek expressions of interest for 
the transfer of ownership / management of the rare and high 
quality Courtown Adventure & Leisure Centre.

• JLL has been appointed on the instructions of Mr Neil Hughes 
and Mr Conor Noone of Baker Tilly, the joint court appointed 
liquidators of Courtown Water World Limited (in liquidation) 
and Gorey Courtown Forest Park CLG (in liquidation).

• Given the importance of this asset to the local community, 
due consideration will be given to an interested party’s track 
record, financial strength and business plan for reopening the 
property to include availability to the public, local community, 
schools and swimming groups.

Purpose built indoor and outdoor leisure and adventure centre 
within an extensive approx. 53-acre site offering exciting 

expansionary potential

Courtown, Co. Wexford, Ireland

Expressions Of Interest Sought
For further information please contact the JLL team:

Daniel O’Connor
Executive Vice President
T: +353 1 673 1609
E: daniel.oconnor@eu.jll.com

Jack Fox
Hotel Agent
T: +353 1 673 1656
E: jack.fox@eu.jll.com

jll.iePSRA 002273
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VIEWING: BY APPOINTMENT ASKING PRICE: €1,350,000
VIRTUAL VIEWING AVAILABLE  CONTACT: 01 2600200

19 EGLINTON WOOD, DONNYBROOK, DUBLIN 4
5 3 198

Sq m

Unique oppertunity to purchase this wonderful detached family home (198 sq) Occupying exceptionally private site. 0.33 Acre. The site is bordered by mature 
trees and hedging and enjoys an enviable orientation. Acc comprises of Ent hallway, livingroom, dining room, kitchen,family room, utility room, and guest w.c. 
Upstairs there are five bedrooms (master en suite) and main family bathroom. This property had FPP for 3 large houses in 2007. The location is second to none 
with some of the finest Schools and colleges. Donnybrook and Ranelagh villages with their excellent choices of quality eateries, pubs and shopping facilities are 
also just moments away. Dublin City Centre and Dublin Airport are very well serviced by excellent transport links.  

BER FROM AGENT

VIEWING: BY APPOINTMENT ASKING PRICE: €650,000
VIRTUAL VIEWING AVAILABLE  CONTACT: 01 4904666

COURTLEIGH, 107 BALLYBODEN ROAD, RATHFARNHAM, DUBLIN 14
4 3 158

Sq m

Substantial detached family home ideal for growing families. Presented in well-maintained condition but ideal for those looking to upgrade a property to their 
own standards to create a forever home. Spacious accommodation c.158sq/m includes entrance hall, dual aspect living/dining room, large kitchen, lounge, guest 
w.c, family bathroom and four double bedrooms. Detached studio to the rear ideal for conversion to home office. Bright and secure South-East facing rear garden 
and off street parking for up to four cars. Vieiwng highly recommended.

112340625

VIEWING: BY APPOINTMENT ASKING PRICE: €1,495,000
VIRTUAL VIEWING AVAILABLE  CONTACT: 01 2600200

APT 12 THE TEMPLETON, LANDSDOWNE PLACE, BALLSBRIDGE, DUBLIN 4
2 2 138.7

Sq m

DNG Donnybrook are delighted to present this unique opportunity to acquire a finished apt in the exclusive Lansdowne Place development. Exceptionally large spacious and light filled Circa 138.7sqm, dual aspect 3rd floor, completed to the 
highest standard of luxury. Accom comprises of very lrg ent hallway with utility area and abundant storage. Two lrg king size bedrooms, master bedroom en suite, lrg family bathroom, beautiful open plan living, dining room, sun room area and 
kitchen, comprising of top-quality Miele appliances. Designated underground parking, storage locker, 24hr Concierge office & private resident’s club with 2 floors of amenities for wellness, relaxation & entertaining. Apts covered under 10yr 
Homebond guarantee, centralised district heating system and heat recovery ventilation system. Herbert Pk, Sandymount Strand, The Aviva Stadium, RDS, Nat Concert Hall, Nat Gallery and Bord Gais Theatre are all within walking distance. Dublin 
Int Airport is 20min by car.

BER FROM AGENT

VIEWING: BY APPOINTMENT ASKING PRICE: €2,350,000
VIRTUAL VIEWING AVAILABLE CONTACT: 01 2600200

60 NUTLEY AVENUE, DONNYBROOK, DUBLIN 4
5 4 378

Sq m

A unique opportunity to purchase this turn key family home entirely rebuilt 2006, spanning excess 4000 sq.ft. S/W facing rear garden.  Accom comprises ent 
hallway, cloakroom/bootroom, W.C., Rec 1, Rec 2, Study, Kitchen/Dining, Utility, Family Room, Master Suite w/ dressing room and full bath, 2 Double bedrooms, 
Jack and Jill bath, 2 very large attic rooms, shower room, self-contained studio to rear, parking/4 cars. Highly desirable Dublin 4 location.

110248390

VIEWING: BY APPOINTMENT ASKING PRICE: €750,000
VIRTUAL VIEWING AVAILABLE CONTACT: 01 2832900

28 ABBEY PARK, MONKSTOWN, CO DUBLIN
5 2 168

Sq m

A most appealing 5 bedroom semi-detached family home extending to 
c.168sq.m. enjoying a substantial side garden with excellent site potential 
subject to planning permission. Ideally located in a quiet cul de sac close to 
Monkstown and Deansgrange villages. Accommdation comprises of Ent Hall, 
3 Rec, Kitchen, 5 bedrooms, 2 Bathrooms.

113442578

YOUR MOVE. OUR PEOPLE.

DNG  
AGENTS  
ARE  
AVAILABLE 
ONLINE 

Jill Lowe
online

Jacqui Townsend
online

Orla McMorrow
online

Deirdre O’Gara
online

Marc Browne
online

Mark Stafford
online

VIEWING: BY APPOINTMENT ASKING PRICE: €975,000
VIRTUAL VIEWING AVAILABLE CONTACT: 01 2600200

55 SHREWSBURY, BALLSBRIDGE, DUBLIN 4
4 2 137

Sq m

DNG Donnybrook are delighted to present this exceptional family home. Newly refurbished, presented to the market in absolute mint condition throughout. 
The accommodation comprises; ent hall, living room, guest w.c., kitchen/dining room, utility room. Upstairs are four spacious double bedrooms, with master 
en-suite, large family bathroom. Outside the fully walled rear garden is maintenance free, side entrance. Generous driveway for off-street parking. The area plays 
host to a range of prestigious schools. Nearby attractions include; the RDS, The Aviva Stadium and Herbert Park. Excellent transport links include Sydney Parade / 
Sandymount DART Station (5-minute walk), numerous bus lines. Dublin Airport is within a 20-minute drive. 

113268981

VIEWING: BY APPOINTMENT ASKING PRICE: €325,000
VIRTUAL VIEWING AVAILABLE CONTACT: 01 2600200

11 SOMERSET STREET, RINGSEND, DUBLIN 4
2 1 59

Sq m

DNG Donnybrook are delighted to present an exciting opportunity to purchase this attractive two bedroom, mid terrace property in this highly desirable area 
of Dublin 4. This property is presented in need of modernisation and has enormous potential. Spacious Accom. of c.59 sq m. Comprises of ent hall, living room, 
dining room, kitchen, bathroom. Upstairs, two bedrooms. Outside is a small yard with rear access. Enjoying an enviable location, the property benefits from one of 
Dublin’s most popular and convenient locations with an excellent choice of local amenities, transport links and within walking distance of city Centre.

113464622

VIEWING: BY APPOINTMENT ASKING PRICE: €995,000
VIRTUAL VIEWING AVAILABLE CONTACT: 01 4904666

PINE VALLEY COTTAGE, HAROLDS GRANGE ROAD, RATHFARNHAM, DUBLIN 16
4 3 220

Sq m

Magnificent detached and extended four bedroom home presented in showhouse condition ready for new owners. Wonderfully spacious accommodation 
c.220Sq.m includes entrance hall, large games room, guest bathroom, three double bedrooms on ground floor, family bathroom, formal living room, beautiful 
kitchen with separate utility room, dining room and eye-catching sunroom with stairs to master bedroom suite including en-suite bathroom and walk-in 
wardrobe. Wonderful landscaped gardens with raised patio and large driveway with parking for multiple cars. A rare opportunity to acquire such a well-presented 
home viewing is strongly advised.

113293567

BUY  
YOUR  
NEXT  
HOME

BUY 
DNG’S LATEST TECHNOLOGY LAUNCH LIVE ONE-TO-ONE VIRTUAL VIEWINGS WITH OUR AGENTS*

One-on-one virtual viewings with DNG agents. 
A first in Ireland and the most realistic way to 
buy a home without physical viewing from the 
safety of your home. DNG have showcased our 
properties to over 100,000 people in the last 
4 weeks.

* subject to availability

with live one-to-one Virtual Viewings with our agents
FROM THE SAFETY OF YOUR HOME Part of  - our latest technology platform.  

To find out more contact your local branch or visit DNG.ie




